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SOLVAY 


Reg. U. S. Pat. Off. 


Flake - Small Flake - Solid 


CAUSTIC 


WHITE 


POTASH £2" 


exceptionally 


LOW IN IRON! 
ea RIES 





Today, send for test samples and make your 
own comparison tests. Prove to yourself— 
sOLvAy Caustic Potash is your best buy! 


We are always ready to assist you with 
SOLVAY’s famous Technical Service as well 
as the most complete, authentic information 
available on the applications of SOLVAY 
Caustic Potash to your particular situation. 


Get All the Facts! Send for Test Samples Today! 


ee a ee ee ee ee ey See ee ee eee ee ey ee ee ae 


lied SOLVAY PROCESS DIVISION 
PRs ALLIED CHEMICAL & DYE CORPORATION 
: | 61 Broadway, New York 6, N. Y. 


@ Also available in liquid form: 
49-50% in Tank Cars 
45% in Liquid Drums 


SOLVAY 








Gentlemen: 
Please send me the following at no cost or obligation: 


SAMPLES: (90-92%) 1 Solid Flake [ Small Flake 
(1 Have your Technical Service contact me. 
() FREE BOOK—“Caustic Potash and Potassium Carbonate.” 


Soda Ash ¢ Caustic Potash *« Potassium Carbonate 











Caustic Soda * Calcium Chloride » Sodium Nitrite Name 

Cleaning Compounds * Ammonium Bicarbonate 

Chlorine * Snowflake® Crystals * Sodium Bicarbonate Company 
Ortho-dichlorobenzene * Ammonium Chloride Address 


Para-dichlorobenzene * Monochlorobenzene 
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PUBLISHED BY FULD BROTHERS, INC., MANUFACTURING CHEMISTS ® SANITARY CHEMICALS 
702 S$. WOLFE STREET, BALTIMORE 31, MD. @® WEST COAST PLANT: LOS ANGELES 13, CALIF. 


Looking for a Product that Opens Doors? 
Assures Repeat Sales and Fine Profits ? 








Your Name on Every Can 























Reorders come direct to 
you because your com- 
pany name and address 
is printed on every con- 
tainer by Color Affect- 
Lithography. This also 
gives you an additional 
tie-in with all national ad- 
vertising. 





How Much JUST can a 
Salesman Sell? 
During a three month per- 
iod, one of over 30 JUST 
Salesmen in a metropolitan 
area of under a _ million 
population* sold 2,119 Gal- 

lons of JUST 

During the so-called “dead 
December” of 1953, he sold 
997 gallons! 





“Name on request 








FULD BROTHERS, 
mgt, 4 


MANUFACTURING CHEMISTS 


Warehouses in Principal 
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It's been right under your nose since 1950. 
Over 200 Jobbers are selling it now! 


Let any Associated JUST Distributor tell you how JUST, the 
combined Cleaner-Disinfectant-Deodorant-Sanitizer, opens 
doors to new accounts; solidifies the confidence of old cus- 
iomers; dramatically performs as promised — and repeats 
with a consistancy that warms your pocketbook. Because 
JUST is a premium quality product, it commands a premium 
price. And quality that produces outstanding results at a 
lower overall cost to customers, is good for your business. 


Strong National Advertising and 
Sales Promotion Help You, too. 


As a profit-minded jobber, you understand the value of good 
advertising and promotion. JUST advertising builds demand 
and paves the way for you to close the sale. JUST sales pro- 
motion goes direct to the pe of your major selling problem: 
Teaches your men how to sell. Gives them added incentives 
to keep selling .. . hard. 


Not Every Jobber can Handle JUST 


JUST is sold only to select jobbers. JUST is sold only under 
the label of ASSOCIATED JUST DISTRIBUTORS. It is manu- 
factured under rigid quality control in Baltimore, Maryland 
and Los Angeles, California. 

You should carefully investigate JUST and its sales potential 
in your selling program. Write today: Associated JUST 
Distributors, c/o Fuld Bros. Inc., 702 S. Wolfe St., Balto. 31, Md. 


702-710S. WOLFE ST., BALTIMORE 31, MD. 
West Coast Plant: Los Angeles, Calif. 
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ree ¢ sell the finest product money can buy for 
want to ax removal and surface cleaning 


° save money on freight costs 


e compound their own wax removers and 
surface cleaners 





Properly used, BRIGHT BEAUTY cleaner will remove 

water emulsion wax from any floor without harmful 

effects to floor.or floor coloring. It is the perfect all pur- 

pose surface cleaner and waxed floor maintenance wax 

remover. Pleasant odors (lemon or sassafras) crystal 

RE M OVE a sclear colors (natural yellow, red or green) and thorough 
jing action produce satisfied customers everywhere. 

all floors with all types of equipment. The 


CL EAN : R ‘te d appearance of BRIGHT BEAUTY cleaner 
not d by having been hard frozen then 


ed. Before making any decisions re- 







pur own cleaner, fully investigate 





» are sure you will bear out our 


and trials. 






THE COMPLETE CLEANER—READY TO USE FOR 
WAX REMOVAL SURFACE CLEANING 


RATIO OF WATER RATIO OF WATER 
TO CLEANER TO CLEANER GAL. WA 
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15/16% CONCENTRATE 10-1 13 oz. 50-1 to 30-1 2% oz. to 4 02. 
7-1 40-1 to 25-1 3 












to 5 oz. 
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(11/12% CONCENTRATE 


) THEIR OWN CLEANER 


solid content concentrated con- 

fer and agitate containers by rolling 

lid content concentrated concentrate, 

f@ produce the retail package of the 

Bw show compounding results for our 

entages. Remember, you pay freight only on the 
ner and save the cost of shipping the water you 







30/32% co ntrated Concen pop eae UND 15/16% CONCENTRATED CLEANER 

part full packa on fo. ° YOU ADD YOU SELL 
15/16% concentra nt, : sis = 

gal.) 


46/48% Concentrated 


only in full 55 gal. drums, (ne e ve 1 DRUM (520 LBS-) 46 48 
eae 2 CONCENTRATED CONCENTRATE +° 2 


9.4 Ibs. per gol.). ; ; a asd BF 










« DRUMS WATER = 3% DRUMS (178% GAL.) 15/16% CONCENTRATE 





[Oo COMPOUND 11/12% CONCENTRATED CLEANER 
WE SHIP YOU ADD YOU SELL 


OTA 0. Rn a ee 
Our products are available for private brand re- + 
sale and are sold only through Distributors except 
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for experimental accounts in Chicago essential to 
DORUM (520 LBS.) 
CONCENTRATED CONCENTRATE + 







3% DRUMS WATER = 4% DRUMS (240 GAL.) 11/12% CONCENTRATE 





research. 





WAX SPECIALISTS FOR OVER 60 YEARS 


Candy & Company, Inc. 


2515 WEST 35TH STREET, CHICAGO 32, ILLINOIS 
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You can change a scent into a bulging mountain of dollars— 







if you begin with the right scent. 


Norda can help you do it. Some of the big successes among perfumed 


products—like lotions, creams, lipsticks, colognes, hair dressings— 


Come Lo Nord. 7) have succeeded because a Norda scent has made 
eee 


their fragrance vastly appealing. 


Norda, as you know, knows odors. Years of expert experience 
have taught Norda how to make selling scents. Depend on 


Norda quality. It counts so much with your customers. 


Find out about Norda scents, and Norda prices that help you 


make profits. Send for free samples today. 


Nod =z 

Essential Oil | @evertorget 
and Chemical Company, Inc. 
Chicago * Los Angeles * San Francisco 


601 West 26th Street, New York 1, N. Y. 


Montreal * Toronto * Havana 





London + Paris * Grasse * Mexico City 


SOAP and SANITARY CHEMICALS 

















ON-THE-JOB LIQUID 
HAND CLEANSING CREAM 


removes grease, paint, oily dirt 
and grime far better than soap!_. 







je 





e WITHOUT WATER NO SINK OR FAUCETS NEEDED 
e WITHOUT TIME OFF FROM WORK -«+ JUST APPLY AND WIPE DRY! 


Bis Sasa» ° 
7 —= SMOOTH hangs on wall near work or machines 





...does a superior cleansing job in SECONDS— 
without leaving work. Eliminates hours of 
wasted time in washrooms. SMOOTH is easy to 
use. No instructions for employees to read. Just 
apply and wipe dry with paper towel or cloth. 
Dispenser refills with throw-away bottles. 


A truly amazing hand cleanser 


SMOOTH is a true heavy duty hand cleanser that’s 
as gentle as a lotion. It’s like a tonic to sensitive 
skins. Blended from a dermatologist’s formula 
with Lanolin, glycerine and the fine ingredients 
ladies use to take off cosmetics. Reduces skin 
infections. Cuts lost man hours. 

What makes SMOOTH so amazing is this: It 
softens, smooths, and caresses the hand at the 
same moment that it removes paint, tar, shellac, 


‘ y . . . 
ins CLEANSING ¢ printer’s ink, stains, crude oil...even ASPHALT! 
cf CREAM | ; 
stains, printer's ink, crude oil...even 


/ \ ASPHALT! 


| . THROW AWAY BOTTLE 
| | fe SLIPS IN AND OUT OF 
Ae ry WALL DISPENSER WITH 


SA, yaa | | \ TURN OF WING NUT. 
| 

“ j 

é 


coast to coast by 
mechanics * printers 
roofers « electricians 
truckers « plumbers 

painters « mimeographers 
garage men * etc, eft. For too} kits 
—SMOOTH in 

squeeze bottle! 


SMOOTH removes paint, tar, shellac, 


AK 








| ——S\_ Wall Dispensers Included 
——) TT | At No Extra Cost. 


+ j 
‘Cmte rs | 


| SEND FOR SAMPLE | Hsen_propucts co. 
j AND FULL INFORMATION 932 West 38th Place, Chicago, Ill. 
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Quality control is 
carefully checked in 
special laboratory. 


Rotary Driers Plus Hundreds of Other 
Units of Automatic Equipment Keep 
Quality High, Deliveries on Schedule 


Step into Department 6 of Monsanto’s Trenton, Michigan plant. Listen. 
Hear the steady, muffled growl of the rotary driers . . . the steady hum 
of the large cogs meshing—24 hours a day. 


These are the sounds of a ’round-the-clock production system that helps 
you in numerous ways. It stands guard on the quality of the phosphates 
you order, keeping purity at a consistently high level. It simplifies 
inventory problems by assuring on-time deliveries. And, most 
important, this continuous production insures you uniformity of 
products from shipment to shipment. 


Next time, when you need phosphates. call Monsanto. 


impo rtant Sodium Phosphates 
Calcium Phosphates 


Phosphates and many other products 


Made by 0 ecglmmaaaaia MONSANTO 


Ammonium Phosphates CHEMICALS ~ PLASTICS 


M on santo Potassium Phosphates 
Phosphoric Acid 


SERVING INDUSTRY... WHICH SERVES MANKIND 





From the World’s Largest Producer of Elemental Phosphorus 











edewl C.P.R. FINISH 


Clear Pale 
Wear Resistant 



















CLEAR - PALE 
STAYS LIGHT 
RETAINS COLOR 
NON-SLIPPERY 


RUBBER-BURN 
RESISTANT 


EXCEEDINGLY 
TOUGH 


NOT AFFECTED 
BY SOAP 


This fast, hard drying finish is ideal 
for Gymnasiums, Hand Ball and Squash 
Courts. Its light color is not adversely 
affected by sunlight. its gloss will 
not be impaired by regular cleaning 
methods. 


Approximate Coverage — 600-750 
square feet per gallon. 







































A ¢.P.R. Finish is outstanding for 
other finishing purposes in addition to 
gym floors. it has so many plus fea- 
tures it has found great favor in 
schools, institutions, manufacturing 
plants, offices, public buildings, etc.— 
wherever a plus quality, pale, tough, 
super scrubbable finish is desired. 
¢.P.R. has a wide market. Send to 
Dept. C for further details. 
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2841 $0. ASHLAND AVE. CHICAGO 8, ILL. 
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DETERGENT 







COMPOUNDS FOR 
SPvogeted scars | HOME and COMMERCIAL 
an LAUNDRY 












er Fe APPLICATIONS 
TEOX 120 (fx _, / 
substantially \~“<~ / TEOX 120, blended 
enhances the a, Wh f with phosphates and 
: other materials (REQUEST DATA % 
SHEET) produces controlled foes 
sudsing detergents of high 
efficiency .. . in hard 
or soft water. 










effectiveness of 





these cleaners. 

















TEXTILE 
CLEANING 

and Te 
DYE LEVELING UJ 


TEOX120 is an excellent scour- 
ing and wetting agent 
for textile fabrics 
and yarns. 






al 


A suggested 













DE-DUSTING 


— —_ 
TEOX 120, in small con- 
centrations, minimizes 
dusts in detergent mixes 


and improves clean- 
ing properties. 















EMULSIFYING 
AGENT AND 
DISPERSANT 


TEOX 120, as an 

emulsifier in insec- 
ticidal preparations, 

also enhances adhe- 

\. sion and wetting 

" properties, “ 







































! Send data sheet on TEOX 120 Include testing sample H 

/ ; Send bulletin on detergent compounds incorporating TEOX 120. 
‘4 
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BLOCKSON CHEMICAL COMPANY | ics ccs eaceieihcaaneacomindi Zone State | 
JOLIET, ILLINOIS L siti alanine nininiisiaeniell 
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caustic 
potash 


International Caustic Potash is virtually free of impurities, con- 
sistently low in iron, copper, and nickel. You can depend on 
it for the uniformity you require to control the production 
of soap that meets your quality and grade consistency stand- 
ards. The Jnternational office near you can arrange for prompt 
shipments of Caustic Potash in the quantities you need. 


FOR SOAP MAKING 
Special low iron grade—45-50%. Available in 675 lb. drums and 


tank cars. 


GENERAL CHEMICAL USE 
CAUSTIC POTASH 


—all stondard grades SOLID—90%. Available in 700 |b. drums. 

CARBONATE OF POTASH 
ell standard qredes FLAKE—90%. Available in 100, 200 and 400 Ib. drums. 

POTASSIUM CHLORIDE 7 P ' 

<taaieattedahabaade GRANULAR (BROKEN)—90%. Available in 100, 210 and 425 Ib. drums. 
“ae oe LIQUID—Iron free, a clear water-white solution of 45%. Available in 
UQUID CHLORINE tank cars and 675 |b. drums. 
HYDROCHLORIC ACID LIQUID— Special low chloride, iron-free grade—45%. 


AMERICAN SELECTED WALNUT—Available in 100, 210 and 425 Ib. drums. 


INTERNATIONAL MINERALS & CHEMICAL CORPORATION 
Address all inquiries to Industrial Sales Dept., Potash Division. 
General Offices: 20 North Wacker Drive, Chicago 6; 

61 Broadway, New York 6; Midland, Texas. 


SOAP and SANITARY CHEMICALS 





A QUALITY CHOICE OF THE WORLD’S 
LEADING SYNTHETIC DETERGENT PROCESSORS! 


NEOLENE 
rveyeyy 


INTERMEDIATE FOR SYNTHETIC DETERGENTS 





From its introduction, Neolene 400 has been Neolene 400 is one of the many petrochemical 
recognized for quality as a raw material for products produced by Continental Oil Company. 
synthetic detergents and other surface-active For Neolene 400, for slurry, or for finished deter- 
agents of the alkyl aryl sulfonate type. Today gent products, look to Conoco Petrochemicals. 
Neolene 400 exhibits exceptional quality when Samples and technical information, based on pilot 
used in the newest method of sulfonation—uti- plant or commercial production, furnished by re- 


lizing liquid SOs. quest on your letterhead. 


CONOCO 


wecesuron PETROCHEMICALS 


Petrochemical Know-How from the Ground Up! | Sie 
CONOCO 
CONTINENTAL OIL COMPANY 


PETROCHEMICAL DEPARTMENT 


CHEMICAL 


30 Rockefeller Plaza, New York 20, N. Y. 1353 No. North Branch Street, Chicago, Ill. 
Export: Airco Company International, 60 East 42nd Street, New York 17, New York 


© 1954, Continental Oil Company 








Wherever cleaning problems arise, one of the first trade names to be THE COMPLETE LINE 
mentioned is “Tornado”. Why? Because the advertising, sales pro- FOR ALL INDUSTRIAL AND 
motion, literature, trade shows and missionary work behind this famous COMMERCIAL CLEANING. 
line has put it on “everyone’s lips”. Tornado is the “complete” product 

line with ready-made consumer acceptance. No progressive distributor 


can afford to be without the “Tornado line”. 


COMPLETE DISTRIBUTOR SALES HELPS 


You don’t sell Tornado alone. You get sales meetings, salesman training, 
advance sales helps, consumer leads, forceful literature, trade show parti- 
cipation and many other helps from the Tornado training and pro- 


motion program. 





NATIONAL ADVERTISING 
32 publications covering the leading markets for the 
Tornado line carry ads like these. Over 750,000 
advertising messages are delivered to potential cus- 
tomers every month. 


IN THESE PUBLICATIONS 


5082 NORTH RAVENSWOOD AVENUE e CHICAGO 40, ILLINOIS 
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unique combination of properties 

@ binds and stabilizes many organic and inorganic 
compounds 

® compatible with physiologic fluids and body tissues 

™ substantive to hair 


® detoxifies a wide variety of poisons, toxins and 
irritants 


® protects and stabilizes suspensions, dispersions 
and emulsions 


® thickens and modifies viscosity of aqueous systems 
® prevents soil redisposition 

® precipitates tannins and polycarboxylic acids 

= forms hard, flexible films 


= available in a wide variety of molecular weights for 
different solubility and viscosity specifications 


® free-flowing white powder, soluble in water and 
most organic solvents 





Polyvinylpyrrolidone 


PVP 


wide range of applications 
®@ pharmaceutical (plasma expander, detoxifier, drug 
vehicle and retardant, tablet binder, etc.) 


® chemical (protective colloid for polymerization and 
other chemical reactions) 


® cosmetic (binder, stabilizer and film former in skin 
and hair preparations such as skin lotions, powder 
bases, hair tonics and lacquers, wave sets, sham- 
poos, shaving creams, deodorants, depilatories, 


perfume fixatives, etc.) 
® food (stabilizer, thickener, flavor improver,etc.) 
® detergent (soil suspension, detoxifier, etc.) 


® textile (dyestuff stripping agent, synthetic fiber 
additive, size component) 


® also agricultural chemicals... lithography 
... adhesives and coatings...paper... plastics 
...fubber and many others. 





GENERAL ANILINE & FILM CORPORATION 


COMMERCIAL DEVELOPMENT DEPARTMENT 


DSON STREET. NEW VORA T4. 7 
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sal (oqipally WHC 


RPORATION 





Buiialo Blectro | 
pivision OF FOOD MACHINERY AND CHEMICAL ra) 


Sales Agent: pecco SALES CORPORATION Station B, Buffalo 7,0. 
Buffalo 2 Boston e Charlott Chicas? 
New York ¢ philedelphic . couvet: Wash. 
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impulse 
appeal 


Spectrum-wide choice 
of colors to spur sales at 
point-of-sale. canetivelly 







otek, 
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use 
appeal 


Ease of squeeze dispensing 
TV sees 


to increase consumption 
° ETT PAL roll aoe 
at point-of-use. o (it bbeoetts ' ~ reopens es 
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shelf-impact combine 
to foster brand loyalty. 


—— 


“fights” for your prod- 
re-sells it at the 
so brings customers back 

d experience 


has ynequalle 
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andising success. 2 
you produce another merch WEST HARTFORD, CONNECTICUT 
PLAX CANADA, Ltd, Montreal & Toronto 
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Compound a better— 


Scouring 
Cleanser! 


product, are: good sudsing action, excel- 
lent grease dissolving action, high bulk 
density, white color. Economical D-40FG 
is available in moisture resistant 100 lb. 
bags from locations throughout the U.S. 
Write or phone any Oronite office for 
complete information. 


Oronite’s D-40FG has found wide 
acceptance as a superior detergent product 
to incorporate in scouring cleansers. A 
more homogeneous mixture is possible 
due to the fine particle size of D-40FG. 

Other desirable properties of D-40FG, 
which contribute to a high quality finished 


“The world’s largest producer 
of synthetic detergent 
raw materials” 





OTHER ORONITE DETERGENT PRODUCTS: 


Detergent D-40 (granules) » Detergent D-40SF (flakes) 
Detergent D-60 + Detergent Alkane + Detergent Slurry ) 
{ 


Dispersant NI-O * Dispersant NI-W * Wetting Agent “S” 
GRONITE 
CHEMICAL 


ORONITE CHEMICAL COMPANY COMPANY 


38 Sansome Street, San Francisco 4, California @ 714 W. Olympic Blvd., Los Angeles 15, 
California © 30 Rockefeller Plaza, New York 20, New York ® 600 South Michigan Avenue, 
Chicago 5, Illinois © Mercantile Securities Building, Dallas 1, Texas 
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After Closing. ia 
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Stanley Honors Dahl 
To commemorate his 50th 
year with the company, John T. 


Stanley Co., New York, gave a 


Nils S. Dahl 


dinner on March 29 in honor of 
Nils S. Dahl, 
Gifts were presented to Mr. Dahl 


general manager. 
on behalf of the executives and the 
employees of the company. The din- 
ner was held at the Downtown Ath- 
letic Club, New York. Numerous 
telegrams, letters and gifts were 
received and read during the dinner. 

Mr. Dahl, who has been suf- 
fering from a spinal injury, and 
thus has been able to spend about a 
day a week at the office, is treasurer 
of the 
Soap & Glycerine Producers, Inc. 
He has held the post for more than 


Association of American 


25 years. 


* 


Dura Head to Europe 
I. Y. Straus, president of 
New 


York, was to leave early in April 


Dura Commodities Corp., 
for a two months trip to Europe. 
The principal purpose of the visit 
will be to study new applications 
developed in Europe for the high 
melting point Fischer-Tropsch wax- 
es, their derivatives and montan 
wax derivatives. The program calls 
for visits to the principal plants 
and negotiations aimed at arrang- 


APRIL, 1954 


ing for leading American scien- 


tists and representatives in the 
United States engaged in the wax 
consuming industry to acquaint 
themselves fully with the facilities 
available in western Europe. Dura 
is now engaged in a large scale 
program of introduction for “I’-T”’ 
waxes and “Duroxon”, which the 
company markets in North America 
7 eae 

N.Y.C. NSSA Meeting 

A meeting of sanitary sup- 
ply jobbers and distributors and 
manufacturers supplying them will 
be held under the sponsorship of 
the National Sanitary Supply Asso 
ciation, at the Barbizon Plaza Hotel, 
New York, the evening of April 28. 
Lee Iried of Enterprise Paper Co., 
New York, is chairman for the din 
ner meeting. A guest speaker, Chat 
les W. LeBlanc, of the executive 
staff, Merchandising 
division of 
America, will discuss sales training, 


Selling and 
Research Institute of 
merchandising and sales manage- 
ment techniques. Mr. LeBlanc is a 
lecturer at the City College of New 
York, Pennsylvania State Univer- 
sity and a member of the faculty of 
the graduate school of sales manage- 
ment and marketing sponsored by 
the National Sales Executives at 
Rutgers University, New 
wick, N. J. 


\nother feature of the meet 


Bruns- 


ing will be a talk and showing of 
feats of sleight of hand by Burton 
L. Feinson, head of American Dis 
penser Co., and recently elected 
eastern regional vice president of 
the National Sanitary Supply As- 
sociation. 
— 

Jacques Wolf Elects 

Following the recent death 
of Jacques Wolf, three new execu 
tive officers were elected by the 
firm he founded, Jacques Wolf & 
Co., Passaic, N. J. Schuyler E. Ty- 


lee was named president; Gerald J. 


Desmond is vice president, treasur- 


er and general manager ; and Arnold 
Pfister, becomes secretary and plant 
manager. 
- * 

Wiley Pickett Joins Lever 

Wiley J. Pickett, formerly of 
Stepan Chemical Co., Chicago, re 
cently joined Lever Brothers Co., 
New York, as 


tive in the industrial soap division. 


a sales representa 


Wiley J. Pickett 


Mr. Pickett, whe was New York 
manager of Stepan, had been with 
the firm for about one year, Prior 
to that he had been with American 


Alcolace Co., 


Earlier he had been with 


altimore, for several 
years. 
Colgate-Palmolive Co., Jersey City, 


N. J. 


d-Con Names Execs. 


d-Con Co., 


four members of its staff as vice 


Chicago, elected 
presidents : Joseph Abrams, former- 
ly director of public relations, is now 
vice president in charge of research 
\lvin Ejicoff, for 


merly director of advertising, now 


and education: 


vice president in charge of adver 


tising: Martin Mendelsohn, vice 
president in charge of sales; and 
Harold Sugarman, vice president of 
the administrative division. At the 
Mayber was 


same time Maurice 


named advertising manager and 
Paul Cunningham, formerly assis- 
tant sales manager, was advanced to 
director of sales. Mr. Garland, pres- 
ident, also announced that the larg- 
est advertising budget in the .firm’s 
history had been appropriated for 
the second half of 1954. 





USDA Interpretation 20 

Interpretation 20 covering 
non-economic poison claims and 
directions for use, and economic 
poisons subject to the requirements 
of other statutes was issued recently 
by the Agricultural Research Ser- 
vice of the U. S. Department of 
Agriculture, Washington, D. C. The 
interpretation of the Federal Insec- 
ticide, Fungicide and Rodenticide 
Act, is published in full in the 
March 26, 1954 issue of the Feder- 
al Register. 

The interpretation is believed 
designed to make it clear that the 
Department of Agriculture inter- 
prets the law to give it authority 
over claims and directions for use 
relating to non-economic poison uses 
in the case of products which have 
economic and non-economic poison 
uses. It is also understood to make 
clear that the U. S. D. A. does not 
interpret the law to mean that regis- 
tration implies compliance with 
other statutes such as the Food and 
Drug Act. 

Interpretation 20 is not be- 
lieved to change the law as it has 
been administered and enforced in 
the past. 


shesiatatias: Wilt sinned 

Pennsalt Adds 2 Divisions 
Establishment of two new 
operating divisions, the industrial 


chemicals and the chemical special- 


sales manager, becomes president of 
the chemical specialties division ; and 
William F. Mitchell, formerly head 
of the firm’s manufacturing activi- 
ties, becomes vice president in 
charge of engineering, purchasing 
and traffic for the consolidated com- 
pany. 


* 


Cos. Chemists Meet May 14 
The technical program for 
the meeting of the Society of Cos- 
metic Chemists, to be held May 14 
at the Biltmore Hotel, New York, 
will include eight papers. These in- 
clude a paper on “Enzyme Inhibitors 
for Dentifrices”’ by z. 5. Manly, 
Tufts College Dental School and a 
study on “Calculation of HLB of 
Polyethylene Glycol Fatty Acid 
Esters” by W. C. Griffin, Atlas 
Powder Co., Wilmington, Del. 


-- 


Lindane with Less Odor 
Lindane with odor said to be 
undetectable by practically anyone 
except professional odor analyzers 
has been developed by Hooker Elec- 
trochemical Co., Niagara Falls, N. 
Y. Hooker says it has worked out 
an odor analyzing method which 
gives absolute control. The firm’s 
entire production of lindane is ship- 
ped to California Spray Chemical 
Corp., Richmond, for 
tion in “Ortho” and “Isotox” brand 


incorpora- 


pesticides. 


Pierre du Pont Dies 

Pierre Samuel du Pont, di- 
rector and honorary chairman of 
the board of E. I. du Pont de 
Nemours & Co., Wilmington, Del., 
died April 5 at the age of 84. He 
acquired the firm in 1902 with his 
two cousins Alfred I. and T. Cole- 
man du Pont when the century-old 
family powder business was about 
Pierre 


jor 


to pass into other hands. 
du Pont first served as treasurer 
of the newly formed company, later 
as vice-president and acting presi- 
dent. He became president in 1915, 
a post which he resigned in 1919 
to become chairman of the board. 
He relinquished the chairmanship 
of the board in 1940, remaining as 
a director and as a member of the 
finance committee. 
— 

Rugg of Koppers Dies 

Dan M. Rugg, vice president 
of Koppers Co., Pittsburgh, Pa., 
and head of the firm’s chemical 
division died March 28. He was 
64 years old and had planned to 
reached his 65th 
Mr. Rugg 


retire when he 
birthday in September. 
joined Koppers in 1926, was named 
Brooklyn 


division two years later, and _ be- 


vice president of the 


came vice president and general 
manager of the chemical division in 
1946. He is survived by his widow 
and by two children, Dan M. Rugg, 
IJr., and Sally H. Rugg. 


Newest service of Victor Chemical Works, Chicago, is delivery of rush 
shipments of sodium tripolyphosphates in covered hopper trucks of James 
B. Keating Co., Jersey City, N. J. On minimum orders of 30,000 pounds 
trucks make deliveries in 50 mile radius } 


ties division, was announced recent- 
ly by Pennsylvania Salt Manufac- 
turing Co., Philadelphia. Both units 
will be responsible for manufacture 





as well as sales of their respective 
products. The change-over to this 
new decentralized way of operating 








is expected to be complete within a 
year. Pennsylvania Salt Manufac- 
turing Co. of Washington, Sharples 

Chemicals Inc., and Pennsalt Inter- x 
national Corp. are already function- 
ing on this basis. 


sATING.nc | 
ee 
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When outlining these struc- 
tural changes George B. Beitzel, 
president, also announced three ap- 
pointments on the executive level: 
William P. Drake, vice president 
in charge of sales was named presi- 
dent of the industrial chemicals di- 


vision; Albert H. Clem, general 
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C.S.M.A. Program Details 


ENTATIVE program de- 
tails for the 40th mid-year 
meeting of the Chemical 
Specialties Manufacturers Associa- 
tion, to be held at the Netherland 
Plaza Hotel, Cincinnati, May 24-25, 
were announced recently by H. W. 
Hamilton, C.S.M.A, secretary. 
The two day meeting is pre- 
ceded on Sunday, May 23 by meet- 
ings of the C.S.M.A 
governors, as well as various associ- 


board of 


ation committees and subcommit- 
tees. At that time, too, the associa- 
tion suite will be open for registra- 
tion. 

Simultaneous sessions of the 
seven divisions of which the C.S.- 
M.A. is composed, get under way 
Monday morning, May 24. The 
Aerosol; Disinfectants and Sanitiz- 
ers; Insecticide; and Soaps, Deter- 
gents and Sanitary Chemicals D1- 
visions meet that morning. Follow- 
ing the group luncheon, the Auto- 
motive and Waxes and Floor Fin- 
ishes Divisions hold simultaneous 
sessions Monday afternoon, May 24. 

The only general session of 
the meeting will be held Tuesday 
morning, May 25. Divisional meet- 
ings get under way following lunch 
Tuesday afternoon. Meeting at that 
time will be the Aerosol; Automo- 
tive; Soaps, Detergents and Sani- 
tary Chemicals; Disinfectant and 
Sanitizers; and Waxes and Floor 
Finishes Divisions. Some of these 
may hold joint sessions. 

An increase in price of regis- 
tration fees for non-members of 
C.S.M.A. goes into effect at the 
Cincinnati meeting. Complete regis- 
tration, which includes two lunch- 
eons, banquet and attendance at all 
discussion sessions, is $60.00 for 
non-members. Tickets to individual 
luncheons and the banquet will not 
be sold to non-members. However, 
if non-members register after the 
luncheon on Monday, May 24, the 
price of registration is $55. Regis- 
tration fees for both members and 
non-members include a free copy 
of the Proceedings of the meeting, 


APRIL, 1954 


which is sold for $7.50 to other 


than C.S.M.A. members and those 


not registered at the convention. 


Extra banquet tickets, and again 
this year women are invited, will 
be $15 to members and non-mem- 
bers. 

Che complete registration fee 
for members at the meeting is 
$40.00. Complete registrations made 
in advance by members are $35, 
which is also the price for members 
who register following luncheon on 
Monday, May 24. 


Monday morning papers 


scheduled to be given during meet- 
ings of the four following divisions 


include: 


INSECTICIDE DIVISION 

Product Damage Hazards h 
Insecticides,” by Dr. R. E. Heal, Na- 
tional Pest Control Assn., New York; 
“X-Disease in Cattle’’ by Dr. A. M. Lee 
Bureau of Animal Industry, U. S. Dept 
of Agriculture, Washington, D. C.; “What 
Has Happened to the Insecticide Busi- 
ness — 1948-1953," by Ira P. MacNair 
publisher of Soap & Sanitary Chemicals; 
A New Insecticide Toxicant’” by H. L 
Haynes, Carbide and Carbon Chemicals 
Co., New York 


AEROSOL DIVISION 

Pressure Filling in the Aeroso 
Industry” by Montford Johnson, Con- 
tinental Filling Co., Danville, Ill.; “The 
Industry's Safety Record,” by J. F. Bran- 
denburg, Standard Oil Co. of Indiana, 
Chicago; ‘Safety in the Filling Plant,” 
by Joseph Pizzuro, Precision Valve Corp., 
Yonkers, N. Y.; ‘Forethought in Pressure 
Filling,” by R. A. Fulton, Bureau of 
Entomology & Plant Quarantine, S- 
D.A., Beltsville, Md.; “Aerosol Garden 
Sprays,” by Floyd Smith, Bureau of 
Entomology & Plant Quarantine 








Soaps, Detergents & Sanitary Chem. Div. 
A panel will discuss the toxi 
cological and dermatological aspects of 
soaps and synthetic detergents. Presid 
ing will be Dr. Louis Barail, New York 
sultant; “The use of Corrosion In- 
rs in Acid Type Toilet Bowl 
ers,’ by Donald Stauffer, Hercules Pow 
der Co., Wilmington, Del 








WAXES & FLOOR FINISHES DIVISION 
Monday Afternoon 

“Testing Floor Finishes,” by Ed 
win R. Butler, Timber Engineering Co 
Washington, D. C.; “The Use of Poiy- 
styrene Latices in Self-Polishing Floor 
Waxes,” by Lloyd H. Perry, Union Bay 
State Labs, Bostor 





INSECTICIDE DIVISION 
Tuesday Afternoon 

Household Insects,” by George 
C. Decker, Urbana, IIl.; “Insecticide Sur- 
vey of 1953," by Dr. George W. Fiero 
Esso Standard Oil Co., New York; “DDT 
Toxicity Up to Date,” by Dr. Albert 
Princi, University of Cincinnati; “Anti- 
coagulant Formulations for Rodent Con- 
trol,” by Walter Dystra, Fish and Wild- 
Washington, D. C 








life Service, 


AEROSOL DIVISION 

Marketing Aerosol Products,” by 

a representative of a retail organization 
Ethyl Cellulose in Christmas Snow and 
Hair Lacquers,” by H. G. Phillips, Jr 
Hercules Powder Co gton; ‘For- 
mulation of Aerosol Cosmetics,” by E. P. 
Hay, General Aniline & Film Corp., New 
York erosol Survey of 1953” by Fred 
Lodus, Precision Valve Corp., Yonkers 


N. Y 


Wilmin 





WAXES & FLOOR FINISHES DIVISION 
A Phase of Chromatography,” by 

a representative of S. C. Johnson & Son 
ne, Wis Evaluation of Metal 

ners for Non-Food Products,” by 

W. E. Pearce, American Can Co., May 


C-P Secures Injunction 
Colgate-Palmolive Co., Jer- 

sey City, N. 

the New York Supreme Court a 


ge has secured from 


temporary restraining order, pro 
hibiting the sale of Colgate-Palm- 
olive toilet goods below fair trade 
minimum retail prices, against E. J. 
Korvette Co., Inc. and its affiliates 
which operate stores in N. Y. City; 
Hempstead, L. I. ; and White Plains. 
Products involved include Colgate 
Ribbon Dental Palmolive 
Brushless Shaving Cream and Halo 


Cream, 


Shampoo. 

Temporary restraining or- 
ders also have been secured against 
P & R Cut Rate, Inc., and Court 
Cut Rate, both of Brooklyn. 

A permanent injunction was 
issued by the New York State Sup 
against Rothstein & 
Brooklyn, 


the latter from selling Colgate-Palm- 


reme Court 


Sons, Inc., restraining 


olive products below fair trade 
minimum prices established under 
the Feld-Crawford Act. 

\ spokesman for Colgate 
Palmolive stated that the company 
has obtained numerous injunctions 
against price cutting on its toilet 
goods and will continue to prosecute 


fair trade violations. 





Harris Joins Navy 

The appointment of Dr. C. S. 
Harris as Director, Pest Control Di- 
vision, has recently been announced 


Dr. C. S. Harris 
by Captain S. P. Zola, District Pub- 
lic Works Officer of the Sixth 
Naval District, with headquarters 
in Charleston, S. C. 

In his new position, Dr. 
Harris is concerned with the con- 
trol of insects, rodents and other 
pests causing economic damage to 
property of all sorts at naval in- 
stallations in the seven southeastern 
states which comprise the Sixth 
Naval District, and with the con- 
trol of mosquitos and other actual 
or potential disease vectors in the 
same area. His duties include the 
training of personnel directly re- 
sponsible for pest control operations 
at the various naval activities locat- 
ed in the District and technical ad- 
vice to contracting officers concern- 
ed with pest control work done for 
the Navy by outside pest control 
operators. 

Prior to his present connec- 
tion, Dr. Harris was associated for 
many years with Shell Oil Co. and 
associated companies, and most re- 
cently with Prentiss Drug and 
Chemical Co., New York. 

-* 


Products Mfg. Expands 
Products Manufacturing Corp., 
Little Falls, N. 


facilities for custom aerosol filling. 


J., is expanding its 


The company, according to C. L. 
Raber, vice-president and plant man- 
ager, has added loading and storage 
facilities by enclosing its railroad 


loading platform. A two-story ad 
dition in the front of the building 
office 


space, increased production areas 


will be used for additional 


and laboratory facilities. The ex- 
pansion is expected to be completed 
in the near future. 
— ff —— 
New Type Filler Control 
A new automatic filler fea- 
adjustment 


turing a micrometer 


capable of varying quantity of fill 


while the machine is in operation 
was introduced recently by F. L. 
Burt Co., San Francisco. The filler 
can be stopped instantly even in the 
middle of a discharge stroke with- 
out switching off the motor, ac 
cording to the manufacturer. The 
unit fills liquids or semi-solids at 
the rate of 10 to 30 containers per 
minute and is adjustable for from 
ounce sizes. 


one gallon to eight 


Contacts are of stainless steel or 


acid resistant nickel alloy. 


New West Sprayer 

A new, electrically operated 
portable sprayer for control of fly- 
ing and crawling insects in plants 
and institutions was announced re- 
cently by West Disinfecting Co., 
Long Island City, N. Y. Trade- 
named “Robot Mistorizer”, this ma- 
chine breaks down oil or water based 
insecticides into a dry mist and 
ejects them under high pressure. 
The unit features a regulator, ad- 


New “Robot Mistorizer 


of West 


Sanitation Short Course 
The fifth annual short course 
in insect and rodent control for 
sanitarians and others interested in 
public health was held April 13 and 
14 at Purdue University, Lafayette, 
Ind., by the Indiana State Board of 
Health, U. S. Wildlife 


Service, and the university’s depart- 


Fish and 


ment of entomology. 

New developments in insect 
and rodent control were discussed 
and standard methods briefly re- 
Community control 


viewed. pest 


problems were studied, including 


educational methods in rat and 
mouse control in large and small 
cities and in rural areas. Progress 
in public dump control, and fly 
and mosquito programs were also 
covered. Insect, rodent, and bird 
contamination in processing plants, 
equipment and formulations for 


their control and other sanitation 


needs were subjects of discussion. 


justable to amounts ranging from 
one pint to one gallon of insecti- 
cide to be dispensed per hour, an 
automatic timer, and dual nozzles 
for wide area coverage. West gives 
the following specifications for the 
new sprayer: AC or DC, 110 to 
120 v, 60/25 cycles, five amp.; 3/8 
weight 13 


horsepower motor; 


pounds ; length 12 inches; diameter 
nine inches; height 13 inches; tank 


of one gallon capacity. 


sinfecting Co 
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You’ve just made a sale. Her eye was caught by your 
product in its distinctive blue bottle and she’s going to buy. Fath 1A) athact 


That’s not strange. Maryland Blue is a powerful salesman. It 
stops the eye in the store . . . invites use in window and counter 
displays . . . acts as a constant reminder in the home. It ‘ Blue 
imparts to your product the integrity and quality that has 
been associated with blue through the centuries. WwW 


See for yourself why leading firms utilize Maryland Blue’s 
rich color as an advertising, merchandising, and selling tool. 
Write for samples today. No obligation, of course. 
MarRYLAND GLass Corporation, Baltimore 30, Maryland, Also available in clear glass 
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- Brunfelsia 
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may remind you 
of DREYER 
_ oynthetic Scents 
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Have you met this “Lady of the Night,” this great beauty, 
Brunfelsia...The Flower of Unforgettable Fragrance?” 
It’s intense, and yet, it’s delicate. It’s light, and yet, it lasts. 
Dreyer has not duplicated this rare scent, but Dreyer does duplicate , 
Nature, with many distinguished floral scents. Re-creations by —_ 
Dreyer really re-create all the characteristics of natural flower odors. 
It is hard to distinguish a Dreyer Synthetic Floral Creation 
from the original it has copied. 
There's one difference, though. Dreyer Perfume Concentrates are 
often more stable, longer-lasting than the originals. They save 
you money. Send today on your letterhead for samples. 


FLAVORS 


depend on for __ ESSENTIAL oils 
AROMATIC CHEMICALS 
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P. R. DREYER, Inc. 601 WEST 26th STREET, NEW YORK 1, N.Y. 











IN INDUSTRIAL OILS and FATTY ACIDS... 


- 





QUALITY PRODUCT—Swift’s industrial oil and chemical 
products are processed under the strictest laboratory and pro- 
duction control. Extensive facilities and experienced person- 
nel enable Swift to produce a variety of versatile quality 


Oleic Acid (Red Oils) products and product combinations to meet specialized needs. 


Animal Fatty Acids 2 SERVICE—In every phase of Swift's operation, service is the 
Vegetable Fatty Acids byword—prompt, courteous attention to your needs . . . as- 
Stearic Acids sistance in solving your problems . . . prompt, efficient, de- 





acheainateid Cuan Seba @ Chnetiee pendable delivery . . . interested follow through after delivery. 


Spermaceti U.S.P. | COMPLETE FACILITIES—Three versatile processing plants 
at Hammond, Ind., Chicago, IIl., and Harrison, N. J., are 
equipped for high quality processing in volume. Nationwide 
warehousing puts many items close at hand. Swift's extensive 
research laboratories are constantly at work developing better 
chemical and oils products—to better serve your needs. 


Estrex (Swift's Monoglycerides) 
Sulfonated Oils 


Emulsifiers 


Check the list of Swift's industrial oils and fatty acids at the left 
for your requirements and use the coupon below to obtain further 
information on the products you are interested in. 


ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 





USE THIS COUPON FOR FURTHER INFORMATION 


























: Swift & Company, Industrial Oils Dept. ° 

@ 1840 165th Street - 

Hammond, Indiana ° 

Please send data sheets on the following products: 2 

ie : —_ mais e 

_ . 

« 

* 

@ Name ns Title * 

e . 

@ Company a ee e 

° * 

Another of Swift's e Address ‘ ° 
Products for Industry 7 a ee Zone___State___ a e 
* 
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Powerful surfactants. ‘ 
that serve all industry. 


: 


NON-IONICS—all purpose surfactants 


Tercirot Non-lonic NPX—detergent, wetting agent, dispersant, and 
emulsifier 


Tercitrot Non-Ionic TMN—wetting agent, leveling agent, spreader 

Tercrrot Non-lonic XC —low foaming detergent, emulsifier, and 
dispersant 

Tercrrot Non-lonics NP-14, NP-27, NP-35 — emulsifiers and wet- 
ting agents 


ANIONICS— wetting and penetrating surfactants 

TeERGITOL Anionic 7 }. : ‘ ae ; 

Tencrro. Anionic P-28( for dilute solutions of acids, alkalies, and salts 

Tercirot Anionic 4—for moderately concentrated solutions of acids, 
alkalies, and salts 

Tercirot Anionic 08 


Terciro. Anionic EH 
and salts 


t for concentrated solutions of acids, alkalies, 


For samples and detailed technical literature call or write the nearest 
of our 23 offices. 

In Canada: Carbide Chemicals Sales Company, Division of Union 
Carbide Canada Limited, Toronto. 
















CHEMICAL 
PROGRESS 
WEEK-MAY 722 ] ] 





A BETTER AMERICA 
THROUGH CHEMICAL PROCRESS 


Availability: 
COMMERCIAL QUANTITIES 


The term “Tergitol” is a registered trade-mark of 


Union Carbide and Carbon Corporation. 


CARBIDE 


AND CARBON 
CHEMICALS 


Carbide and Carbon Chemicals Company 
A Division of 


Union Carbide and Carbon Corporation 


30 East 42nd Street UCC New York 17,N. Y 
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NOW..is the time 
to sell the 
world’s finest 


SUPER 





GYM FINISH 


to insure large 
orders later on 


Once sold, orders 
for SUPER ALL 


AMERICAN GYM 
FINISH will re- 
peat and repeat... 


On this exposed ovtdoor gym floor “All 
American’’ Gym Finish retains its beauty and 
protective quality through ice and snow and 
temperatures as low as 50° below zero. 


Sell SUPER ALL 
AMERICAN GYM 
FINISH today for 
assured volume 
throughout the 
next twenty years. 


story come true, write today to the 








¥ For complete information on the product that will make a success 
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economical 
detergent 
silicate 





Sixty pounds of DRYMET— 


anhydrous sodium metasilicate—will 


If you are compounding with 
detergent silicates,investigate 
DRYMET for higher 
concentrations and longer 
mileage in such products as: 


do the same amount of work as one 
hundred pounds of pentahydrate 
sodium metasilicate! You get 
approximately two thirds more 
chemical value in DRYMET, yet the 
price is less than one fourth higher 


Floor Cleaners 
Laundry Products 
Metal Cleaners 
Dairy Cleaners 
Dishwashing Compounds 
General Purpose Cleaners 
Soap Builders 

Paint Cleaners 

Paper De-inking Compounds 


at the producing factory! 


> ©2000 000008 


DRYMET contains no water of 
crystallization. DRY MET is more 
economical to use on the basis of 

Naz2O (alkalinity) and SiOz (silicate) 
than any other type of anhydrous : 

or hydrated detergent silicate. @ directly in your operations, 

a investigate DRYMET for: 





Ne Wh SO i me 





If you are using detergent silicates 





Reductions in product costs 
Reductions in freight costs 
Reductions in storage costs 
Reductions in handling costs 
Reductions in labor costs 


HEAVY CHEMICAL DEPARTMENT z : 
*Reg. U.S. Pat. Off. 


CHEMICAL COMPANY 


7016 EUCLID AVENUE ° CLEVELAND 3, OHIO 


Send for DRYMET File Folder contain- 
ing complete technical information. 
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Did they pick her up from your customer's floor? 





AVERAGE ANNUAL COST OF FLOOR 
MAINTENANCE PER SO FT 







New CHECK-SLIP* floor care system combines 
safety, economy, non-glare beauty 


Safety— Slipping on skiddy, waxy floors is a major cause When you use regular floor waxes 
of accidents in offices. These accidents are a headache to your 
customer and his insurance company—because they cost 
money and lower office morale and efficiency. nd they can 
cost you Customers. 

You can effectively help reduce this accident hazard by 


When you use the CHECK-SLIP system | 
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offering the new CHECK-SLIP floor care system. CHECK-SLIP 
is a waxless coating with all the beauty and durability of the 
old-type finish but with none of its slipperiness and waxiness. 
It’s actually LESS SLIPPERY THAN THE ORIGINAL TILE! 

If you want to build bigger profit for yourself and lower 
costs for your customers, ask Hollingshead to send you the 
new CHECK-SLIP story that tells about “Lustre Without Slip 
—Protection Without Wax.” 


Industrial Division 


phaad’ convonanion 
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Economy—Chart compares total 

average annual cost (product plus 

labor) of maintaining floors using 

CHECK-SLIP versus regular floor wax. 

CHECK-SLIP is faster, easier to apply 
. requires fewer applications. 


Non-glare Beauty —cHEcK-sLiP 
gives floors a pleasing, attractive 
luster in keeping with the trend 
away from efficiency -lowering, high- 
reflectivity finishes. Employees find 
it easy on the eyes, safe to walk on. 


* Specifically formulated for asphalt tile floors. 


Find out today 
How CHECK-SLIP 
can bring you 
more profit, better- 


satisfied customers 
This literature tells how to use 
‘Check-Slip’ for greater safety, 
economy and beauty in office 
store and industrial 
teday. 


build:ng, 


plants. Write for it 
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a new Standard 

has been created in sequestration 

From aluminum to zinc, PERMA KLEER-80 is 100% efficient in 

the chelation of most metal ions, including ferric, throughout 

the entire pH range. This “balanced chelation”, plus the lowest cost 
per unit chelated of any organic sequestrant, make it the 

only answer to your hard water or trace metal problem. 








R 
valuable 
booklet 


write for your 






_— 
copy today! 
Mh Cli PRODUCTS CORPORATION 
Manufacturing Chemists © LYNDHURST * NEW JERSEY 
TEXTILE DIVISION REPRESENTATIVES INDUSTRIAL DIVISION REPRESENTATIVES 

Southern: DYER S. MOSS COMPANY, 2511-Lucena Street, Charlotte 6, N. C. New Engand: AMERICAN CHEMICAL & SOLVENT CO., 15 Westminster St., Providence 3, 8.1. 
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Red sore hands among your customers’ workers can easily lead 
to red ink for them and YOU! Costs for lost time, lowered 
productivity, compensation claims and medical care mount rapid- 
ly. Industrial Dermatitis is still the nation’s number one occupa- 
tional ailment. Sanitary suppliers all over America have found 
one of their best sellers and their customers’ most effective aids 
in the battle to prevent dermatitis is — 


PAX-LANO-SAV 
HEAVY DUTY 


GRANULATED SKIN CLEANSER 


Send for a sample today on your letterhead. Give it to your 
customer whose men have the dirtiest jobs.. Watch not only how 
fast and thoroughly it cleans, how easy it is on the skin but how 
fast and steadily those orders start rolling in. Send for that 


free sample today. 





G. H. PACKWOOD MFG. COMPANY 
Manufacturing Chemists 

1539 TOWER GROVE AVE. «+ ST. LOUIS 10, MISSOURI 
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Add new sales appeal to your industrial 
and domestic cleaners 
with 


Du Pont 
SULFAMIC | 


y STRONG ACID EFFICIENCY 
F SAFER HANDLING and USE 


ACD « = nal 


| 






You can boost your sales by formulating your industrial 
and domestic cleaners with Du Pont Sulfamic Acid. This 
granular acid has what it takes to make your cleaners 


BROADEN YOUR MARKET IN 


more effective—your sales story more convincing. 

Your customers will like the speed with which Sulfamic 
Acid cuts through stubborn scales and films—the com- 
. . Domestic Cleaners plete rinsability of its highly soluble salts. Safer on metal 


.. Dairy Milk-Stone Cleaners 


.. Cleaning Paper-Mill Felts and Wires surfaces, too—it makes copper and stainless steel sparkle. 


With this odorless, non-hygroscopic, crystalline acid you 


-- Descaling Sugar Evaporators eliminate expensive storage, packaging, and handling 


..Descaling Air-Conditioning Coils problems. 
Get all the facts on this efficient acid today. Fill in 


... Brewery Cleaners “- 
7” the coupon below and mail it to Du Pont. 























.. Marine Evaporator Cleaners MAIL THIS COUPON TODAY 
.. Metal Cleaners and Brighteners pp------------------------------- -| 
| E. I. du Pont de Nemours & Co. (Inc.) | 
| Grasselli Chemicals Dept., Room D-4166 | 
| Wilmington 98, Delaware 
| Please send me your bulletin on Sulfamic Acid and information on its | 
| application in cleaning | 
| | 
Name Position | 
| 
| Firm 
REG. U.S. PAT. OFF Address 

BET 

TER THINGS FOR BETTER LIVING | City State | 
... THROUGH CHEMISTRY EE RE II J 
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WYANDOTTE 


CHEMICALS 


Robert McInnes. Jr.. Sales Manager. King Manufacturing Co., 
makers of King-Of-All Kleeners, Flint, Michigan. 


Wyandotte quality helps King-Of-All Kleener 


gain consumer acceptance 


“We've been using Wyandotte 
Caustic Soda since 1933. We use 
it in our King-Of-All Sewer and 
Septic Tank, Drain Pipe, and 
Grease Trap Kleeners,”’ states 
Robert McInnes, Jr., Sales Man- 
ager, King Manufacturing Co., 
Flint, Michigan. 

“With our national distribution 
and growing volume, it is vitally 
important that we use uniform, 
high-quality, free-flowing Caustic 
in our products. Wyandotte pro- 
vides this, and is always willing to 
assist us on any chemical problems 
which come up in our business. 

“Wyandotte gives small con- 
sumers the same consideration as 
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the large ones. We know. Wyan- 
dotte gave us good service when 
we were buying Caustic a drum 
at a time. Now, we buy in carload 
lots, have added modern, auto- 
matic packaging machines, trebled 
our production and still get the 
same fine service.” 

Whenever you buy chemical 
materials, it will pay you to investi- 
gate Wyandotte Chemicals as your 
source of supply. Wyandotte, a 
basic producer with its own sources 
of raw materials, has demonstrated 
its ability to work with industries 
on chemical requirements for more 
than 64 years. Wyandotte can serve 
your needs by the drum or carload, 


from plant or widespread distribu- 
tor stocks ... may we serve you? 
Wyandotte Chemicals Corporation, 
Wyandotte, Michigan. Offices in 
principal cities. 


wya dotte 


CHEMICALS 


HEADQUARTERS FOR ALKALIES 


Soda Ash « Caustic Soda « Bicarbonate of Soda « Chlorine 

Calcium Carbonate « Calcium Chloride « Glycols « Synthetic 

Detergents ¢ Agricultural Insecticides ¢ Soil Conditioners 
Other Organic and Inorganic Chemicals 
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7 Minimizes settling—reduces outage 
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Celite provides 3 to 10 times more bulking action 
than any other inert mineral filler 


For CLEANSERS, insecticides, fertil- 
izers and many other dry formulations 
—Celite* diatomite powders provide 
great bulk per unit weight, at excep- 
tionally low cost per unit volume. 
When added to formulations—even 
in quantities as small as 1%—Celite 
greatly minimizes settling, reduces 
outage, adds easier dispensing prop- 
erties, too. 


This bulking action is due to Celite’s 
unique structure. Composed of mi- 
croscopic, irregularly shaped particles 
which won’t pack down, a given vol- 
ume of Celite contains about 934 air 
space or voids. 





Other useful properties 
step up product performance 
Because of its light porous mass, 
Celite has great absorptive capacity 
for perfumes, chemicals . . . it keeps 
powder free flowing and serves as a 
medium for shipping or storing 
liquids in dry form. And the tiny, dur- 
able Celite particles are also widely 
used as a mild, non-scratching abra- 
sive in many silver, glass and auto 

polishes. 

If you are looking for the “extra 
something” to lift your product above 
competition—at no extra cost—dis- 
cuss your problem now with a Johns- 


*Celite is Johns-Manville’s registered Trade Mark for its diatomaceous silica products. 


Manville Celite Engineer. For further 
information and samples, write Johns- 
Manville, Box 60, New York 16, 
New York. In Canada: 199 Bay St., 
Toronto 1, Canada. 











Add all these Product 


advantages — wish Celite 
* Added Bulk 
. — Suspension 
aster Cleaning Acti 
° 
; Greater Absorption ; 
aanroved Color 
imination of Caki 
* Better Dry Mixing as 
© Improved Dispersion 
















= a INDUSTRY’S 
JM Johns-Manville CELITE VERSATILE MINERAL FILLER 
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From Chemical Service of Baltimore . a 


The Peet 


LAB SUPER 18 
| Lap SUPER 15 


2) LAB 125 Complete line of 


br hard and shiny 
LAB 100 floor waxes 


F AB 33 contains HYDRAOXATED CARNAUBA 


e 


One for every purse, every purpose. Choose any 
wax in the LAB line. Put it on the floor with confi- 
dence. However applied, it levels smoothly .. . 
dries quickly to a safe, hard shine. It is so tough... 
dirt does not penetrate into it. Foot traffic cannot 
injure it. Dirt stays on top—wipes off with damp 


mop. Scuff marks buff out. LAB WAXES—formu- 

lated with Hydraoxated Carnauba—feature easiest 

care and longest wear. Write for full information. 
Satety 


Woxes ee all floors to colorful beauty 


/ HARD SURFACE “nm Colbealjne 





Revives ficor colors dulled by residual 
haze. Cleans floors visually brighter! 


| | CHEMICAL SERVICE 
OF BALTIMORE nc 
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GRM:CaCO; per 100 GRM. Phosphate or Organic Sequestering (Water softening) Agent 


the amazing NEW 
sodium glassy phosphate 
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Calcium sequestering (water softening) properties of complex phosphates using soap as an indicator. 


I. P. Thomas & Son Co. 


*U.S. Patent 
No. 2,574,047 


*Trade Mark 
Registered. 


721 Market St. 





for sample (state grind) and 
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Water treatments 


Soaps and detergents 










Cleaning compounds 
Textile processing 

Dairy cleaners 

Boiler water compounds 
Preventing corrosion 
Treating drilling muds 


Decontaminating radio- 
active surfaces 


HY-PHOS... Highest 


sequestering (water softening) 
power of all known chemicals. 


HY-PHOS... Highest 
dispersing power, 

wetting enhancement power, 
corrosion resistance power, 
nearest to neutral, 

... Of all glassy phosphates. 


HY-PHOS. . .. Costs no more 


than other glassy phosphates. 


5 FORMS... plates, pellets, 


regular grind, granular, fines. 
77T @ 
. ’ 
Write... 


technical booklet describing 
properties, formulas and uses. 


Camden 2, N. J. 




















GAMBLE wade IN U.S. A. 





PROCTER & 


a new and 
unusually versatile 
nonionic detergent 


PHYSICAL AND 
CHEMICAL PROPERTIES 


® an alkyliphenol ethylene oxide condensate type 
product 

© clear viscous, free-flowing amber liquid 

® clean, pleasant odor 

© completely water soluble 

© forms stable emulsions with hydrocarbon solvents, 
mineral and vegetable oils 

® free rinsing 

© does not foam excessively 


PERFORMANCE ADVANTAGES 


EXCELLENT — 
—detergency 
—surface tension lowering ability 
—emulsifying power 
—wetting power 
—lime soap dispersing ability 
STABLE TO— 
Acids 
Alkalies 
Oxidizing agents 
Reducing agents 
Water hardness 
COMPATIBLE WITH— 
Anionics 
Cationics 
Inorganic salts 


PROCTER & GAMBLE 


CINCINNATI, OHIO 


APRIL, 1954 





APPLICATIONS 

Insecticides Emulsion paints 

Liquid detergents Anti-dusting agents 

Sanitizer detergents Metal cleaning 

Shampoos Rubber pigment 

Self-emulsifying dispersion 
solvents Paper de-inking 
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POLAK & SCHWARZ 


PERFUMERY SPECIALTIES — ESSENTIAL OILS — AROMATIC CHEMICALS 








Polak & Schwarz Inc., 667 Washington Street, New York 14 (N.Y.) 
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TOUGH NUTS! 


For “HARD-TO-CRACK” wax prospects 


TRY ONE OF THESE THREE 
GREAT ULTRA FLOOR WAXES! 


We are confident that even the hardest-to-sell wax user will be delighted 


with the performance of the quality floor waxes listed below. And we know 





once they try these waxes under your own label, they'll continue to be reg- 
ular users. If you'd like to have your toughest customers try these fine waxes 


—at no cost to you—mail the coupon today for full details on Ultra’s FREE 


“tough nut” offer. 


JV-12 No-Rubbing Self-Polishing Floor Wax. An entirely new formulation that 
overcomes the high Carnauba price problem. Formula JV-12 meets all 
of your quality needs, but is priced to give you volume sales. 

jJ0-12 No-Rubbing, Self-Polishing Floor Wax. A scientific blend of selected syn- 
thetic waxes that assures pleasing lustre... high degree of anti-slip . . . 
good laydown without streaks or blemishes in dried films and high 
resistance to water spotting. 

820-12 No-Rubbing Self-Polishing Floor Wax. For government and institution 
bids which specify a high percentage of Carnauba Wax, Formula 820-12 
contains 12% solids, of which 62% is pure Brazilian Carnauba. 


Mail coupon today! 





J 
1 
1 
\ 
\ 
\ \ 
“Touvg | 
ULTRA CHEMICAL WORKS, INC. ‘ : 
Joliet, Ill. * Paterson, N. J. * Hawthorne, Calif. 4 Nome i 
\ P . 
1 Addres _ state ' 
1 naw 
1 City — aoa el 
1 ~T_1.< o-m 
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AEROSOL PERFUMES 


Colognes, perfumes and certain types of cosmetics packed 
in aerosol sprays and ‘‘mist’’ containers are fast becoming 


the most popular methods of packaging and application. 


Roure-Dupont has set up a special laboratory, thoroughly 
equipped for the testing of perfume oils and compounds 
in aerosol propellents. All perfume oils used in aerosol 
products must be completely compatible in the propellent. 
Submit your problem to us, we can assure you complete 


satisfaction. 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
ARGENTEUIL (S. & ©.) FRANCE 





GRASSE (A. M.) FRANCE 
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You can always follow the market with the broad line of 
ADM VEGETABLE FATTY ACIDS 
= o 
4 } | 2 lua! w 
| iz w | ” 
ele] | fel [2ie/8 
TYPE wis o°| 8) &\o|82\ Z\ u 
Fi/2! |€g)2/8) 2/58/ =) 2 
| \<=F = Ww 
AND GRADE) 2 2), |>s/Z/2/) 2/52 2/2 
So Zz\xi\its= 4 o/ =< |4a 2 8 
= %| 2/25) 2)35| = |Z5\ 5/06 
COCONUT Double- r | . | 
Distilled....... |X) | |x x | | 
LINSEED | | 
Water White... . ; x|xX |X | | 
Regular REIS | x|X| xX) x 
SM-500....... ML KY KL XX] YX] 
SM-600.... x/x}]x;x1x]x x | 
Essential Unsaturated | 
Free Fatty Acids. ie =a | | 
“SOYA | 
Water White. ... eo Se 
Regular.... core MUR x | x |X - 
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RO-10... MM) RPL] HT x 
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we Ee x |X | x | x ix! x |x| x 
I] CORN-SOYA Dovble- | a | 
Distilled. . . . x | ix|x|x| x 
7 CORN Double- | | | 
Distilled... . | x | mix] x|x | 
“COTTONSEED Double- | 
Distilled. x x | x | x | x 
‘CHINAWOOD xixixi | | | f | 











@ Are you finding competition in the soap business a little 
more brisk today? Then it is, indeed, time to re-acquaint 
yourself with ADM’s broad and complete line of vegetable 
fatty acids. 

As the chart above indicates, you can have your choice of 
twelve specialized ADM acids ideally suited to soap making. 
Therefore, whether your primary interest at the moment is 
economy, or easier processing, or higher quality, you can al- 
ways find your “best buy” in ADM’s linseed, soya, corn, 
corn-soya, cottonseed, coconut or mixed fatty acids. 

In addition to getting the most advantageous base price, 
you will find extra savings at ADM by combined purchasing. 
Order any combination of fatty acids and oils, in truckload, 
carload or tankcar shipments. Highest purity and unvarying 
uniformity are assured. 

Want technical information? Mail the coupon at right. 





Its time to 
LOOK AT 
ALL !2! 






Take the Scientific Shortcut 


“™ Archer 


fatty acids 


ARCHER-DANIELS+- MIDLAND CO. 


600 ROANOKE BUILDING « MINNEAPOLIS 2, MINN. 


Please send technical bulletin No. 78 
describing advantages of ADM’s veg- 
etable fatty acids in soap making. 


Name 





Company___ 
Address____— 


ie NE... SE... 
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Cellulose Gum (CMC) 


Solution Viscosity in Centipoises ot 25 C. 





















Per Cent (by weight) of CMC in Solution 






Curves show the viscosity-concentration ranges at 25°C for four types of Hercules CMC: CMC-70 Extra Low, CMC-70 Low, 
CMC-70 Medium and CMC-70 High. Photograph at left shows one thickening effect possible with a CMC-water solution. 


THIS ECONOMICAL 


HAS UNEQUALLED 
VISCOSITY RANGE 


With cellulose gum (Purified Hercules® CMC) now available in 
ten different types, this water-soluble colloid meets all require- 
ments for a thickening agent. Some indication of viscosity con- 
centrations possible is given in the chart above. 

Hercules cellulose gum has exceptionally high purity 
(99-5%+-); is compatible with a wide variety of gums, plasticiz- 
ers, and resins; is insoluble in organic solvents; and is uniformly 
high in quality from lot to lot. Write for testing samples, indi- 
cating proposed uses so that we may determine the proper types. 


Cellulose Products Department 


HERCULES POWDER COMPANY 


mcomeoeare 


961 Market Street, Wilmington 99, Delaware 
CM54-2 
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*< POPULARITY ... . Like in ladies’ hats, 
:* there also apparently are styles and fads 

in suicide. Grim as the subject may be, 
even in the contemplation of death, human sheep 
must follow an approved pattern, a popular de- 
sign. It seems in Germany, right now, a poison- 
ous insecticide is the popular means for poor 
demented souls to take their own lives. Within 
a few days, some two dozen persons in West 
Germany committed suicide by taking this poi- 
son, a material made “popular” by its known 
use in a notorious triple murder. 

As invariably happens in a situation of this 
type, the Bonn authorities through the Interior 
Ministry have moved to restrict the sale and dis- 
tribution of the insecticide. The Government 
announced that immediately it was “preparing 
an ordinance” regulating the distribution of the 
material. So far we have not found out exactly 
which poisonous material is being used, but at 
the moment such is beside the point. It is the 
typical manner in which government authorities 
willy-nilly slap on restrictive regulations in cases 
like this which gripes us. And of what avail? 
Anybody so far off his rocker can always jump 


out a window. 
e 


4) WRONG PACKAGE? .. . . Too many 
ll products, it seems to us, come packaged 
=~ in altogether unsuitable containers. The 
story of the rubbing alcohol producer who pack- 
aged his product in bottles that would fit in 
no medicine cabinet ever built is a familar one. 
Sales of the product soared when, with the aid 
of a bottle manufacturer, the alcohol producer 
worked out a bottle that would fit in almost 
every conceivable type of medicine cabinet. 
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Recently, a chemical specialties manufacturer 
favored us with a sample jar of the newest ad- 
dition to his line. Not knowing whether the 
product in the wide mouth glass bottle was a 
paste, liquid or powder, since a king size label 
covered practically the entire side of the jar, 
we opened it to sniff and examine the product. 
As a white liquid came gushing over the sides 
ento our desk top, all over the front of a new 
suit and into the seat of a leather desk chair 
which was promptly discolored, our reaction was 
what might have been expected. 

It occurred to us that had we been the 
buyer for a large department store or chain that 
the manufacturer sending out a product so ob- 
viously improperly packaged would never sell 
us an ounce of the material. 

Since most buyers tend to examine samples 
of whatever they are buying, the quickest way 
to head off trouble with them is to put your- 
self in their place. This includes studying your 
package to make sure that the product is in the 
right type of container. 


a 
S) CONCENTRATE... . Our state officials 
] having to do with enforcement of eco- 


© nomic poisons laws apparently through 
their association are still undertaking a little re- 
writing of the dictionary. Of concern at the 
moment is a rather restricted definition of the 
word, “concentrate,” as applied to pesticides. 
If they make their definition stick, this word 
on a label hereafter shall refer only to the “purest 
chemical form” or maximum concentration 
commercially available. As we interpret this, 
a “rotenone concentrate,” for example could be 
only 100% rotenone crystals. A DDT “con- 
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centrate” would be straight technical DDT, 
nothing less. Regular 20 to one pyrethrum ex- 
tract, referred to as pyrethrum “concentrate” 
for years, would no longer be a “concentrate.” 

If true, this all sounds sort of silly to us. And 
a lot of confusion could result. For years, any 
product requiring dilution to make a finished 
insecticide, be it for home, industry or agricul- 
ture, has been termed commonly a “concentrate” 
or “concentrated.” Yes, we know that some 
labels for products already diluted for use such 
as fly sprays, stock sprays and packaged aerosols 
mention “concentrated.” Obviously, this is mis- 
representation designed to convey the idea of 
a stronger, more potent product. But does this 
or similar misuse of the word by a few manu- 
facturers warrant rewriting the dictionary de- 
finition? To us, it does not seem too sensible an 
approach to a solution of the problem, — if 
there is a real law enforement problem here. 


APPROVAL .... For ten years or more, 
we have pounded on the weaknesses of 
these so-called seals of approval. We have 

pointed out again and again that even the best 
of them are worse than meaningless. They can 
and do mislead the buyer. They induce a sense 
of confidence and security which may well be 
false. They pretend to guarantee the quality of 
a product under circumstances which any six- 
year-old should spot as an empty shell. They 
play hard-headed manufacturers for suckers year 
after year, not to mention the buying public. 

But, still the thing continues to grow. Why? 
The answer is simple. There’s money in the deal. 
Getting a seal of approval or your product on 
an “‘approved”’ list is accomplished at a price, 
not too unfrequently via a little polite black- 
jackery. Your competitors are on the “approv- 
ed” list. Why not your product? What will 
your customers think? That your product 
couldn’t make the grade? And another sucker 
climbs on the band wagon. It’s as simple as 
that. 

That we are amazed at the calibre of firms 
which fall for this racket is putting it very 





mildly indeed. When we see our holier-than- 
thou professional associations dipping elbow- 
deep into this filthy lucre, we register just plain 
disgust. When we note the facilities of some 
laboratories which do the “approving,” we won- 
der how long it can go on. And policing? Don’t 
let’s become humorous at this point. Well, may- 
be the old FTC will step in one of these days 
and take a look. Who can tell? In the mean- 
time, we are going to continue to tab the whole 
thing for just what it is, a cheap racket. 


LABELS... Too many labels on household 
chemical specialty products which we 
have observed still use most of their space 

to tell the user how wonderful the product is. 
The thought that the buyer may misuse the item 
because of insufficient, unreadable or poorly 
worded directions does not seem to enter the 
head of the average manufacturer. He seems 
so hepped up on convincing the user what a 
marvelous product she has just purchased that 
all else appears forgotten. Misuse may damn 
the product, kill repeat sales, and even bring 
the threat of lawsuits. But, the laudatory drivel 
still crowds useful directions to a very minor 
position on the label. 

Maybe we’re wrong, but we assume that most 
labels are read after the product is purchased, 
if they are read at all. Possibly some prospective 
buyers will pick up a package from a display 
rack and examine the label, but we feel they 
are a minority. The main job of the label, as 
we see it, is to get the product used correctly, 
safely, effectively. If this does not happen, of 
what avail are the laudatory claims? The user 
tabs them as strictly baloney and in future 
purchases acts accordingly, buys something else. 

So, once again we urge makers of these mod- 
ern-day “miracle chemical products” for home 
use to temper their enthusiastic exaggeration in 
label writing with a little more good horse sense. 
Take off the junk, and put on readable, safe, 
useful directions for use. If the user reads them, 
— and the chances are that she will not, — then 
you at least have done your part to save your 
product from a life worse than death. 
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as the reader sees it... 


Pesticides in Press 
Editor: 

[ am naturally interested to 
find on the editorial page of your 
February number of Soap & Sani- 
tary Chemicals a reference to me 
and my views on the use of pesti- 
cides in relation to public health. 

May I say that I am in full 
agreement with the position you 
take regarding our press. I think 
we all would have a little more re- 
spect for our American press gen- 
erally if it did not indulge in so 
much sensationalism. 

P. J. Chapman, 
Head of the Department 
of Entomology 
New York State Agri- 
cultural Experiment 
Station 
Cornell University 
Geneva, N. Y. 
—_> *& —— 
Bubble Bath Formula 
Editor: 

In your February issue, we 
noted a liquid bubble bath formula 
mentioning the use of Mirapon LI’ 
which you quoted from a recent 
number of “Schimmel Briefs.” We 
appreciate the publicity for our 
product but would like to add the 
following comment. 

Mirapon LF was a war-time 
product based on oleic acid and 


was discontinued in 1947 when bet- 
became 


ter raw materials again 


available. 


Today we manufacture two 
products for liquid bubble bath, 
one of which is our Miranol CM 
Conc. based on coconut fatty acids 
and Miranol LF Superclear Conc., 
which is entirely salt-free and there- 
fore has a very high tolerance for 
perfume. Both products produce a 
large amount of thick and stable 
foam. The outstanding feature of 
Miranol CM Conc. is not only the 
extremely high amount of foam, 
but also complete compatibility of 
the foam of the product with soap. 
This means, in effect, that foam 
produced by Miranol CM Cone. in 
bubble bath formulations will last 
throughout the bath. For 
your information and that of your 
literature is 


entire 
readers’, descriptive 
available. 
Walter Mannheimer 
Miranol Chemical Co. 
Irvington, N. J. 
We are grateful to Mr. Mannheimer 
for bringing to our attention the new 


and obviously improved member of thi 


Miranol family. Ed 


—r 


Wants Bid Information 
Editor : 

Being a subscriber to Soap 
& Sanitary Chemicals magazine, | 
have become interested in your 
Bids & Awards feature. 

What is the best procedure 
to follow in order to be put on the 
mailing lists so that we too may bid 
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on some of these requirements ? 
We would appreciate greatly 
any information you can give with 
regarding to the above. 
Seymour Smith, 
Sales Manager 
Defiance Corp. 
Detroit 


When a government agency, and 
in this instance we presume Mr. Smith 
is referring to openings of Federal agen- 
cies, announces an opening, these an 
nouncements are sent to firms which 
have previously bid on the same or a 
related item. For newcomers, the best 
procedure would be to check with local 
branches of Federal agencies, such as 
the Federal Supply Service, which event 
ually will buy all non-military items for 
the government, to determine what open- 
ings exist. In addition it might be wtse 
to write to the Federal Supply Service, 
which is part of the General Services 
{dministration, Washington, D. C. and 
ask that your firm be listed to receive 
openings. A daily 
Government Ad- 


announcements of 
publication, the U. S. 
vertiser, published in Washington, D.C., 
specializes in reporting bids and awards 
and openings for bids on all types of 


government supplies. Ed 


* 


Detergents List 
Ieditor : 

We have been very pleased 
with John W. MecCutcheon’s two 
lists of “Synthetic Detergents” pub 
1949 and 1952 


issues of your periodical. 


lished in several 

However, since the appear- 
ance of the Second compilation in 
1952, numerous new products have 
appeared. We realize that it is a 
major task to keep such a list up 
to date and hope that you are plan 
ning to publish a third list in the 
future. 

Will you please advise us 
regarding your plans for such a 
revision and a probable date of 
publication. 

Miss Helen Skowronska 
Sherwin-Williams Co. 
Cleveland 

Mr. McCutcheon is constantly at 
work keeping his list of synthetic deter- 
gents and other surface active agents up 
to date. To do this he has available an 
IBM card file listing of all synthetic 
detergents. In addition to a basic file, 
cards listing new products are issued 
from time to time. We flan to publish 
in Soap & Sanitary Chemicals a revised 
listing, either late this year or early next 
year. Mr. McCutcheon is now assembling 
his mater.al for the project. Ed 
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WASHES CLOTHES 


CLEANER 


THAN ANY Soap 


SOAP SCUM 





Best Detergent Packages... 


UDGES of the 1954 Fold- 
ing Box Competition spon- 
sored by the Folding Paper 
Box Association of America were 
unable to find any soap cartons 
worthy of a first place award in 
the various categories on which the 
6,288 entries in the contest were 
judged. Several “Merit Awards” 
were, however, given to some pack- 
ages for soap, synthetic detergents, 
chemical specialties and cosmetics 
and also for two counter displays. 
The carton for “Fab”, a 
synthetic detergent made by Col- 
gate-Palmolive Co., Jersey City, 
N. J. was given a merit award for 
“superiority of printing” in the 
class judged on “multi-color print- 
ing by the gravure process.” Jud- 
ges commented that the gravure 
process achieved a photographic 
quality on the back panel where a 
series of seven photographs utili- 
zing portraits of participants in the 
Colgate radio Comedy Hour appear. 
This, it was pointed out, has a ter- 
rific impact on customers going 
through supermarkets, etc. Robert 
Gair Co., New York, made the box, 
using four colors and gravure gloss 
on .026 bleached manila news box 
stock. 
Andrew Jergens Co., Cin- 
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cinnati, also won a merit award 
for its new “Jergens Instant Suds” 
carton for “superiority of multi- 
color printing by letterpress.” The 
box maker, Richardson Taylor- 
Globe Corp., used four colors and 
varnish on .026 CLN stock. Judges 
said it is “. . . a good example of a 
beautifully printed and well-de- 
signed carton. Its clean design tel!s 
the shopper at a glance what the 
product is and what it can do.” 


A merit award for “super- 
iority of multi-color printing by off- 
set lithography, went to Monsanto 
Chemical Co., St. Louis, for its 
synthetic detergent, “All.” Judges 
commented: “The highly competi- 
tive soap and detergent market de- 
mands the very latest in consumer 
appealing packages. This redesign- 
ed “All” carton loudly proclaims 
(through the simplicity of design) 
the brand name, the use of the 
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Display unit for “Lifebuoy” shaving 
cream of Lever Brothers Co., New York, 
won a merit award for the use of eye 
catching colors. Display does a ‘“work- 
horse” job and well in the opinion of 
the judges 

product and its weight. The design 


further simulates the action of 
water in automatic washers. A seal 
end carton with sift-proof sealing 
flaps and a_ perforated pouring 
spout, it is also alkaline proof and 
is laminated with an inner wax 
liner for moisture control.” Made 
by United States Printing & Lith- 
ographing Co., Cincinnati, using 
four colors and varnish by lithog- 


raphy on .020 WPC wax lined stock. 


Ral 
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New “Jergens Instant Suds” of Andrew 
Jergens Co., Cincinnati, to be sold 
through self-service outlets is good ex- 
ample of beautifully printed and well- 
designed carton. Clean design tells 
what product is and its use 

Among other cartons receiv- 
ing merit awards were the follow- 
ing: “Glamorene Upholstery Clean- 
er,’ made by Alford Cartons for 
Glamorene, Inc., New York. Judges 
said of the carton: “Another ex- 
ample of a liquid product packaged 
in glass has been put into cartons 
for additional merchandising value. 
The billboard appearance of carton 
is inviting to customer and its sales 


message is short. In self-service the 
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Another example of a liquid product in 
glass and packed in a carton for added 
merchandising value is Glamorene 
Upholstery Cleaner’ of Glamorene, Inc 
New York. Billboard appearance of 
carton is inviting to the customer 
carton is legible enough to be seen 
at a distance of 10 feet and can be 
read in a few brief seconds. The 
carton tells the story.” 

“King Powdered Laundry 
Bleach.” Made by Guilford Folding 
Box Co. for Mangels Herold Co., 
Baltimore. This new product, said 
the judges “is making its bid for 
shoppers’ dollars in an eye-appeal- 
ing carton. It is a standout on the 
dealer’s shelf and at the same time 
it conveys its message to the con 
sumer tersely in a matter of se- 
conds.” 

“Sachet Paquet” by Ace 
Carton Corp. for Allen B. Wrisley 
Co., Chicago. ‘““The effect of 3-D is 
in the packaging 
“The 


Wrisley sachet paquet utilizes a uni- 


now being felt 
industry,” judges remarked, 
que angular construction to achieve 
this 3-D effect. It is 


for dramatic appeal to the cosmetic 


foil laminated 


customer.” 

“Midnight,” made by Robert 
Gair Co. for Lehn & Fink Products 
Corp., New York. “The highly com- 
petitive cosmetics field,” said the 
judges, “demands a constant stream 
of new, imaginative and yet econ- 
This 
‘Midnight’ cologne carton is an ad- 

(Turn to Page 105) 


omical packaging methods. 
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HI skin harbors a large 
population of bacteria over 
its surface, in its crevices 
and natural orifices. Some of these 
bacteria are transient, not adapt- 
able to the skin substrate and are 
readily destroyed or removed by 
washing with ordinary toilet soap. 
The skin adaptive organisms, the 
so-called resident bacteria, thrive 
on skin, using as nutrients the 
perspiration, sebaceous secretion 
and skin detritus present on the 
body surface. The bacterial diges- 
tion of these materials yields malo- 
dorous substances resulting in typi- 
cal body odor. Washing the skin 
with plain soap results in the re- 
moval of part of the resident bac- 
teria but there is little or no toxic 
effect on relatively large numbers 
remaining on the skin. These con- 
tinue to multiply and may produce 
body odor within one day. 

To inhibit more effectively 
the development of body odor, an 
agent is needed which will either 
kill the resident bacteria or reduce 
their rate of multiplication. 

In the past fifteen years at- 
tention has been centered on a 
group of 2,2’-methylene bisphenolic 
compounds which were found +o 
be effective antibacterial agents in 


~ *Biological Section Chief, Lever Broth- 
ers Co., Research Center, Edgewater, N. J. 


Figure 1. The relative effectiveness of 
solutions of three germicidal soaps and 
a control soap in inhibiting the growth 
of Micrococcus pyogenes var. aureus 
on a nutrient agar plate. a. Pure soap 
control—no inhibitory effect; b. Soap 
containing 2% TBP—diffuse zone of in- 
hibition; c. Soap containing 2% “G-11” 
—small sharp zone of inhibition; d. Soap 
containing 1% TMTD—large sharp zone 
of inhibition. 


New Antiseptic for Soap... 





Tetramethylthiuram disulfide (TMTD) 
is a new germicidal agent for soap 
and has skin deodorant properties 


By L. J. Vinson* 


Lever Brothers Co. 


the degerming of skin. Unlike the 
simple phenolics as typified by 
phenol, cresol and p-meta xylenol 
the bisphenolics retain to a large 
degree their activity in soap solu- 
tions. The best known and most 
effective member of this class of 
compounds, is 2,2’-methylene bis 
(3,4,6 trichlorphenol) more famili 
arly known as hexachlorophene cr 
“G-11."* The antibacterial activity 
of soap containing two percent 
“G-11" has been made the basis 
for deodorant and therapeutic re- 
ports (1,2,3,4). Recently, a thiobis 
phenolic, 2,2’ thiobis (4,6 dichlor- 
phenol), which will be referred 10 
as TBP hereinafter, has been re- 
ported to be equivalent to “G-11” 


as a soap antiseptic (5). 


New Soap Germicide 
HIS paper describes the proper- 
ties of a new soap germicide 


which has proven to be highly ei- 
*Registered trade mark Sindar Corp., 
New York, 


Figure 2. The relative effectiveness of 
solutions of three germicidal soaps and 
a control soap in inhibiting the growth 
of Escherichia coli on a nutrient agar 
plate. a. Pure soap control—no inhibi- 
tory effect; b. Soap containing 2% TBP 
—no inhibitory effect; c. Soap contain- 
ing 2% “G-1l1]"—no inhibitory effect 
d. Soap containing 1% TMTD—zone of 
inhibition. 


fective against cutaneous bacteria 
as well as other organisms. The 
compound is_ tetramethylthiuram 
disulfide (TMTD), known to the 
rubber industry as a vulcanization 
accelerator since 1918, and _ later 
utilized as an agricultural fungi- 
cide (6). The antibacterial and an- 
tifuzal properties of TMTD and 
related compounds have been re- 
ported by several investigators 
(7,8,9). It is the purpose of this re- 
port to present bacteriological and 
armpit odor inhibiton data which 
show that soap containing one per- 
cent TMTD has excellent antiseptic 


and deodorant properties. 


Physical and Che:nical 
Properties 
ETRAMETHYLTHIURAM 
T disulfide (TMTD) can be re- 
garded as an oxidation product of 
dithiocarbamic acid and has _ the 
formula which is shown on_ the 


facing page. 


Figure 3. The relative effectiveness of 
solutions of three germicidal soaps and 
a control soap in inhibiting the growth 
of Trichophyton mentagrophytes on a 
Sabouraud agar plate. I. Soap contain- 
ing 1% TMTD—large sharp zone ot 
inhibition; II. Soap containing 2% “G 
11"—slight zone of inhibition; III. Soap 
containing 2% TBP — moderate zone of 
inhibition; IV. Pure soap control ° 
inhibitory effect. 























It is a white crystalline solid 
with a molecular weight of 240.4, 
149°C-151°C., and is 
state. It is 
dilute 


melts at 
odorless in the pure 


almost insoluble in water, 
caustic and many of the common 


(Table I). 


The compound is dispersible 


solvents 


in soap-water solutions and with 
suitable precautions it can be in- 
corporated into soap to form a stable 


mixture. 


TABLE I. Solubility of TMTD in 
Solvents at 30° C 


Solvent Solubility (gms /liter) 
Water Less than 0.01 
Methanol 3.17 
Ethanol 2.59 
Acetone 77.2 
Ethyl Ether 1.70 
Ethyl Acetate 11.5 
Petroleum Ether 0.1 
Benzene 47.8 
Xylene 14.0 
Carbon Tetrachloride 4] 
Chloroform 375 


In Vitro Studies 


HE principal resident organ- 

isms on skin are Micrococcus 
pyogenes var. aureus and M. pyo- 
genes var. albus. These bacteria are 
Gram-positive and, unlike Gram- 
negative organisms such as Esch- 
erichia coli and Salmonella typhi, 


are not readily destroyed when 


Figure 4. The relative effectiveness of 
solutions of three germicidal soaps, a 
control soap and water in inhibiting 
the growth of Candida albicans on a 
Sabouraud agar plate. 1. Soap contain- 
ing 1% TMTD—No growth (grey streak 
is that of soap solution); 2. Soap con- 
taining 2% “G-11"—Moderate growth 
along streak as indicated by white 
areas; 3. Soap containing 2% TBP— 
same as 2; 4. Pure soap control—Streak 
entirely overgrown with C. albicans; 
5. Water control—Streak heavily over- 
grown. 













For that 
have 


treated with plain soap. 


reason the micrococci served 
as standard test organisms in the 
evaluation of soap germicides. To 
obtain a preliminary indication of 
antibacterial activity, a simple agar 
plate technique is employed. Penas- 
say disks* are placed on hardened 
nitrient agar seeded with the test 
organism (24 hour culture). To 
the disks are applied aliquots of 
0.03 ml. of the 


(eight percent). The Petri plates 


soap solutions 


are incubated for 24 hours at 
KY fe 

The effectiveness of soaps con- 
taining the three germicides against 
pvogenes 
is demonstrated in 


aureus 
The 


TMTD soap gives a larger and 


Micrococcus var. 


Fig. 1. 
sharper zone than either of the 
other two germicidal soaps, which 
is indicative of more rapid diffusi- 
bility into the seeded agar. 
\lthough Gram-negatives are 
not indigenous to skin they may, 
under certain conditions, present a 
problem in skin health. In this re- 
gard TMTD in soap exerts an in- 
hibitory effect against E. coli and 
Salmonella typhi, not exhibited hy 
“G-11” and other bisphenolics. A 
comparison of the activities of 
soaps in inhibiting the growth of 
Gram-negative organisms has been 
made using the agar plate method. 
\ positive inhibitory effect of soap 
one percent TMTD 
against FE. coli is shown in Fig. 2. 
It will be 
is evident 


containing 


noted that no activity 


with the control soap, 
or with commercial soaps contain- 
ing two percent TBP and two per- 
cent “G-11.” 

The 


antimicrobial effect of 


the soaps was also evaluated on 
pathogenic fungi responsible for 
skin disorders such as_ athlete’s 


Trichophyton 
mentagrophytes,** a skin pathogen 


foot and ringworm. 


isolated from a_ subject with a 


mycotic skin infection, was used 
in the agar plate method described 


above. Plates were prepared with 


Sabouraud agar and incubated at 
30°C for 7 days. It is evident 


*Schleicher & Schuell Filter Paper No. 
240 E, diam. 12.7 mm, 


**Grown on Sabouraud agar slant for 


15 days at 30°C. 








from the wide clear zone shown 


in Fig. 3 that soap containing 1.0 
percent TMTD markedly 
the growth of Trichophyton menta- 


inhibits 


grophytes. The soap containing two 
percent “G-11” is only slightly in- 
hibitory, the soap containing two 
percent TIP is moderately effec- 
tive and the control without germi- 
cide does not demonstrate any in- 
hibitory effect on the growth of 
T. mentagrophytes 

another 


Against pathogen, 


Candida albicans (Fig. 4) the one 
percent T\MITD soap completely in- 
hibits growth*, the other two germi- 
cides have a partial inhibiting ef- 
fect, while the plain soap and water 
control are without any inhibitory 
action. 
Other fungi de- 
TMTD 


soap are Trichophyton rubrum and 


infectious 


stroved by one percent 


Vicrosporum audouini 


Serial Basin Wash Data 


O determine the skin degerming 
T effectiveness of contain- 
ing TMTD under actual usage con- 
wash test 


soap 


ditions, a serial basin 


was employed, based on a method 
described by Cade (10). Basically 


the method involves washing the 


hands of subjects with a plain soap 
in a series of five wash-basins. 
The 


wash-waters are determined as an 


number of bacteria in the 


indirect measure of the numbers 


of bacteria on the hands of the 
subjects. The 
the 4th and 5th 
averaged and this number is as- 


bacterial counts of 


wash-waters are 
sumed to represent the resident 
bacterial population. 

Initial serial basin wash 
values are obtained on subjects 
who have been using a non-germi- 
cidal soap for at least one week. 
The subjects are then given the 
regular 


test germicidal soaps for 


use at home and at work for a 
period of one or two weeks. 
At the end of the test 


iod serial basin washes are again 


per- 


conducted on two successive days 





*A 48 hour growth mat of C. albicans 
on Sabouraud agar was employed to inoculate 
the soap solutions. After 10 minutes the 
inoculated solutions were streaked across the 
agar plate as indicated in Fig. 4. The plate 
was incubated for 4€ hrs. at 37°C. 




















and the average bacterial counts 
for the 4th and 5th basin wash- 
waters are determined. The eftec- 
tiveness of a test soap is calculated 
as the percent reduction in average 
count of the 4th and 5th basin 
wash waters when compared with 
the corresponding initial values. 
A tabulation of the relative 
effectiveness of soap containing 
TMTD at concentrations of 0.2 
percent, 0.5 percent, 1.0 percent 
and 2.0 percent and soaps contain- 
ing “G-11” and TBP in hand wash- 
ing tests is presented in Table II. 
Results cited in Table IL in- 
dicate that after washing one week 
with one percent TMTD soap, the 
subjects show an average reduc- 
tion of 79 percent in hand bacterial 
counts, a degerming action which 
is somewhat higher than found for 
soaps containing two percent “G- 
11” and two percent TBP. The 
latter soaps when used for one 
week effected a 73 percent reduc- 
tion in cutaneous count. Increas- 
ing the TMTD concentration in 
soap from one to two percent has 
only a slight effect in further re- 
ducing the cutaneous count. Soaps 
containing lower levels of TMTD. 
e.g. 0.5 and 0.2 percent also give 
significant reductions in cutaneous 
count, a response not observed for 
“G-11” or TBP at concentrations 


below one percent. 


The substantial reductions 
in cutaneous counts obtained with 
TMTD soaps after regular use for 
one to two weeks is evident even 
after the subjects are returned to 
plain soap for 48 hours. For ex- 
ample, the average percent redac- 
tion of the hand bacterial count 
for 12 subjects was 84 percent 
after one week washing with one 
percent TMTD soap; two days 
later, during which time they 
washed with plain soap containing 
no germicide, the percent reduc- 
tion was still high, averaging 72 
percent. 

To determine whether the 
antibacterial effectiveness of soap 
containing one percent TMTD is 
reflected in the inhibition of per- 
spiration odor development, an arimn- 
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% Germicide 
in Soap 
6,2” 
O35"* 
1.0 
2.0 


Total No. of Subjects Used 








Percent reduction in average count 


TABLE II. Comparative Effect of Germicidal Soaps on Reduction 
of Skin Flora Employing the Serial Basin Wash Test 


Percent Reduction In Cutaneous Count* 


a 


TMTD G-ll TBP 
59 8 i 
71 37 38 | 
79 40 71 | 
83 73 73 «| 
72 37 33 


of 4th and Sth basin wash waters 
ote 


Used over a two week wash test period. Soaps containing | and 2 
germicides were used for 1 week i 
pit washing study was run*. The recorded their findings indepen- 


procedure used was as _ follows: 

Twenty-six male adults with initial 

high armpit odor intensity were di- 

vided into two groups: 

Group I—13 subjects—one percent 
TMTD soap used on left armpit ; 
control soap used on right armpit. 

Group II-—13 subjects-—one percent 
TMTD soap used on right armpit; 
control soap used on left armpit. 

The subjects selected were 
not users of deodorants, antiper- 
spirants or germicidal soaps. Dutr- 
ing the course of the test they 
were instructed to abstain from 
washing their armpits. 

In the morning of the firs: 
day the underarm odor of each 
subject was rated independently 
by three judges who made ap- 
praisals on the basis of degrees 
of unpleasant odors, rated—absent, 
faint, moderate and strong. All 
subjects initially were in the cate- 
gory of moderate to strong un 
pleasant armpit odors. 

The underarm areas of each 
subject were thoroughly washed 
simultaneously by two technicians 
for two minutes using wash cloths 
well lathered with the coded control 
and test soaps. The wash cloths were 
then rinsed free of soap under 
running water and used for rinsing 
the armpits. The latter were then 
dried with paper toweling. 

Following the single wash 
the subjects returned the next 
three mornings for armpit odor 
appraisals by the three judges who 





*Work conducted in an _ independent 
industrial biological laboratory using coded 
soaps. 


dently and on a blind basis. For 
the purpose of evaluating the effect 
of a single washing, odors rated 
as absent or faint were consider2d 
acceptable, and moderate to strong 
odors, unacceptable. 

A tabulation of results is 
given in Table JII comparing a 
plain control soap and one percent 
TMTD soap as to inhibition of 
underarm odor development. 

The results on the 26 subjects 
given in Table III show that in 
protecting against armpit odor de- 
velopment the soap containing one 
percent TMTD is vastly superior 
to the control soap; 81 percent of 
the TMTD washed armpits are 
protected against disagreeable odor 
for one day, and 62 percent for 
two days. The effectiveness of 
TMTD soap was also evident three 
days after the single wash, with 
23 percent of the armpits. still 
showing odor protection. Only 19 
percent of the armpits were rated 
acceptable just one day after the 
single wash with the plain control 


SsOap. 


Irritation and Toxicity 
Fn HE irritation and toxicity prop- 
erties of TMTD have been in- 
vestigated on animals and human 
subjects utilizing approved testing 
methods to establish its accept- 
ability for use in soap at a ome 
percent level. 

Histological skin studies on 
mice and rabbits treated repeatedly 
with soap containing up to 10 per- 
cent T\MTD indicate no evidence 
of primary irritation as_ reflected 
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in absence of any epidermal dam- 
age except for a slight hyperkera- 
tosis which is characteristic of all 
soaps when applied as eight per- 
cent solutions to animal skin. 
TMTD in soap at levels of 
one, five and 10 percent exhibited 
no skin irritation or systemic toxi- 
city under the stringent testing con- 
ditions of the FDA 90-day sub- 
acute topical toxicity test (11). 
Multiple human patch stu- 
dies on 50 subjects most of whom 
were regular users of soap coi- 
taining TMTD for 
more than one year failed to show 


one percent 
any evidence of sensitization. The 
test was conducted as follows: A 
standard patch* saturated with 0.3 
ml of an eight percent solution of 
the TMTD soap, was applied to 
the upper arm of the subject for 
24 hours. This was repeated three 
times a week with at least one day 
intervening between patches, until 
a total of 10 patches had been 
applied to After a 
rest period of 10 to 14 days, a 
final patch was applied. No irrita- 
tion was noted for the final patch 


ach subject. 


or the preceding 10 patches except 
for an infrequent slight erythema 
response also evident with the con- 
trol plain soap. 


TMTD Stability in Soap 
MTD can be mixed into soap 
T with no decomposition being 
noted during processing. Unlike 
the bisphenolic germicides, TMTD 
is not photosensitive: thus, soap 
containing TMTD does not darken 
when exposed to light. 
Soap with 


one percert 





*Elastoplast patch—single ply flannel, 
one inch on edge with rubber backing. 





TMTD assayed full activity in 
storage at room temperature and 
100°F. for one vear. 
Discussion 

RITERIA important in the 


selection of an effective agent 
contributing antiseptic and deodor- 
ant properties to soap are as foi- 

iOWS: 
1) A germicide at low con- 


centrations in soap should have 
strong im vitro activity against 
Gram-positive skin organisms as 


typified by Micrococcus pyogenes 
In addition, an anti- 
septic agent for use in soap should 


var. aureus. 


be effective against Gram-negative 
organisms and fungi with particu- 
lar reference to skin pathogens. 

In vitro tests in the evalua- 
tion of an antibacterial agent should 
consider along with germ killing 
power the ability of a germicide at 
low concentrations in soap to in- 
hibit bacterial growth and to ex- 
hibit strong affinity to skin. 

In vitro studies now in pro- 
gress indicate that skin develops 
measurable antibacterial activity 
when washed with soap containing 
as low as 0.005 percent TMTD. 
At this concentration none of the 
bisphenolics become adsorbed on 
the skin in sufficient quantities to 
demonstrate antibacterial activity. 

2) Compatibility between 
the soap and germicide is import- 
ant. No loss in activity of the 
germicide should occur in soap 
during processing or storage. Also, 
the germicide should not discolor 
soap because of light instability or 
through chemical reaction with one 
of the soap components. 








TABLE II. Inhibition of Armpit Odor Development—Effect of Single 
Wash with Plain Control Soap Vs. One Percent TMTD 
Soap on High Odor Intensity Armpits of 26 Subjects 


No. and Percent of Acceptable Armpits* 


TMTD Soap Control Soap 
Armpits % Protection Armpits % Protection 
After single wash 
1 day later 21 8] 5 19 
2 days later 16 62 4 15 
3 days. later 6 23 l 4 


*An acceptable armpit signifies no or faintly unpleasant odor 
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3) A soap germicide with 
demonstrated in vitro activity 
should show to advantage in actual 
usage tests designed to 
the reduction in cutaneous count 
(Serial Basin Wash Test) and the 
degree of inhibition of perspiration 
(Armpit Wash 


measure 


odor development 
Test). 

4+) A soap germicide should 
be free of primary irritation and 
sensitization at use concentration 
plus a reasonable margin of safety. 
Ideally, a germicidal soap should 
be equivalent in mildness to plain 
soap. 


5) A 


use in the popular priced soap field 


soap germicide for 
should be relatively cheap in cost 
and readily available. 

6) A desirable property of 
an effective soap antiseptic in ad- 
dition to its deodorant effect wouid 
be therapeutic and/or prophylactic 
activity against organisms involved 
in common skin disorders. 

Tetramethylthiuram disulfide 
(TMTD) at a 


in soap 


one percent level 


satisfies the first five re- 


quirements. The last one mentioned 


is now under investigation and 
preliminary results indicate that 
TMTD soap is effective against 


certain types of skin disorders. 


Summary 

gre METHYLTHIURAM 
disulide (TMTD) at a 

percent level contributes significant 


one 


antiseptic and deodorant properties 
to soap. /n vitro and actual usage 


data indicate that, in general, 
TMTD has greater practical value 
as a soap antiseptic than the bis- 
This 
conclusion is based on the findings 


that TMTD 1) 


against a wider spectrum of bac- 


phenolics currently in use. 
exhibits activity 


teria and fungi 2) has a greater 
substantivity to skin 3) compares 
favorably in mildness to pure soap 
and 4) 


on soap. 


has no discoloring effect 


Acknowledgement: The au 
thor is greatly indebted to the fol- 
lowing for their technical contri- 


butions: W. C. Schneider, Edith 
(Turn to Page 103) 
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Does Soap Couponing Pay? 


SUBJECT which was dis- 
cussed in my first talk at 
an AASGP meeting five 
years ago covered consumer pro- 
motions, their results 
and place in the over-all promo- 


objectives, 


tion picture. The consumer pro- 
motions we have in mind are those 
involving a special inducement to 
the consumer such as a coupon 
good as partial or full payment on 
a special product, a combination of 
two or more products at a special 
price, a “money off” offer, a mail- 
in refund offer and so on. 

Re-examination of this par- 
ticular subject appeared warranted 
because of the interest our clients 
and others have been exhibiting in 
these types of promotions recently. 
Furthermore, our records indicate 
that the use of these promotions 
has, in general, been greater than 
ever during the past year. Even 
greater use, or at least serious con- 
sideration of wider usage, appears 
likely in the future as competitive 
pressures intensify. 

Chart 10 shows the record 
on couponing of household soaps 
and detergents during the last three 
years. This indicates the 
trends in coupon 
the last three years on packaged 


chart 
activity during 
laundry soaps and synthetic deter- 
gents and on toilet soaps. Activity 
is measured in terms of the num- 
ber of stores that redeemed cou- 


pons on the major brands of these 


products during each _ sixty-day 
period, 

With 1951 as a base of i900, 
couponing activity on packaged 


laundry soaps and synthetic de- 
tergents was at an index of 132 in 
1952—about a third higher than in 
1951—and at an index of 159 in 
1953. Toilet soaps showed 20‘2 
greater couponing activity in 1952 

*Before 27th annual meeting, Assn. Ameri- 


can Soap & Glycerine Producers, Inc., New 
York, Jan. 27, 1954. 
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than in 1951 but, unlike packaged 
laundry soaps and synthetic ce 
tergents, couponing did not increase 
further in 1953. However, fairly 
extensive use of combination offers 
was reported in 1952 on some of 
the major brands of toilet soaps 


none 11 


compared with virtually 
1951. In 1953, 


tion offer merchandise among. the 


sales of combina- 


major brands of toilet soaps—ex 
cluding the brands which have been 
sold in special price combinations 
rather regularly for a number of 
as large 


years—were almost twice 


as in 1952. Combination offers on 
packaged laundry soaps and _ syn- 
thetic detergents have been negli 
gible during the last three years. 
The primary objective of a 
consumer promotion usually is to 
increase sales of the product at th 
time of the promotion and hope 
fully in the future. There are nu- 
merous secondary objectives but 
most of them tie back to the objec- 
tive of increased sales. Here are 
some of the secondary objectives: 
Meeting competition. 
Introducing an improved 
product. 
Introducing a new product. 


Obtaining store placement 


for new or improved prod- 
uct. 
Widening store placement. 
Equipping salesmen with an 
additional sales tool. 
Pepping up advertising. 
Getting store displays. 
Keeping production at an 
economic level. 
Before examining a number 
of actual cases illustrating the use 
of constmer promo.ions we would 
like to 
survey made last fall on the dis- 


review the results of a 
position of coupons by housewives. 

\mone the hcusewives cov- 
ered in this survey slightly more 
than half —54% 
deemed the coupons they received. 
\ small stated 
that they 


said that they re- 


percentage 14 
gave the coupons away, 
third—32% re- 


while about a 


ported they threw the 
\lthough 


the housewives said they used the 


coupons 
away. more than haif 


coupons they received, there ap 
parently are quite a few housewives 
to whom a coupon is no inducement 
to buy a product. 

We studied the use of a com- 
bination offer to meet a competitive 
promotion, in a market shared by 
two brands. During the first six- 
month period one of the brands, 
had 43¢¢ of the total. 


Product G decided to get a larger 


Product G, 


share of the market by offering one 
package at five cents with two 
packages at regular price and ap 
pe ared to have succeeded because 
its share rose to 50%. However, 


almost half of its sales were in 
the three-unit combination package. 

Product H was unwilling to 
lose ground and countered with a 
competitive offer consisting of one 
free with the purchase of three at 
regular price. Product H was able 
to recover immediately most of its 
competitive loss and a year later 
had brought its share back up to 
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Use 


of a combination offer by Product 


where it had been originally. 


H succeeded as far as regaining 
Pal z 


its share of the market was con- 


cerned. For what it was worth H 
also served notice that it would 
meet competitive promotions by 


Product G. No manufacturer has 
a monopoly on the use of consumer 
promotions. 

l'urther analysis of this op- 
eration indicated that neither brand 
promotions 
The 


combination offers apparently stim- 


benefited from these 


during the period covered. 
ulated demand because sales during 
the last six-month period were 20 
higher than during the first period. 
However, the did 
not fully offset the higher cost that 


increased sales 
went along with the special packag- 
ing and promotion. During the last 
period about one-half the sales of 
the two brands combined were be- 
ing made at reduced prices by virtue 
of the fact that they were in the 
special combination offers. 
Consumer promotions are 
efforts to halt 
clining competitive trends. An illu- 


often used in de- 


stration of this is a brand which 
had 35.5 of the total 


this product. Shortly thereafter two 


sales of 


of its major competitors improved 


their products and succeeded in 
capturing larger shares of the 
market. This particular brand's 
share dropped in a_ period of 


slightly more than a year from 
to 29.2%. the 


decline and because its competitors 


35.59% Because of 
were using special offers to intro- 
duce their improved products, a 
“money-oft” offer was launched on 
this product. Results were quite 
disappointing in that the offer itself 
did not raise the brand’s position 
materially and also the decline con 
tinued following the offer. In the 
period six months after the first 
special offer was made the brand 
? Ie the 


22.2% of total, as 
pared with 29.2 prior to the offer. 


had com- 


It was thought, however, 
that the first offer might not have 
been attractive enough to the con- 
that 
been at an 


sumer, competitive offers had 
abnormally high level 
and/or that conditions surrounding 


the first offer were not entirely 
favorable for success. Consequently, 
the offer was repeated. Results par- 
alleled those attending the first offer. 
By now it was evident that the 
product probably was at fault and 
no amount of special dealing could 
stop the downward trend. 

Another example illustrates 
consumer 


the use of promotions 


on well established products. The 
thinking behind promotions on such 
products seems to be that even 


though a brand has held a rather 


constant share of the total market 


INDEX OF COUPONING ACTIVITY 
BASED ON STORES REDEEMING 


PACKAGED SOAPS 
& DETERGENTS 


132 3 
{ 1953 


100 








TOILET SOAPS 


120 120 


1951 1952 1953 
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for a considerable period of time, 
a special promotion may get it off 
dead center and start an upward 
trend. Or the consumer promotion 
may be tied in with one or more 
of the secondary objectives listed 
earlier. In practically all cases the 
decline is only checked during the 
periods of the offer. A coupon good 
for ten cents on the purchase of a 


Brand A 


households in 


product, designated was 


distributed to most 
sections of the country. Prior to 
the distribution of the 
Brand A held 14.59 of 


market—a position that had been 


coupon 
the total 


maintained for a fairly long time. 


\ substantial competitive 
gain occurred as the coupons were 
but the gain short 


redeemed was 


lived. An explanation of this result 
is that because the product was well 
established, had been on the market 
for many years, was rather heavily 
advertised, ete., it probably had al 


ready been tried—or sampled—by 


many of the consumers who re 


deemed the coupons. Concentrated 


sampling via the coupon could 
hardly be expected to bring about 
something a less intensive sampling 
operation in the past had failed to 
accomplish. Apparently in this par- 
ticular instance the product did not 
that 


per- 


outstanding qualities 


possess 


made consumers switch to it 
manently from the brands they had 
used prior to purchasing Brand A 
the offer. 


Brand 


as a result of coupon 
After taking advantage of 
\’s reduced price they went back 


to their regular brand. 


Sometimes promotions on a 


well established product produce 


rather unfortunate results. Two 
consumer promotions on Brand B, 
which was another well established 
product, were similar but differed 
in the amount of free goods offered. 
In the first offer, a specially made 
package about one-fifth the size of 
the brand’s regular size package was 
attached to the regular size package. 
In the second offer another specially 
made package, about three-fourths 
as large as the regular size package 
was attached to the regular size 


package. On both offers the price 
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of the combination was the same as 
that for the regular size package 
alone. On a tonnage basis, i.e., as 
a share of pound sales, both offers 
produced rather outstanding sales 
results and the brand’s share in- 
creased sharply from the level pre- 
vailing prior to the first offer. How- 
ever, during the post deal period 
the brand accounted for about the 
same share of pound sales it had 
held prior to the deal. In other 
words there apparently was no per- 
manent gain from these offers. 

Furthermore, it appeared that 
the offers, or at least the second 
offer, may have merely given pur- 
chasers more merchandise for the 
same amount of money. In order 
to check this point the promotions 
were analyzed from the standpoint 
of .transactions using unit sales. 
Because consumers rarely purchase 
two or more packages of this type 
of product at the same time sales 
in units or packages would repre- 
sent transactions rather closely. The 
combination packages were counted 
as single units in the analysis. 

The first offer produced an 
increase in the brand’s share of 
transactions indicating that this of- 
fer succeeded in getting additional 
business. However, results of the 
second offer were quite unfavorable 
The in- 


crease reported in share of pound 


in terms of transactions. 


sales occurred not because more 
customers bought the item but be- 
cause each transaction involved a 
larger size package. As a closing 
comment on the consumer promo- 
tions it should be said that the 
brand involved possessed no quali- 
ties making it superior to the other 
leading brands on the market. 
What happens when a pro- 
duct that already had a fairly good 
consumer acceptance in_ several 
areas enters a new area? The pro- 
duct under consideration sold for 
many years in areas where it had 
obtained shares of total sales rang- 
ing between 7% and 10%. Because 
of the number of brands and pro- 
ducts competing in the market these 
shares were regarded as satisfac- 
tory. 
where there had been no previous 


In entering the new area 
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Consumer promotions, including coupons, 


are most effective when employed to aid 
in the introduction of new products, or 


to meet competitive combination offers. 





distribution of the 
manufacturer decided a combination 


pre duct, the 


was needed to obtain store place- 
ment, to provide a plus factor in 
the advertising and to induce the 
consumer to try the product. Ac- 
cordingly one package was offered 
at one cent in combination with 
another package at regular price. 

During the first bimonthly 
period all sales were in the com- 
bination offer, in the second period 
about half the sales were at regular 
prices and in the third period better 
than 75%. 
tained in 56% of the stores by the 
end of the third period. Although 
the manufacturer would have liked 


Store placement was ob- 


a higher share of the market and 
wider placement, naturally, the per- 
better 


formance was considered 


than satisfactory compared with 
showings in other areas where the 
product had been long established. 

A use of consumer promo- 
tions that is somewhat akin to the 
one just discussed involves a brand 
that had been unable to achieve 
any appreciable competitive stand- 
ing in One area whereas it led the 
field in other areas. Although this 
product had had distribution in this 
area for many years it had been 
unable to achieve a share of total 
sales and store distribution that was 
anywhere near the showings in 
other areas. Its competitive position 
in other areas ranged from two to 
four times higher than the 11.8% 
this area in 


share reported for 


Period 1. In view of its showing 
in other areas the manufacturer was 
convinced the product was equal 
to competition from a product and 


packaging standpoint and should be 


able to improve its standing in this 
area. Consequently a series of con- 
sumer promotions were undertaken. 
After three 
promotions about six months apart 


successive consumer 
the brand’s share of total sales was 
increased to 15.1% over a period 
of almost two years and its store 
placement widened from 69% to 
85%. 

Use of a consumer promo- 
tion does not invariably insure suc- 
cess for a new product. The manu- 
facturer of such a new product had 
several well established food store 
products and enjoyed an excellent 
reputation for quality. Consequently 
this new product which carried the 
manufacturer’s brand name_ should 
have enjoyed a favorable recogni- 
tion and initial acceptance by re- 
tailers and consumers both. Ap- 
parently the manufacturer’s reputa- 
tion was a factor. During the first 
period it was on the market the 
obtained 21.2% of total 


sales coincident with a coupon offer. 


pre duct 


About a year later, however, the 


product’s share had declined to 


8.5%. Another consumer promo- 
tion or rather a dual promotion- 
coupon and combination offer 

share to 


later the 


raised the competitive 
14.1%. Eight 
brand’s share had fallen back to 


months 


7.6% and another couponing pro- 
motion was instituted. This pro- 
motion produced only a light re- 
sponse compared with the two pre- 
lifted the 
brand’s share to only 9.4%. Follow- 


vious promotions and 


ing a third promotion, the brand’s 
share declined to a new low share- 
7.0%. 


This example illustrates ra- 
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ther well a couple of generalizations 
one can make on consumer pro- 
motions. One, unless a product is 
superior to competition—this one 
we understand was not—consumer 
promotions are of Jimited value and 
two, repeated promotions usually 
produce smaller and smaller gains. 

How does the use of a com- 
bination offer help in promoting 
an improved product? 

To study the point we took 
a product that had been on the 
market for several years and had 
achieved a fair competitive position 
but was not a leader in the field. 
Competitive growth during the years 
just previous to the period covered 
in the study had been negligible 
despite good advertising support in 
relation to the brand’s competitive 
share of sales. 

About two and a half years 
ago the product was improved as 
a result of a new processing opera- 
tion. At least laboratory and con- 
sumer tests indicated that the new 
product was better than the old. 
As a further test the new product 
was released in two areas where 
competitive progress up to that time 
had been about equal. In both areas 
advertising pressure was increased 
rather substantially. In Area “A” 
a combination was offered in which 
two packages could be purchased 
at virtually the price previously paid 
for a single package. 

From a_ pre-deal level of 
12.8% the brand’s competitive 
share rose sharply—almost double 

to 25.4% during the deal period. 
The deal merchandise, including 
both packages, was responsible for 
most of the increase since it 
amounted to 9.6%. A greater in- 
crease might have resulted if a 
greater supply had been available. 
The manufacturer, however, felt 
the quantity should be limited so 
that it would be sold quickly. 

Following the deal period the 
brand’s position rose even higher 
reaching a share in the post-deal 
period of 28.6%. Advertising and 
product combined to produce a re- 
sult any one of us wish we could 
get with one of our products. In 
comparable periods an increase was 
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made from 9.5% in Period 1 to 
12.5% in Period 2 and subsequently 
to 15.2%. Comparison indicates 
that this brand’s position was about 
50% better where the combination 
offer had been used to induce con- 
sumer sampling than in Area “B” 
where advertising alone was used. 

The final phase of consumer 
promotions deals with a situation 
in which a manufacturer is in the 
happy position of having a widely 
accepted and used product to which 
he can tie a quality product of 
limited sale. 

Two considerations con- 
fronted the manufacturer of this 
product, first, products of this type 
had relatively limited use and 
second, his brand with 13% of 
the total market had been unable 
to increase its share despite aggres- 
sive promotional efforts. Conse- 
quently, it was decided to offer 
the product in combination with 
one of the manufacturer’s other 
products which enjoyed a consider- 
ably greater sale. In terms of com- 
petitive share the combination offer 
lifted the brand’s position to 19.06¢ 
during the promotion period and 
to 17.0° following the promotion 
period. Further examination dis- 
closed that the brand’s higher share 
following the promotion had not 
been achieved by taking business to 
any appreciable extent from other 
brands, but largely reflected ad- 
ditional sales probably to new con- 
sumers. In other words, many non- 
users of the product apparently be- 
gan using it after they bought it 
in the combination offer and tried it. 


Promotions Pay, But— 
Dnigonge promotions such 
as those we have been dis- 
cussing have a place and can play 
an important part in the over-all 
promotion of food store products. 
In considering their use one should 
keep clearly in mind that their 
function in most cases is to get 
people who have not used the pro- 
duct recently, or have never used 
it, to try it. An exception would 
be its use on a well established 
product by a manufacturer in an 
effort to offset or meet another's 








combination offer, couponing, etc. 

Our experience indicates, 
and we proceed cautiously at this 
point, that unless the product is 
better than competition consumer 
promotion, or sampling, of an estab- 
lished product is not likely to pro- 
duce any long-term gains- A con- 
sumer promotion in itself is not 
likely to change an existing trend 
whether it be upward, level or 
downward. 

It may accelerate an upward 
trend or decelerate a downward 
trend temporarily but will rarely 
change its direction. 

If your product is new or 
improved a consumer promotion 
may produce worthwhile results, 
provided the quality and perform- 
ance of the product is equal to or 
better than competition. Use con- 
sumer promotions carefully and 
with full understanding that they 
are not a panacea but primarily a 
way to get consumers to try your 
product. If the product is worthy 
you may be successful. If it is 
just another product you may have 
wasted your money. 


—- & 


Form Private Brand Assn. 

The National Association of 
Private Brand Manufacturers, Inc., 
with offices at 39 Broadway, New 
York 6, was organized recently by 
Arthur D. Herrick, food and drug 
lawyer and consultant. The group 
will work for modification of bur- 
densome governmental regulations, 
particularly several contained in the 
Federal Food, Drug and Cosmetic 
Act, and will represent the interests 
of. private brand manufacturers of 
drugs, cosmetics and household 
chemicals in other ways. It plans to 
set up a code of ethics for the indus- 
try and to provide for uniform 
agreements with customers that out- 
line more clearly the responsibili- 
ties involved. 

Publication of a directory of 
members and cooperative advertis- 
ing in trade papers are among sug- 
gested projects. Dennis I. Duveen, 
Duveen Soap Corp., Long Island 
City, N. Y., is one of the temporary 


directors of the group. 
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Toxicity of Soaps 
and Detergents 


By Dr. Louis C. Barail 


INCE the internal toxicity of 
soaps and anionic detergents 
is negligible, we will deal ex- 

clusively with their external toxi- 
city, i.e., primary irritation of the 
skin and mucous membranes and 
cutaneous sensitization, 

The irritating properties of 
soaps have been known for a great 
many years. As far back as the 17th 
century, Bernardino Ramazzini, 
1633-1714, in his ‘De morbis arti- 
ficum diatriba”’ describes cases of 
dermatitis and most probably cut- 
aneous sensitization due to soap. 
Such cases were found among wash 
women, bath attendants and mid- 
wives. In 1839, Cazenave and Sche- 
del were the first to notice that ex- 
cessive perspiration increases the 
frequency of dermatitis resulting 
from cleaning agents and other 
chemicals. However, it was only 
after the opening of the Office of 
Dermatoses Investigations in the 
U. S. Public Health Service in 
1928 that the study of skin irrita- 
tion became up to date in the U. S. 

Following Federal action, 
health departments in many states 
also studied the occurrence of der- 
matosis and its frequency in cases 
involving soaps and other deter- 
gents. Reports from the various 
states indicated that 12 percent of 
all occupational diseases are caused 
by soaps and alkalies. These prod- 
ucts thus rank first among all causes 
of industrial illness. They are fol- 
lowed closely in second place by 
petroleum products and solvents, 
each with 11 percent. 
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Soap manufacturers have 
done their best to reduce as much 
as possible the hazard of primary 
irritation and cutaneous sensitiza- 
uuon. Lhe majority of soap prod- 
ucts on the market cause very little 
if any skin irritation or cutaneous 
sensitization. Crudely made, cheap 
hand cleaners are responsible for 
the fact that soaps and alkalies are 
rated as among the leading causes 
ot occupational diseases in industry, 
Numerous cases of dermatitis are 
caused by an abnormally frequent 
and repeated use of such detergents. 

Before classifying  deter- 
gents on the basis of their irrita- 
ting or sensitizing properties, it is 
necessary to define what primary 
skin irritants and cutaneous sensi- 
tizers are. A primary skin irritant 
causes dermatitis on normal skin if 
applied in sufhcient quantities and 
remains long enough in contact con- 
tinuously or tor a sufficient num- 
ber ot periods ot short duration. 
Cutaneous sensitizers cause derma- 
titis only aiter the second contact 
and when applied at least five days 
atter the first one. If the cutaneous 
sensitizer is not a primary irritant, 
the first application is harmless; 1f 
the cutaneous sensitizer is also a 
skin irritant, it causes dermatitis 
after the first and second contact. 

The National Safety Council 
classifies chemical specialties into 10 
groups according to the way they 
act on the skin. The following 
nomenclature will be referred to 
several times during this article: 

Group 1: Detergents and 





keratin solvents: Because of their 
high pH, these products remove the 
skin oils and keratin particles nor- 
mally located on the outer layer of 
the skin. Therefore, they deprive 


the skin of two of its best means of 
protection. Soaps and anionic de- 
tergents belong to-this group. 

Group 2: Desiccators and 
anhydrides: These products dehy- 
drate the skin and make it more sus- 
ceptible to cracks, crevices and 
mechanical scratches. Dermatitis al- 
so results from the use of these 
water removers, among which are 
some cationic detergents and sani- 
tizers. 

Group 3: Protein precipi- 
pants and skin coagulants: These 
stronger chemicals cause dermatitis 
by contact. Among them are deter- 
gents containing alcohol and _ sant- 
tizers of various types containing 
caustics such as phenol derivatives, 
cresols and formaldehyde. 

Group 4: Hydrolytic or elec- 
trolytic materials: They cause der- 
matitis by combining with water of 
the skin, thus forming’ irritating 
compounds ; ammonium nitrate is a 
typical example. 

Group 5: Oxidizers: These 
chemicals combine with hydrogen 
and liberate nascent oxvgen on the 
skin, thus oxidizing it. Soaps with 
an excess of ammonium nitrate, 
chlorine, hypochlorites, peroxides 
and others fall into this category. 

Group 6: Toxic nitroderiva- 
tives: These are caustics which dis- 
solve skin oil and cause instantane 
ous dermatitis. They include phe- 
nols, cresols and others. 

Group 7: Keratogenic and 
neoplastic agents: They are the most 
dangerous of chemicals present in 
some chemical specialties. They 
stimulate abnormal growth in the 
outer layer of the skin and cause 
malignant tumors. These products 
are sometimes used in the manu- 
facture of sanitizers such as tar 
derivatives, petroleum and indus- 
trial solvents. 

Group 8: Reducers: They 
break up water in the skin, free its 
hydrogen and thicken outer skin 
layers. So do phenols, naphthas, 
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tars, aromatic and aliphatic hydro- 
carbons, formaldehyde and others. 

Group 9: Biotic agents: This 
group includes all microorganisms, 
bacteria, fungi, yeasts which cause 
skin diseases and can be present 
in unsanitary products or packaging 
materials. 

Group 10: Allergens: These 
may be present in any detergent, 
chemical, pharmaceutical or food. 
As people have been found to be 
allergic to such elementary prod- 
ucts as sodium chloride, milk, and 
even water, it can be said that to- 
day the importance of Groups 9 
and 10 as causes of dermatitis is 
very small. On the other hand, an- 
other group should be added to the 
above official nomenclature of the 
National Safety Council, i.e.: 

Group 11: Mechanical ac- 
tion is of increasing importance as 
a source of irritation in the contin- 
uous or frequent use of soaps and 
detergents. Many soaps and other 
cleansers contain coarse fillers, 
which remove dirt by mechanical ac- 
tion. When used too often, they 
cause abrasion of the skin and re- 
moval of the outer layer of the epi- 
dermis. 

The three principal modes of 
action of soaps on the skin are as 
removers of skin oils and keratin, 
as oxidizers and as mechanical ab 


rasives. 


Skin Oil, Keratin Removal 
Sea and anionic detergents 

have a pH] which is always 
above neutral. Seldom lower than 8, 
the pH of soaps and detergents is 
in the 8 to 10 range. It is not un- 
usual to find a pH higher than 10 
in a few industrial anionic deter- 
gents. The average pH of human 


skin is between 5 and 6 and slightly 


lower in the male than in_ the 
female; ‘lower in whites than 
colored. Too hig: an alkalinity may 
cause skin distrrbances. Alkaline 
detergents neutralize the acidity of 
the skin, dissolve the skin oils which 
normally lubricate it and remove 
particles of keratin which usually 
are found on top of the skin to 
protect it. Immediately after wash- 
ing the skin with alkaline deter- 
gents, nature provides a reaction of 
defense which consists of a compen- 
sating increase in the production of 
skin oil and a speedy proliferation 
of the outer cells of the epidermis 
which results in the production of 
loose keratin. However, when al- 
kaline detergents are continuousl| 
kept in contact with the skin or used 
several times during the course of 
the day, the defense reaction can 
never be sufficient to prevent skin 
injuries. The pH of the skin re- 
inains high, the skin becomes dryer 
and dryer, and crevices, cuts and 
red blemishes appear very shortly. 
Chemical dermatitis caused by ail- 
kalies can never be cured if the 
cause is not removed and the skin 
allowed to recover its normal pH. 
In the case of dermatitis resulting 
from alkalies, the first step con- 
sists in preventing further contact 
of the skin with products having 
a high pH. 

A few alkalies, and princi- 
pally ammonia, add oxidation to the 
dissolving action because of their 
high pH. This is why soaps which 
contain an excess Of ammonia are 
particularly dangerous to the skin. 
However, they are not the only 
oxidizers which may come in con- 
tact with the skin. Other chemicals 
such as chlorine, hypochlorites, per 


Most soap products cause very little 
skin irritation. Crudely made, cheap 
hand cleaners are mainly responsible 
for the fact that soaps and alkalies 
rank high as causes of dermatitis. 


APRIL, 1954 


oxides, Ozone, nitrates and others 
also oxidize the skin. 


Mechanical Abrasion 


HE mechanical abrasion caused 

by soaps and cleansers con 
taining coarse fillers has effects 
which are very similar to those 
produced by alkalies, Particles cause 
mechanical abrasion of the skin and 
remove keratin on the outer layer 
of the epidermis. Simultaneously 
the alkalies contained in the soap 
dissolve the lubricating skin oils. 
This double action weakens the skin 
considerably and causes an irrita- 
tion of long duration which becomes 
more severe and more painful after 
each application of the skin abra 
sives. As in the case of dermatitis 
caused by detergents of high pI, no 
permanent cure can be obtained 
without completely removing such 
abrading detergents from contact 
with the skin. Skin treatment is 
also hampered by soluble particles 
remaining in contact with the skin 
for long periods of time. Some- 
times they obliterate the pores or 
penetrate crevices and cracks, thus 


increasing the irritation and pain. 


Predisposing to Irritation 


W HITE males are more sus- 
cepuble to skin irritation than 
white females, and blond complex- 
ions are more sensitive than darker 
ones. Negroes are least susceptible 
to skin irritation. Young people de- 
velop more acute dermatites, where- 
as dermatitis in older people tends 
to become chronic. As explained be- 
fore, oily skins are less susceptible 
te the action of harsh soaps, de- 
tergents and solvents than dry skins, 
but persons with oily skins are sus- 
ceptible to acne. -(n excess of per- 
spiration increases chances of der- 
matitis and makes existing derma 
titis more severe. Stale perspira- 
tion being alkaline is more harm- 
ful than fresh perspiration which is 


acid when excreted. Therefore, lack: 


of cleanliness is one of the main 
causes of skin irritation, Lack of 
cleanliness also requires a longer 
contact or a greater number of con- 
tacts with cleansing agents. Next 
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to uncleanliness, the presence of 
abrasions, infections, growths, 
wounds, and already existing der- 
matosis definitely predisposes to 
further deterioration of the existing 
condition and development of new 
areas for dermatitis. There are also 
physical causes such as excess of 
cold in winter or heat and moisture 
in summer, sun burn and other con- 
ditions brought on by weather con- 
ditions which cause a prediposition 
to dermatitis. Most dermatites are 
more prevalent in warm weather 
than when it is cold. 


Irritants in Soap 


MONG the defattening agents 
A which are found in soaps and 
anionic detergents are cocoanut oil, 
low fatty acids and impurities pres- 
ent in non pressed oils. Potash 
soaps, incidentally, have been found 
to be more irritating than soda 
soaps. Chemicals also add to the ir- 
ritating and sensitizing properties 
of powdered soaps. Trisodium phos- 
phate, borax, sodium carbonate, so- 
dium silicate and water softeners 
such as metaphosphates and tetra- 
phosphates may be considered irri- 
tants. The presence of dyes and 
essential oils increases the irritating 
capacity of detergents. Finally, most 
antiseptics added to soaps are pri- 
mary irritants and cutaneous sensi- 


tizers. 


Dermatoses by Anionics 
LAIN acute dermatosis general- 
ly starts with erythema which 

is an increasing redness of the skin. 
It is followed by the appearance of 
papules and vesicles (also called 
pimples) and an itchy condition of 
the skin. After a while, these pa- 
pules and vesicles dry up and such 
dryness is followed by desquama- 
tion or crust, pieces of dead skin or 
keratin. 

This type of dermatitis can 
be caused by all kinds of soaps and 
detergents in cake, powdered or liq- 
uid form, and by household soaps 
as well as industrial soaps. It fre- 
quently occurs when liquid or pow- 
dered soaps are applied on the hands 
and arms with an insufficient amount 
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of water, thus bringing the con- 
centration of the soap much above 
normal. Most manufacturers of liq- 
uid and powdered scrub soaps, 
which are excellent detergents, re- 
commend wetting the skin before 
washing. Industrial cake soaps and 
medicated household soaps in cake 
form will cause the same type of 
dermatitis if not used with sufficient 
water. The same applies to soaps 
filled with abrasives and to deter- 
gent powders such as those used for 
the washing of dishes and laundry. 
It also applies to shampoos and to 
soap base shaving creams which of- 
ten contain wetting agents or other 
chemicals likely to cause skin irti- 
tation. 

Ilene: Although acne is 
mostly caused by an excessive oili- 
ness of the skin, insufficient clean- 
liness and malnutrition, it often re- 
sults from the use of soaps and an- 
ionic detergents in which there is 
an excess of fatty acids. Acne is of- 
ten accompanied by _foiliculitis, 
which is an irritation of the seba- 
ceous glands and hair follicles. 
Shampoos containing an excess of 
fats such as lanolin are also likely 
to cause acne and folliculitis as well 
as those which contain chlorine, hy- 
drogen peroxide or other bleaches. 
Like ordinary acute dermatitis, acne 
can be cured relatively quickly by 
removing the cause of the irritation 
and applying the proper general 
and local treatments. 

Chronic eczema: Common 
dermatitis, if not treated correctly, 
is very likely to become chronic. It 
consists of a permanence of the ery- 
thema and the fissuring of the skin. 
The skin shows multiple crevices 
which have a tendency to cornifica- 
tion. Sometimes eczema is very 
itchy, and often is quite painful. 
Contact with wool or industrial 
fumes causes considerable irritation. 
This condition may be caused by 
continuous or very frequent con- 
tacts with industrial soaps or deter- 
gents, or by shampoos containing 
bleaches or dyes. It is the typical 
result of dehydration and dissolu- 
tion of the skin oils, and requires 
very long and serious treatment. 





Preventing Dermatitis 


HE prophylaxis of dermatitis 

caused by soaps and anionic de- 
tergents varies according to the 
cause. If skin irritations appear on 
the hands and arms of housewives 
after lengthy exposure to soaps or 
detergents in laundering or dish 
washing, the prophylaxis consists in 
making these periods shorter, spa- 
cing them with intermissions of one 
or more days and possibly reducing 
the concentration of the solution of 
the detergent used. Such precau- 
tions are generally sufficient to pre- 
vent the recurrence of dermatitis. 
When it appears on various parts 
of the body of workers permanent- 
ly employed in plants manufactur- 
ing such detergents, the prophylactic 
method should be more elaborate. 
It will be first necessary to avoid 
as far as_ possible contact with 
dusts, raw materials and chemicals 
of all kinds. Dusts, fumes, vapors 
should be removed by means of ex- 
haust fans. Whenever possible, pro- 
tective clothing, such as gloves, 
boots, cover-alls and _ eventually 
masks and respirators, should be 
worn. If wearing protective cloth- 
ing is objectionable, protective oint- 
ments such as those containing sili- 
cones should be used. Finally, sub- 
jects found by medical examination 
to be allergic to certain types of de- 
tergents, alkalies or other chemicals 
should be transferred to sections of 
the plant where they will not be ex- 


posed to such allergens. 


Prophylactic Testing 

HE safest means of preventing 

dermatitis consists in testing 
products on human subjects or ani- 
mals. Tests on animals should be 
made first and, if negative, the re- 
sults should be verified by tests on 
human skin. Two tests are current- 
ly made on animals: the painting 
test which is a test of long duration, 
and the animal intradermal single 
injection method which gives results 
in 24 hours. The painting test con- 
sists in applying a solution of the 
product under investigation to the 
shaved skin of rabbits. Such appli- 
cation is made every day for several 


SOAP and SANITARY CHEMICALS 























days and the skin of the animals is 
examined between paintings. 

Our own method, the animal 
intradermal single injection method, 
consists in injecting % cc. of a solu- 
tion of the detergent intradermally 
in chinchilla rabbits which have a 
skin very similar to human. skin. 
The skin is observed 24 hours after 
the injection and may show either 
no reaction or those that can be 
classified into five categories. In this 
way the degree of primary irrita- 
tion caused by the detergent under 
investigation can be evaluated. The 
presence of cutaneous sensitizers is 
detected by repeating the injection 
five or more days after the first one. 
When resulis are negative the de- 
tergent is tested against human skin 
by the prophetic patch test method 
of Dr. Louis Schwartz. 

The prophetic patch test 
method consists in applying a small 
gauze patch impregnated with a sol- 
ution of the detergent on the arm 
of the person likely to use the com- 
pound continuously. The patch is 
left on the arm for a period of two 
to five days according to the nor- 
mal conditions of use. At the end 
of this period, the patch is removed 
and the skin observed for the pres- 
ence of skin irritation on the day 
of the removal and during the fol- 
lowing two days. If there is no re- 
action, a second patch is applied 
under the same conditions for 48 
hours, five or more days after re- 
moval of the first. At the end of 
this period, irritation of the skin 
will indicate that the detergent is a 
cutaneous sensitizer. 

The use of skin tests on man 
and animals has prevented a great 
many cases of dermatitis of the 
skin of persons using anionic de- 
tergents and soaps continuously. 


Respiratory Irritation 
P' WDERED soaps, built soaps 


and detergents cause irritation 
of the nose and the upper respira- 
tory tract when inhaled at sufficient 
concentrations. The first symptoms 
onsist of sneezing and itching of 
the nasal cavity. This is followed 

irritation of the throat, trachea 
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and the lungs which results im- 
mediately in coughing. Some of 
these powders are very irritating 
and cause painful symptoms which 
sometimes last for long periods, 
principally if the cause is not im- 
mediately removed. Such irritations 
are not common among housewives 
or persons who use such powdered 
detergents normally and for short 
periods of time. On the other hand, 
such irritation is relatively frequent 
among workers in plants where 





*« * 


Next month Dr. Barail, who oper- 
ates his own consulting and re- 
search laboratory in New York 
City, will discuss the toxicity o! 
surface active agents, as part II 
in his series of articles dealing 
with the toxicity of chemical spec- 
ialties. Before forming his own 
research organization, Dr. Barail 
was connected with U. S. Testing 
Co. in Hoboken, N. J. 


* * 











these powders are compounded, 
mixed and packaged. In many cases, 
these troubles become chronic de- 
veloping into rhinitis, pharyngitis, 
laryngitis, bronchitis. They can seri- 
ously compromise the general health 
of the workers, particularly when 
they are associated with dermatitis 
or eczema. No treatment will ever 
give satisfactory results as long as 
the worker is not removed from 
the blending and packaging rooms. 

Among the most dangerous 
chemicals found in the dust of buiit 
soaps are resins. This is due to the 
presence of hexamethylenetetramine 
and formaldehyde which are both 
very irritating to the lungs. Further- 
more, they can also cause dermati- 
tis. Ammonia fumes and chlorin- 
ated germicides sometimes added to 
soaps and detergents, and dusts of 
builders such as trisodium phos- 
phate, tetrasodium phosphate, meta- 
phosphates, sodium carbonate, so- 
dium silicate and other alkalies are 
also irritating to the respiratory 
tract. A mention should be made 


here of inert powders such as lava, 


bentonite and others which, when 
inhaled in large quantities for long 
periods of time, cause lesions of the 
lungs very similar to silicosis, al- 
though much less severe and easier 
to cure. 

Removal of the cause of the 
respiratory condition, even if it 
means transferring the afflicted per- 
son, is the first remedial step. The 
patient should then breathe air com- 
pletely free from soaps and chem- 
ical powders. The workers should 
also be supplied with masks. Some- 
times these powders travel quite a 
distance from the rooms where they 
originate. In all cases, the elimina- 
tion of dusts by means of exhaust 
fans or air conditioning apparatus 
is necessary. 

The evolution of soap man- 
ufacturing has brought about im- 
provements in the quality of the 
products and in manufacturing 
methods. In most cases, toxicologi- 
cal studies have followed closely 
new developments of this major in- 
dustry. Raw materials and finished 
products having toxic, irritating, or 
sensitizing properties are gradually 
being eliminated. At the same time, 
research to discover harmless raw 
materials and chemicals continues 
at an accelerated pace. We believe 
that this trend will continue and that 
in the very near future, the num- 
ber of cases of dermatitis caused by 
soaps and anionic detergents will be 
practically nil. 

* 
Sheppard Retires 

Morris W. Sheppard, an 
executive of Hercules Powder Co., 
Wilmington, Del., since it was 
founded in 1913, has retired, effec- 
tive March 1, it was announced re- 
cently. 

Mr. Sheppard was named 
Hercules traffic manager in 1920; 
his title was changed to director of 
traffic in 1945. He joined E. I. du 
Pont de Nemours & Co., Wilming- 
ton, Del., in 1908 as a member of 
the traffic department, and went 
with the newly-organized Hercules 
Powder Co. five years later as as- 
sistant traffic manager. 
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FLORAL AIR REFRESHER 
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New “Lanolin Plus” superfatted soap of Con- 
solidated Cosmetics, Inc., Chicago, contains 
lanolin, which has a rich base of esters and 
cholesterols, and is designed to prevent skin 
dryness caused by daily bathing. Three cakes 
come in attractive box to retail for one dollar. 


Recently announced “Dazzle Oven Cleaner” 
for removing hard, baked-on grease that ac- 
cumulates on oven interiors comes with free 
applicator brush with each 16 ounce jar. J. L. 
Prescott Co., Passaic, N. J., manufactures 
“Dazzle”, three jars of which come in color- 
ful display unit. Bottles are by Hazel Atlas 
Glass Co., Wheeling, W. Va.; closures by 
Armstrong Cork Co., Lancaster, Pa.; display 
carton by Universal Folding Box Co., Hoboken. 
N. J., and brushes by Empire Brush Co., Port 
Chester, N. Y. Suggested retail price: 85¢. 


New “Scent-a-Room” air freshener of Scent-a- 
Room Co., Division of Corona Mills, Inc., Law- 
rence, Mass., comes in five scents. Single cans 
retail for 69 cents. Five-fragrance bouquet 
packs in jasmine, spring bouquet, lavender, 
lilac and red carnation scents retail for $3.39. 
Product is not a liquid or sprav. It operates 
by dispersing floral odor when cap is off. 


New carton for “Glo-Wash” scented bleach 
made by Trager Manufacturing Co., Scranton. 
Pa. features feminine appeal. The new carton 
(right). produced by Rossotti Lithograph Corp., 
North Bergen, N. J., connotes air of daintiness 
indicating the bleach is mild and to be used 
primarily on ladies dainties. New formulation 
for the product is said te contain 25 per cent 
more active bleaching ingredients than pre- 
vious package. New carton, with pink back- 
drop for blue letters, a dash of yellow flowers 
and spot of red, has increased sales by 20%. 


MARES CLOTHES writes 
ano ORiGaT ee 


POWDERED BLEACH 
the bluack with the pleasant oa, 


















N ew ? ae pasner 
7 , } gor Whiter 

ne Brighter 
F Washes 






Twenty-year-old package of “Magic Washer” 
granulated soap of Iowa Soap Co., Burlington, 
la., was redesigned recently for self service 
stores. Shelf appeal features of new package 
(at right) are bright orange background, trade 
mark emphasis through use of an enlarged 
white star, large name emphasis and faster 
reading copy. Richard M. Franz, Milwaukee 
package designer, produced the new package. 
Back panel has been improved with modern 
illustration techniques. The entire package 
effect is brighter and cleaner. 
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Versatile new lightweight push broom, called 

“Blade Sweep”, was announced recently by 

the industrial division of Fuller Brush Co., j 
Hartford, Conn. New broom features single } 
“Fuller-gript” brush strip and metal scraper 

fitted at right angles. The scraper is designed 

for fast, easy removal of well packed deposits / 
such as mud, grease, manure, etc. Operator f 
may scrape and sweep with this broom in one 

lime saving operation. Brush strips from 18 to 

36 inches, special lengths and all types of fill. 





New floor cleaner concentrate of S. C. Johnson 
& Son, Inc., Racine, Wis., which penetrates 
dirt and old wax quickly and thoroughly, thus 
speeding up floor cleaning. One gallon of 
new “Johnson’s Wax-Strip Floor Cleaner” di- 
luted with 20 parts of water is sufficient for 
cleaning approximately 20,000 square feet. 


“Solvit All-Purpose Cleaner”, made by Solvit 
Chemical Co., Madison, Wis., now comes pack- 
aged in a new container. The cleaner, which 
features a pine fragrance, is designed for 
cleaning walls, floors, woodwork, linoleum. 
stoves, glassware, tile, porcelain, etc. 
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* 
Sodiu m Sodium Polyphos is Blockson’s brand name 


for a water soluble Glassy Sodium 


Po | yph os Phosphate with the desirable characteristics 


of Sodium Hexametaphosphate and 
Sodium Tetraphosphate. 
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26 Verona Avenue, Newark, N. J. 
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FLOWER OIL White, fidac ; 


The perfect Lilac for toilet waters, perfumes, lipsticks or 





other cosmetic preparations. As produced by Verona — 
White Lilac captures and holds for your product all the delicate, 
springtime fragrance of the fresh-picked flower itself. 


This is one of the many outstanding Verona fragrances that 
is helping market leaders on their road to success. 


Here are a few others—try them in your present oils, 
and note the marked improvement: 


@ ALDINE VERONA... With only % to %% you'll hit an exciting new aldehydic 
topnote. 


@ RESEDALIA...... To make your Lily and Lilac ‘scents come thrillingly alive 
. add % to 4%. 


® CYCLAMAL...... Add up to 5% ... for a cleaner, crisper impact. 


@ CUMIN KETONE . . See how only %4 to 42% added to your present floral fragrance 
heightens and freshens the effect. 


Sole Representatives in the U. S. for J. and E. SOZIO, Grasse, France 
Natural Absolutes + Resinoides + Essential Oils 


PROPUCTS TO BUILD SALES FOR OL PRODUCTS 


Aromatics Division 


VERONA CHEMICAL COMPANY 208 North Wells Street, Chicago, Il. 
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SODIUM SULFONATES . . . once only 
by-products of petroleum processing 
. . . have become active components 
in a surprising variety of products. 
Today they are manufactured to close 
specifications. 


Shell Chemical Sodium Sulfonates 
improve the scourability of textile 
processing oils. In dry cleaning soaps, 
they provide an essential detergent 
action. In oils for metalworking, 
Sodium Sulfonates are emulsifying 
and anti-rust agents. For premium 
lubricating oils Sodium Sulfonates 
are extremely successful in making 
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surface-active, anti-corrosion addi- 
tives. Still another important appli- 
cation — Sodium Sulfonates are 
emulsifiers in insecticides, herbicides, 
and fungicides. 


Shell Pale OS Sulfonates, except for 
their lighter color (ASTM Dil., color 
no.—3 4% max.), have the same specifi- 
cations as Shell Sodium Sulfonates, 
Refined. Whichever specification you 
require, you will find Shell Chemical 
the dependable source. Write for 
Technical Bulletins Sodium Sulfo- 
nates, Refined (62%) and Shell Pale 
OS Sulfonates. 





Inorganic Salts (as sodium 


Sulfonate Content (water- 





SALES SPECIFICATIONS 
Equivalent Weight, Min. . . 450 


sulfate), % w. Max... . 08 


free basis), % w. Min. . . 62 
Water Content, % w. ... . 3.0-5.0 











SHELL CHEMICAL CORPORATION 
CHEMICAL PARTNER OF INDUSTRY AND AGRICULTURE 


Eastern Division: 380 Madison Avenue, New York 17 + Western Division: 100 Bush Street, San Francisco 6 
Atlante - Boston + Chicago + Cleveland + Detroit - 
IN CANADA: Chemical Division, Shell Oil Company of Canada, Limited + Montreal + Torente + Vancouver 
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Houston + Los Angeles - Newark - St. Lovis 
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remember... 


for modern 
detergents, 


better use 
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Modern detergents present special scenting problems 
which have received careful technical attention from 
Felton Chemists. 


Using ordinary oils to perfume a detergent is like 
sending a boy to do a man’s job. As a result of applied 
research and innumerable tests with every type of de- 
tergent, Felton is able to offer the manufacturer highly 
dependable perfume oils that simply won’t whiten-out. 


AROMATICS * ESSENTIAL OILS * PERFUME BASES 


ELTON cuemicat company, Inc. 


599 JOHNSON AVENUE, BROOKLYN 37, N. Y. 


PLANTS: Brooklyn, N.Y. * Los Angeles, Cal. * Montreal, Que. * Versailles (S&O) France 


SALES OFFICES: Atlanta * Boston * Chicago * Cleveland * Dallas * Philadelphia 
St. Louis * Toronto Stocks Carried in Principal Cities 
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what it Takes | 


Tell us about your detergent product and its 
use; we will be very glad to send you suitable 
perfume samples. 


FELTON CHEMICAL COMPANY, INC. 
599 Johnson Ave., Bkiyn. 37, N. Y. 


Name...... 
Position 
Firm Name 
Address....... 
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* Caustic soda 
* Caustic potash J. 
* Potassium Carbonate * Silicate of soda i 
* Potassium Persul phate * Silicate of potash * Coconut oil ca 
* Ammonium Persul phate * Trisodium phosphate * Coconut fatty acids Wi 
* Salt * Metallic stearates * Cottonseed oil ‘ 
* Soda Ash * Synthetic detergents * Red oil a 
* Sodium Bicarbonate * Borax * Stearic acid Br 
* Sodium Metasilicate * Boric acid * Tallow ' os 
Liquid Caustic Soda, Caustic Potash, and Potassium Carbonate " 


Tank trucks and drums a specialty an 


oseph Jfurner Gs Company ; 


Ridgefield, New Jersey 
83 Exchange Pl., Providence, R. I. 435 N. Michigan Ave., Chicago, Ill. 
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White King Soap Economist 

Mrs. Ann Coad _ recently 
joined White King Coap Co., Los 
\ngeles, as home economist. She 


mN 





Mrs. Ann Coad 


was formerly with Southern Cali- 
fornia Gas Co. and has recently 
been doing graduate work at the 
University of California at Los 
Angeles, where she received an ad- 
vanced degree. Mrs. Coad is serv- 
ing as a consultant to the sales and 
advertising departments, as well as 
heading the consumer service divi- 
sion, 


—_ 


J. L. Brubaker Dies 

John L. Brubaker, a retired 
soap salesman of Swift & Co., Chi- 
cago, died recently in Denver. He 
was 70 years old. He was born in 
Altoona, Pa., went to Denver in 
1907 and was with Swift from then 
until his retirement in 1929. Mr. 
Brubaker is survived by his widow, 
Klizabeth ; two daughters, Mrs. An- 
sel Smith of Denver and Mrs. J. O. 
Clannin of Limon, Colo.; a son, 
Norman J. Brubaker of Denver, 
and six grandchildren. 


ee 


Hack Named President 
Philip F. Hack, executive 
vice president of Tennessee Soap 
Co., Memphis, has been elected 
president of the firm, it was announ- 
ced recently. Mr. Hack succeeds 
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Selden Humphreys, who died ‘n 
1951. The company has had no 


president since then. 

The firm introduced at the 
same time a new detergent trade- 
named “Gran.” 

— 
Kirkman’s Widow Dies 

Mrs. Mary Lewis Kirkman, 
widow of Sidney A. Kirkman, pres- 
ident of Kirkman & Son, Brook- 
lyn, before its merger with Colgate- 
Palmolive-Peet Co., Jersey City, N. 
J., died March 11, at her home in 
New York City. Her husband died 
last May 10. 

Siieiedislihodiinads 
Colgate Wins Injunction 

Colgate-Palmolive Co., Jer- 
sey City, N. J., won a temporary in- 
junction March 12 in the Superior 
Court of New Jersey, Chancery Di- 
vision, enjoining a firm known as 
Colgate Laboratories from using 
the Colgate name. Colgate Labor- 
atories, with a Jersey City post of- 
fice box number for its address, ad- 
vertised a product called ‘‘Ster- 
malan” for the treatment of psoria- 
sis in a New York newspaper on 
March 10, 1954. 

The laboratories have abso- 
lutely no connection whatsoever with 
Colgate-Palmolive Co., which does 
not sponsor nor have any connec- 
tion in any way with the product 
which was advertised as having been 
created for the treatment of psoria- 
sis, a Colgate spokesman said. 

* 
Soapers’ Banquet Dates 

The Association of Ameri- 
can Soap & Glycerine Producers is 
canvassing its members to deter- 
mine their preference for the date 
of the 1955 convention banquet. 
The choice lies between’ Friday, 
January 28, and Thursday, Feb- 
ruary 3. On the traditional last 
Thursday in January the Grand 
Ballroom of the Waldorf-Astoria 
Hotel is not available to the asso- 
ciation. 


Parkinson Joins Lever 
Laurel G. Parkinson recent- 


ly joined the industrial sales division 
of Lever Brothers Co., New York, 





Laurel G. Parkinson 


as assistant glycerine sales manager, 
it was announced recently by Wil- 
liam H. Cochrane, general manager 
of the division. Mr. Parkinson is 
concerned primarily with sales and 
sales development matters. 

Previously Mr. Parkinson 
had been with Atlas Powder Co., 
Wilmington, Del., as New York 
district sales manager. 

nian tientens 

Octagon Radio Spots 

Radio station WDIA, Mem- 
phis, announced recently that Col- 
gate-Palmolive Co., Jersey City, N. 
J., is using spot announcements to 
advertise “Octagon Detergent” *o 
the Memphis Negro market. The 
radio station announced that next 
month it will increase its power 
from 250 watts to 50,000 watts. 

niie it aa 

Lewis Buys Cosmetic Firm 

Ralph P. Lewis, formerly 
executive vice president of Lucien 
Lelong, Inc., New York, has pur- 
chased the cosmetic firm of Jaquet, 
Inc., it was announced recently. Be- 
fore joining Lelong Mr. Lewis was 
president of Harriet Hubbard Ayer, 
Inc., New York. Jaquet maintains 
offices in New York and Chicago. 
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Keys to efficient elgelellleidiola 





Fre [or 
requently the keys to more efficient Production are found in more reliable chemicals 


This is one r 
€ason why more and more users of chemicals are turning to Niagara 


NIALK CAUSTIC SODA: Because of its high quality 
and uniformity, NIALK Caustic Soda is an 
increasingly important aid to soapmakers in the 
development of new, more economical techniques 


for producing improved grades of toilet and 
detergent soaps. 


Constant research, strict quality control and a 
knowledge of the needs of industry have made 
this and other NIALK products leaders in their 
fields. 





NIAGARA ALKALI Com PANY 


60 East 42nd Street, New York 17, New York 


—_—— LIQUID CHLORINE 
—_ = 
| y al CAUSTIC POTASH 
\ iw Sie 
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NIAGATHAIL TETRACHLORO PHTHALIC ANHYDRIL 








Cowles Appoints Pynchon 

Cowles Chemical Co., Cleve- 
land, recently announced the ap- 
pointment of Richard N. Pynchon 


Richard N. Pynchon 


to the position of advertising and 
sales promotion manager. Mr. Pyn- 
chon replaces Elmer A. Lord, who 
remains with Cowles as a sales 
representative in the heavy chemi- 
cal department. 

A native of Cleveland, Mr. 
Pynchon attended Ohio University 
and Western University. 
3efore joining Cowles, he served in 


Reserve 


the furnace sales division of Perfec- 
tion Stove Co., Cleveland. During 
the Korean conflict, Mr. Pynchon 
was an instructor in the Eighth 
Army Engineer School in Japan. 
He is in charge of all of Cowles 
advertising, sales promotion and 
public relations activities in all de- 
partments. 
—— 

CU Rates Scouring Powders 

Of twenty different brands 
of scouring powder, tested recentl) 
by Consumers Union, New York, 
for abrasiveness, detergency, and 
alkalinity, none showed sufficient al- 
kalinity to irritate normal skin in 
the course of ordinary use. Little 
difference in detergency was estab- 
lished and all powders were found 
capable of producing foam. Abra- 


siveness tests classed two brands as 


very mild, seven as moderate, and 
“Bon Ami” 


nine as harsh, with 
household cleanser of Bon Ami Co., 


New York, emerging as the mild- 
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est. Harshness of the products was 
determined with the aid of a machine 
which rubbed a thin paste of the 
scouring powder back and forth on 
a plate-glass slide. After three min- 
utes of rubbing the slide was ex- 
amined visually and with a photo- 
electric reflectometer. The degree 
of abrasion, seen with the reflecto- 
meter as diffusion of reflected light, 
was used to determine the classifi- 
cation of the test sample. 


-* 


FTC Stand on Word “Free” 

Modification of a 1943 order 
which permits the use of the word 
“free” in reference to merchandise 
given for services rendered, was an- 
nounced recently by the Federal 
Trade Commission, Washington, D. 
C. The word “free” may be used 
in reference to merchandise given 
for services rendered, provided that 
all conditions and prerequisites to 
receipt of the merchandise so de- 
signated are clearly and conspicu- 
ously disclosed in the accompanying 
text, the F. T. C. 


States. 


announcement 


The modification reflects the 
change in policy toward the use of 
the word “free” in advertising which 
was announced in the Commission 
decision of Sept. 11, 1953. Under 
that ruling, use of such terms as 
“free” in advertising or in other 
offers to the public will be consider- 
ed unfair or deceptive under these 
circumstances : 

(1)When all of the conditions, ob- 
ligations or other prerequisites to the 
receipt and retention of the “free” arti 
cle of merchandise are not clearly se 
forth at the outset so as to leave no 
reasonable probability that the terms of 
the advertisement or offer might be 
misunderstood: or 

(2) When, with respect to the 
article of merchandise required to be 
purchased in order to obtain the ‘free 
article, the offerer either (1) increases 
the ordinary and usual price; or (2) re- 
duces the quality; or (3) reduces the 
quantity or size of such article of mer- 
chandise. 

The original order was af- 
firmed by the Seventh Circuit Court 
of Appeals in 1946. Upon joint 
petition of the Commission and the 
respondents that court has modified 
its final decree in the same manner 


as that described above. 


Oronite Names Echols 
The naming of Robert E. 
Echols as sales representative of 


Oronite Chemical Co., San Fran- 


Robert E. Echols 


cisco, with headquarters in Atlanta, 
Ga., was announced recently by H. 
E. Bramston-Cook, eastern vice- 
president. 

Mr. Echols has been with 
Standard Oil Co. of California, of 
which Oronite is a subsidiary, since 
April, 1947. He attended the Uni- 
versity of California, and received 
a B.S, degree in chemistry in 1940. 
He spent two years of active duty 
with the Navy in the Pacific area. 
His territory extends from Atlanta 
to Birmingham, Ala., Chattanooga 
and Knoxville, Tenn., Charlotte and 
Greensboro, N. C. and Miami. 

ae 


Shower Room Sanitizer 

A new cleanser-sanitizer, 
specially designed to prevent the 
spread of athlete’s foot, was an 


West 


fecting Co., Long Island City 


Disin- 


N. Y 


nounced recently by 


**Shower-san” combines iodine 
with a compatible synthetic deter 
gent which, according to West, ren- 
ders the iodine non-irritating and 
non-staining. Two ounces of the 
product per gallon of water are said 
to kill within 15 seconds the ¢ri- 
chophyton interdigitale 
which cause athlete’s foot. Visible 


spores 


indication of the solution’s germi- 
cidal activity is a yellow-brown 
color. When it begins to fade, a 
fresh solution should be made. 
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of household 


Derercent ALKYLATE No. 2 produces 
alkyl aryl sulfonates with exceptionally good 
color and odor characteristics, and unusually 
desirable detergent and foaming properties. 

Detergent Alkylate No. 2 is an outstanding 
new detergent raw material developed by 
Atlantic research to meet today’s critical 


marketing requirements in house- 





oS 


Poe. 


for the manufacture : 








materials, of top quality, for you to work with. 
These extra years of research give us wide 
and varied knowledge of how to help you im- 
prove your present product, and practical 
help in developing new products. You can 
call on us for real assistance in getting the 
results you want from Detergent Alkylate 


No. 2. Write for information to 





hold and industrial applications. 







Atlantic’s long experience in 


petrochemicals means better raw 


The Atlantic Refining Company, 
Dept. E-15, 260 South Broad 
Street, Philadelphia 1, Pa. 


PETROLEUM 
CHEMICALS 





SOAP and SANITARY CHEMICALS 


Detergent | Alkylate 























from every angle. . 
This Mist-ifying Magic by Helena Rubinstein 
Holds Milady’s Hair-Do 


You s-p-r-a-y it...and a fine, fragrant, non-sticky mist bedews 
your hair with subtle restraint. Holds your setting come wind, humidity, 
or ocean spray. Controls waves and curls after permanents. 







Spray on damp hair before setting. Between 
settings, spray after combing to keep hair-do perfect. 






HAIR SPRAY is a pressure product created by HELENA RuBINSTEIN, INC. 
It’s packed in SPRA-TAINER, world’s original 
and leading lightweight propulsion can created by CROWN. 









Though imitated, SPRA-TAINER alone provides the dependable protection 
of seamless construction, and the sales impetus of distinctive “Modern Design.” 


If you make a product that comes ina can, you'll 
Rinsiliids Tiles Cites be giving it an enviable advantage on the market NOW N 
Rubinstein Product in by choosing your container from Crown’s Com- 


Crown SPRA-TAINER plete Line of Finest Quality Cans. 





DIVISION 


CROWN CORK & SEAL COMPANY, INC. 


e 4 
One yf Clrnariaai Largetl Cin Mtanusfeitiarsd PHILADELPHIA, Chicago, Orlando, New York, Baltimore, St. Louis, Boston 































How Givaudan’s 
continuing research helps solve 


your fragrance problems 


Le 
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A program of continuing research, integrated The complete variety of aromatic chemi- Many successful perfumes owe their Gin 
throughout all Givaudan laboratories, is con- cals manufactured by Givaudan represents outstanding originality and beauty to ofle 
stantly making available new and better materials long pioneering in the development of these specialties developed through Givau- whi. 
to perfume, soap and cosmetic manufacturers. “keystones of progress” in perfumery. dan’s research and creative ability. bilit 
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‘ir Givaudan’s Aerosol Laboratory enables us to Shelf testing has long been an important As the largest manufacturer of aromatics, 
to offer odors in pressure-propelled products part of Givaudan’s service. Our staff will Givaudan can meet all needs, large or 
u- which have been fully tested for compati- cooperate with you in paralleling our tests small, for quality and variety, and also 

bility, corrosion, solubility and fixation. with yours, thus providing a double check. give close attention to special problems. 


Continuing research, together with 


modern production facilities, enables 







Givaudan to give its customers valuable 


cooperation in product development. 


GIiIiVAU DAN 


Better perfume materials through constant research and creative ability 
GIVAUDAN - DELAWANNA, INC. 
i 330 West 42nd Street : New York 36, N.Y. 








Branches: Philadelphia - Boston - Cincinnati - Detroit 
Chicago - Seattle + Los Angeles + Toronto 
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Tt may be born of the talent of its designer to 
picture the virtues of a product by the grace and 
beauty of its container. 


How U @ glans Calespackage Lorn ? 
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It may be born from necessary emphasis on the 
protection of its contents from every outside 
influence. 






































It may be born because a special convenience to 
the user is needed to insure satisfactory perform- 
ance under difficult circumstances. 





That successful glass 
SALESpackages are so 
consistently developed 
by Owens-Illinois 

is no accident. 


It is the result of systematic research into the 
problems to be solved and the objectives to be 
reached in the creation of each Duraglas” 
SALESpackage by specialists in design, engi- 
neering and marketing. 

The best answer to your packaging problem 
may come from a single factor in the birth of a 
new Duraglas Container but is more likely to 
evolve from a combination of many skills. Ask 
us to demonstrate how Owens-Illinois’ abilities 
can be focused on your problem .. . container, 
closure, label or carton. 


DURAGLAS CONTAINERS Owens-ILLINoIs 


AN @ PRODUCT 


GENERAL OFFICES « TOLEDO 1, OHIO 














Swift Advances Three in Oil Department 


HREE key employees of the 
industrial oil department of 
Swift & Co., Chicago, assumed new 





Cc. C. Caruso 


responsibilities recently, it was an- 
nounced late last month by F. E. 
Lacey, manager. 

Raymond W. Starmann, for- 
mer assistant sales manager, is now 
doing market development work for 
the industrial oil department. Other 
changes in the department involve 
the naming of Charles C. Caruso, 
former raw material buyer for the 
industrial oil and soap departments 
at the Hammond technical products 
and Chicago plants, as assistant 
sales manager. He has been succeed- 
ed as buyer by John F. Deardorfi, 
former assistant head of the tallow 
sales department in Chicago. 

Mr. Starmann, a native of 
Chicago, and a graduate of North- 


JOHN DEARDORFF 
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western University, joined Swift & 
Co. in Chicago as a chemist in the 
research laboratories in 1940. He 


R. W. Starmann 


was transferred to the Omaha plant 
as head chemist, later becoming a 
member of the by-products depart 
ment and head of the adhesive de- 
partment before being transferred 
to the industrial oil department in 
1949. He became a member of the 
sales staff of the industrial oil de- 
partment at Hammond in 1950. 

Mr. Caruso joined Swift's 
Denver plant in 1932. Following 
training in sales and accounting, he 
became assistant head of the by- 
products department in 1945. He 
went to Chicago that year as a mem- 
ber of the tallow department. He 
was a salesman before being ap- 
pointed buyer in 1950. 

Mr. Deardorff, a graduate of 
the University of Missouri, joined 
Swift & Co. as a salesman at the 
Kansas City plant in 1941. He was 
also a member of the by-products 
department at the New York office 
before being transferred to Chicago 
in 1952 where he became assistant 
head of the tallow sales department. 
His new duties include the super- 
vision of the purchase of raw ma- 
terials for Swift soap factories and 
industrial oil plants. 

* 
Roubechez Names Samuel 

The appointment of Frank 
Samuel & Co., Philadelphia, as ex- 
port agents for its line of essential 





oils and aromatic chemicals was an- 
nounced recently by Roubechez, 
Inc., New York. Roubechez recent- 
ly purchased the Naugatuck Aroma- 
tic Chemicals Division of U. S. 
Rubber Co. Samuels and Co., with 
main offices in Philadelphia, has a 
chemical division in New York City. 
in > 
Ziegier to Wilson-Martin 
Henry b. Ziegler, formerly 
of E. F. Drew & Co., New York, 
recently was appointed sales man- 
ager of Wilson-Martin Division, 
Wilson & Co., Philadelphia. An 
honor graduate of Columbia Uni- 
versity in chemical engineering, he 
was sales manager for the Durite 
Division of Borden Co., New York. 
He also served as district manager 
on synthetic resins for Barrett Di- 
vision of Allied Chemical and Dye 
Corp., New York. Before that he 
was a research chemist and chemi- 
cal engineer for Spencer Kellogg 
and Sons, Buffalo, N. Y. 
7 


Clark New Sharples Pres. 

Sharples Chemicals, Inc., 
Philadelphia, recently announced ap- 
pointment of Lee H. Clark as presi- 
dent, succeeding Paul Kendall, who 
has been elected chairman of the 
board. Mr. Clark has been with the 
firm for the past 25 years, has ser- 
ved as head of manufacturing oper- 
ations since 1929 and been executive 
vice-president since 1950. Mr. Ken- 
dall, with Sharples for 27 years, 
became president in 1950. 

— 

Mrs. French to McCall's 

Miriam Gibson French, ex- 
ecutive director of The Fragrance 
Foundation since its inception in 
1949, has been appointed beauty 
editor of McCall’s Magazine, et- 
fective May 1, it was announced 
recently. She was formerly director 
of publicity for Shulton, Inc., Clif- 
ton, N. J., and later became beauty 
editor and then promotion director 
1f Charm Magazine. Mrs. French 
has had her own public relations 
and merchandising service which 
handled the “Fight the 20% Cos- 
metic Tax” publicity for the Toilet 


Goods Association. 
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FOR PRODUCTS 
DISPENSED AS 


Here Are Your Midwest Filling 
Plants and Distribution Centers 


With two plants, centrally located at Danville, Illinois and Hobart, 
Indiana, Continental Filling Corporation offers manufacturers of 
drugs, chemicals, cosmetics, soaps, etc., a service which is hard to 
equal. We do not merchandise any packaged item. Our sole operation 
is contract and custom filling of containers with your products... 
liquid, pressurized or aerosol. Extensive modern facilities assure 
rapid service. Ample bulk storage space enables us to keep a good 
supply of your products available at all times. Even larger 
storage areas for packaged goods make it possible for you to use 
both our plants as central distributing points... and shipping depart- 
ments are equipped to handle orders of any size. Long experience in WAREHOUSING FACILITIES 
all three types of filling for many of the largest manufacturers (as 
well as the smallest) gives you full assurance of satisfactory, DROP SHIPPING 
economical service at all times. Write, wire or phone for complete IN BULK LOTS 
details. There’s no obligation ... and we'll be glad to serve you. 





* NEW pressure dispenser for perfumes 
CONTRACT AND CUSTOM FILLING 


and colognes! Replaces atomizers. 
MAIN OFFICE * 123 NORTH HAZEL STREET, DANVILLE, ILLINOIS [>> > 
CONTINENTAL FILLING CORPORATION ! 


LIQUID SPRAY 
SOAP and SANITARY CHEMICALS 


PLANTS ¢ DANVILLE, ILLINOIS — HOBART, INDIANA FOAM 














Huisking Moves Offices 

Charles L. Huisking & Co., 
Brooklyn, announced recently that 
they would move their executive 
and sales offices to 215 Fourth Ave., 
New York City, around Mar. 22. 
The firm, which manufactures, im- 
ports and exports chemicals, oils 
and drugs, said the move was nec- 
essary to obtain additional space to 
facilitate manufacturing operations. 

For the time being, billing 
and bookkeeping activities are con- 
tinuing at the firm’s plant at 45 
Clinton Ave., Brooklyn. 

— 
Magnus Sees Outlook Good 

A steady advance in the com- 
pany’s international business in 1954 
was foreseen by Percy C. Magnus, 
president of Magnus, Mabee & 
Reynard, Inc., New York, in an 
address before the 23rd annual sales 
conference of MM&R at the Hotel 
Warwick, New York, Feb. 10-13. 
\dvances will be made possible dur- 
ing the coming year by intensive 
research and new product develop 
ment, Mr. Magnus said. 

“Business will be as good or 
bad as we make it, and with careful 
planning and follow though, Amer- 
ican industry and business (can) 
duplicate the peak performance of 
1953 and perhaps surpass it,” Mr. 
Magnus declared. 

Further expressions of op- 
timism were voiced by J. B. Magnus 
and R. B. Magnus, MM&R vice 
presidents. 

A group of MAI&R scientific 
and sales personnel discussed the 


streamlining of the company’s ser- 





vice to 70-odd diversified industries 
in all parts of the world. 

Arthur H. Downey, techni- 
cal director and chairman of the 
conference, referred to improve- 
ments in the scientific control of 
raw materials and manufacturing 
procedures. Other speakers during 
the four day meeting included Bern- 
ard Jeffs, director of advertising, 
who presented a coodinated pro- 
gram of marketing to implement the 
company policy of planned expan- 
sion. 

-* 
New Klenzade Detergents 

Two new detergents design- 
ed especially for its “O-R System of 
Cleaning” were announced recent- 
ly by Klenzade Products, Inc., 
Beloit, Wis. One of the new deter- 
gents is an organic acid detergent 
designated ““Klenzade O-R Organic 
\cid Detergent” formula O-R 3. 
The alkaline product is “Kenzade 
O-R Alkali” formula O-R 1, These 
two products are designed especiall\ 
for the O-R System and the com- 
pany claims are formulated to pro- 
vide maximum chelating activits 
during the cleaning cycle. The two 
products are made especially for 
use in cleaning high temperature 
short time units in the dairy and 
food industry. The new detergents 
and the O-R system are described 
in a booklet announced recently by 
Klenzade and written by R. B. Bar- 
reit, director of the company’s 


laboratories. 





Photo taken during 23rd annual sales 
and staff 1er of Magnus, Mabee & 
Reynard, Inc., New York, at Hotel Bilt 


more, New York City 





SAACI Names Chairmen 

The Salesmen’s Association 
of the American Chemical Indus- 
try recently announced appointment 
of the following chairmen for its 
1954 committees : 

Admissions, James H. R. 
Stephenson, Albert Verley Co.; 
auditing, Edward E. Egan, Ameri- 
can Mineral Spirits Co.; Chemical 
Peddler, Russell Boland, Topics 
Publishing Co.; employment, She- 
rod B. Scott, Wyandotte Chem- 
icals Corp.: entertainment, Robert 
L. Williams, Givaudan Delawanna, 
Inc.; golf, Donald Calo, Niagara 
Alkali Co.; publicity, Dwight 
Moody, New York Journal of Com- 
merce; special functions, John Doug 
Campbell, Caldwell Chemical Co., 
and welfare, Frank J. Edwards, 
Frank J. Edwards Co. 

The list was announced re 
cently by Warren F. Schumacher, 
J. T. Baker Chemical Co., Phillips 
burg, N. J., SAACT president. 


-*&&— 


N.E. Oil Chemists Meet 

John W. Hassler, director of 
research for West Virginia Pulp & 
Paper Co., New York, and Henry 
G. Salomon of L. A. Salomon & 
Bro., Philadelphia, spoke on “Acti- 
vated Carbon in the Modern Oil 
Industry” at the April 6 dinner 
meeting of the Northeast Section of 
the American Oil Chemists’ Society. 
The meeting was held at the Mili- 
tary Park Hotel, Newark, N.J. The 
June meeting of the group has been 
tentatively set for June 1 in New 
York City. 
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akg A New Light on Stearic Acid 


Candles burn cleaner when made with a Stearic Acid of 





















low ash content. Century Brand Stearic has the lowest 
ash content of any on the market today. Careful selection 
of raw materials and care in processing make Century 


Brand Stearic Acid the best for candles. 


Stearic Acid Esters are whiter when made with Century 
Brand Stearic Acids because of their exceptional heat 
stability. Glycerol Monostearates with colors of 5 Yellow 
and 1.0 Red (5%” Lovibond) have been produced with 
Century 1220 Double Pressed Stearic Acid without 


Cosmetic creams and lotions stay lighter when made with 
Century Brand Supra Grade Stearic Acid. An iodine 
value of less than 1 combined with excellent stability make 
Century the top Stearic Acid for cosmetics. 


For these and other uses there is a grade of Century Brand 


Stearic Acid to meet your requirements. 


W. C. HARDESTY, CO., Inc. 


Century Stearic Acid Products, Inc. 


41 EAST 42nd STREET, NEW YORK 17, N. Y. 
PLANT: DOVER, OHIO 


In Canada: W. C. Hardesty Co. of Canada Ltd., Toronto 


SOAP and SANITARY CHEMICALS 























T. G. A. Meets in New York, May 11-13 


ENTATIVE program details 
for the 19th annual convention 
of the Toilet Goods Assn., were 
announced recently by S. L. May 
ham, executive vice-president. The 
meeting is to be held at the Wal- 
dorf-Astoria Hotel, New York, 
Tuesday and Wednesday, May 1! 
and 12. 
The Scientific Section of the 
Toilet Goods Association meets 
Thursday, May 13. The program 
of the Scientific Section has been 
arranged jointly with the American 


Society of Perfumers. 


Program details follow: 


10:00 A.M. 
TUESDAY, MAY 11 
President opens the meet- 
ing—Davis Factor 
Report of treasurer—Philip 
C. Smith 
President's address—Davis 
Factor 
Report of executive vice- 
presideni—S. L. Mayham 
Election of officers 
12:30 P.M. Luncheon 
Presentation of Charles 
S. Welch Plaques 
Joseph Keho 
Presentation of Industry 
Golf Tournament Tro 
phies—Paul Forsman 
2:00 P.M. Two Panels, one consisting 
of women and one consist- 
ilar ex- 









ing Of men in 





ecutive positions, 
buyers, advertising copy- 





writers, salesmen eI 
strator, eIc., to aiscuss 
‘Marketing and Merchan- 
dising.’ 


Moderator of women's 
panel—Pierre Harang o! 
Houbigant Sales Corp 

Moderator of men’s panel 
—a leading woman ex- 
ecutive in the industry 


10:00 A.M. 
WEDNESDAY, MAY 12 
Prominent industrialist not 
engaged in the cosmetic 
industry will discuss the 
Federal Trade Commis- 
sion. 
Address by Edward F. 
Howrey, Chairman, Fed- 
eral Trade Commission 
2:30 P.M. Luncheon 
Luncheon speaker—Grif- 
fing Bancroft, CBS Re- 
porter, Washington, D. 
C. 
2:30 P.M. Closed meeting for manu- 
facturers. 
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10:00 A.M. 
THURSDAY MAY 13 


Meeting of the Scientific 
Section 

This program has_ been 
joi arranged by the 





American Society of Per- 


fumers, | and the Scien 
a di 
tific Section of the T.G.A 





Installing Statistical Con- 
trols in Toilet Goods Manu- 
by Martin A. 





a of Bristol Lab- 
ies B. Dobie and 
WW. C. Frey of Bristol-Myers 


Products Division. 


The Acid Mantel of the 
Skin,’” by Otto Jacopi and 
Herbert Heinrich, of Kolmar 
Research Center 


Business Meeting—Electior 
of vice-chairman. 


12:30 P.M. Luncheon 
Presentation of Annual 
Cibs. Award, by William 

rairhurst 
2:30 P.M Recent Progress in Odor 
and Olfaction-Possible 
Mechanisms,” by Paul G 
I. Lauffer of George W. Luft 





Some Aspects of Soar 


and Detergent Perfumery 
by E. D. Kilmer of Lever 
Brothers Co. 


Perfuming Aerosol Pro 
ducts,” by R. A. Foresman 
Aerosol Consultant, and 
Raoul Pantaleoni, of van 
Ameringen-Haebler, Inc 
Investigation 
of the Application of In- 
frared Spectroscopy to Per- 
a "by Ernst 
van Amerir 
ne., and Stan 
3enzol Pro 








t 


Armour Chemical Changes 

Appointments in its chemical 
division sales organization were an- 
nounced recently by Armour and 
Co., Chicago, P. L. Sheppard has 
been named manager of the newly 
formed western sales region com- 
prising the central and midwest 
territories. R. S. Haley has been ap- 
pointed assistant manager of fatty 


acids sales. J. F. Richenaker is now 
sales representative of the St. Louis 
territory and C. D, LaSusa has been 
transferred to Chicago from St. 
Lou's to handle fatty derivative 
sales to the petrolercm industry. 


ome 2 annus 


C-P Trensfers Fexters 

Charles W. Fenters, super 
visor in the Seattle district for the 
soap sales department of Colg: 
Palmolive Co., Jersey City, N. J., 
was recently appointed manager of 
the company’s Denver district. Mr. 
enters succeeds Tom Desmond as 
Denver manager. \[r. Desmond has 
been transferred to Los \ngeles, 
where he heads the company’s local 
office, 

Mr. Fenters has been with 
Colgate-Palmolive for 15 years. In 
his new post he supervises sales in 
Colorado, Wyoming, New Mexico 
and part of Nebraska. 

sani eect 
Richard Webb Marries 

Richard D. Webb, secretary 
of W. J. Bush & Co., New York, 
essential oil firm, recently was mar- 
ried to Miss Anne Braitmeyer, 
who was formerly associated with 
the company as executive assistant. 
\lr. Webb is the son of Richard 
Kk. Webb, treasurer of W. J. Bush 
& Co. The wedding took place in 
New Bedford, Mass. 

-* 
Frank Samuel Dies 

Frank Samuel, chairman of 
United Africa Co., and a director 
of Lever Brothers and Unilever, 
Ltd., died at his London home, 
eb. 26, at the age of 65. Under 
his ‘guidance, United Africa Co., 
which he joined in 1929 as Gold 
Coast merchandise manager, became 
one of Unilever’s most valuable 
s ibsidiaries. 

+ 
Ships Liquid Caustic 

Solvay Process Division of 
\llied Chemical & Dye Corp., New 
York, recently announced that it 1s 
now in position to ship 70 percent 
liquid caustic soda from its new 
Moundsville, W. Va., plant. Ship- 
ments originate from Perkins, W. 
Va., station. 
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Whatever type you make 






there’s a Du Pont detergent 


J tocilly destino 
y y 


for your shampoo 


For clear liquid shampoos 


Dipontl e. specially designed for 


greater efficiency, lower cloud point, and 
color-stable to heat, light, and aging . . . to 


give you easier and more economical formu- 








lation of your clear liquid shampoos. 





For liquid cream shampoos 


7, yon WAQ i. specially designed 


for easily controlled cleansing power, excel- 
lent foaming, and color-stable to heat, light, 
and aging... to give you balanced perform- 


ance in your liquid cream shampoos. 


For solid cream shampoos 


ar, ‘i 
Donel WA Paste is specially de- 


signed for thorough cleansing power: excel- 


lent foaming: and color-stable to heat. light. 





and aging ... to give vou easier. more eco- 
nomical formulation of vour solid cream 


shampoos. 


Du Pont can help you solve your shampoo formulation 








problems. In fact, Du Pont’s research staff probably has 





your answer already. For prompt assistance and informa- 


tion—including dozens of tested and proven formulas 
DU PONT UO write to E. I. du Pont de Nemours & Co. (Ine.). Dves and 
ie ad ater nee Chemicals Division. Wilmington 98. Delaware. 


DETERGENT lrade-Mark for Du Pont’s Surface Active Agent 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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glans of United States’ 
regulations concerning dump- 


ing of foreign products on the 
American market was urged by 
John J. Powers, Jr., senior vice- 


Chas. Pfizer & Co., 


Brooklyn, at a luncheon meeting of 


president of 


the Salesmen’s Association of the 
American Chemical Industry, held 
March 17, at the Hotel Commodore, 
New York. Mr. Powers noted that 
with many factors tending towards 
increase.| chemical imports, dump- 
ing is likely to become a more seri- 
ous problem to industry than it has 
been in recent years. 

He urged that the American 
law outlawing dumping be mod:- 
fied to eliminate that section which 
requires proof of damage to an 
American industry. This section vf 
the law is unrealistic, Mr. Powers 
said. He pointed out that by the 
time legal procedures are applied in 
the light of present criteria, the 
damage may already have been done. 
The flaw in the legislation, accord- 
ing to the Pfizer vice-president, 15 
the requirement that injury or like- 
lihood of injury to American indus- 
try must be demonstrated. Mr. 
Powers said that it seemed a reason- 
able assumption that in passing anti- 
dumping legislation Congress must, 
in effect have said, “We do not want 
vou, the foreign manufacturer, to 
dump products into this countrs 
below world prices in order to ex- 
tract dollar exchanges or for any 
other reason.” 

“Tf that is the purpose of the 
law”, Mr. 
the need for demonstration of in- 
jury or likelihood of injury to the 
industry involved, which is not only 


Powers said, “what is 


difficult but also time-consuming to 
prove?” 

Robert L. Williams of Gi- 
vaudan-Delawanna, Inc., New York, 
chairman of the SAACI entertain- 
ment committee announced during 
the luncheon that this vear “Fite 
Nite’ was being dropped because 
of lack of sufficient interest on the 
part of the membership. Instead 
e association is planning to hold 
Toots Shor’s 


steak dinner at 
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SAACI Hears J. J. Powers on Dumping 


restaurant in New York City on 
May 5. Entertainment will be pro- 
vided by the SAACI choir. The an- 
nual dinner of the membership is 
scheduled to be held on October 20. 
The second SAACI dance is tenta- 
Nov. 10, and the 
Christmas Party for Dec. 14. 


tively set for 


Golf dates for the coming 
season as outlined by Don C. Calo 
of Niagara Alkali Co., New York, 
chairman of the golf committee are 
as follows: Bonnie Briar Country 
Club, Larchmont, N. Y., Tuesday, 
June 29; Baltusrol Country Club, 
Springfield, N. J., Tuesday, July 
15; Vamarack Country Club, Green- 
Aug. 10, 


bake, and 


wich, Conn., ‘Tuesday, 


which will be a clam 
the final outinz will be held Tues- 
day, Sept. 14, at Hackensack Golf 
Club, Oradell, N. J. 

The association plans to pre- 
sent permanent trophies to winners 
of its golf tournaments in classes 
A, B, and C. 


i ene 


Advanced by Wyandotte 

The appointment of John H. 
Bahlburg as manager of new prod- 
ucts for the organic chemicals de- 
partment of Wyandotte Chemicals 
Corp., Wyandotte, Mich., was an- 
nounced recently by Bert Cremers, 
vice-president of the division. 

At the same time, the Mich- 
igan Alkali Division of Wyandotte 
M. Zorn has beea 


to the sales man- 


revealed that F. 


named assistant 


John H. Bahlborg 


ager, general products group, in- 
organic chemicals, and L. M. W. 
Behm has been made manager of 
order scheduling. 

Mr. Bahlburg, who joined 
Wyandotte in 1946 as a sales rep- 
resentative, is a graduate chemist 
from Polytechnic Institute of 
srooklyn. He has worked as a re- 
for H. 


York, and served as 


search chemist Kohnstamm 
& Co., New 
technical service representative for 
Eugene Dietzgen & Co., New York, 
prior to service in the armed forces 
in World War II. 

Mr. Zorn has been with Wy- 
andotte for 15 years and prior t 
his new appointment, was manager 
of the order and scheduling depart- 
ment. He is a graduate of Case I[n- 
stitute of Technology. 

The new manager of order 
and scheduling, Mr. Behm, joined 
Wyandotte in 1910. He has spent 
most of his time with the company 
in order and scheduling work. 


* 


R&H Builds in Canada 
Construction of a Canadian 

Haas Co., 

Philadelphia, is now underway at 


plant for Rohm and 
Scarboro, near Toronto, it was an- 


nounced late last month by Otto 
Haas, president. Rohm & Haas Co. 
of Canada, Ltd., a wholly owned 
subsidiary, will manage the plant as 
part of a long term program aimed 


at expanding its Canadian business 


in agricultural, water treatment, 
leather, paint, paper and textile 
fields. 

F. M. Zorn 


















Zinc discs exposed in sol- 
utions as noted. Time: 
2 hours; Temperature: 
140°F. 


Effect of Metso 99 in 
reducing corrosive ac- 
tion of synthetic deter- 
gents combined with 
phosphates. 












PQ’ SILICATES REDUCE CORROSIVE ATTACK 
Geensnnna cee 


Do your detergents attack metals, enamels 
and glazes? Your answer to this problem 
can be found in using a PQ Silicate. Yes, 
PQ Silicates greatly improve cleaning effi- 
ciency, but they also are outstanding in 
preventing corrosion. Their soluble silica 
component protects metals such as alumi- 
num, tin, zinc, brass, copper and enamels 
and glazes. 


DISC SOLUTION 


CONCENTRATION 


















Use PQ Liquid Silicates in your spray- 
dried detergents, or the PQ Powdered Sili- 
cates in dry mixtures. They are compatible 
with synthetic detergents, phosphates, car- 
bonates and soaps. 

For soap and detergent manufacturers 
new bulletin ‘‘PQ Silicates in Modern De- 
tergents and Soaps.”’ Ask for a copy on 
your letterhead. 





WEIGHT LOSS 
MG. PER SQ. DEC. 


ESOS aT CO Pee ET CTE OT FE er ee rer 31 
#64... .2% alkyl aryl sulfonate......... ee II .6.0.654. 06. 6559080 eea0608-< 63 
#297.. .2% alkyl aryl sulfonate......... .2% tripolyphosphate plus .14% Metso 99........ 6 
#102.. .2% alkyl aryl sulfonate......... I is asks dacbbedaced aeeuwws 63 
#304... .2% alkyl aryl sulfonate......... .2% pyrophosphate plus .2% Metso 99.......... 11 
#78... .2% alkyl aryl sulfonate.......... TEE S60 och SNS takes bee eR aeeS s¥ 


METSO® DETER 





PHILADELPHIA QUARTZ COMPANY, 1152 Public Ledger Bldg., Philadelphia 6, Pa. 
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New Detergent Envelopes Shown 
at Midwest Int. Hotel Show 


EM Manufacturing Co., Clif- 

ton, N. J., recently introduced 
“Suds-Pak’’, a new detergent which 
is packed in small envelopes for 
hotel guests. The product made its 
debut at the Midwest International 
Hotel Show in Chicago, Feb. 22- 
24. “Suds-Pak” was featured to the 
hotel men for distribution in hotel 
bath rooms, along with toilet and 
bath soap. Each packet is said to 
contain enough detergent for laun- 
dering of hosiery and other per- 
sonal apparel items. 

Gem Manufacturing Co. was 
recently organized to manufacture 
and distribute “‘Suds-Pak” by Ed- 
ward Frank, a graduate of the Uni- 
versity of Denver, where he took 
the hotel management course. Dur- 
ing military service, Mr. Frank was 
impressed with the need for a small 
quantity package of laundry de- 
tergent for personal use. Following 
his discharge from the Army, he 
organized the firm, with his father 
George Frank as partner. Edward 
Frank is president and his father 
is secretary-treasurer. Milton Honig 
is sales manager. The firm also 
plans to promote “Suds-Pak’ for 
use by air-travelers. 

Trav Co., St. Louis, also 
offered “Trav-ette” detergent in 
small individual packets for hotel 
distribution. The product had been 
placed on the market just prior to 
the Chicago show, Mrs. Ethel Mars 
Wylder, demonstrator at the booth, 
said. Trav Co. has also sold for 
years a kit for washbasin launder- 
ing of personal effects through de- 
partment stores. The kit includes a 
supply of detergent in envelopes, 
four plastic hangers and a zipper- 
closed plastic bag to hold soiled or 
damp clothing. 

Neo-Glo Products Co., 
New York City, a newcomer at the 
Chicago hotel show, displayed and 
demonstrated “Neo-Glo” foam 
cleanser for carpet and upholstery 
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cleaning. The company has been in 
business since 1936, Michael E. 
Newberger, proprietor, said. 

Colgate-Palmolive Co., Jer- 
sey City, N. Y., featured a new 
heavy duty synthetic detergent, 
“Arctic Syntex HD,” for machine 
and hand dishwashing, floor scrub- 
bing and other hotel applications. 
Also presented was the new “Ajax” 
cleanser in paste form. Walter 
Humphreys, Chicago district man- 
ager, was in charge. 

Armour & Co., Chicago, dis- 
tributed samples of “Dial” toilet 
soap in guest size cakes and also 
presented their full line of soaps 
and detergents for hotel use. In 
charge was M. J. Prindl, product 
sales manager. 

Lever Brothers Co., New 
York, placed on display “Lux” toi- 
let soap with wrappers imprinted 
with the hotel’s name and also 
stressed the company’s shortening 
for hotel kitchen use. A. Michaud, 
Chicago district sales, directed the 
presentation. 

Proctor & Gamble Co., Cin- 
cinnati, featured their service to 
hotels on guest size cakes of “Ivory” 
and “Camay” toilet soaps. Also 
shown was “Chic,” a detergent type 
scouring cleaner, and “Institution 
X,” a “Tide-type” all purpose heavy 
duty synthetic detergent for institu- 
tional, hospital and hotel use. O. U. 
Sullivan, Chicago zone manager, 
was in charge. 

Stellad Products, Inc., Indi- 
anapolis, Ind., promoted “Por-So- 
Kleen,” a liquid product for re- 
moving rust and hard water stains 
from porcelain tubs, wash basins, 
etc. Sam A, Pactor, president, called 
particular attention to the glass 
fired labels on the quart bottles 
which, he said, prevent loss of 
product identification. 

Floor maintenance equip- 
ment and supplies were displayed 
and demonstrated by Hild Floor 


Machine Co., and by System Prod- 
ucts Co., both of Chicago. 


—— 


Perfumers Elect Officers 
The American Society of 
Perfumers announced recently elec- 
tion of the following officers for 
1954: Albert J. 
\meringen - Haebler, Inc., New 


Dillinger, Van 


York, chairman ; Everett D, Kilmer, 
Lever Brothers, New York, presi- 
dent; Ernest Shiftan, Van Amerin- 
gen-Haebler, Inc., vice-president ; 
William H. Barlow, Orbis Prod- 
ucts, Inc., New York, secretary; 
Herbert G. Kainik, Dodge & Olcott, 
New York, treasurer. The board 
of directors includes: Bernard 
Polak, Polak’s Frutal Works, Mid- 
dletown, N. Y.; Paul H. Lelong, 
Warner-Hudnut, New York; Chris- 
tian F. Wight, Van Ameringen- 
Haebler, Inc.; and Oliver L. Mar- 
ton, Shulton, Inc., North Bergen, 
N. J. 

Additions and changes of mem- 
bers include: Paul Z. Bedoukian, 
Faberge Inc.; Samuel Eskenazy, 
Felton Chemical Co.; Jack H. 
Mowen, Givaudan-Delawanna, Inc. ; 
Leon P. Bouis, Lautier Fils, Inc. ; 


Moody L. Crowder, Pond’s Extrac 


Co.; Timothy H. Reardon, Roube 
chez, Inc.; Max Feinsilver, Van 
Ameringen-Haebler, Inc. ; and Basil 
A. Pegushin, Verona Chemical Co. 
At the last dinner meeting, 
held February 17 at the Advertising 
Club, New York, the group heard 
a talk by Miss Peggy Bell, beauty 
editor of McCall’s Magazine. 


omit & « 


Record Exports of Tallow 
Record exports of tallow and 
grease from the United States dur- 
ing 1953 amounted to 598,722 short 
tons, according to a report in the 
Foreign Crops and Markets pub- 
lication of the U. S. Department of 
\griculture, Washington, D. C. Ex- 
ports in. 1952 totaled 374,148 tons, 
and 268,297 tons in 1951 and 1950. 
Europe accounted for 55 percent of 
the 1953 exports, with the Nether- 
lands, West Germany, Italy, Bel- 
gium and Switzerland as the lead- 
ing recipients in the order named. 
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Armour’'s Neo-Fat® 18-54 
assures stability... in processing... 
in finished products! 














Armour is now using a manufacturing process which insures stable double 
pressed type stearic acids. All known heat stability tests show that Neo- 
Fat® 18-54 retains its light color and is resistant to rancidity even during 
high temperature processing. This high temperature color stability permits 
its use for light color ester manufacture. 

To manufacturers of cosmetics, buffing compounds, emulsifying soaps, 
finishing agents, metallic stearates, candles, and other users of double 
pressed stearic, this stability means more uniform processing and longer 
shelf-life for the finished product. 

A low ash content is of particular importance to candle manufacturers 
—Armour’s method of producing double pressed stearic insures this 
desirable characteristic. 

Write Armour today for samples of this double pressed stearic. You'll 
see how this improved acid fits into your product picture. Neo-Fat 18-54 
is available in 50-pound multiwall bags. 







ARMOUR 
CHEMICAL 


DIVISION 


© Armour and Company «+ 1355 W. 31st St. * Chicago 9, Il. 
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New Victor Executives 


HE advancement of five execu- 
tives of Victor Chemical 
Works, Chicago, and the retire- 


Morris R. Stanley 


ment on March 31 of two veteran 
officers of the company was an- 
nounced late last month following 
the annual meeting of share owners 
and _ the meeting of the board of 
directors. 

Morris R. Stanley, director 
of sales, was elected vice-president 
and director of sales succeeding 
Otto H. Raschke, who has retired 
after being with Victor for 39 
years. Mr. Stanley has been with 
the firm since 1923. 

Tolman G. Everett, secretary 
and comptroller, was named vice- 
president in charge of finance suc 
ceeding William D. \Vebster, who is 


oO 


retiring after 38 years with Victor. 


Dr. Howard Adler 
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Mr. Everett joined Victor in 1927. 
Elected to the newly created 


position of vice-president in charge 





Otto H. Raschke 


of chemical research is Dr. Howard 
Adler, chemical director. He is a 
veteran of 31 vears with the firm. 

Herbert A. Ilodin, assistant 
comptroller, was elected comptrol 
ler, and Fred \W. Hansen, assistant 
secretary, was elected secretary, in 
the reassignment of Mr. Everett's 
former duties. 

Messrs. Webster and Ras 
chke continue as members of. th 
board of directors and will serve 
Victor in advisory capacities, 

The newly elected vice-presi 
dent and director of sales, Morris 
kK. Stanley, is a graduate of Earl 
ham College, Richmond, Ind. Fol- 
lowing his graduation from [ar] 
ham, Mr. Stanley joined the chemi- 
cal section of Purdue University’s 
\gricultural [Experiment Station 
\fter several years as a chemist in 
the laboratories of Swift & Co., 
Chicago, Mr. Stanley joined the 
chemical siaft at the Chicago Heights 
plant of Victor in 1923. 


. 


Jarvis in New Post 
Appointment of L. .\. Jar- 
vis as technical service representa- 
tive of the calcium carbonate de 
partment of the Michigan Alkali 
Division was announced recently 


by Wyandotte Chemicals Corp., 


Wyandotte, Mich. Mr. Jarvis has 
been with Wyandotte since 1949 
and was previously associated with 
Firestone Tire and Rubber Co. 
a? pon 

Mason Joins Diamond 

Hugh D. Mason was ap- 
pointed recently to the southeastern 
sales staff of Diamond Alkali Co. 
Cleveland. Mr. Mason sells the 


, 


firm’s line of detergents, cleansers, 
basic chemicals and related special- 
ties in Alabama, making his head- 
quarters in Birmingham. 


— * —— 


B. F. Sheehan Dies 
Bartholomew Francis She. 
han, 51, a salesman for J. B, Henri- 
ques, Inc., New York chemical 
brokers, died Mar. 7, during the 
annual retreat of Catholic layman 
of the Drug and Chemical Band at 
the Jesuit retreat house, Mount 
Manresa, Staten Island, N. Y. Ac- 
tive for many years in the Sales- 
men’s Association of the American 
Chemical Industry, Mr. Sheehan 
was a resident of Wantagh, N. Y. 
Before becoming associated with 
Henriques, which took over the re- 
sale chemical division of Arnold- 
Hoffman Ince., Providence, with 
which Mr. Sheehan had been con 
nected, he was a salesman for E. | 
du Pont de Nemours & Co., Wil 
mington, in New York, for many 
years. He is survived by his wife, 
\Irs. Jessie Sheehan; two sons, 
David and Bartholomew Sheehan 
3rd; a daughter, Miss Margaret 
Sheehan, and a brother and three 


sisters. 


B. F. Sheehan 
° % 

















... dont detergents 


by é. G. Thomssen and John W. McCutcheon 


_ latest and only complete American book on soap manu- 

facture. Primarily a practical book for the production 
man, chemist, or executive, it covers such subjects as soap 
making methods, equipment and machinery, raw materials, 
perfuming and coloring, glycerine recovery, and properties 
and applications of finished soap and detergent products. No 
soap or detergent laboratory, plant, or office should be without 
this standard volume. 
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MAC NAIR-DORLAND CO. 


by John W. McCutcheon 


PRACTICAL 435-page book concerned primarily with the 

detergent compounds defining the various types of syn- 
thetics as to class, manufacture, application and processing. 
In addition to a thorough analysis of the manufacturing pro- 
cesses involved and a discussion of source and preparation 
of raw materials, the author also presents an adequate theore- 
tical background on the fundamentals of surface activity and 
the relation of surface activity to detergency, emulsification, 
foaming, wetting and dispersion. This text will be of interest 
to all in the detergent field, including those concerned with the 
manufacture, packaging, application and processing of surfac- 
tants, as well as those supplying raw materials. 


Add 3% sales tax if in New York City 


254 West 3lst St., New York 1, N. Y. 


Enclosed is our check for $ 


Please send the following book(s) : 


....... Soaps and Detergents, Price $9.00 in U.S.A.; $9.50 elsewhere. 


Synthetic Detergents, Price $7.10 in U.S.A.; $7.60 elsewhere. 
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DD Polak’s Frutal Works, Inc., Middletown, New York 


THE 

new 

aromatic chemical 
musk-tonkin type 
lasting, economical 





Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 
other cosmetic preparations 


Like a string around a package, it... 
HOLDS THE PERFUME TOGETHER 















Prlpo;UuTcUd 








*Domestic and Foreign Patents applied for. 
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VEGETABLE OILS 


Babassu Olive 
Castor Palm 
Cocoanut Peanut 
Corn Sesame 
Cottonseed Soybean 


ANIMAL FATS 


Sperm Oil Grease 
Oleo Stearine Tallow 
Lard Oil Lanolin 
Neatsfoot Oil 








FATTY ACIDS 


Red Oil Tall Oil Tallow 
Stearic Acid 
Hydrogenated Fatty Acid 
Cottonseed and Soybean 
Fatty Acids 


ALKALIES 


Caustic Soda, Solid, Liquid, and 
Flake; Soda Ash, Light and Dense 
Carbonate of Potash, calcined 
and hydrated 
Calcium Chloride 
Tri Sodium Phosphate 
Tetra Pyro Phosphate 
Quadrafos Granular and Beads— 
a stable polyphosphate for water 
conditioning and mild but effec- 
tive detergency. 








Soapers have depended on WH&C 
...for Raw Materials of Quality 








_. 1838, we’ve been supplying the nation’s 


“soapers”” with basic raw materials. 





SILICATE OF SODA—Liquid powdered and solid. 

METSO* 200— (Sodium Orthosilicate) 

METSO* ANHYDROUS—( Anhydrous Sodium Metasilicate) 

METASILICATE—‘‘Metso”* Granular. 

METSO* DETERGENTS—55, 66, 99. 

MAYPONS—Unique surface active agents; prolific foam; high 
detergency and emulsifying powers; suitable for cosmetic 
and industrial use. 


AIR DRYETTES © CHLOROPHYLL 


*Reg. U. S. Pat. Off., Phila. Quartz Co. 














Let us mix your dry private formulas 
Established 1838 


Welch Hole Cark lo.hue 


439 WEST STREET NEW YORK 14, N.Y. 


Warehouses in New York and Newark, N. J. 
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d soil suspension under wide variety 
conditions. 
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RENEX 25 


Light yellow powder. Non-ionic, a con- 
cretion of vrea and Renex 20. Easily 
compounded with alkalis. Excellent for 
cotton detergents, in hard and soft water. 


These Renex detergents are effective at low con- 
centrations. They add high detergency—at low cost—to 
home laundry compounds, mechanical dishwashing prep- 
arations, floor and wall cleaners, hand cleaners, metal 
cleaners and similar preparations. Their low foaming 
qualities are especially useful in applications where sudsing 
impedes mechanical cleaning action. POWDER COMPANY 
Other Renex products include both liquid and powder WILMINGTON 99, DELAWARE 
detergents with excellent stability in acids and alkalis. offices in principal cities 

All are compatible with alkaline builders, soaps and ATLAS POWDER COMPANY, CANADA, LTD. 
anionic and cationic ingredients. For samples and technical BRANTFORD, CANADA 
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assistance in formulation, write or call Atlas today. 











Dependable Source for Chemical Ra 


CHEMICALS 


President George E. Wilson (right), of the G. E. Wilson Co., shows J. H. Bahlburg, Wyandotte representative, the first 
completed unit of his company’s facilities being erected at Providence Municipal Wharves, Fields Po'nt, R. I. 


“We have enjoyed 25 years 
of growing with Wyandotte” 


— George E. Wilson, President, G. E. Wilson Co. 


The G. E. Wilson Co., Provi- 
dence, R.I., was one of the pio- 
neers in handling liquid caustic in 
tank cars. “Our new facilities at 
Providence Municipal Wharves 
will offer many advantages to 
both our customers and _ our- 
selves,” says George E. Wilson, 
President. “In addition to ad- 
vantageous incoming water ship- 
ment, we have a more convenient 
location and sufficient room for 
further expansion.” 


The George E. Wilson Co. has 
been a Wyandotte customer for 
more than 25 years. “We use 
Wyandotte Caustic and Chlorine 
in the manufacture of hypochlo- 
rites,” Mr. Wilson says. “ We also 
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distribute them to others. We 
consider Wyandotte an excellent 
source of supply —more than 
once they helped us over the 
hump in times of short supply. 
Wyandotte has always been 
known for quality since 
bringing in their new facilities, 
we are certain that no one can 
exceed them in quality. Today, 
the impurities in our finished 
products are infinitesimal . . . in 
fact, the stability and quality of 
our products are at an all-time 
high.” 

Do you use chemical raw ma- 
terials in your processes or prod- 
ucts? If so, let us quote you on 
your requirements. Remember, 


w Materials 


oo oa ‘ ; 
ee i a 


Wyandotte service is helpful and 
far-reaching, and Wyandotte 
representatives are constantly 
working with industries like 
yours, to cut costs and create 
product improvement. Wyan- 
dotte Chemicals Corporation, 
Wyandotte, Michigan. Offices, in 
principal cities. 


yandotte 
CHEMICALS 


HEADQUARTERS FOR ALKALIES 


Soda Ash eCaustic Soda e Bicarbonate of SodaeChlo- 
rinee Calcium Carbonatee Calcium ChlorideeGlycols 
Synthetic Detergents e Agricultural Insecticides Soil 
Conditioners eOther Organicand InorganicChemicals 
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I SBids and AWARDS 





Lever Low Chip Soap Bid 
Lever Brothers Co., New 
York, submitted the low bid of 
8.25 cents on chip soap, included 
in a recent opening for miscel- 
laneous supplies by the Federal 
Supply Service, Washington, D. C. 
oer 
Laundry Soap Awards 
lowa Soap Co., Burlington, 
la. and Pacific Soap Co., San 
Diego, Calif., received the awards 
on laundry soap in recent open- 
ings for miscellaneous supplies by 
the Marine Corps, Arlington, Va. 
lowa’s bid was 10 cents on item la, 
and Pacific’s 9.67 cents on item 2. 
_ 
FSS Chip Soap Bid 
Tennessee Soap Co., Mem- 
phis, Tenn., submitted the low bid 
of 9.85 cents on 60,000 pounds of 
soap chips in a recent opening for 
miscellaneous supplies by the Fed- 
eral Supply Service, Washington, 
i <. 
*x 
Michigan Bid on DDT 
In a recent opening for DDT 
powder by the Federal Supply Ser- 
vice, Washington, D. C., Michigan 
Chemical Corp., St. Louis, Mich., 
submitted the low bid of 24.24 cents, 
f.a.s. vessel, New York. 


—— *& ——_ 


Shave Soap Award 

Campbell Products Co., 
Bensenville, Ill., received the award 
in a recent opening for liquid shav- 
ing soap by the Veterans Adminis 
iration, Washington, D. C. Camp- 
bell’s bids were item 1, 26 cents; 
2, 27 cents; 3, 28 cents; 4, 27 
cents. 

—_ 

Miscellaneous FSS Awards 

Soap, cleaner, and lye were 
included in a recent opening for 
iniscellaneous supplies by the Fed- 
eral Supply Service, Kansas City, 
\lo. Awards went to Interstate 
Chemical Products, Kansas City, 
with a bid of 7.82 cents on item 
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one, and to Federal Chemical Co.. 
Chicago, with a bid of 7.6 cents 
on items 2 and 3. 
a 
P.O. Cleaner Bid 
Diamond Chemical Co., Mas- 
peth, N. Y., submitted the low bid of 
6.37 cents per pound on 60,000 
pounds of cleaner, delivered to 
New York City, in a recent open- 
ing for miscellaneous supplies by 
the Post Office Department, Wasi 
ington, D. C. 
viene 
FSS Herbicide Bid 
Internationa! Ore and Fe: 
lilizer Corp., New York, — sub- 
mitted the low bid of $5.985 for 
herbicide in a recent opening tor 
miscellaneous supplies by the I*ed 
eral Supply Service, New York. 
. * 
Clean Sweep Low Bidder 
Sweeping compound was i™m- 
cluded in a recent opening for mis- 
cellaneous supplies by the Federal 
Supply Service, Washington, D. C. 
Clean Sweep Manufacturing Co., 
Charlotte, N. C., submitted the low 
bid of 2.53 cents, (two perceni) 
in new jute bags. 
* 
Stahl Soap Bidder 
Stahl Soap Corp., Drook- 
lyn, N. Y., submitted the low bid 
of $4.38 on floating toilet soap in 
a recent opening for miscellaneous 
supplies by the Federal Supply 
Service, Washington, D. C. 
ee 
Emery Azelaic Acid 
Commercial quantities of azel- 
aic acid are now available, Emery 
Industries, Inc., Cincinnati, an- 
nounced recently. Designated ‘*Eme- 
rox 1110,” it is the commercial pro- 
duct from Emery’s new ozone-oxid- 
ation plant which has been under 
construction for the past year. 
Although Emery has _ pro- 
duced azelaic acid for the past eight 
years, most was for captive use. The 
additional quantities now available 





open up a practically new source 
for dibasic acids and further widen 


the selection of dibasic raw mater- 
ials available to manufacturers. 


Typical characteristics of 


Emerox 1110 Azelaic Acid are as 


follows: 


Acid Value 565 
Combining Weight 100 
Melting Point 95-99° C 
Color, FAC 5 

Sp. G. @ 110°C 1.038 
Azelaic Acid Content 87% 
Other Dibasic Acids 13% 


This production of azelaic 
acid has culminated several vears of 
pioneering into the commercial use 
of ozone as an oxidant by both 
Emery and Welsbach Co. of Phila- 
delphia, manufacturers of the ozone 
generating unit. In the new process, 
oleic acid, a basic product of Emery, 
is oxidized at the ethylenic linkage 
to form an ozonide. This in turn 
is decomposed to yield two aliphatic 
acids, azelaic (dibasic) and _pelar- 
gonic (monobasic). Doth of these 
nine carbon acids promise to be 
important raw materials for the 
chemical process industry. 

Samples of and literature on 
Emerox 1110 azelaic acid are 
available on request from Emery 
Industries, Inc., Dept. 5, Carew 
Tower, Cincinnati 2, Ohio. 

A brochure entitled “Emery 
Modified Fatty Acids” describes 
these products and their suggested 
uses. It is available from Emery’s 
development and service depart- 
ment. 


* 


Test Pink Dreft 

Procter & Gamble Co., Cin- 
cinnati, is now reported to be test 
ing “Pink Dreft’’ in Nebraska and 
lowa markets, Advertising in local 
newspapers and other media in the 
test areas stresses the fact that the 
new detergent is designed “espec- 
ially for the new miracle fabrics.” 
Whether or not new, pink “Dreft” 
will be distributed nationally de 
pends on the success of the product 
in the test markets. “Dreft” is gen- 
erally believed to be the first house- 
hold synthetic detergent marketed 
in the U. S. It was introduced in the 
early Thirties. 
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American Distilled Oils 





Produced at our Brooklyn Factory 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 

ORRIS LIQUID, Conc. GERANIOL OLIBANUM 

STYRAX CITRONELLOL SANDALWOOD 

CASCARILLA PATCHOULY 


also LINALOOL © CITRAL ® |EUGENOL ¢ RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 
Essential Oils @ Aromatic Chemicals @ Perfume Materials @ Colors 


OFFERING ROSE ABSOLUTE 


Years of continuous quality service— 
suppliers and manufacturers of— 


Essential Oils - Aromatic Materials - Flavors 


GEORGE LUEDERS & CO. 


427 WASHINGTON ST., NEW YORK 13, N. Y. 





Chicago @ San Francisco @ Montreal @ Philadelphia © Toronto 


Established 1885 
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| New CradeWarks | 





HIE following trade marks were 

published in recent issues of the 
Official Gazette of the U. S. Patent 
Office in compliance with section 
12(a) of the Trade Mark Act of 
1946. Notice of opposition under 
section 13 may be filed within 30 
days of publication in the Gazette 
See rules 20.1 to 20.5. As provided 
by section 31 of the Act, a fee of 
$25 must accompany notice of op- 


position. 


Drew-Gleem—This for metal 
cleaning and polishing compositions. 
Filed March 9, 1952 by E. F. Drew 
& Co., New York. Claims use since 
January 13, 1952. 

Breen—This for industrial 
cleaner. Filed November 1, 1952 by 
Geo. L. Williams Co., Cleveland, O. 
Claims use since June 30, 1949. 

FreeWax—tThis for self polish- 
ing floor wax. Filed November 3, 
1951 by Freewax Corp., Tallahassee, 
Fla. Claims use since September 12, 
1950. 

Leather Magic—This for shoe 
polish. Filed March 20, 1952 by 
Schultz Shoe Co., St. Louis, Mo. 
Claims use since February 21, 1952. 

448—This for insect repellents. 
Filed October 23, 1951 by Chemical 
Foundation, New York. Claims use 
since June 14, 1946. ; 

Aer-A-Sol—This for insecti- 
cides. Filed October 23, 1951 by 
Bridgeport Brass Co., Bridgeport, 
Conn. Claims use since October 3, 
1945. 

BugAcide—This for horticul- 
tural insecticide. Filed October 27, 
1952 by Lien Chemical Co., Franklin 
Park, Ill. Claims use since Septem- 
ber 11, 1950. 

Ataxo—tThis for space deodor- 
ant. Filed March 5, 1953 by Glen- 
brook Chemical Co., New Haven, 
Conn. Claims use since on or about 
March 2, 1953. 

O-Go—This for garbage can 
deodorant. Filed July 10, 1953 by 
Cleveland Aerosol Packaging Corp., 
Cleveland, O. Claims use since May 
6, 1953. 

Blend-a-med—This for tooth 
paste. Filed January 19, 1953 by 
Blendax Werke R. Schneider & Co., 
Mainz, Germany. Claims ownership 
of German registration 603,999, dated 
January 9, 1951. 

Baby Breck Lavo—This for 
soap preparation for bathing babies. 
Filed October 4, 1948 by John H. 
Breck, Inc., Springfield, Mass. Claims 
use since August 2, 1948. 

Nylo White—This for washing 
compound for use on acrilic fibers and 
fabrics. Filed August 1, 1951 by Curt 
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E. Abramowitz, Brooklyn, N. Y. 
Claims use since March 1, 1951. 

Nutrel-B—This for cleaner of 
household textile furnishings. Filed 
April 26, 1952 by Wade, Wenger & 
Associates, Inc., Chicago. Claims use 
since February 18, 1952. 

Microsonic—This for shampoo 
and soap. Filed August 1, 1952 by 
Louis J. Stern, doing business as Post 
Institute, New York. Claims use since 
November 10, 1949. 

Kleenz-m—This for liquid brush 
cleaner. Filed October 24, 1952 by 
General Paint & Varnish Co., doing 
business as Kwikote Products, Chi- 
cago. Claims use since August 1943. 

Star-Brite—This for jewelry 
and gem cleaning fluid. Filed Octobe: 
51, 1952 by Maurice Mogavero, doing 
business as Star-Brite Manufacturing 
Co., Newark, N. J. Claims use since 
on or about August 1, 1952. 

Ridit—This for general pur- 
pose detergent. Filed December 26, 
1952 by Vincent P. Long, Omaha, 
Nebr. Claims use since on or about 
September 2, 1952. 

Corn-O-Cide—This for medi- 
cated soap. Filed March 16, 1953 by 
Brown-Vaughan Co., San Francisco. 
Claims use since March 1928. 

June Geranium—tThis for soap. 
Filed March 18, 1953 by Elizabeth 
Arden Sales Corp., New York. Claims 
use since January 15, 1917. 

Iobac—This dairy disinfectant 
and germicide. Filed April 29, 1953 
by Lazarus Laboratories, Inc., Divi- 
sion of West Disinfecting Co., Buffalo, 
N. Y. Claims use since January 1, 
1952. 

It Floats—This for sudsing 
cleaner, cleanser and detergent. Filed 
July 13, 1953 by Procter & Gamble 
Co., Cincinnati. Claims use since July 
i891. 

Manny, Moe & Jack—This for 
hand soap. Filed August 12, 1953 by 
Manny, Moe & Jack, Philadelphia, Pa. 
Claims use since May 1, 1940. 

Pep Boys—This for hand soap. 
Filed August 12, 1953 by Manny, Moe 
& Jack, Philadelphia, Pa. Claims use 
since May 1, 1940. 

Gable—This for floor and furni- 
ture polishes. Filed July 9, 1952 by 
Kem Products Corp., Brooklyn, N. Y. 
Claims use since December 1, 1949. 

Steel Bright—This for clean- 
ing and polishing material for metal 
and glazed surfaces. Filed May 8, 
1953 by Jean Haven, doing business 
as Stee] Bright Products Co., Detroit, 
Mich. Claims use since on or about 
March 15, 1939. 

Flyex—This for insecticide va 
porizing tablets. Filed August 4, 1953 
by Flyex Distributors, Washington, 
D. C. Claims use since October 1, 1952. 

Sanize—This for concentrated 
solution with deodorizing, sanitizing, 
germicidal, and bactericidal action. 





Filed December 1, 1952 by Quatricide 
Distributing Co., New York. Claims 
use since October 16, 1952. 

Foam Shave—This for pres- 
surized shaving soap. Filed January 
7, 1953 by Mennen Co., Newark, N. J. 
Claims use since April 9, 1952 as to 
the mark shown. 

Vita-Lustre—This for furniture 
cleaner and preservative. Filed May 
16, 1952 by Russel Sabor, doing busi- 
ness as Vita Lustre, Dubuque, Ia. 
Claims use since on or about July 1, 
1938. 

Neutrogena—This for soaps. 
Filed June 6, 1952 by Louis Edmond 
Georges Hubert Fromont, Brussels, 
Belgium, Claims ownership of Belgian 
registration 70,381, dated September 
15 1951. 

TarGo—tThis for solvent stain 
remover. Filed December 9, 1952 by 
A. L, Wilson Chemical Co., Kearny, 
N. J. Claims use since June 5, 1952. 

Balma—This for liquid hand 
soap. Filed May 13, 1953 by C. B. 
Dolge Co., Westport, Conn. Claims 
use since October 1, 1909. 

8 to 1—This for shampoo 
cleaner for textiles, leather, walls, 
floors, and windows. Filed May 27, 
1953 by Globe Products of Florida, 
Inc., Clearwater, Fla. Claims use since 
March 7, 1953. 

Magik-Glo—This for automo- 
bile and furniture wax. Filed January 
21, 1950, by Knapp-Monarch Co., St. 
Louis, Mo. Claims use since Decem- 
ber 23, 1949. 

Myco Sheen—This for liquid 
floor cleaning and polishing prepara- 
tion. Filed November 29, 1952 by 
Masury-Young Co., Charlestown, Mass. 
Claims use since on or about January 
1934. 





Strobane—This for insecticides. 
Filed October 10, 1952 by B. F. Good- 
rich Chemical Co., a Division of B. F. 
Goodrich Co., Cleveland, O. Claims 
use since July 1952. 

Mennen for Men—This for 
lathering and non-lathering shave 
creams. Filed March 19, 1952 by 
Mennen Co., Newark, N. J. Claims 
use since 1935. 

Ultra—This for detergents, 
lishwashing and general purpose 
eleaning compounds for househoid 
and industrial use. Filed November 
22, 1952 by Ultra Chemical Works, 
Inc., Paterson, N. J. Claims use since 
November 1, 1948. 

Vizo—This for glass cleaner. 
Filed March 23, 1953 by Automotive 
Solvents & Specialties, Inc., St. Clair 
Shores, Mich. Claims use since March 
2. 1953. 

Dilly—This for liquid cleaner. 
Filed March 27, 1953 by Norsan Pro- 
ducts, Inc., Cleveland. Claims use 
since January 12, 1953. 

Plus—This for household liquid 
deodorant, cleanser, detergent, and 
disinfectant. Filed May 11, 1953 by 
West Disinfecting Co., Long Island 
City, N. Y. Claims use since April 
20, 1953. 
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No one likes to sleep with a clothespin on his nose. That’s 
why it was important to avoid odor and yellowing of foam 
rubber. In this particular case it was easy. Replacing an 
ordinary double-distilled oleic acid with Emersol 233LL 
Elaine, eliminated odor due to rancidity. Likewise, the 
superior color stability of 233 gave the product maximum 
resistance to yellowing. 

In addition, its low metal content resulted in highest 
service life, avoiding the acceleration of resinification of 
the rubber caused by minute traces of metallic impurities. 

Whatever you make, foam rubber or an entirely un- 
related product, the superior color stability, oxidation 
stability, and resistance to rancidity of all Emersol Oleic 
Acids can make your product better, stay better longer. 
The net result: your product will have consumer appeal... 
be easy to sell. And since they cost no more than com- 
petitive grades, next time...everytime...it will pay you to 
buy Emersol Elaines! 











Fatty Acids & Derivatives 
Plastclein Plasticizers 
Twitchell Oils, Emulsifiers 


Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 


86 













What Does Emersol Mean? Emersol, a contraction 
of the words “Emery” and “Solvent”, describes Emery’s 
exclusive process of solvent separation of fatty acids. Of 
more significance, however, is its meaning in terms of 
product performance. Because of this unique process, 
the use of automatic controls and of corrosion resistant 
metals throughout, Emersol- Stearic and Oleic Acids a 
are purer, more uniform, of “‘controlled”’ composition, 
and freer from metal contamination and other impuri- 
ties that promote oxidation, rancidity and yellowing. 

Because all these advantages carry over into your 
finished products, to you, Emersol actually means 
better products... products that stay better longer... 
products that are easier to sell. 








New York © Philadelphia « Lowell, Mass. « Chicago ¢ San Francisco 
Cleveland « Ecclestone Chemical Co., Detroit 


Warehouse stocks also in St. Louis, Buffalo, Baltimore and Los Angeles 


Export: 5035 RCA Bidg., New York 20, New York 
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As business builders, Nacconol Dense Beads can’t be beat... 
that’s the experience of formulators who use this superior 
form of synthetic detergent in their mixtures. 


Made exclusively by Natianal Aniline in specially designed 
equipment in our Buffalo plant, Nacconol DB is promptly 
available from nearby warehouse stocks. Every pound con- 
tains millions of tiny, perfectly-formed, free-flowing spheres 
that blend beautifully with other ingredients in your formula. 
Strong, these beads do not pulverize during mechanical mix- 


velaive with Netiowall Avil 


Nacconol D 


LEADING SYNTHETIC DETERGENT 


own 10 combine all fhese pnofitab 

















| UNIFORM | FREE 


FLOWING 

















ing operations. You ship the bulky, free-flowing, dust-free 
mixtures so much in demand today. 


SEND FOR TECHNICAL BULLETIN #316 


You should read this test report on the physical strength of 
Nacconol DB with its test results showing how Nacconol DB 
stands up in mechanical mixing operations. You should also 
have samples, price and delivery quotations. A phone call or 
letter to our nearest offices will bring them—promptly. 


NATIONAL ANILINE DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 


Boston 14, Mass., 150 Couseway St. CApitol 7-0490 
Providence 3, &.1., 15 Westminster St. DExter 1-3008 
Philadelphia 6, Pa., 200-204 S. Front St. LOmberd 3-6382 
Sen Francisce 5, Cal., 517 Howard St. SUtter 1-7507 
Portland 9, Ore., 730 West Burnside St. Beocon 1853 
Chicage 54, lil., The Merchandise Mert © SUperior 7-3387 
Charlotte 1, 4.C., 201-203 West First St. CHerlette 3-922) 


@ 


“Reg. US. Pet OF 


40 RECTOR STREET, NEW YORK 6, N.Y. * 


Richmond 19, Ve., 8 North Fifth St. Richmond 2-1930 
Columbus, Ge., Columbus Interstate Bldg. Columbus 3-1029 
Greensboro, N.C., Jefferson Stenderd Bidg. GReensbore 2-2518 








au 


Chattencege 2, Tenn., Jomes Building  CHetiencege 6-4347 
Atlanta, Ge., 1216 Spring St., H.W. Elgin 0308 
New Orleans 12, Le., Cerendelet Building Reymond 7228 


Torente 2, Conede, 137-143 Wellington St. W. Empire 4-4495 








AUTOMATIC CONTROL 


makes your FATTY ACIDS finer 





A. GROSS & COMPANY 








Mar 
fave 
one 
was 
Modern distillation and separation methods produce Fatty 
Acids of a stability and uniformity unmatched in previous man 
years. Automatic controls are part of the A. Gross “know how” 
for the production of ester-free Red Oils and Stearic Acids. ; 
With the demand for superior color, odor, low their 
unsaponifiable content of Stearic Acids—you will want 
to try a supply from A. Gross & Company. § MANUFACTURERS SINCE 1837 neut 
And, of course, since we use no solvents of any kind 
in our process, you will want to try GROCO trial 
ester- free Red Oils with titers as low as 2° C. 
Send for samples and our catalog 
. “Fatty Acids in Modern Industry.” 
295% MADISON AVE., NEW YORK 17, N.¥. © FACTORY, NEWARK, N. J. © DISTRIBUTORS IN PRINCIPAL CITIES reo 


A GROSS Compory 
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knock-out the Odor in 
Insecticides, Detergents and 
other strong-smelling 
Chemical Specialties with 


oq | Me} ele a 


Many chemical specialties, which do an outstandingly effective job, fail to find 





favor with the public because of their disagreeable odor. If this is a problem with 
one of your products—you should know about CHLORSCENT! CHLORSCENT 
was specially developed for use in insecticides, detergents, disinfectants and . 
many other chemical specialties which employ strong-smelling ingredients in 
their formulation. Chlorscent quickly, efficiently and economically covers and 


neutralizes these odors! A test will convince you completely, so why not order a 


trial quantity today. 1 lb. $1.60. 


1 
reodorize FT cates of insecticide for anual /2 cents 





Specialists in the creation of fine odors — exclusively! 













AROMATIC PRODUCTS incorporaten 


Chicago, Dallas, Memphis, Pittsburgh, Los Angeles, Boston 15 EAST 30TH STREET, NEW YORK 16 






SHULTON 
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Rhodinol Shulton, for example, 
is a pure rhodinol synthetically made. 
It offers these advantages: 


@ This aromatic chemical possesses the unique odor and the chemical 
characteristics of natural rhodinol fractions isolated from Geranium 
Bourbon. It has the extra advantage of being half as costly. 


@ The odor and the chemical properties of Rhodinol Shulton are 
constant and reproducible. 


@ It is stable in price because it is not dependent on natural geranium 
oil—a known variant in this respect. 


@ You can use Rhodinol Shulton wherever the deep rich note of 
rhodinol is desired. Its reasonable price is revolutionizing the per- 
fumer’s former concept of its use. ~ a 


Rhodinol Shulton is one of several successful prod- 
ucts resulting from our extensive chemical research 
program. Among others we are now offering: 


Eugenol ¢ Iso Eugenol © Heliotropine * Vanitrope 
Benzyl Alcohol © Benzyl Benzoate @ Anisic Aldehyde 






SHULTON, Inc. 


FINE CHEMICALS DIVISION ° 630 FIFTH AVENUE 
NEW YORK 20, N. Y. 
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Now you can obtain all your wetting- 
agent and phosphate requirements from 
one source. Less red tape, less waiting 
and faster service . . . all are yours 
when you use one source . . . Monsanto. 


You have a complete range of choice. 
Whether you need anionics like 
Santomerse,* nonionics like Sterox,* 
or one of Monsanto’s many phosphates, 
you will find exactly the type wetting 
agent and phosphate that’s best for 
vour products. 


Monsanto’s Santomerse No. 1, for ex- 
ample, gives you these advantages: 
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For Maximum Cleaning 


Formulate With MONSANTO’S 


SANTOMERSE IONICS 
STEROX NONIONICS 
complete line of PHOSPHATES 


e Increased Wetting Power 
e Good Detergency 


e Excellent foaming and grease 
emulsification 


Why not let Monsanto’s technical 
service group work with your staff to 
determine the type wetting agent and 
phosphate best for your products? For 
more information, write MONSANTO 
CHEMICAL COMPANY, Inorganic 
Chemicals Division, 1700 South Second 
Street, St. Louis 4, Missouri. 
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ONS 


CHEMICALS ~ PLASTICS 


SERVING INDUSTRY. ..WHICH SERVES MANKIND 
*Trade-mark Reg. U.S. Pat. Off. 










A MACHINE FOR EVERY 


Soap making need 


MILLS, PLODDERS 
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HOUCHIN MACHINES produce the 
Majority of America’s Finest Soaps 
. a 1 
eT TUES suTeMens AMALCAMATORS 1-5 CUTTERS Al R 
’ Ama ; PRESSES 
For Higher Production without \\\ 
Accidents — 





Install 


" 








High Speed | 
WRAPPING 
MACHINES 
for Tollet, 

Bath and 

= Hotel Sized 
F SOAP 
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HOUCHIN MACHINERY CO., INC 


HAWTHORNE, NEW JERSEY 


Manufacturers of i 
rs of soap making machinery for over a century. 
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| 92 
SOAP and SANITARY CHEMICALS 











Eee 

















SDreduction SECTION 





Detergent-Sanitizers... 


URFACE - ACTIVE 


which are both anion- and 


agents 
cation-active and combine 
cleansing and disinfectant proper- 
ties are termed ampholytic. These 
products belong to the group of 
poly aminoethyl) - aminoacetic 
acids and are amphoteric electro 
lvtes, capable of reacting both as 
Where previ 
substance was 
a differ- 
other appropriate 


an acid and a base. 
ously an amionic 
needed for cleansing and 
ent cationic or 
agent for disinfection, an ampho 
lytic agent will do the work of 
both, thus eliminating the forma- 
tion of inactive precipitates which 
frequently result from  simultane- 
ous application of separate anionic 
and cationic synthetics. 

Like the cationic soaps, the 
ampholytics are attracted to nega- 
fibres and_ hairs 


tively charged 


which are thus protected against 


bacteria and fungi. But whereas 
cation-active soaps manifest no de- 
tergent power in the usual con- 
centrations, the ampholytic agents 
do exhibit detergent activity. The 
ampholytics can be used in com- 
bination with carboxy soaps with- 
out detriment to bactericidal ac- 
tivity. For daily toilet use, incor- 
poration in a soap bar is superior 
to a solution of the active constitu- 
ents. A toilet soap in which five 
per cent of a mixture of alkyla- 
minoethyl glycines of various chain 
lengths has been incorporated dur- 
ing milling, is capable in ten per 


cent solution of killing Gram- 
positive bacteria in 20 minutes and 
Gram-negative bacteria in three 


Apart from the 


obvious advantage of 


minutes at 25 
bactericidal 
protection, the lime soap formed by 
such toilet bars during use with 
hard water can be easily removed 
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Five percent amplhiolytic soaps (surface 
active agents which are both anion- and 
cation-active and combine cleansing-dis- 
infecting properties), friple the soil carry- 


ing capacity of carboxy soap and anionics. 








from basins and other’ surfaces 
with cold water. 

The chemical character of 
these soaps is closely related to the 
amphoteric structure of the epi- 
dermis which renders them innocu- 
ous to the skin, whereas anionic 
soaps usually aggravate skin trou 
bles. By choice of a suitable fai 
base for the soap, a higher percent- 
age of tallow can be incorporated 
which improves mildness as well a 
stability of the soap. 

The presence of protein im- 
pairs bactericidal activity of most 


cationic soaps. .\mpholytic soaps, 


however, with suitably selected 
alkyls of various chain lengths, do 
not precipitate with blood serum 
and retain their bactericidal prop- 
erties. In practice, moreover, a 
mixture of such synthetic soaps is 
distinguished by powerful deter- 
gent and foaming action and the 
ability to remove even tenaciously 
adhering soil, including that in the 
pores of the skin. No lime soaps 
are formed in hard water. 

In place of alkyls, acyl radt- 
cals may be used. Such compounds 
can likewise be combined with 


alkyl 


glycine compounds. Their mildness 


suitable ( polyamino-ethy] ) 
is not prejudicial to their func- 
tions, and by buffering to. the pH 
of normal skin (5.5) the ampholy- 
‘ 7 SS: « . 

tic soap mixtures can be even bet- 


ler adapt d to the biological be 
havior of the skin. 

The presenct of five per cent 
ampholytic soaps triples the soil 
carrving capacity of carboxy soap, 
and effects a similar improvement 
in synthetic anionics. 

Bactericidal activity of am- 
pholytics in one per cent solution at 
20° C. is shown below: 

Organism min 

Staph. aureus 
Staph. albus 
Staph. citreus 
Str. hemolyticus 
Enterococcu 
Gonoceccus 
Bact. coli 
Bact. diphtheriz 
Bact. typhi 
3act. paratyphi 
Bact. enteritidis 
Bact. dysenteriz 
Bact. prodigiosum 
Bact. pyocyaneum 
Bact. proteus 
Rickettsia prowazecki 
Epidermophyton rubrum 
Trichophyton gypseum asteroides 
Epidermophyton interdigitale 

( Kaufmann-Wolf ) 3- 
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The disinfectant power of 


ampholytics is not greater than 
that of the cationics, but the former 
exhibit superior mildness, are well 
tolerated over long periods of use, 
and are ten times less toxic than 
¢ationics when administered by 
mouth. 

Ampholytics are recommend- 
ed as fungicides and_ bactericides 
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“Loo K at the sales advantages 


offered your product by Gil 


Sgt Artem 18 


at di ye tin sear rc Fea 


The market for products containing G-11 is 
an established, growing market with virtu- 
ally unlimited opportunities for profitable 
development. 

Few products have ever been studied so 
exhaustively and given such unanimous 
acclaim by authorities. G-11 is recognized 
as the proven, effective and non-irritating 
antiseptic chemical that offers outstanding 
hygienic and deodorizing advantages. 

Years of safe, successful use by millions of 
people assure the continued success of your 
products containing G-11. 

As the originator and producer of G-11, 
Sindar offers you the benefits of its scientific 
knowledge, practical marketing experience 
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(Brand of Hexachlorophene) 





and technical service in using it to the best 
advantage in your soaps, detergents and 
cosmetics. 


Bulletins are available on: 
Physical and Chemical Properties . 
Toxicological Properties 
Bacteriological Properties 
Cosmetic Use 
Soap and Detergent Use 
Literary Abstracts 


_— 
SINDAR ee 
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ran 330 West 42nd Street - New York 36, N. Y. 
See 
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in sickrooms, for general hospital 
use, in institutions, railroad coach- 
es, etc. In the dairy industry a 
three per cent solution of an am- 
pholytic detergent is used for dis- 
infection of teats and udders; in 
the processing of milk, ampholytics 
have been found particularly satis- 
factory because they are non- 
corrosive to metals and do not in- 
hibit the rennet-coagulation of 
milk when applied in a one per cent 
concentration; in the cleaning of 
milk and beverage bottles the dual 
cleaning and sanitizing action of 
these compounds is very useful. The 
meat-processing industry is another 
field of application for ampholytic 
detergents: the use of alkyl (ami- 
noethyl) aminoacetic acids for the 
washing of equipment, machinery, 
and workers’ clothing results in a 





consistently low germ count. In the 
fish industry ampholytic soaps in- 
activate the bacteria responsible for 
fish spoilage and also destroy the 
oder produced by these bacteria. 
Fish boxes contaminated with oil 
and slime can be rapidly cleaned 
by spraying with ampholytic soap. 

A large potential field of use 
for these new detergents is in the 
manufacture of cosmetics. They are 
being incorporated in shampoos be- 
cause of their good detergent prop- 
their harmlessness to 
hair, scalp and hands even over 
a long period of regular applica- 
tion. Ampholytics are particularly 
suitable for use in shaving cream 


erties and 


and soap, face creams, and hand 
and_ face Richard Neu, 
Manufacturing Chemist, January, 
1954, p. 10. 


lotions. 








New Bactericide for Soap 





new deodorant-bactericide, 
suitable for incorporation 
in toilet soap, was announ- 
ced recently by Firmenich & Cie, of 
Geneva, London, and New York. 
“Anobial” is a chlorinated salicyl- 
anilide of the molecular formula 
C,;HsO2N.Cl;, 


316.5. The new bactericide is des- 


molecular weight 
cribed as a powder of slightly yel- 
low-greyish color ; very slightly phe- 
nolic odor ; insipid taste ; and a melt- 
and 246°C, 
“Anobial” is said to be stable in dry 


ing point between 244 


storage at a temperature not ex- 
ceeding 40°C. It is not completely 
stable to light, becoming slightly 
brownish upon exposure. The com- 
pound itself is only slightly soluble 
in most solvents, but its sodium salt 
exhibits the following solubilities 
(g./100 c.c. at 25°C) : acetone- 4.9; 
ethyl alcohol, 95 percent - 3.0; dis- 
tilled water - 0.5. Bacteriological 
action is the same as that of free 
phenol. 

Bactericidal activity of “Ano- 
bial” in vitro was tested by Firme- 
nich and the method of “‘successive 
dilution” vielded the following mini- 
mum concentrations : 

Staphylococcus albus 1 
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10 X 10-* mol. (0:00032 g./100 c.c.) 
Staphylococcus albus 4 

5 X 10 mol. (0.00016 g./100 cc.) 
Staphylococcus aureus: 

(in soap solution) 

8 X 10 mol. (0:00025 g./100 c.c.) 

Proteus vulgaris 
(in soap solution) 

16 X 10 mol. (0.00036 g./100 c.c.) 
Action of gram-negative bacteria 
was found to be very slight. Cloth 
impregnated with a_ solution of 
“Anobial” remains sterile, exhibits 
bactericidal action and mold resis- 
tant. Milk has been found to keep 
better in bottles washed with a 
solution of soap containing “Ano- 
bial” than in those washed with a 
plain soap solution. 

The lethal dose (LD;.) has 
been determined on mice and rats 
and is said to be higher than 5g., 
kg./weight. Skin toxicity tests per- 
formed on groups of 20 animals of 
three species (rats, guinea pigs, and 
rabbits) by daily application of a 
soap paste containing 10 percent of 
the bactericide showed no more 
irritant or corrosive action than the 
same soap paste without an addition 
of ‘‘Anobial.” More than a hun- 
dred people have been in repeated 
contact with the compound in the 








course of laboratory study and in 
preliminary practical tests. No case 
of irritation or sensitization of the 
skin has appeared. 

To establish the disinfectant 
action of ‘“Anobial” 
technique of P.B. Price, modified by 
A. R. Cade and reported in Soap 
and Sanitary Chemicals, July, 1950, 
page 35, was used. Hand wash tests 


in vivo, the 


were performed on 13 groups of 
seven persons each. According to 
Firmenich, the use of a soap con- 
taining 1.5 percent ‘“Anobial” des- 
troys bacterial flora at the rate of 
over 90 percent by the 4th day and 
more than 95 percent by the 13th 
day. The flora gradually forms agatn 
but in some cases only up to 40 per- 
cent by the 20th day. Even after 
long exposure to light the soap con- 
taining “Anobial” retains its bacteri- 
cidal activity in spite of a slight 
brown discoloration. 

Incorporation of 1.5 percent 
by weight of “Anobial” in toilet 
soap is recommended. It should be 
added to the soap base as a powder 
during the milling process, either 
before or after the addition of per- 
fume. Very thorough mixing is es- 
sential for even distribution of the 
product. The percentage may be in- 
creased for medicated soaps. Ex- 
periments are currently in progress 
to establish the minimum percentage 
needed for a deodorant effect. Pre- 
liminary tests point to a dosage of 
0.8 percent to one percent. 

In stearate creams and simi- 
lar cosmetic products an addition of 
0.5 to 0.8 percent may be considered 
adequate. The disinfectant action 
of “Anobial” is much more power- 
ful in the absence of ionogenic soaps 
and in products such as talcum pow- 
der or lotions an addition of 0.1 to 
0.3 percent will suffice, according to 
Firmenich. 

“Anobial” is said to modify 
the perfume in the product in which 
it is used only to an imperceptible 
degree. Soap base is whitened by 
the presence of “Anobial”. Discolor- 
ation upon exposure to light may be 
modified by the addition of certain 
anti-oxidants or by coloring the soap 


base. 
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Lehmann Sight-O- 
Matic Soap Mill, 
Model 631-SV. Quick, 
accurate mill setting 
guided by instru- 
ments. Rolls adjusted 
by handwheels and gauges to obtain optimum pressure 
levels for feed and take-off rolls quickly. Accurate 
pneumatic setting of take-off knife accomplished by 
handle and gauge. Cooling water regulated by dial 
thermometers, resulting in production savings. This 
instrumentation facilitates quality control and reduces 
costs. 





















Lehmann 310-P 


Preliminary Plodder. Lehmann 310-F 


Finishing Plodder. 





Lehmann 260-400 Ib. 
Tilting Type Amalgamator. 


Lehmann 912-SA 
Five Roll Finishing Mill 


Lehmann Bottom Dump 
Amalgamator 40 G-B. 





LEHMANN 
SOAP 
FINISHING 
MACHINES 


for 
profitable 
production 


Lehmann Soap Finishing Machines offer manufac- 
turers opportunities for substantial reduction in pro- 
duction costs—essential in these days of increasing 
competition. One unit particularly, the new Sight-O- 
Matic Soap Mill, gives the manufacturers of toilet soap 
and soap flakes a piece of equipment that can have 
marked effect in lowering costs, by minimizing the 
human element in mill operation. 

Under today’s high wage standards, man power is an 
expensive commodity. Make the most of it by supple- 
menting it with the most efficient labor-saving 
machinery it is possible to obtain. Send for descriptive 
bulletin of any of the machines shown on this page. 

If you are not ready for new equipment, examine the 
advisability of a thorough factory reconditioning of 
manufacturing units that are still capable of efficient 
production. Ask us about Lehmann Certified Factory 
Reconditioning. 






















Processing. 





MAIN OFFICE AND FACTORY: 548 NEW YORK AVE., LYNDHURST, N. J. 
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If you make, or i 
» Or are planning to mak 
: I i ake, deter 
oap bars, get in touch with us before assigning 
T ordering new units for such 
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Are Fatty Acid Soaps Superior 
to Those Made from Neutral Fats? 


HE belief that neutral fats yield 
better soaps than fatty acids is 
founded in fiction rather than in 
fact. The proper use of either ma- 
terial results in exactly the same 
soap. Any theory that better curd 
soap is made from neutral fats, 
could be based only on the glycerine 
content of the fat charge or of the 
finished curd soap. But the glycerine 
is Washed . out of the curd in the 
course of three settling out pro- 
cesées and reduced to approximate- 
ly one percent in the finished soap. 
This very low percentage cannot 
influence the properties of the soap, 
especially since the glycerine is not 
chemically bound by the soap but 
remains free as does the majoritv 
of the water. Soap contains approx 
imately 30 percent water, of which 
only six percent is chemically bound 
by the pure alkali-fatty acid com- 
pound. The remaining glycerine is 
diluted in the above-mentioned 24 
percent water which presents an ad- 
ditional argument for its practical 
insignificance. 
Incomplete or faulty fat 
splitting is at the root of any dif- 
ferences found between curd soap 
from neutral fats and those from 
fatty acids. In the Twitchell split 
ting process, for instance, subse 
quent darkening of the fatty ma- 
terials may be caused by quantities 
of steam insufficient to fill the space 
between the fat surface and_ the 
lid of the vessel during settling out 
and drawing off of the glycerine 
water. Careless preliminary fat 
purification is often at fault in the 
[witchell process as well as in auto 
clave splitting. It is further im- 
portant that the autoclave be closed 
only when its contents are boiling 
vigorously, thus insuring that all air 
has been expelled. In both splitting 
systems the pipe lines must be of 
non-corrosive material. Discolora- 
tion is caused by faulty operations 
and false economy. The fatty acids 
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per se are not the cause of such 
shortcomings. 

Fatty 
bleached to perfection, if necessary, 


acid soap can be 
with an 80 percent solution of so- 
dium chlorite. Distilled pure fatty 
acids ef perfectly white color yield 
soaps indistinguishable from neu- 
tral fat soaps in structure and gen- 
eral outward appearance. However, 
if such fatty packed, 
shipped in iron con- 


acids are 
stored, and 
tainers, and further stored at their 
eventual destination, iron soap will 
soon form near the walls of the 
containers and cause brown blem- 
ishes and discoloration. Use of so- 
dium hydrosulfite as an iron preci- 
pitant does not completely cure this 
trouble, which reinforces the pre- 
judice that fatty acid soap does not 
equal soap from neutral fats. 

Acid derived curd soaps art 
said to be of inferior general ap 
pearance and to lack transparency 
around the edges. Actually, the 
presence or absence of these quali- 
ties depends entirely on the nature 
of the fat charge, and not on the 
glycerine content, as is so readily 
assumed. 

Not only in curd soap mak 
ing but also in the making of soft 
soaps the use of fatty acids is fully 
justified if they exhibit the sam: 
degree of purity as the correspond 
ing neutral fats used for the pu 
pose. Actually the latter are mort 
likely to contain proteins and slim) 
substances. Smooth green soft soap 
exhibits the same brilliance and 
transparency, regardless of deriva 
tion. The same is true of the de- 
sired properties in white opaqite 
soft soap. 

However, fatty acids do lose 
the golden yellow tone of the neu 
tral oils in the course of being pro- 
cessed. This, in turn, affects the 
color of the soap. Potassium soap 
added after 


of crude palm oil, 


bleaching, is one remedy for this 


fault. Alternatively the soap may be 
carefully dyed with a golden-yel- 
low water-soluble color. 

Manufacture of granular 
soft soaps is the only instance in 
which neutral oil is superior to fat- 
ty acids. The presence of 3.5 per- 
cent glycerine in the mother liquor, 
which consists chiefly of fatty acid- 
alkali, water, and glycerine, appears 
to influence the process of crystal- 
lization: fatty acid soap crystal- 
lizes out in needles and not in the 
usually desired form of granules, 
as does soap derived from neutral 
oil. The mechanism by which the 


presence of glycerine influences 
crystallization, is, as yet, unexplain- 
ed. Ne L. Weber, Seif en-Oele-Fette- 


Wachse, Nr. 2/1954, page 29. 
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New Sharples Emulsifier 

The commercial availability 
of isopropylaminoethanols (IPAE) 
as an emulsifier intermediate for use 
in the formulation of water emul- 
sion type floor waxes, was announ- 
ced recently by Sharples Chemicals, 
Inc., Philadelphia. 

Claimed advantages of the 
new emulsifier include: its oleate 
soaps exhibit high emulsifying and 
dispersing power at low concentra- 
lions; convenience to use because 
of mild odor, high flash point and 
low toxicity; imparts good water 
resistance and removability to wax 
stability to 


colloidal 


films : prov ides goK “d 


formulations containing 
silica. 

In addition::to water emul- 
IPAE can 


detergents, 


sion type floors waxes, 


be used in household 


water emulsion cleaners, etc. 


Isopropylaminoethanols is 
composed of isopropylmonoethano- 
lamine, (CH,).CHNHC.H,OH, 
and isopropyldiethanolamine, (C 
H,; )-CHN(C.H,OH) 


give optimum water resistance and 


balanced to 


removability. It has the following 


physical properties : 


Average. molecular weight 116 
Pounds per gallon 72 
Boiling Range 110-265°C 
Color straw 
Odor mild amine 
Flash Point (open cup) 155°F 


rreezing roint 





PROFIT OPPORTUNITY IN “2 
LIQUID DETERGENTS 


BIG 


STEPAN Complete Line of Liquid 
Detergent Bases Helps Soapers Cash-in 





From heavy-duty floor cleaners to bubble bath spe- 
cialties. . . from textile scouring compounds to milady’s <_ 
creme shampoos, there are Stepan liquid detergent 
bases and finished formulations available to help you 
develop your own product. 

Included in the Stepan line of liquid detergent base 
materials are the new higher fatty alcohols and fatty 
alcohol sulfates important for superior detergency and 








mildness to the skin in such products as liquid dish- 
washing detergents, heavy-duty household detergents 
and other detergents in either liquid, solid, or flake form. 
The completeness of the Stepan line of base ma- 
terials makes it possible for you to select just exactly S 


the correct ingredients for blending to your use and 

price requirements. ’ 
Why not let Stepan materials, facilities, and experi- 

ence help you to capitalize on the big and growing 


liquid detergent market? 20.2% of the market in four years is the record for a liquid 


dishwashing detergent in one major city. It now outsells all 
other dishwashing products in that market. Synthetic detergents 
as a whole have captured better than 50% of the market, 
nationally. Stepan Chemical Company has a complete line of 


bility and is highly recommended 
for use in alkyl aryl sulfonate and 


Liquid Alkyl Aryl Sulfonates 


The Stepan line includes a variety 
of liquid alkyl aryl sulfonates 
offering economical sources of ac- 
tive ingredients and tailored to 
meet various price and end use re- 
quirements. Among these products 
and of speeial interest are DS-60 
and DS-35 de-salted sodium alkyl 
aryl sulfonates. In addition to 
their uses as a liquid dishwashing 
detergent base, these products are 
ideal as bases for scrub soaps, 
dairy cleaning compounds, or any 
other cleaning compound which 
requires the combination of 
economy, superior detergency, and 
superior wetting action. 


Non-lonic Detergents 
and Foam Stabilizers 


Stepan LDA, an alkylolamide, 
provides exceptional foam sta- 


fatty alcohol sulfate formulations 
where high foam stability is 
desired. 

Amides — Stepan can also pro- 
duce special amide type non-ionics 
to your own specifications. Our 
large production capacity may 
well effect important savings to 
you on products of this type. 


Sulfated Alcehols 


Lauryl Sulfates—An extremely 
wide range of sodium, ammonium, 
potassium, and triethanolamine 
lauryl sulfates are available for 
detergent and other uses. These 
are obtainable in paste, liquid, or 
powder forms and are unmatched 
for purity and uniformity. 
Higher fatty alcohol sulfates 
—These new productsin the Stepan 
line offer excellent detergency and 


paste form detergents. 





liquid detergent bases and finished formulations to help 
soapers profit from this growing market. Many of these base 
materials are also advantageous for use in solid, flake, or 








the additional advantage of low 
de-fatting to the skin. They are 
ideal for use in shampoos, heavy- 
duty household detergents, and 
other detergents in liquid or solid 
form. 


Savings Through 

Stepan Blending Service 

The completeness of the Stepan 
line can also make possible con- 
solidated raw material buying. 
This, incombination with Stepan’s 
extensive blending facilities, can 
effect important savings for you. 


Write for Free infounation, ond Gompler... 


” STEPAN 








Carload total of less than carload 
ingredients, where suitable, can be 
blended at small additional cost 
and carload price savings effected 
on the individual items. 


Laboratory Assistance 

The Stepan Chemical Company 
has had over twenty years experi- 
ence in the field of synthetic de- 
tergents. This experience and the 
new Stepan laboratory facilities 
are available to help you in 
developing and producing your 
detergent product. 


CHEMICAL CO. 


20 No. Wacker Drive 


Chicago 6, Illinois 
Telephone: CEntral 6-5511 
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Booklet on Perma Kleers 

A new, revised and enlarged 
booklet on its line of “Perma Kleers” 
sequestering agents was released re- 
cently by Refined Products Corp., 
Lyndhurst, N. J. The new booklet 
contains technical information on 
uses and typical applications of the 
various types of “Perma Kleers.” 
There is also a section on “balanced 
chelation” effected with the Re- 
fined sequestering agents. 
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Cleaners’ Effect on Skin 

The effect of various house- 
hold washing products on the skin 
varies only very slightly. This is 
apparent from the results of clinical 
use tests reported in a paper by 
Sture A. M. Johnson, M.D., Madi- 
son, Wisconsin. ; Roy L. Kile, M.D., 
D. J. Kooyman, Ph.D.; and J. S. 
Brod, Ph.D., Cincinnati. The re- 
port appeared in the December 
1953 issue of Archives of Der- 
matology and Syphilology under the 
title “Comparison of effects of soaps 
and synthetic detergents on hands 
of housewives.” 

These tests, which employed 
approximately 200 women for each 
product compared, were found to 
vield results in general agreement 
with the independent appraisal of 
housewives, who used the products 
in a normal manner for washing 
operations in the home. 

Among the products for 
which test data are given, fine-fabric 
soap was associated with the best 
general skin condition of the hands. 
An all-purpose synthetic detergent 
and one all-purpose soap were found 
to be similar in this respect and next 
best. Both were somewhat better 
than a seeond all-purpose soap with 
a higher content of builder. In no 
case was the difference betweea 
products large. 

A procedure for determining 
the relative condition of the skin of 
housewives’ hands and lower arms 
after using different detergents for 
regular household washing opera- 
tions is based on gross and micro- 
scopic examination before and after 
two weeks’ use of the test products. 

The incidence of dermatitis 
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among the more than 5,000 house- 
wives who participated in such tes‘s 
was about one in 1,000. All cases of 
dermatitis were recurrences of pre- 
viously existing skin trouble and 
occurred with both soap and syn- 
thetic test products. 
* 

New Emery Fatty Acids 

Commercial availability of 
three new low-cost, structurally 
modified fatty acids was announced 
recently by Emery Industries, Inc., 
Cincinnati. Color and heat stability 
associated with high-grade s.earic 
and palmitic acids combined with 
consistency and solubility character- 
istics of distilled tallow fatty acids 
are claimed for these products. Two 
of the acids are practically saturaied 
(two to four I.V.) Cig and Cis 
monocarboxylic acids, as is apparent 
from the table below of character- 
istics for the three compounds : 

Potassium soaps of these 
acids are said to yield clear and 
completely fluid solutions at room 
temperature and 16 percent real 
soap concentrations, whereas potash 
soaps of stearic acid are semi-solid 
in concentrations as low as one 
percent. It is suggested that these 
acids may find use in cosmetics, 
fatty alcohols, esters, condensates, 
and textile chemicals. Shipment of 
the thee fatty acids is made in 
alumin 1m tankears or speciaily lac- 
quer-li ed 55-gallon drums. 

simanlicdine das 

Packer Issues Catalog 

A complete line of liquid 
filling machines is shown in the new 
13-page illustrated catalog, issued 
recently by Packer Machinery 
Corp., New York. New features 
include a vacuum filler with auto- 
matic filling cycle, a filler with air 
valve control, said to be foamless 
and dripless, and the introduction 
of gravity fillers corresponding to 
each type of vacuum model. 


Titer 

Iodine Value, Wijs 

Free Fatty Acid (as oleic) 
Total Fatty Acid (as oleic) 
Unsaponifilable 
Polyunsaturated Acid Content 
Color, Lovibond (514” cell) 


New Vegetable Oil Use 

An alkylating agent capab!e 
of altering the molecular structure 
of various types of organic com- 
pounds and derivable from com- 
mercial vegetable oils has been de- 
veloped by scientists of Tulane Uni- 
versitv, New Orleans, for the U. S. 
Department of Agriculture. The 
method of alkylation may be found 
helpful in the making of insecticides, 
surface-active agents, additives, and 
other specialty products. 

ty Ree 

Sharples Chemical Booklet 

Availability of a new eight- 
page booklet, Catalog 54-1, which 
describes the principal physical 
properties of the more than 80 prod- 
ucts offered by Sharples Chemicals, 
Inc., Philadelphia, was announced 
recently. Sharples manufactures al 
cohols, surface active agents, esters, 
alkyl chlorides, amines, urea deri- 
vatives, diothiocarbamic acid deri- 
vatives, alkyl phenols, mercaptans, 
hydrocarbons and fuel gas odorants. 

—< 

Pesticide Yearbook for ‘54 

The annual publication of 
the Association of Economic Poi- 
sons Control Officials for 1954 has 
been issued recently. The book, con- 
sisting of approximately 200 pages, 
carries data covering approximate- 
ly 150 pesticide chemicals, an in- 
crease of 50 over the 1953 edition. 
Facts on toxicity, empirical formu- 
la, references on methods of anal- 
ysis, antidote and first aid, are sup- 
plied in summarized form. A re- 
sume of state pesticide laws, a de- 
tailed review of sampling procedure, 
and a list of officials responsible 
for enforcement of the various sta- 
tutes are included as well as con- 
vention papers and other associa- 
tion business. The book is available 
from Albert B. Heagy, secretary- 
treasurer of the association, Col- 
lege Park, Md. It costs $3.00. 
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0.5% 0.0%, 0.0%, 
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(Italy) BUSTO ARSIZIO 


MY MECCANICHE MODERNE 


ATENTED Cooling Extruder 
Type SAIX for the continuous 
chilling and finishing of every kisd 
of laundry soap, with 62%, 52% 
as well as with a T.F.M. content as 
low as 35%, either from full boiled 
kettle soap or from soap pads by a 


continuous process. 


From the saponificacion (molten hot 
soap) to the finished bars (cold solid 


soap) in a single stage without any 


iat 
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interruption or structural change. In this plant, completed by a preliminary evaporator of the 
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molten hot soap, it is possible to manufacture 
72-73 T.F.M., soaps with an opaque, translucent 
or transparent appearance. The soap is continu- 
ously formed in bars of every desired size or in 
pellets for further milling procedure. 
In this plant it also is possible to manufacture con- 
ventional or transparent toilet soaps without any 
formation of hard spots. 
Type SAIX/Ic, capacity HALF TON per hour. 
Type SAIX/2c, capacity ONE TON per hour. 
Type SAIX/4c, capacity TWO TON per hour. 





— 
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PATENTED COOLING EXTRUDER Type SAIX /4c 
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PRODUCTION Clinic 


By E. G. Thomssen, Ph.D. 


EPARATION and _thicken- 

ing are the most usual trou- 

bles besetting the manufac- 
turer of emulsions. The cause of 
these complaints is not always 
readily diagnosed, because they may 
or may not appear in batches made 
on the same day from the same 
ingredients. Smaller manufacturers 
are, therefore, frequently reluctant 
to add emulsions to their line of 
products and thus expose them- 
selves to the hazards of uncer- 
tainty. 

The most common causes of 
emulsion failure include unsuitable 
mixing and emulsifying equipment, 
wrong balance of ingredients, in- 
correct setting of temperatures, and 
the use of incompatible or impure 
ingredients. 
must 


An emulsion mixer 


bring oil or other emulsifiable 
liquids into intimate contact with 
water in the form of very small 
particles. An emulsion consists of 
tiny globules of oil suspended in 
water or of water suspended in oil. 
The smallness of these globules 
greatly affects the stability of the 
emulsion. IJmmiscible liquids can 
be beaten into an emulsion that 
will not break only by the use of 
agitation and a high rate of shear. 

In the manufacture of floor 
wax a smaller batch of the heavier 
emulsion is made first and is later 
increased into a larger batch. The 
small batch must be agitated at 
the correct temperature in the bot- 
tom of the mixing kettle, prior to 
adding the remainder of the batch. 
For this process a turbine type agi- 
tator is recommended because it 
will intimately mix smaller and 
larger quantities. 

Very fine and uniform par- 
ticle size and correct dispersion 
are further assured by the use of 
a homogenizer or colloid mill. Such 
equipment is helpful also for sus- 
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pension of solids in emulsions and 
for improved homogeneity — in 
pastes. 

water, 


Correct balance of 





DR. THOMSSEN 


oil and emulsifying agent is essen- 
tial for the prevention of separa- 
tion or thickening. The most com- 
mon error is the use of an excessive 
quantity of emulsifying agent. It 
should be remembered that such an 
agent is added merely to lower the 
interfacial tension between — the 
water and the oil or other water- 
insoluble ingredient. 

The temperature at which 
an emulsion is made must be care- 
fully chosen and its uniformity con- 
trolled. If 


takes place at high 


initial emulsification 
temperature, 
subsequent rapid cooling may be 
beneficial. Such procedure is recom- 


mended in the manufacture of 


liquid floor wax where the high 
melting point of carnauba wax re- 
quires elevated temperatures. 
Compatibility and purity of 
raw materials are of the utmost 
importance. Incorporation in the 
oil phase of some liquid which is 
water-immiscible and hard to emul 
sify results in incomplete emulsifi- 
cation, subsequent separation, and 
poor appearance of the emulsion. 
The addition of low-cost wax 


products such as mineral oil to a 


readily emulsifiable wax or vege- 
table oil constitutes false economy. 
It may cause thickening or break- 


ing of the finished product. If an 
acid or low-pH compound comes 
in contact with an amine soap, 


which may be present as an emul- 
sifying agent, decomposition of the 
amine soap will occur. 

Impure water from public 
systems or wells may cause trou- 
ble. The use of distilled or ionized 
water is therefore advisable. Raw 
should be 


materials carefully 


checked for impurities. The pres- 
ence of the smallest amount of in- 
compatible material can render an 
emulsion defective. 

An apparently acceptable 
emulsion may have a very limited 
shelf life. 
a few weeks, then gradually solidi- 


It may look right for 


fy and in a few months present the 
consistency of a soft, solid paste. 
This is apt to happen to prepara- 
tions which comprise solid fats and 
waxes. A careful check of the titer 
and hardness of the fat or wax is 
indicated, but it should be remem- 
bered that an excessive amount of 
emulsifier may produce — similar 
symptoms. 

To insure adequate shelf 
life, a number of smaller batches 
should be made up, each containing 
the ingredients in different propor 
tions. These test batches should 
be set aside for a few months and 
then inspected and judged for their 
shelf life properties. 

Emulsions constitute an im- 
portant group of chemical special 
their 


ties. Empiricism helps in 


formulation, but for consistently 
satisfactory results careful chemical 


control must be added. 


Constant Temp. Room 


A NEW line of constant tem- 
perature rooms, ranging from 
a two feet deep reach-in type to 
an eight-feet deep walk-in, was an 
nounced recently by Labline, Inc., 
These units have a tem- 
to 140°F., 
depths. 


Chicago. 
perature range of 40°F. 
and are available in four 
shelves, 


They include aluminum 


circulating blowers, dual adjustable 
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Visual Evidence 
of 
the Exceptional 


JLUBILITY R 


of 
WESTVACO SODA ASH 


In your processes you may never be able to see 
the exceptional rapid solubility of WESTVACO 
Light Soda Ash as clearly as the camera sees this 
controlled demonstration. But if you were to ex- 
amine the needle-like crystalline structure of this 
unique product, you would see why it has such 
an excellent rate of solution. 
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Nature deposited millions of tons of unbeliev- 
ably pure trona (sodium sesquicarbonate) be- 
neath Westvaco, Wyoming. We refine this 
unique raw material into Westvaco Soda Ash— 
which equals or exceeds soda ash made by the 
traditional synthetic process in both chemical 
analysis and physical properties. 
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Users of Soda Ash from the Mississippi Valley to : , 
the Pacific benefit markedly by this nearby WESTVACO LIGHT SODA ASH 
source of high quality Light and Dense Ash. If 
you are located in our economic shipping area, 
we'll be glad to furnish analyses, working sam- 
ples ‘and prices on the grade you can best use. 





ORDINARY SODA ASH 
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thermosiats, “Thermo-Pane” win- 
dows, fluorescent lights and safety 
locks. All are wired, heavily in- 
sulated and have aluminum walls. 

Small sizes are shipped as- 
sembled, while larger sizes come 
knocked down. Bulletins are avai!- 
able from Labline. 


New Blend-Mix Units 
ETAILED information regard- 
ing “Uni-Blenders” is sup- 
plied in technical bulletins CP-310 
and LF-110, published recently by 
Paulsen Co., Los Angeles 36. The 
firm’s Dual-Type mixer blends and 
packages powdered materials, pow- 
ders raw materials requiring re- 
duction of particle size and com- 
pounds them, and compounds fin- 
ished products which require im- 
pregnation by liquids. The stand- 
ard-type unit mixes and_ blends 
powders. In addition the firm 
makes ‘“Uni-Blender” liquid formu- 
lating plants, which liquify, blend, 
and inject liquid products for 


spraying purposes. 


Unfreezing Lubricant 
REEZING of bushings and 
bearings due to rust is reme- 

died by the use of “Kroil’, a prod- 

uct handled by Kano Laboratories, 

Inc., Nashville 11, Tenn. This 

lubricant is said to creep into bear- 

ings which have but a millionth of 
an inch of clearance, to dissolve the 
rust, and then to lubricate. 
-* 

Packer Improves Filler 

An improved model “PVN” 
pneumatic vacuum filler was an- 
nounced recently by Packer Ma- 
chinery Corp., New York. Although 
featuring an automatic filling cycle, 
the unit can be converted to manual 
operation in case of any mechanical 
failure. The model is available in 
six to 14 spouts and handles con- 
tainers up to one gallon. 

—— 

New Low Temp. Dryer 

A new high-speed continu- 


ous low-temperature dryer was in- 
troduced recently by Surface Com- 
bustion Corp., Toledo, O. The unit 
is especially suitable for process- 
ing of soap and other temperature- 
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New Packer Ma- 
chinery Corp., 
New York, im- 
proved model PVN 
pneumatic vacuum 
filler. Although 
featuring an auto- 
matic filling cycle, 
the unit can be 
converted to man- 
ual operation. 


sensitive materials, because the low 
relative humidity required for dry- 
ing is obtained by chemical dehu- 
midification of the air rather than 
by raising of the air temperature. 
The new dryer consists essentially 
of “Kathabar” dehumidification 
equipment (which dries the air), an 
air distribution system, and _ con- 
veying equipment to handle the raw 
material. Economy in floor space 
and labor and uniformity of end re- 
sults are claimed for this unit which 
is available in standard sizes rang- 
ing from 100 pounds per hour to 
2,000 pounds per hour. 
— ex —— 

“Etho”’’-Compounds Booklet 

“Ethofats”, “Ethomids”’, and 
“Ethomeens” are described in a 21- 
page illustrated publication announ- 
ced recently by Armour Chemical 
Division of Armour and Co., Chi- 
cago. These fat derived non-ionic 
and cationic surface active agents 
serve as detergents, wetting agents, 
dispersants, and suspending agents. 
Chemical properties of these com- 
pounds are listed and a guide for 
selection of suitable emulsifiers is 
supplied in the form of emulsifica- 
tion tables. Specific applications of 
“Etho”-emulsifiers in the field of 








chemical specialties are shown and 
actual formulas are given for in- 
secticides, herbicides, wax and min- 
eral oil emulsions, waterless hand 


cleaners, silicone polishes, etc. 





Soap Germicide 


(From Page 47) 





Ambye, A. G. Bennett, J. Curry, 
Mildred Muniz, H. Peper and D 


Restuccia. 
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rely on 
EL DORADO 





PURITY 
SERVICE 
UNIFORMITY 


El Dorado has specialized in coconut oil products 
for more than half a century. That's one big rea- 


son you can depend on the performance of El 


Dorado products in your formulations. You'll find 
that El Dorado’s standards are the highest in the 


industry. 

FATTY ACIDS METHYL ESTERS 
CAPRYLIC COCONUT CAPROATE COCONATE 
LAURIC CAPRIC CAPRATE CAPRYLATE 
ELDHYCO MYRISTIC MYRISTATE LAURATE 

PALMITIC ELDO 18 PALMITATE 





For samples and specifications, write Dept.S 





Rely on 
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YOU CAN MIX large batches to uniformity, 
rapidly, with a LIGHTNIN Portable Mixer. 
Thirty models. Sizes % to 3 HP. 


Quick, easy way to 
mix specialties 


Here’s how you can convert any 
open tank or container into an 
efficient mixing vessel for fluids—at 
low cost. 

Just clamp the proper LIGHTNIN 
Portable Mixer on the vessel. Con- 
nect it to power. Start mixing! 
Why this way is better — The pow- 
erful propeller stream sweeps the 
tank bottom, tumbles the batch over 
and over rapidly while rotating it, to 
give you thorough, uniform mixing 
in least possible time. You never 
need baffles in the tank with a LIGHT- 
NIN Portable. 

You get years and years of service 

from LIGHTNIN Mixers. Ball bearing 
motors and many other refinements 
keep them on the job, with very 
little attention. Hundreds of LIGHT- 
NINs have been in service 20 years 
and more. Fully guaranteed. 
Get the facts now on fluid mixing 
that gives you these advantages, 
without risking a penny. Call in 
your LIGHTNIN representative today. 
You'll find his name in your office 
copy of Thomas’ Register. 


“Lohtomn 








MIX LARGE VOLUMES quickly, 
thoroughly—at fully predict- 
able rates—with turbine-type 
LIGHTNIN Mixers, for open or 
closed tanks. Hundreds of pow- 
er-speed combinations. Sizes | 


to 500 HP. 





BLEND, SUSPEND, DISPERSE 
in large tanks with LIGHTNIN 
Side Entering Mixers. Cut 
maintenance costs, with choice 
of easy-to-repack stuffing box, 
or mechanical shaft seal that 
eliminates repacking entirely. 
Sizes 1 to 25 HP. 


Laboratory Mixers 


e (] DH-50 7 
IXOCL Se [_] DH-51 Explosionproof Laboratory 
Mixers 


GET THESE HELPFUL FACTS 
ON MIXING —LIGHTNIN 


() B-102 Top Entering Mixers (turbine and 
paddle types) 


SINCE 









1892 





OIL WORKS 


MAIN OFFICE: P.O. Box 599, Oakland 4, Calif. 
PLANTS: Bayonne, N. J., Oakland, Calif. 








Catalogs are packed with () 8-103 Top Entering Mixers (propeller 
useful data on fluid mix- type) 

ing, plus full description of [[] B-104 Side Entering Mixers 

LIGHTNIN Mixers. No ob- (_] B-105 Condensed Catalog (complete 


ligation. Check the cata- 
logs you want and mail 
with your name and ad- 
dress to: 


(] 8-107 
C) 8-108 


line) 

Mixing Data Sheet 

Portable Mixers (electric and 
air driven) 


MIXING EQUIPMENT Co., Inc. 
167-d Mt. Read Bivd., Rochester 11, N. Y. 
in Canada: William & J. G. Greey, Ltd., 100 Miranda Ave., Toronto 10, Ont. 
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New Rotary Can Filler 

A new rotary 
of handling 
minute has been placed on the mar- 


«et ih 
a] iy 
: 


Tse 


New Rotary Drum Filler 


ket by Drum 
Union, N. J. The 


carrying ten filling stations is power- 


Kquipment Corp., 


rotary table drive 
ec by a horsepower, 110 volt, 


60 cycle motor. Each station is ad- 


justable to five gallon volume plus 


or minus one pint. 


\ supply line 


from the source of material enters 


the unit from the top; the liquid 


flows to a cylinder located beneath 


the revolving table and from there 


by positive displacement it is de- 


livered to the cans. Only two men 
are required for operation of the 
unit, one to feed empties onto fill- 
ing stations and one to remove and 
cap the filled cans. No lifting is in- 
volved. The machine requires a level 
area of 50 square feet, needs no lag- 
ging because there are no inherent 
vibrations to @Wte it a tendency: to 
creep. 
ee 

New Agitator Pumps 

A new line of pumping units 
for agitating and pumping liquids, 
with solids content such as pumice 


and other abrasives, which must be 







mixed or kept i Ispension, was 


announced — rece by Graymills 
Corp., Chicago. 1 units are said 
to be capable of handling high 
abrasive contents without binding 
or harmful wear because no bear- 
ings, seals, ompackings are below 


liquid level. Container sizes range 


filler capable 


20 five-gallon cans per 





two to 40 While 


in round con- 


from gallons. 
standard units come 
tainers other shapes are available. 
Pump and motor units without con- 
tainer are also supplied. A catalog 
describing the full line of agitator 


type pumps may be obtained from 
(sraymills. 
; * 
Hooker Plant on Stream 
Hooker Electrochemical ( 


Niagara Falls, NY. has sided 


operation of its new $12,000,000 
caustic soda plant at Montague, 
Mich., it was announced recently 


by R. Lindley Murray, president. 
The plant supplies 50 percent and 
soda and 


5 Helis ; 
73 percent liquid caustic 


liquid chlorine in tank cars and by 
barge direct to customers and to the 
firm’s storage facilities at Lake 


River Terminal near Chicago. 
* 
Drum Coating Symposium 
Discussion of exterior and 


interior phosphate coatings and 
other means of inhibiting contamin- 
ation and corrosion of steel shipping 
main topic of 
Steel 


Institute, Inc., 


containers will be the 
a symposium organized by the 
Shipping Container 
New York. The meeting will be held 
\pril 29 at the Battelle Memorial 


Institute, Columbus, ©. 





Package Awards 


(From Page 43) 





what can be 
Sales 


mirable example of 
done and at a reasonable cost. 
figures have proved that it hs 
feminine appeal.” 

In the “Display Container” 
class judges gave merit awards to 
shaving display of 


New York, and 


shampoo display of 


a “Lifebuoy” 
Lever Brothers Co., 
to a “Drene” 
Procter & Gamble Co., Cincinnati. 


Robertson Paper Box Co. 


made the “Lifebuoy” display. Jud- 


ges commented: “The use of vivid 
eye-catching colors insures that this 
excellent display unit will command 
attention at point-of-sale and_ will 
retain prominence even if displayed 
on a crowded countef: Not designed 
for a glamorous product, this dis 


play does a ‘work-horse’ job and 


does it well, The display unit is 























‘artons 


Phy l/ren si Poo di 
play was ide by Rie Ison Tay 
lor-Glebe Corp. It was cesiened, the 
judges state. to introduce P & G's 
three new types of shampoo. Cor 


struction features include = die-cut 


bottle holders and ste p-Ip partitions 
with 3-coler printing and = varnish 
and vigorovs lettering of track 


\nnouncement of the win 


ners in this folding carton competi 


tion was made during tre Chicago 


coavention of the Folding Paper 


Box Association, Marea 22-25. In 


terest in the contest has. steadily 


grown since its inception nine years 


ago. This year's 6 288 entries in 
the various categories surpassed all 
previous records and exceeded last 


vear’s entries by 37.2 percent 


Award of Merit went to the new 
age for “All” 























exclusive representatives for Tombarel Freres, Grasse 


e absolute supreme flower essences 


e surfine essential oils 


e resinoids 
PRODUCTS CORPORATION 



























KTOUS FOR Ty. — L 12 East 22nd Street 
gi © uwusus! New York 10, N. Y. 
ME sPéciaunes! 
a ts IN CHICAGO: A. C. DRURY & CO., INC. 219 EAST NORTH WATER STREET 
F O 
e-. R PERFUMES, COSMETICS AND SOAPS 


Leave Your 
Liquid Filling Problem 
to a Specialist... 





Your production line requirements may be _ vu. s. Model B-49, Straightline 
V iller. Adj 
a problem to you but they are a-b-c to our = Yypsinm Biler, Adjustable for 


staff of liquid filling specialists. 


With a wide range of basic machine models, 
U. S. engineers custom-build each. auto- 
matic filler to the specific needs of the user. 
Result, your plant is custom-equipped by 
specialists .. . at a cost competitive with 
standard equipment. Many years of day-in 
and day-out filling efficiency thereafter, v-. s. Model B-2 Semi-Auto- 


° P a6 ° ° Ve 
justifies U. S. specialized engineering. mccain 





One of « wide range For , sagen poring —* — 
Vacuum. Filler for containers used and pro uc pon ne ca- 
Srp stbstunees, pacity. “Rotary Filler Bulletin’ describing 
dressings, liquors, basic mechanisms mailed upon request. 


oils, waxes, etc. 


U.S. BOTTLERS MACHINERY COMPANY 


4019 North Rockwell Street Chicago 18, Illinois 









. Boston « New York ¢ PHILADELPHIA « HousTon ¢ DALLAS ¢ DENVER ¢ SAN FRANCISCO U.S. Siphon Filler, Improved 
offices: Los ANGELEs ¢ SEATTLE ¢ PORTLAND * PHOENIX e NEw ORLEANS ¢ TAMPA © ATLANTA model. Stainless steel tubes, glass 
MONTREAL ¢ TORONTO ¢ VANCOUVER * WINNIPEG «© EXPORT OFFICE: To.LEpo, On1o lined tank. Dependable. 
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NEW Datents 




















The information below is furnished 
by patent law offices of 


LANCASTER. ALLWINE & ROMMEL 
402 Bowen Building 
Washington 5, D. C. 


The data listed below is only a brief 
review of recently issued pertinent 
patents obtained by various U. S. 
Patent Office registered attorneys 
for manufacturers and/or inventors. 
Complete copies may be obtained 
direct from Lancaster, Allwine & 
Rommel by sending 50c for each 
copy desired. $1.00 for Canada. 
They will be pleased to give you 
free preliminary patent advice. 











No, 2,669,546. Detergents Con- 
taining Imidazoline Lactates, patented 
by Hyman W. Zussman and Robert 
L. Bernstein, Providence, R. IL. as- 
signors to Alrose Chemical Co., 
Cranston, R. I., a corporation of 
Rhode Island. The patent covers a 
surface active compound which is the 
lactate salt of the imidazoline sub- 
stituted in the 2-position by an alkyl 
group of seventeen carbon atoms, but 
whose 4 and 5 positions are unsub- 
stituted. 

A surface active composition is 
also described which comprises the 
lactate salt of an imidazoline which is 
substituted in the 2-position by an 
alkyl group of seventeen carbon atoms 
and is substituted in the 1-position by 
the hydroxyethyl group, but whose 4 
and 5 positions are unsubstituted, and 
a polyhydric alcohol ester of a higher 
fatty acid. This last mentioned com- 
ponent is present in an amourt suf- 
ficient to liquify the former and 
render it miscible with the chosen 
liquid selected from the group con- 
sisting of hydrocarbons and poly- 
chlorinated hydrocarbons. 


No. 2,668,127. Method of Moth 
Proofing Woolen Goods, patented by 
Frik Birger Eriksson, Norrkoping, 
Sweden. The patent covers a method 
of moth proofing woolen goods con- 
taining acid residues deposited in sai 
goods during the manufacture there- 
of. This method comprises treating 
the woolen goods in a water solution 
containing an alkaline neutralizirg 
agent in an amount in excess of that 
required to neutralize all of said acid 
residues in the wooler goods, rinsing 
the woolen goods in water to remove 
the neutralized acid residues, immers- 
ing the wool in a water solution con- 
taining a water-soluble silico fluoride 
in an amount corresponding to at 
least about 1% by weight of the 
goods, and drying the woolen goods. 
Thereby said fluoride becomes firmly 
fixed to the fibers of said woolen 
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goods and is resistant to displace- 
ment therefrom upon repeated wash- 
ing. 


No. 2,670,362. Method of Refin- 
ing Vegetable Oils in Miscella, pat- 
ented by John A. Ziegler, Toronto, 
Ontario, Canada, assignor to Cana- 
dian Breweries Limited, Toronto, On- 
tario, Canada, a corporation of On- 
tario. A process for refining vege- 
table oils in hexane is described. This 
method of providing a refined vege- 
table oil containing bleached neutral 
phosphatides, comprises: decolorizing 
the vegetable oil while in hexane, 
then mixing the decolorized oi] while 
in hexane, with an alkali refining 
agent containing only sufficient so- 
dium hydroxide to neutralize the free 
fatty acids thereof but providing re- 
tention of the phosphatides in the oil; 
and separating out the neutralized 
free fatty acids into soaps with a 
brine while neutralizing said free 
fatty acids. 


No. 2,668,140. Preparation of 
Paraffin Waxes, patented by Karekin 
G. Arabian, Houston, Tex., assignor 
to Shell Development Co., San Fran- 
cisco, Calif., a corporation of Dela- 
ware, 

The patent discloses the method 
of producing a hard, high meltirg, 
hydrocarbon wax product and a 
plastic, high melting, paraffin wax 
product from a deasphaltized and 
selective solvent extracted paraffinic- 
naphthenic short residue crude wax. 
This comprises dissolving the crude 
wax in a dewaxing solvent at an 
elevated temperature, cooling the so- 
iution and separating the resulting 
solid wax from the remaining solu- 
tion at a temperature of about 40° to 
60° F., thereby recovering a high 
melting, microcrystalline hydrocar- 
bon wax, dissolving the microcrystal- 


No. 2,667,458. Whitening Agent, 
patented by Dennis Arthur William 
Adams and Robert Hugh Wilson, 
Blackley, Manchester, England, assign- 
ors to Imperial Chemical Industries 
Limited, a corporation of Great 
Britain. The patent covers new 
whitening agents selected from the 
group consisting of the free acids and 
salts of the sulphonic acids of the 
formula below, wherein R is a radi- 


line wax in a dewaxing solvent at 
an elevated temperature, cooling the 
solution and separating the resulting 
solid wax from the remaining solu- 


tion at a temperature at least as 
high as 100° F., thereby recovering 
a high melting, hard, hydrocarbon 
wax product, and recovering the re- 
maining wax components from the 
solvent of the separated solution, as 
a relatively high melting, plastic hy- 
drocarbon wax. 

In addition the patent covers 
a high melting, plastic, hydrocarbon 
wax product having a melting point 
of about 140° to about 145° F. and 
comprising predominantly a mixture 
of isoparaffinic and naphtheric hydro- 
carbons having melting points sub- 
stantially coextensive with the range 
of from about 117° F. to about 160° 
F. and containing only a minor pro- 
portion, not over about 5% of normal 
paraffins. 


No. 2,668,103. Disulfides as 
Synergists for 2,4-D, patented by 
Lyle D. Goodhue, Bartlesville, Okla., 
assignor to Phillips Petroleum Co., 
a corporation of Delaware. The patent 
covers a herbicidal composition of 
matter comprising a compound select- 
ed from the group consisting of 2,4- 
dichlorophenoxyacetic acid and _ its 
salts and esters and a compound 
selected from the group of compounds 
which can be represented by the gen- 
eral formula 

R—S—S—R’ 
wherein R and R’ are selected from 
straight and _ branched-chain alkyl 
groups, each containing from eight 
to twelve carbon atoms, and can be 
different. 








No. 2,668,810. Process for the 
Saponification of Polyvinyl Esters, 
patented by Eduard Bergmeister, 
Wolfgang Gruber, and Joseph Heck- 
maier, Burghausen, Upper Bavaria, 
Germany, assignors to Wacker-Chemic 
G. m. b. H., a corporation. A process 
is covered for saponifying polyviny! 

(Turn to Page 114) 


hydrogen and me'‘hyl; ard R’ is a 
radical from the group consisting of 
hydrogen, methyl, hydroxyl, methoxy, 
acetylamino, and benzolamino. 

A textile washing composition is 
also covered, which comprises one 
part of the sodium salt of a whiten- 
ing agent as claimed in claim 1 and 
about 500 to 3000 parts of a deter- 
gent selected from the group consist- 
ing of stearate saps, cottonseed oil 


cal from the group consisting of soaps and rosin soaps. 
80:;H 80;H 
aN 
HOCH:CHNE—c” \o-ne CH=CH etait | C—NHCH:CH;0H 
i} 
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i Synergism ..- cooperative action whete the total effect is greater 


than the sum of the individual effects taken independently 





Dependable Name in 


for 56 Years 
Phosphorus Phosphoric Acids Phosphorus Chlorides 
Phosphates Formates Oxalates 


Organophosphorus Compounds 
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Combine 2 parts of synthetic detergent with 2 parts of 
Victor Sodium Tripolyphosphate and the result equals 
6 parts of detergent action. This characteristic of 
Victor “tripoly’’ to go further and clean better has 
made it increasingly popular with detergent formula- 
tors. Victor “tripoly’’ is an excellent water-softener 
with outstanding peptizing action. It is a major ingre- 
dient in leading “built’’ soaps, detergents and scour- 
ing powders. It pays to see Victor. 


LOOKING FOR PRODUCT IMPROVEMENT? 
IT PAYS TO SEE VICTOR 


A great many industries benefit from the use of a Victor 
phosphate, formate or oxalate. For example, Victor 
sodium tripolyphosphate is used to make ceramics, 
metal cleaning compounds, paper and in softening 
hard water. If you have a process or product problem 
that chemistry might solve, it probably will pay you to 
write Victor Chemical Works, 141 W. Jackson Blvd., 
Chicago 4, Ill. In the West: A. R. Maas Division, 4570 
Ardine St., South Gate, California. 
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Mineral Water Soaps 

Pharmaceutical —_ properties 
are claimed for soaps dissolved or 
boiled with mineral waters. Thera- 
peutically efficient amounts of halo- 
gens, sulfur, or radioactive com- 
pounds are said to be thus incor- 
porated into the soaps. Approxi- 
mately 100 percent mineral water 
calculated on the fat necessary for 
saponification is used. Austrian 
patent 177,218, Hans Malissa and 
Oskar Mayr-Schmoelzer. 

———_ fo 

Deodorizing Disinfectant 

A composition claimed to be 
highly germicidal and at the same 
time an efficient so-called deodor- 
izer, comprises aqueous formalde- 
hyde and a solution or emulsion of 
cetyl trimethyl ammonium bromide. 
The quaternary ammonium com- 
pound may be incorporated in the 
form of an aqueous solution or as 
an emulsion containing a perfume 
such as a terpineol-dipentene mix- 
ture. Suitable mild alkalies such as 
borax or sodium orthophosphate 
may be added. The product is ap- 
plied in a suitably diluted form; the 
diluent may be water. British patent 
700,115, E. Jones, Frodsham, Ches- 
hire, England. 

LL 

Homogeneous Potash Soap 

Potassium soap remains 
homogeneous even in the face of 
temperature fluctuations of 40° to 
20°C if no alkali hydroxides or car- 
bonates are present. Consistency of 
such soaps is softened by the pres- 
ence of glycerine esters or aliphatic 
polyglycerine esters which contain 
one or several non-esterified hy- 
droxyl groups. These esters may 
be added to the soap or may be 
formed in the soap if the latter is 
heated with a less than equivalent 
amount of KOH to just below boil- 
ing point and kept there for several 
hours. An example is given, ex- 
pressed in kilograms: five soybean 
oil fatty acids, 10 palm oil fat-y 
acids, and 23 coconut oil are saponi- 
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fied with 17.5 KOH (50°Be) af- 
ter one Na.SO,, 37 water, and 2.5 
sodium sulfonate have been added. 
Afier saponification has taken place 
three kilograms of a partly ester- 
ified glycerine-fatty acid ester are 
added. Dutch patent 61,132, through 
Seifen - Oele-Fette-Wachse, 1954, 
No. 4, page 79. 
—— 

New Soap Dispenser Pack 

A new type of apparatus for 
dispensing paste, jelly-like, and 
liquid substances such as soap and 
other detergents is the subject of 
a recently granted British patent. 
The receptacle holding the  sub- 
stance to be dispensed is a renew- 
able or discardable container in 
which the substance is normally 
marketed. British patent 700,200, 
H. W. Spencer Churchill, etc., Lon- 


don. 


——— 


Bleach-Detergent Powder 
To obtain a preparation com- 
bining bleaching with detergent ac- 
tion equal parts of sodium hypo- 
chlorite (18 percent Cl) and sodium 
bicarbonate are mixed, dried and 
reduced to a fine powder. Italian 
patent 469 458, Memore Montac- 


chini, through Chem. Abstracts, 
volume 48, page 392. 
mu: tt ~£- 


Soap Powder Combustion 
Spontaneous combustion of 
soap powder can occur, especially if 
the material is stored in bulk. Every 
discoloration of soap powder should 
be considered a danger signal, be- 
cause it is the result of chemical 
deterioration, which can take place 
only as an exothermic process. The 
presence of unsaturated fat in the 
soap may be the cause of spontane- 
ous charring or combustion. Such 
substances are readily oxidized and 
release a considerable amount of 
heat in the process. Small amounts 
of zinc oxide are said to favor self- 
ignition. Storage in jute bags is 
blamed by others, who believe that 
jute absorbs so much water from 








the air that this leads to exothermic 


reactions. The causes leading to 
spontaneous ignition of soap pow 
der are so far not satisfactorily 
explained. Fachdrogerie, August 
1953, page 13. 
* ; 

Screening Repellents 

A method of screening com- 
pounds as insect repellents with 
guinea pigs as the test animals yields 
approximately the same _ repellency 
values as those obtained from hu- 
man arm tests. L. A. O. Roadhouse 
and George F. Wright. J/osquito 
News 13, 116-23, 1953. 


-* 


Enter Aerosol Filling 

Armstrong Laboratories, a 
subsidiary of the Armstrong Knit- 
ting Mills, West Roxbury, Boston, 
Mass., has entered the field of aero- 
sol custom and contract filling for 
the trade. The firm goes into pro- 
duction April 20 on foam type 
products and plans to set up a line 
for cold filling of space type aero- 
sol products in the near future. The 
new aerosol filling firm is being 
operated by two brothers, Robert 
W. Armstrong, Jr. and John C. 
Armstrong, and will be known as 
Armstrong Laboratories, Division 
of Armstrong Knitting Mills, 421 
La Grange St., West Roxbury, 
Boston 32, Mass. 


me Or wna 


Pesticides Stocks Lower 
Carryover of pesticides from 
1953 is smaller than that of the pre- 
vious year according to a report pub- 
lished recently by the U. S. Depart- 
ment of Agriculture, Washington, 
D. C. Reduced stocks of DDT and 
of some other chlorinated synthetic 
insecticides are chiefly responsible 
for this change, while stocks of ben- 
zene hexachloride are about 35 per- 
cent larger than a year ago. Prices 
quoted for DDT and BHC average 
more than one-fifth higher than last 
fall. However, some manufacturers 
now pay part of the shipping costs 
which offsets some of the increase 
in price. In addition to a more nor- 
mal level of stocks, increased for- 
eign demand for pesticides, parti- 
cularly DDT, has raised prices. 
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VERSENE® — SUCCESS SECRET 
The better soaps, detergents, shampoos, cleaning com- 
pounds and other soap products — the soaps that sell be- 
cause they get things cleaner and give more value for the 
money — are learning that Versene can give them the 
Midas touch. 
VERSENE® — PRICELESS INGREDIENT 

When liquid soaps get cloudy; when bar soaps yellow; 
when powders can’t compete with synthetics in hard water 
areas; when shampoos leave dulling films — it’s time to 
investigate the Versene family. When hard waters won’t 
soften without precipitation, when rancidity occurs, when 
chilling is necessary and you must pay for distilled water — 
Versene can help you. This priceless but inexpensive in- 
gredient is the product of modern chelate chemistry. 


VERSENE® — CHEMICAL OF CONTROL 
By controlling the metallic ion contamination that spoils 
the appearance, character and efficiency of Soaper’s formu- 
las, Versene gives you the Midas touch of consistent qual- 
ity. Its chelating power is guaranteed in both sample and 
carload quantities. Extremely stable at high temperatures 
throughout the pH range, it is manufactured only under 
patents originated, developed and operated by F. C. 
Bersworth. Send for samples and Technical Bulletin No. 2. 


VERSENE WATER TEST KIT. Tells Total Hardness in 2 
minutes. Accurate to 1 grain per gal. Versenate ‘ R 
Method. Complete with instructions $5.00 Postpaid. §, 


BERSWORTH CHEMICAL C0. 


FRAMINGHAM, MASSACHUSETTS 


WAREHOUSE STOCKS 
Chas. S. Tanner Co., Liberty Life Bidg., Charlotte, N. C. 

Kraft Chemical Co., inc., 917 West 18th Street, Chicago 8, Illinois 
Siege! Chemical Co., One Hanson Place, Brooklyn 17, New York 
George Mann & Co., inc., 251 Fox Point Boulevard, Providence, Rhode Island 
Barada & Page, Inc., Houston, Dallas, Corpus Christi, New Orleans, 

St. Louis, Wichita, Oklahoma City, Tulsa, Kansas City, Mo. 
Braun-Knecht-Heimann Co., San Francisco, California 
Von Waters & Rogers, inc., Seattle, Wash. & Portland, Ore. 

Braun Corporation, Los Angeles, California 
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Call on Koppers 
for Coal Chemicals 








TAR ACID OILS 


Any required tar acid percentage. Guaranteed coeffi- 


ciency based on the tar acid content. Crystal free at 0°C. 


CRESYLIC ACID 


99% minimum purity. Clean, uncontaminated odor. Boil- 
ing range and chemical compositions appropriate for all 


applications and required solubilities. 


U.S.P. CRESOL 


90% distills within range of 7°C., which betters Pharma- 





copoeia requir ts. 

Koppers Company, Inc., a leader in the coal-carboniza- 
tion field for many years, is a dependable source of sup- 
ply for coal chemicals. Get in touch with us concerning 


your requirements. 


KOPPERS COMPANY, INC. 


Tar Products Division 
Pittsburgh 19, Pennsylvania 


a 
KOPPERSIM@ Gy Tcl ts 
Vv 
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By John W. McCutcheon 


HE gradual increases in the 


price of tallow and grease 

over the past few months, 
bringing top grades of tallow into 
the eight cent class, may have been 
a source of satisfaction to the rend- 
erers and brokers. Perhaps even a 
iew soapers are elated, too, since 
a rising tallow market traditionally 
has had a strengthening effect on 
soap prices. In the long run, how- 
ever, such a result is bound to be 
negative for all concerned. 

To say this is not to say 
that the present price of tallow is 
out of line. The present level of 
around eight cents is probably an 
accurate reflection of collection, pro- 
cessing and other costs, to say noth- 
ing of current supply and demand. 

What is detrimental to the 
best interests of tallow producers 
and consumers would seem to us to 
be the degree and speed with which 
prices of tallow fluctuate. The price, 
for example, has risen recently 
within a few short months from 
This 


in the face of a general leveling oft 


five to eight cents a pound. 


and, in some cases, lowering, in the 
prices of many commodities in 
which the chemical and allied in- 
dustries deal. 

No doubt the talk of the use 
of tallow and grease in livestock 
and poultry feeds, to say nothing 
of the export picture, have had a 
definitely bearish effect on prices. 
While tremendous quantities of tal- 
low and grease may eventually find 
their way into the relatively new 
field of animal feed supplements, 
figures bandied around at present 
seem overly optimistic to this writer. 
Whether or not present consump- 
tion of tallow and grease in animal 
feeds is as large as estimates now 
being heard indicate is a moot point. 
settled until the 
bureau of the Census of the U. S. 


It will not be 


Department of Commerce begins to 
include this use in their fats and 


oils reports. As one soaper put it 
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recently, the Department of Com- 


merce seems to be “dragging its 


feet” on this matter. This probably 
stems from the fact that the De- 
partment is still feeling the effects 
of the economy wave of the present 
administration and is waiting to set 
up a new budget to include the cost 
of collecting additional statistics. 

Fluctuation in the price of 
tallow may actually be killing the 
chances of this commodity becom- 
ing a really strong chemical raw 
material. To process fats to deriva- 
tives requires a fairly high capital 
expenditure which cannot be risked 
on a product which overnight may 
price itself out of the market. Petro- 
chemical raw materials for detergent 
use have shown a steadiness in pric 
ing which has been of immeasur- 
able value in consolidating their 
position in the industry. 

With one minor exception 
over the past ten years, the price 
of detergents has continued down. 
Fat use in detergents, excluding 
soap, remained fairly constant in 
tonnage up to 1950, although on a 
percentage basis it has shown a 
decrease. Hlowever, with a steady 
price of about five cents an upward 
trend in the use of fats and particu- 
larly tallow as a detergent base 
material was noted over the last 
three years. 

One major producer of syn- 





dets started a program to replace 


a petro chemical with a tallow de- 
rivative, but that ambitious pro- 
gram seems to have been washed 
out with the tallow price rise to 
eight cents. 

In spite of the recent ad- 
verse factor of price rise, however, 
and assuming that the rise has 
levelled off, it is believed here that 
fat consumption in detergents will 
rise to 200 million pounds per year 
This 


prices 


within the next few years. 


problem of fluctuating fat 
has been discussed many times be- 
fore in and out of this column but 
no tangible solution has been sug 


gested, One approach that may 
prove helpful to the small manu- 
facturer is the setting up of a 
market research group to study and 
report on the situation regularly. 


There are research organizations 
that are glad to take over this job 
on a fee basis, 

Secondly, economic studies 
of the price relationship between 
tallow and substitutes may be set 
up so that a switch from one type 
of raw material to another is possi- 
ble. This may mean considerable 
study and planning. 

Thirdly, 


expansion program in the fat field, 


in planning your 
make it as flexible as possible in 
regard to substituting raw materials. 
be conservative on equipment size 
and pessimistic on raw material 
availability. Keep in mind the pos- 
sibility that price conditions may 
shift to a point where the equip 
ment may have to remain in a 
stand-by condition. 

Flexibility of operations both 
in regard to the use of different 
types of fats and oils and as well 
as non-fat based materials should 
be kept in mind. The above pro- 
cedure, if widely practised would 
probably have a very great steady- 
ing effect on the market. 

* 


EQUESTERING 


gradually gaining in commer- 


agents are 


cial importance in the chemical in 
dustry. In the detergents field, how- 
ever, their volume of use may be- 
The price of these 


come static. 
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You don’t have to be a Sherlock 
to find the right scent 

for your soap, insecticide sprays, 

deodorants, disinfectants, etc. 





Wwe 


Let the imagination and skill of Perry Brothers’ master chemists formulate 
the particular fragrance that will enhance your product. 
Over 25 years of know-how and experience in the creative art of perfuming. 


Let us send you samples best 
suited for your specific needs. 


PERRY PERFUMES PERFECT YOUR PRODUCTS! 


8) | One | 





6923 McAlpin Ave. Brookfield 4347 McPherson 
Chicago 30, Ili. Connecticut St. Louis 8, Mo. 
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compounds may limit their use with 
solid soaps, except in the case ot 
special purpose soaps. Sequester- 
ing agents have proved to be effi- 
cient in various fields where trace 
clements cause precipitation hazards 
such as in liquid soaps, textile dye- 
ing, 2,4-D weed killers, ete. Another 
new use of sequestrants has been 
found in agriculture, where thev 
are solubilizing agents for trace 
elements for plant digestion. Com 
panies active in the field of sequest- 
ering agents include the following: 
Alrose Chemical Co., Providence, 
R. J.; Bersworth Chemical Co., 
Framingham, Mass.; General Dye- 
stuff Corp., New York; Refined 
Products Corp., Lyndhurst, N. J.; 
and Warwick Chemical Co., Long 
Island City, N. Y. 


T° an up-state New England rest- 
aurant, recently a sanitary sup- 
ply salesman was overheard com- 
plaining that all one had to do to 
foul up a sale was to call the head 
office for some technical help. 

“Keep those chemists away 
from me,” was his comment. 

The writer played possum 
on that one, and for a very good 
reason. He felt that there may be 
some truth in the statement. There 
is a tendency on the part of the 
salesman to build up a rosy picture 
of his product. The chemist, on the 
other hand, often can’t see much 
difference between his company’s 
product and Joe Doak’s. He tends 
to analyze situations in a cold scien- 
tific light which kills enthusiasm. 

The following procedure may 
be helpful for young chemists on 
their first official trouble shooting 
tour with a salesman. First, use 
a scientific approach to get all the 
facts. Think them over carefully. 
Technical men have no idea how 
their every word is taken for gospel. 
Chemists in general, have a tend 
ency to pop-off prematurely. Watch 
it! When you think you have a 
solution, take your sales friend out 
to lunch and tell him all about it. 
This procedure is guaranteed to 
keep you on the road. A technical 
man who can give technical aid and 
still help sales is a rare find. 


APRIL, 1954 


Committee D-12 Meets 


7 Hie annual meeting of Commit- 
tee D-12, Soaps and Other De- 
tergents of the American Society 
for Testing Materials was held 
March 22 and 23 at the Park Shera- 
ton Hotel, New York, The various 
subcommittees reported on progress 
and outlined future programs. 

Subcommittee T-1, Soap An- 
alysis, chairman E, \W. Blank, Col- 
gate-Palmolive Co., Jersey City, N. 
]., reported that the colorimetric 
method for determination of copper 
sulfate in soap has been tentatively 
accepted. A method for determina- 
tion of sodium chloride is being 
sought, because the currently applied 
electrolytic pre wedure yields poor 
results. A volumetric test for P.O, 
is being sought and a method for 
determination of CMC and of rosin. 
An amendment was accepted to D 
460-46, section 34(a), changing the 
required number of washes of fatty 
acids from three to eight to 10 
times. 

Subcommittee T-2, Analysis 
of Synthetic Detergents, chairman 
Rubin Bernstein, Philadelphia Navy 
Yard, has published its bibliographi- 
cal abstracts of methods for analy- 
SIS, which cover the period from 
1929 to 1951 and include 96 meth- 
ods. It is available as STP No. 150. 
The group is seeking methods for 
the quantitative determination of 
active ingredients of organic, un- 
built synthetic detergents. It is cur 
rently considering the anionic group 
of surface active agents. T-2 is also 
working on a method for qualitative 
identification of synthetics and for 
determination by infrared spectros 
Copy. 

Subcommittee T-4, -\nalysis 
of Alkaline Detergents, chairman 
\W. H. Koch, Niagara Operations, 
\Mathieson Chemical Corp., Niagara 
Falls, N. Y., is seeking a method foi 
determination of sodium tripol\ 
phosphate. T-4 is also concerned 
with finding an analysis for sodiuin 
hexametaphosphate. A method of 
analysis for sodium bicarbonate wa 
accepted as tentative in 1953. 


Subcommittee T-5, Physical 


resting, chairman Anthony M. Sch- 
wartz, Milton Harris Associates, 
Washington, D. C., 
tentative method this year for th 


will publish a 


measurement of pH of aqueous 
solutions of soaps and detergents, 
which is a revision of test 1172-51T. 
The committee’s method for mea 
surement of surface and interfacial 
tension of solutions of surface 
active agents, previously published 
as information, has been accepted 
as a tentative method. Work on 
testing for soil redeposition is be- 
ing continued and it is hoped to 
publish a bibliography on this sub 
ject. Task groups are working on 
standardization of rewetting tests, 
on reflectance measurement, and on 
measurement of optical brighteners. 

Subcommittee T-6, Analysis 
of Metal Cleaners, chairman J. ‘ 
Harris, Monsanto Chemical Co., 
Dayton, ©O., is currently seeking 
tests for automotive cleaners. This 
project is headed by Hans Kafarski, 
Ford Motor Co. T-6 will work on 
the establishment of tests for cor 
rosive effects of detergents on alum 
inum and enamel surfaces, a matter 
of great interest to the manufactur 
ers of washing machines. Members 
of T-6 have been engaged in the 
standarization of laboratory soils 
and it is hoped to publish a guide 
carrying this information and de 
tails on soil application and labora 
tory cleaning techniques. Fifteen 
cleanliness tests were presented in 
a compilation by Jay C. Harris. 

Subcommittee T-7, Sampling 
and Interpretation of Data, was or 
ganized at this meeting and will be 
concerned with wetting tests and 
soil redeposition during the current 
vear. 

Subcommittee S-1, Specifica- 
tions for Soaps, chairman F. Krass 
ner, U.S. Naval Supply Activities, 
New York Naval Yard, was unable 
to advance to standard the milled 
toilet soap specification, as changed 
last vear, because it contains an 
error regarding the required per 


centage of soap. The subcommittee 
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received various suggestions regard- 
ing the need for specifications for 
scrub soaps, milled synthetic bars, 
and mixed soap-synthetic detergent 
bars. 

Subcommittee S-4, Alkaline 
Detergents, chairman William Ster- 
icker, Philadelphia Quartz Co., Phi- 
ladelphia, corrected standard speci- 
fication D 928-52 for sodium bicar- 
bonate. Requirements for chemical 
composition now read: Na,COs,, 
maximum percent, 0.4; NaHCQs, 
minimum percent, 99.6; matter in- 
soluble in water, maximum percent, 
O.1. A tentative change in specifi- 
cations for soda ash (D-458-39) 
affects the density range of the light 
type. 

Subcommittee G-1, Advisory, 
chairman J. C. Harris, is consider- 
ing establishment of an award for 
special merit in the field of deter- 
gents. It is endeavoring to delineate, 
jurisdiction of different subcommit- 
tees in the field of soap-synthetic 
detergent mixtures. 

Subcommittee G-2, Nomenc- 
lature and Definitions, chairman E. 
F, Jelinek, General Aniline & Film 
Corp., Easton, Pa., reported that ob- 
jections had been raised in Britain 
against definition of detergent and 
against the term alkaline detergent. 
The first is going to stand, the sec- 
ond has been modified to inorganic 
alkaline detergent. Definitions for 
optical bleaches are to be proposed 
this year, and a question has been 
raised concerning the ambiguity of 
the initials CMC. 

Officers reelected at the meet- 
ing were: J. C. Harris, chairman 
F. Krassner, vice-chairman and H. 
R. Suter, Wyandotte Chemicals 
Corp., Wyandotte, Mich., secretary. 

A paper was presented by R.B. 
Diaz, H. Paitchel, and J. A. Wood- 
head, research and development de- 
partment, Colgate - Palmolive Co., 
Jersey City, N.J., entitled “Need for 
a Standardized Procedure of Mea- 
suring Reflectance of Detergency 
Fabrics.” The most popular method 
of interpreting detergent power is in 
terms of reflectance of the washed 
cloth. This is measured on any suit- 
able photometer, usually expressed 
as the percent reflectance to that of 
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a freshly prepared surface of mag- 
nesium oxide. The paper pointed 
out some of the factors influencing 
the reflectance values, which can, on 
occasion, lead to erroneous results. 
Among the most important sources 
of discrepancies and errors are non- 
uniform fabric positioning, fluore- 
scence, and faulty optical alignment. 
To overcome the first difficulty, a 
fixed orientation of the test fabric 
should be prescribed. Florescence 
caused by the presence of optical 
brighteners can be almost eliminated 
by the presence of a green filter in 
a position where it can absorb the 
ultra-violet component of the light. 
Faulty alignment can be eliminated 
by appropriate checking of the sys- 
tem before use. The greatest source 
of variation between readings is 
cloth background. Use of a black 
background is recommended in pre- 
ference to additional cloth as back- 
ing or a white background. The 
argument in favor of a standard 
procedure for reading the reflect- 
ance of detergency test fabrics was 
amply supported by tables and 
graphs. 

“Silicates as Corrosion In- 
hibitors in Synthetic Detergent Mix- 
tures” was the subject of a paper 
presented by William  Stericker, 
Raymond Getty, and Newton W. 
McCready, Philadelphia Quartz Co., 
Philadelphia. The corrosive effects 
of synthetic detergent mixtures on 
a number of metals, enamels and 
glazes can be inhibited by the pres- 
ence of soluble silicates. A method 
for determining the degree of cor- 
rosion was developed which used the 
detergent solutions under conditions 
very similar to those in machines 
for washing clothes and dishes. The 
materials tested included commercial 
alkyl aryl sulfonates, tetrasodium 
pyrophosphate, sodium tripolyphos- 
phate and various sodium silicates. 
Mixtures of alkyl aryl sulfonate 
with the phosphates attacked alum- 
inum severely in two hours at 140 
F. This attack could be prevented 
by the addition of small amounts 
of most of the silicates. Zinc is 
more severely attacked, and con- 
siderable amounts of silicates are 
necessary to give a marked reduc- 


tion in corrosion. The silicates pre- 
vented the staining of German silver 
and to some extent that of brass. 
The method of testing was some- 
what modified for porcelain enamels. 


Properly chosen enamels were very 
resistant to the action of detergent 
solutions, but experimental enamels 
were more or less severely attacked 
unless silicates were present. The 
concentrations used in these tests 
varied between 0.06% and 0.6% at 
a temperature of 140° F. 
Turbidimetric and viscomet- 
ric Measurements on aqueous solu- 
tions of a nonionic detergent were 
the subject of a presentation by 
Lawrence M. Kushner and Willard 
D. Hubbard, Surface Chemistry 
Section, National Bureau of Stand- 
ards, Washington, D. C. The tur- 
bidities and viscosities of a number 
of dilute solutions of “Triton X- 
100” (an ethylene oxide condensate 


(Turn to Page 197) 
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esters finely divided in water which 
comprises heating same in the pres- 
ence of a member selected from the 
group consisting of hydrochloric and 
sulfuric acids and 0.1-5% of a mem- 
ber selected from the group consist- 
ing of perchloric acid and a water- 
soluble neutral salt thereof. 

No. 2,669,585. Manufacture of 
Chloral, patented by Lloyd R. Coster, 
Pine Bluff, Ark., assignor to Food 
Machinery & Chemical Corp., San 
Jose, Calif. The patent describes a 
batch method of preparing chloral- 
hydrate of a purity such that it may 
be used directly in the manufacture 
of DDT. The process comprises add- 
ing chlorine gas in the absence of a 
chlorination catalyst to a _ starting 
composition consisting solely of ethyl 
alcohol in the range 95% to absolute 
alcohol until the specific gravity of 
the batch is at least 1.44. Thereafter 
it calls for adding about 0.50 mole 
of water per mole of starting ethanol 
and chlorinating at a temperature 
higher than that in the first stage 
until a specific gravity of 1.54 in the 
batch is reached, then adding about 
0.25 mole of water per mole of start- 
ing ethanol and chlorinating at a 
temperature higher than in the second 
stage and completing the chlorination 
when the specific gravity of the batch 
is 1.620 to 1.635 and the temperature 
85° C. to 90° C. and withdrawing the 
chloral-hydrate so formed for use 
directly in the manufacture of DDT. 


SOAP and SANITARY CHEMICALS 








NLU yi01 yin v2: 


Wr 


TIT 








Sanitary 




















TOMO YV@e.gn VEN va ix aK VIN ix TTOTTOT i 


Manufacturers Association will be held May 24th and 25th at 








the Netherlands Plaza Hotel, Cincinnati. Representatives from 
the field of household and industrial insecticides, aerosols, deodorants, 
disinfectants, polishes, floor products, automotive, soap and detergent 
specialties and kindred products from all parts of the country will attend. 





For 40 years, leaders in the chemical specialties industry, both large and 
small, have found that active participation in their trade association 
keeps them closely and promptly informed on matters of direct interest 
and importance. Exchange of views in open meetings aids in solving 
individual manufacturing and testing problems. Prompt and complete 
bulletin service keeps CSMA members abreast of matters vital to their 
businesses. If your company has an interest in membership, we shall 


be glad to send full information. 


H. W. Hamiton, Secretar) 
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Chemical Specialties 
Manufacturers Association, Inc. 


Ey 110 East 42nd Street Melvin Fuld, President New York 17, N. Y. 
Ff Emil G. Klarmann, 1st. Vice-Pres. Harry E, Peterson, 2nd Vice-Pres. 
S Peter C. Reilly, Treasurer H. W. Hamilton, Secretary 
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Was the day alert executives Soul 
the answer to safer floors_ 








And now Ludox* in wax~* 
means sales in wax 


Floor safety for employees is a serious 
and constant responsibility of business 
management. That’s why they listen 
when you talk “‘Ludox”’ “% 
tures in your waxes. “Ludox’”’ ‘aia 
silica in floor waxes is the ultimate in 
protection for busy feet. Let Du Pont 
help you sell your customers on the ad- 
vantages of waxes containing “‘Ludox.”’ 
Colorful, informative folders describing 
anti-slip waxes are available for your use. 
Write today to Du Pont, Room D-4147, 
Wilmington 98, Delaware. 
E. 1. du Pont de Nemours & Co. (Inc.) 


Grasselli Chemicals Department 
Wilmington 98, Delaware 


(— ™ 

















For Safety Underfoot, Specify Floor Waxes 
Made With 
L UDOxX 
COLLOIDAL SILICA Here’s how LUDOX* 
works in floor wax 
GU POND **Ludox” has tough, transpar- 
ent particles of minute size. 
The pressure of a footstep 
Rf6.u $s. pat OFF forces the hard ‘ ‘Landlox” pat- 
ticles int« the softer, larger 
wax part icle This action ab- 
: Seok ; sorbs cr of he foot’s for- 
Better Things for Better Living . . . through Chemistry calnenuaine rBiowoch - Fa 
positive traction underfoot. 
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FREE HELP 


“POWER GOLF” 


by Ben Hogan...186 
) ~7 pages of helpful infor- 
4 y mation plus professional 
Vj help in making aerosols. 
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offer professional help of two kinds. 
First, as a friendly gesture, we’d like 


‘Power Golf.’’ This is practical and 


Second, on a strictly business basis, 
we would like to send our representative 


... practical and helpful information on 
formulas, ingredients, synergists, 
methods, short-cuts, for high and low 
pressure aerosols. 


These professional helps are free. The 


in America. There is no obligation or 
charge. Send the coupon today. 


McLAUGHLIN GORMLEY KING CO. 
1715 S.E. Fifth Street, Minneapolis, Minnesota 


_] Please see that we get Ben Hogan’s book on “‘Power Golf.” 
(_] Send representative with latest information on aerosols. 


Name_____ 
Address_____ 


Se 


Professional Help 


TO aerosol makers, who may play golf, we 


to 


send you Ben Hogan’s 186 page book on 


helpful to the businessman week-end golfer. 


with professional help in making aerosols 


golf information is from one of our finest 
golfers. The aerosol information is available 
from the most capable aerosol formulator 





kill 


INSECTS 


.--not sales! 





Which of these toxic agents does your product con- 
tain? Mail your order for the corresponding MMGR 
Perfume Oil-Neutralizer, available in 5 lb. and 28 lb. 
containers. 

BENZENE HEXACHLORIDE — Neutralized by 
Perfume Oil Grape Bouquet MM&R or Neutralizer 
D.O. 622 MM&R. (1 oz. to 1 or 2 gals, B.H.C.) 


CHLORDANE — Use Neutralizer D.O. 622 MM&R 
or Neutralizer Bordane MM&R. (1 oz. to 2 to 4 gals. 
Chlordane) 

DDT— Sprays containing DDT can be pleasantly 
perfumed with Deodorant L-37 MM&R, Neutralizer 
202 MM&R, Perfume Oil B.L.S. MM&R and by 
many other MM&R specialties. (1 oz. to 6 gals. spray ) 
LETHANE — Perfume Oil Fruitberry MM&R, Per- 
fume Oil Sweetgrass MM&R, Neutralizer 202 
MM&R, Deodorant L-37 MM&R should be used. 
(1% oz. to 1 gal. Lethane) 


LINDANE —Same recommendations as for 
Chlordane. 

PENTACHLOROPHENOL —WNeutralizer 202 
MM&R is effective for oil solutions. For aqueous 
solutions use W.S. Neutralizer 202-41. 
PYRETHRUM — See recommendations for DDT. 
THANITE — Same recommendations as for Lethane. 


VELSICOL — Employ Deodorant L-37 MM&R or 
Deodorant L-44 MM&R. (1 oz. to 1 gal. Velsicol) 


KEROSENE — If regular kerosene is used in the 
formulation of your insecticide, first add 1 oz. Neu- 
tralizer 801 MM&R to each 8 gals. 





Magnus, Mabee & Reynard, Inc. 
16 Desbrosses Street, New.York 13, N. Y. 


(Ship) 








Please (Quote) 





Name 





Position 





Company 
Address 








Zone___ State 
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/ increase the saleability 
zy ! : ne ; 
“|! ef your insecticide with 


MMeR 
PERFUME OIL- 
NEUTRALIZERS 


Two sales-building actions — 
for the price of one 


@ mask the odor of every basic material used 
in the manufacture of insecticides 


@ impart a pleasant, lasting fragrance which 
gives vigorous sales appeal to your product 


HE repellent odor of an insecticide can kill a sale 
, easily as the product itself kills insects. MM&R 
research chemists, convinced that the odor of most 
insecticides is unnecessarily offensive to the user, 
have developed a series of specialty perfume oil-neu- 
tralizers which replace the odor of basic materials 
with pleasant sales-stimulating fragrances. 

If your product contains a combination of toxic 
agents, MM&R chemists will recommend a perfume 
oil-neutralizer exactly suited to your formulation. 
Send us a sample of your insecticide today. Our 
chemists will send it back to you “perfume styled” 
for added sales appeal. No obligation, of course. 

Neutralizers and deodorants by MM&R are Also 
available without added perfume for use in food and 
milk processing plants, dairies, restaurant kitchens 
and wherever an un-perfumed insecticide is required. 


MAGNUS, MABEE & REYNARD, INC. 


Since 1895 * One of the world’s greatest suppliers of essential oils 


16 Desbrosses Street, New York 13, N. Y. * 221 North La Salle Street, Chicago 1, Ill. 
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HYAMINE makes odorless, 


non-irritating, 


chemically stable sanitizers 


In meat packing plants the preferred way to clean meat cutting tables is to remove greasy 
residues first with an alkaline cleaner containing Triton X-100, a Rohm & Haas non-ionic 
detergent. Then a HyAmine sanitizer is applied. HyAMINE penetrates the wood and reaches 
breeding places of germs, maintaining residual activity against later growth of organisms. 


The use of HYAMINE in commercial, hospital and public automatic laundries has grown 
steadily HyAmine is not irritating to the skin. It is absorbed and held by textile fibers, and 
provides residual antiseptic activity, helping to prevent ammonia dermatitis (diaper rash) 
The HyamineE held by the fibers acts as a barrier against contamination—a safety factor 


not provided by chlorine or live steam alone. 


Hyamine and Hyamine- 

TRITON cleaning com- 

or pounds are preferred for 

eS janitorial work in hospitals, 

i schools, and buildings of 

all types. Cleaning per- 

sonnel like the quick-acting, dirt-removing 

action of Triron detergent. They appreciate 

the odorless, non-irritating qualities of 

HyaminE solutions. Institution and building 

managers profit from the versatility and 

fast, germ-killing cleaning activity of 
HyAmMINE-TRITON sanitizers. 


Good sanitation proce- 
dures and healthy cows 
are both necessary to pro- 
duce good milk. Cleaning 
is easy and fast when deter- 
gent-sanitizers containing 
HyamIneE and Triton are used. These com- 
positions have consistently helped farmers 
produce low bacteria-count milk. Reports 
on field trials and on the wide-spread use of 
HyYAMINE-TRITON detergent-sanitizers on 
dairy farms will be sent at your request. 


HYAMINE and TRITON are trademarks, Reg. 
U.S. Pat. Off. and in principal foreign countries 


Soda fountains, restau- 
rants, bars and cafes find 
HyAmMINE-formulated com- 
pounds effective and 
low-cost sanitation aids 
Glassware, dishes and silver 
are protected against bacteria when sani- 
tizers containing HyAMINE are added to the 
rinse water. Workers like sanitizing solutions 
based on HyAmIneE because they are odorless 
and do not irritate the skin. HyAMINE germi- 
cides are effective bacteria killers over a 
wide range of water temperatures. They 
withstand long exposure to high tempera- 
tures without decomposing or volatilizing 
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ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 
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A multitude of products are sold today in the modern 
aerosol container. The efficiency, practicability, and appeal 
of this remarkable package have again and again been 
proven. 


But with the free dispersion of product into the aerosol 
cloud, a formerly unnoticed objectionable odor is magni- 
fied many-fold, often into a real disadvantage. Cosmetics, 
paints, insecticides, waxes, can be effectively improved 
odor-wise for aerosol packaging. 


The chemists of van Ameringen-Haebler, Inc. have had long 
and successful experience in the improvement of many 
products. They can help you turn scent into a real selling 
force. 


é H 





MALATHION 


a new insecticide of dramatic 
promise available Now... in all-purpose 
PENICK formulations 





PENICK MALATHION for outstanding advantages: 


a> LOW MAMMALIAN TOXICITY Be COMPATIBILITY 


a> HIGH INSECT TOXICITY me ONE OF THE SAFEST 
INSECTICIDES TO HANDLE 


mi FAST DISAPPEARING RESIDUES 





Other reliable and effective 
Penick basic insecticides such as An Outstanding Penick Rodenticide: 


ALLETHRIN — Technical; Solutions 
LINDANE — Technical; Formulations 


PYRETHRUM — Extracts; Synergized Extracts D et h m 0 r Wa ir fa r ; n 


ROTENONE — Extracts; Powders 
RYANIA — Powders; Synergized Concentrates 





S. B. PENICK & COMPANY Insecticide Div., Dept. S 


amples and literature on request! 
s _ q 50 Church Street, New York 8, N. Y. 


} upon: 
Use this coup ‘X\. Gentlemen: 
Please send samples and literature covering the follow- 
ing items: (© PENICK MALATHION _ [] DETHMOR WARFARIN 
(0 ALLETHRIN [ LINDANE [J PYRETHRUM [] ROTENONE [] RYANIA 


"D5. B. PENICK & COMPANY 


2 
50 Church Street, New York 8, N.Y. 735 West Division Street, Chicago 10, Ill. 
Telephone COrtlandt 7-1970 Telephone MOhawk 4-565! 


NAME 








COMPANY 
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HE new HANDBOOK of PEST 
7 CONTROL by Arnold Mallis, a com- 
pletely revised edition, is off the press and 
available for distribution. 

A The new edition contains more than 
200 illustrations—a much larger and more 
complete volume than the original HAND- 
BOOK by Mallis, published in 1945 and out 
of print since 1948. 

A This newest pest control reference vol- 
ume deals primarily with household and in- 
dustrial pests, insects, rodents, etc., their habits, 
identification, and latest methods of control. 
It is the most complete work of its kind ever 
offered in a single volume. 


by Arnold Mallis 


A Those who have used the original HAN D- 
BOOK by Mallis undoubtedly will want this 
new, up-to-date volume, a standard reference 
book which should be in the library of every 
pest control operator, insecticide manufac- 
turer and marketer, entomologist, chemist and 
others interested in modern materials and 
methods of pest control. 

A The new HANDBOOK of PEST CON- 
TROL by Arnold Mallis measures six by 
nine inches, has a sturdy binding in green 
cloth, gold stamped. The book comprises 
twenty five chapters, running to a total of 
1067 pages and is printed on durable, long- 
lasting paper. 


TABLE OF CONTENTS 


rats and mice psocids spider or ptinid beetles 
silverfish bedbugs and other bugs _ lice 

springtails clothes moths fleas 

cockroaches h hold fumiaati flies and mosquitos 
crickets magus eee spiders 

earwigs hide and carpet beetles nites 

termites ants ticks 


dry rot funai 
wood-, book-boring 
and related beetles 


MAC NAIR-DORLAND COMPANY 
254 West 3l1st St., New York 1, N. Y. 


As soon as available, please ship me postpaid......... 
copies of HANDBOOK of PEST CONTROL by Arnold 


Mallis for which is enclosed check for................ 
Firm 
Address ... 


City & State 


It is understood that if I find the book not what I want that I can 
return it in good condition within 10 days and the full purchase 
orice will be refunded. 


bees and wasps 
stored product pests 


miscellaneous household 
pests and chemicals used 
in their control 


Postpaid in U.S. A. 
Postpaid elsewhere_______- $9.75 


(Add 3% Sales tax if in New York City) 


Check must accompany orders. Books re- 
turned in good condition within 10 days to 
publisher entitled to full refund of purchase 
price. Use order blank herewith. (Please 
print legibly.) 


Published by 


MAC NAIR - DORLAND COMPANY 


254 WEST 31st ST. NEW YORK I. N. Y. 
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SELF-POLISHING 

















~ 
i 
=?) 
Self- Polishing Floor Wax really Movec 


when it’s made with 
ZINSSER Refined Wax-Free Vac-Dry Shellac 





SELF-POLISHING 

W AX As you well know, a self-polishing Because it’s the finest wax-free 
floor wax is no better than the wax- shellac made, it gives higher gloss, 
free bleached shellac with which it longer Wear, improved an ti-slip and 
is made. To make a better polish, self-leveling properties. 


reed ea — — ‘ sr Low in acid value, Zinsser Refined 
gv ac-Dry —and wate Vac-Dry takes less alkali to go in. 








CHICAGO 


Mrs. Consumer go for it! 


Zinsser Refined Vac-Dry is best 
for your formula because it con- 
tains less than 1/10 of 1% wax — 
gives greater shelf stability. It is 
light in color to 8ive a lighter film. 


to solution for 8reater water resist- 
ance. Dissolves readily and makes 
stable aqueous solutions, 


For generous test samples and 
further information write on your 
company stationery, 


WILLIAM ZINSSER 2 co. 


516 West 59th Street, New York 19, N. v. 


105 years exclusively in the manufacture of fine shellac Products 














make BIGGER LPRING SALE’ 


this year with 


CHLORDANE 


For Control of HOUSEHOLD and LAWN INSECTS 





Ants Chiggers White Grubs Earwigs 








Chinch Bugs Termites Mole Crickets Japanese Beetle Larvae 











Cockroaches. - Silverfish . Brown Dog Ticks . Carpet Beetles 
Box Elder Bugs - Spiders - Fleas + Mosquitoes - Crickets ~- Flies 


In the Spring, all America moves outdoors to GARDEN—It's the nation’s number one hobby. 
And these gardeners by the millions will be insisting on Chlordane insecticides to protect 
their lawns, flowers and vegetables from insect attack. This means bigger spring profits for 
formulators of Chlordane. Chlordane is widely used on golf courses, in parks, by civic and 
private institutions as well as on home lawns... in fact, Chlordane is a must any place 
where positive control of such pests is desirable. 


In addition to popular demand and increased profit, Chlordane offers formulators 


remarkable ease of formulation . . . an important consideration in today’s merchandis- 

ing. So don’t miss the big profits to be made this Spring on Chlordane. Write today 

to your Chlordane supplier, or to- 9 DERIVED © 
» 





WTEetesEC Oo EL CeorereoRReAwTteiown 
Division of Arvey Corporation 
General Offices and Laboratories Foreign Division \ 
330 East Grand Avenue, Chicago 11, Illinois 100 East 42nd Street, New York 17, New York c ‘ >» 
Asic \* 
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or MORE EXACTING Aerosol Requirements 
‘Use Schrader TRIPLE-TESTED valves! 


Various Celors 
Made to Match 
Your Label . ... 
by request 






Now SCHRADER AFROSOL VALVES 
WITH THE BEAUTIFUL Aeedaomo CAP 





The Schrader Aerosol 
No aerosol product is better than its valve—and no valve aaa aoa 
is better than Schrader’s. principle as used in 
Schrader Aerosol Valves receive the most thorough ee — — 
inspection. They’re triple-tested ... every critical compo- 
nent part 100% machine-tested for correct tolerances. 


Schrader has the greatest research facilities to meet 








your special requirements in this new field. Schrader pro- es | ma 
duces aerosol valves with fully automatic machinery ... 
maintaining complete control of production, because ens Canis Flexible Portion 


Direction of Spray ™ J, Counter-Sunk 
/ 







nothing but raw materials are bought outside. Schrader aad 
. Valv. C witon 
even makes its own metal closures. Pin ~ Recused 


Pin 





Improved Performance @ Extra Sales Appeal 


® You'll want to sell your Aerosol products with Schrader 
Valves—positive sealing, quick positive spray shut-off, \ 
: Solid Plastic Dome Grips 
colorful and eye-catching sales appeal. eA Closure Shoulder After Loading 
® Customers will want to buy your Aerosol product with R Sa 
the comfortable, easy finger-tip operated and good- 
looking Presdome Cap. 








... And these Aerosol Valves are backed by tremendous i “S 
Quality-Production Capacity of Schrader Manufacturing ay 4 > Td 
Facilities. Se Tamper-Proof 





\ tocking Tab 
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| AEROSOL VALVES made by the 
| manufacturer of the Standard Tire Valve since the first Automobile 


REG. U.S. PAT. OFF. 
oe _——————-— MAIL THIS COUPON TODAY - — -_—— 





A. SCHRADER’S SON 

Division of Scovill Manufacturing Company, Incorporated Dept. SS 
Use our research facilities to 470 Vanderbilt Avenue, Brooklyn 38, N. Y. 

‘ Please send me [] Samples [J Brochure [] Price List 
develop a superior Aerosol | , 














package. Send for samples : Nome Title | 
and further information. | Company | 
Address 
i | 
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Here’s your 


ONE-INTENT 






Insecticide 
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~~ 


ann 
UNIVERSAL 
CONCENTRATE 


PEST -TESTED-ECONOMICAL 


Pyronyl Universal Concentrate. A new Prentiss de- 
velopment formulated to produce an economical and 
effective product for all the major uses of a Pyrethrum 
Concentrate. 


With this one Concentrate you have: 
1. A knockdown agent 
2. An AA grade fly spray 
3. A Roach Concentrate spray 
4. An Industrial or mill spray 


Pyronyl Universal Concentrate (Pyrethrum plus Syner- 
gist) provides the answer to many insecticide prob- 
lems especially when safety and non-toxicity are 
factors. 

With Pyronyl Universal Concentrate you eliminate 
multiproduct inventories of Pyrethrum products and 
avoid substitutions. 


Write today for information concerning this new 
Prentiss product or for these other concentrates listed. 


PRENTISS DRUG & CHEMICAL C0., INC. 


110 William Street, New York 38, N. Y. 
9 So. Clinton Street, Chicago 6, Ill. 
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HAVE YOU A 
HERCULEAN TASK? 


The greatest hero of Greek mythology, Hercules is a name that still provokes 
an image of rare courage and prodigious strength. Although the require- 
ments of modern living call for a very different concept of problem solving . . . 
still today’s industrialist faces many difficulties that could rightly be termed 
“Herculean in scope.” More often than not these tasks find their solution 
in the skilled hands and modern laboratories of that 20th century Hercules, 
the research chemist. In the D&O Industrial Odorants Labs, for example, the 
perfume technician daily performs feats that in modern context equal that 
of the famed Greek hero. Do you have an industrial deodorant or reodorant 
problem? Let the D&O Product Development Laboratories relieve you of 


your Herculean task. Se Sy 
os ~ 
“* ae 


Hercules carries the pillars 
of Calpe and Abyla 
—Labors of Hercules 





Our 155th Year of Service 


\ 
~ 


& 


LA. ESTABLISHED 1798 | 


DODGE & OLCOTT, INC. 
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GREATER 


“SWELF-STABIL 


FOR NO-RUB WAXES WITH 
MANTROSE 


"69 REFINED WHITE SHELLAC 


GLOSS 

SCUFF RESISTANT 
DURABILITY 
LEVELING 

ANTI-SLIP 



















Leading manufacturers of water emulsion 


waxes and polishes have adopted Mantrose 





Shellac because of its high quality, uniform- 





ity and stability. 





THE MANTROSE CORPORATION 


Importers + Bleachers +» Manufacturers 
138A FORTY-FIRST STREET, BROOKLYN 32, NEW YORK 


Agents in Principal Cities: 


Allied Basie Chemical Co. J. A. Castro J. H. Hinz Company Harry Holland & Son, Inc. J. G. Roger Chemical Co., Inc. E. M. Walls Co 

Toronto 12, Canada Havana, Cuba Cleveland 15, Ohio Chicago 6, Illinois Baltimore 23, Maryland San Francisco, California 
Allied Basic Chemical Co. C. M. Durbin Company Grant Chemical Co. R. L. Kelley Il. C. Ross 
Montreal 24, Canada Cincinnati, Ohio Boston, Mass. Danbury, Conn. Burbank, California 
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DIAMOND 100% LINDANE makes short work of household insect pests such as 
ants, bedbugs, clothes moths, carpet beetles, cockroaches, flies and mosquitoes 
through its 3-way killing power—by contact, vapor and stomach action. Lindane con- 
tinues to kill, too, long after it is applied because of its exceptional residual property. 


DIAMOND 100% LINDANE-—is practically odorless and will not harm natural or 
synthetic fabrics. It satisfies both you and your customers. 


One of the World’s Largest Manufacturers of Basic Insecticides 


y 
DIAMOND ALKALI COMPANY A ik 
a (i 





Cleveland 14, Ohio CHEMICALS 
Plants: Newark, N. J.; Houston, Texas 
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A Continental aerosol can is tailor-made for you! 


If yours is a sprayable product in the non-food field, you'll find that one of these 
three styles of aerosol cans could have been designed especially for you. As part 
of Continental’s Tailor-Made Package Service, we'll deliver all of these cans you 
can use, any time you want them. Individualized engineering and fine lithography 
are available, and — if you wish — contacts with valve suppliers and commercial 
fillers. Why not give us a chance to work with you —not just as suppliers, but as 
interested counselors and friends. 

DOME TOP — Domes attached and equipped with standard 1” curled opening for all 
popular valves. Regular (12 oz.) or Midget (6 oz.). 

CONCAVE TOP — Tops furnished loose and perforated with hole-punch for specified 
aerosol valves. Regular (12 oz.) or Midget (6 oz.). 

DOME TOP—Domes furnished loose and perforated with hole-punch for specified aerosol 
valves. Regular (12 oz.) or Midget (6 oz.). 


CONTINENTAL ©€ CAN COMPANY 


Continental Can Building « 100 East 42nd Street, New York 17, N.Y. 





EASTERN DIV.: 100 E. 42nd ST., NEW YORK 17. e CENTRAL DIV.: 135 SO. 
LA SALLE ST., CHICAGO 3 « PACIFIC DIV.: RUSS BUILDING, SAN FRANCISCO 4 
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aid the fly to the flea, 


“This is killing me, 







But it smells so good; 









aid the flea, 
ontent, 
I's an ORBIS scent: 


What a beautiful . 
way, to die.’® 





tell me why.” 











“eye ee 













If your product knocks ’em 
dead, let ORBIS perfume it 








Use ORBIS odors p-------- 


é , 

in your deodorizers, too! Right ae 
. i 

bea under your TN 7 


ORBIS Pertume Concentrates save both ways. Write today to oaneaunaiiies 


NEW YORK 

601) W. 26ch STREET CHICAGO 
NEW YORK BOSTON 

MEMPHIS 
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Sterling-Winthrop 


THE ORIGINAL QUATERNARY AMMONIUM GERMICIDE Research Institute 
Research on Roccal, the original quaternary ammonium ger- 
micide, is now being conducted in the impressive structure 
shown above. Here a large staff of scientists working with 
the most modern equipment, are continually striving to im- 


prove existing Sterwin products and develop new products. 


IT ALWAYS PAYS TO USE THE BEST 
Use only the original quaternary ammonium germicide, 
genuine Roccal, in your compounds and formulations. Then 


you can be sure of potency, uniformity, quality and stability. 


NOW OFFERED TO aie, 
MANUFACTURERS IN ROCCAL i 


POTENT 


50% CONCENTRATION STABLE 


NON-POISONOUs 
TASTLESs 
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Repackers! Compounders! Blockmakers! 











No.1 


No.3 


No.6 


No.9 


Sodium 
Monochli 








Soda Ash « 
Snowflake® 
Potassiun 
Chlorine « 


ri 
Detroit +! 


APRIL, 











PARA-DICHLOROBENZENE 


at no extra cost! 


(Actual Sizes) 


Caustic Soda «+ Calcium Chloride 
Crystals »« Ammonium Bicarbonate 
1 Carbonate Cleaning Compounds 
Caustic Potash + Sodium Nitrite 
Bicarbonate Ammonium Chloride 
orobenzene Para-dichlorobenzene 
Ortho-dichlorobenzene 


Pittsburgh + St. Louis - Syracuse 


1954 





4 sizes of Crystals to choose from: 








A Better Quality Para with These 
Outstanding Advantages: 


Vv Uniform Granulation 


Vv Better Appearance! 


V high Purity! 


Vv Better Color! 


SOLVAY’S Advanced New production methods now make it 
possible to give you a premium quality Para—at regular 
prices! 


Here’s The Best Way to prove the superiority of SoLvay 
Para. Send for samples and make your own comparison 
tests. So.vay Para is available in various granulations for 
repacking, pressing and compounding. 


Mail Coupon Now for Test Samples! 


SOLVAY PROCESS DIVISION 








‘Sn 








Gentlemen: Please send me at no cost or obligation: 


(i 


Allied Chemical & Dye Corporation 
61 Broadway, New York 6, N. Y. 


0) FREE TRIAL PACKAGE OF SOLVAY Para in the follow- 

















i 
t 
i 
I 
i 
! 
I ing granulations: ! 
(1 Complete information on SOLVAY Para. 
| Name : | 
Company Position 
1 Address_ I 
i 
City. Zone. State DM-4 t 
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deals with a different specialty and includes formulas and manufacturing methods for that 
specialty. The manufacturer, marketer, chemist and production man will find this book of 


great value. 


SANITARY CHEMICALS 


by Leonard Schwarcg 


COMPLETELY revised 576 page book which includes: 
bacteria and disease, principles of disinfection, disinfect- 
ants (6 chapters), deodorants, man versus insects, household 
and industrial insecticides (9 chapters), rodenticides, floor 
waxes and floor care, sweeping compounds, potash soaps, 
detergents and cleansers (4 chapters), labeling and packag- 


ing, laws and regulations explained. 

A practical book on formulation, properties, testing, history 
. full coverage of labeling (with speci- 
men), laws, regulations, etc. . . . for every executive, salesman, plant man and chemist 


. in plain understandable language . . .an entirely new book! 


and effective use. . 


OW !!! Our latest book — Handbook of PEST CONTROL, by Arnold Mallis, is now ready 
The book contains approximately 1070 pages — 237 illustrations — 27 
chapters — a completely revised and up-to-date edition of the original HANDBOOK published 
in 1945 and out of print for five years. The new book is 6” x 9”, bound in hard cover—com- 
pletely covers the field of household and industrial pests, insects, rodents, etc. — their habits 
identification and latest method of control. ORDER NOW!!! 


for distribution. 


MAC NAIR-DORLAND CO. 
254 West 3lst Si., New York 1, N. Y. 
Enclosed is our check for $ 
Sanitary Chemicals, Price $8.00 in U.S.A.; $8.50 elsewhere. 


Modern Chemical Specialties, Price $7.25 in U.S.A.; $7.75 elsewhere. 
Handbook of Pest Control, Price $9.25 in U.S.A.; $9.75 elsewhere. 


ee ll el a a el ea cl ee el el el cl cl a a el cl cl cl cl cl el el cl cl cl sl el el el ce el el oc le ol cl cl cl ea el ol cl cl el el el ol cl cl el el oc cc es ee 





‘al 


Oe 


MODERN CHEMICAL SPECIALTIES 


by Milton A. Lesser 





; ieee 514-page text covers the formulation, manufacture, 
and use of polishes, cleansers, detergents, floor-care, 
leather-care, and textile products, industrial, household, and 
many other allied chemical specialties. Each of the 42 chapters 


ee le a ee 





— Send Check with Order — 


Add 3% sales tax if in New York City 


Please send the following book(s): 


State 
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To manufacturers of 
aerosols and other 
pressurized sprays: 


Du Pont Methoxychlor 
Insecticide 


(90% technical methoxychlor oil concentrate) 


gives you all these 


special advantages 


l. Fast knockdown 


Methoxychlor has high knockdown potential. It 
can help you meet new OTA specifications. 


2. High lethal effect 


Extremely effective in space sprays, moth- 
proofers and dairy-cattle sprays. 


3. Low cost 


For knockdown plus high lethal effect, use meth- 
oxychlor in all formulations. Even in premium 
formulations, it will help improve knockdown 
performance against flying insects. 


On all chemicals always follow directions for application. Where warning 
or caution statements on use of the product are given, read them carefully. 


REG. U.S. PAT. OFF. 
BETTER THINGS FOR BETTER 
++»-THROUGH CHEMISTRY 


LIVING 


APRIL, 1954 


4. No offensive odor 


Non-irritating to the user. 


5. Low toxicity hazard 


Methoxychlor is exceptionally low in toxicity to 
humans and animals. 


For detailed specifications, FILL IN THE COUPON 


E. I. du Pont de Nemours & Co. (Inc.) 
Grasselli Chemicals Department, D-4026 
Wilmington 98, Delaware 


oxychlor oil concentrate for (_) aerosol space sprays, 


moth repellents. 


Name 





Please send full information on 90% technical meth- 





Street or R.F.D 





City — 
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FITS ALL TYPE CAN LIDS 


Now in Use for Self-Dispensing Pressurized Products 


AMERICAN 
DOME TYPE 














to 
we +e OMe 






Zi Vw "radi 
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THE DILL 

¥, ‘ AEROSOL 
VALVE 

Go Open or Closed Type 


A Safety-Seal Precise-Action 
Valve that produces a finer, 
uniform molecular spray with- 
out leak or after-drip. Avail- 
able in 2 styles Ready-to-use 
or with Non-Pierced walve open- 


ing 


CONTINENTAL 
CONCAVE TYPE 


with Recessed AND COLOR DISPENSING BUTTON 


High Type | AVAILABLE WITH VARIOUS TYPE 
Spray Opening Cellulose Acetate or Nylon Construction 


—__ 
> 
/ 


rae ce 
High Type | 









“Noy 


“TOPS” for Reli- 
able Services and 
Sales Attraction 


DILL 


A PRODUCT OF 45 YEARS’ 
EXPERIENCE IN THE DESIGN 
AND MANUFACTURE OF 
SAFETY SEAL VALVES 


AEROSOL 
VALVES 
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No!.. It’s New VARCO TABS! 


These new chlorine tablets offer the ideal way 
of preparing sanitizing solutions quickly, easily 
and economically. Each tablet makes 32 gallons of 
sanitizing and disinfecting solution containing 200 
ppm available chlorine! They dissolve at a fairly 
slow rate so as to gradually release the chlorine 
thereby giving maximum long range efficiency. 
There is no spillage, no waste with these tablets. 
Packed in wide-mouth glass jars, 12 to the case 
and they offer the most economical means of 
Sanitizing eating utensils and equipment. 












Hy af 


TEN 


+d cet 
rARieTS NET WEIGHT ibd 


| V, POWERFUL HYPOCHLORITE COMPOUMS 


ARCO-TA 


m RESTAURANT 
» ECTANT and SA 


SNITIZING DISHES, cLasswart : 
|. OTHER EATING UTENSILS 


; & SONS, INC 
| Dry Caleiam Hypochlorite 







| Eble Chlociag we Write Today 
ISTRIBUTED BY : 04 For Your 
ime FREE 
SAMPLE 
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FAST ACTING! 


Chlorine has always been known 
for its extremely fast germ-killing 
action—destroys bacteria ina mat- 
ter of seconds! Chlorine is ap- 
proved by U. S. Public Health 
Services for disinfecting and san- 
itizing of eating utensils, 



































The Proven Sanitizer 
For Dishes & Utensils 











TABLETS 


ty 
JAMES VARLEY & SONS, Inc. > 
1200 Switzer Ave., St. Louis 15, Mo. 


Please rush me complete information, prices and 
samples of VARCO CHLORINE TABS. 
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Selling punch 
for your insecticides... 


FAST KNOCK-DOWN AT LOW COST WITH 


LETHANE 384 


Customers judge your insecticides by their knock- 
down speed and effectiveness. LETHANE 384 assure‘ 
maximum knock-down efficiency. And today it is still 
the fastest knock-down ingredient per unit of cost. 


Consider its use in: 

HOUSEHOLD LIQUID SPRAYS—Low, economical 
concentrations of LETHANE 384 in household sprays 
complement the insecticidal power of chlorinated 
compounds with fast knock-down. 


AEROSOL PRODUCTS—LETHANE 384 is compatible 
with all ingredients approved for use in household 


LETHANE is a trademark, Reg. U.S. Pat. 
Of. and in principal foreign countries. 


insecticide aerosols. A concentration of only 2% helps 
to give high knock-down—at unusually low cost. _ 


CATTLE AND DAIRY LIQUID SPRAYS—When 
LETHANE 384 is used alone, or with a suitable 
chlorinated insecticide, it gives fast-acting, high- 
kill products for use on livestock, and in dairy barns 
and milk rooms. 


CHEMICALS FOR INDUSTRY 








ROHM ¢ HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 








Representatives in principal foreign countries 





LOW COST 
HIGH QUALITY 


...the way to 


“Via Durez” is the way leading 
manufacturers have been going 
for years to hold the line on no- 
rub liquid polish price while 
improving product quality. Com- 
patability of specially developed 
Durez resins with vegetable and 
micro-crystalline waxes is excel- 





GET PLACES with 


no-rub liquid polish 


lent. Far from sacrificing product 
qualities, Durez resins in concen- 
trations of from 25% to 50% of 
the wax-and-resin blend improve 
them in many respects, not just one 
or two. We have a lot of interest- 
ing evidence...and plenty of expe- 
rience that’s yours for the asking. 


Write DUREZ PLASTICS & CHEMICALS, INC. 


404 WALCK ROAD, NORTH TONAWANDA, NEW YORK 


RESINS TO FIT 


HIGH MELT. Durez 219 (135° C.) is emulsi- 
fiable and compatible with carnauba, cande- 
lilla, and mineral waxes. Durez 225 is even 
higher melting, and produces harder and less 
tacky films. With oxidized micro-crystalline 
waxes, hardening properties of these resins 
can be used to particular advantage. 
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YOUR FACILITIES 


LOW MELT. For the convenience of manu- 
facturers using steam-jacketed kettles, Durez 
resins of the high melt types are furnished 
in modified form with a melting point suit- 
able for this type of equipment. These resins 
— Durez 13560 and Durez 14140 — melt 
at approximately 100° C. 


¥ MOLDING COMPOUNDS 
PHENOLIC 
etme — MCU ets 
\ PROTECTIVE COATING RESINS 


PHENOLIC RESINS THAT FIT 
LIQUID POLISHES 


for the new era of competition 
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ONE 


Baird & McGuire, Inc. 





Creators and Compounders 
of the finest in 
Commercial and Household 


Cleaners and disinfectants 
for over 45 Years . 








at 


Holbrook, Massachusetts 














nsecticide 


How much insecticide remains on a wall 
surface after application of the spray 
from an atomizing nozzle? Some basic 
factors influencing spray are studied. 





By A. H. Yeomans and E. R. Van Leeuwen 
U.S.D.A., Agric. Res. Administration, 


pray Deposits 








Bureau of Entomology and Plant Quarantine 


N insecticide is usually de- 
posited on a wall surface 
by spraying it in a liquid 

under pressure from an atomizing 
Anyone who has applied 
such a spray has observed that 
much of it floats off into space. 
When highly solu- 
tions of toxic insecticides are used, 
this spray drift, of course, creates 
a health hazard. The question then 
arises as to how much of the spray 
can be made to deposit and what 
happens to the portion that does 
not deposit. 

During the last two years 
we have studied some of the basic 
factors influencing the deposit of 
spray particles. These studies have 
shown that liquid issuing from a 
nozzle orifice quickly generates an 
air stream, which moves with the 
liquid particles and helps them to 
travel greater distances. The same 
air stream, when deflected by a 
wall surface, must be penetrated 
by the spray particles before they 
Particles must be 
with 


nozzle. 


concentrated 


can deposit. 
large and 

velocity to penetrate this deflected 
carried 


move sufficient 
air; otherwise they are 
with the air like cigarette smoke 
flowing around one’s hand. The 
studies have also demonstrated that 
the velocity of the particles de- 
creases with their distance from 
the nozzle, that the volume of air 
flow generated by the particles de- 
pends on their surface area, and 
that the velocity of the air flow 
tends to assume that of the parti- 
cles. 
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Particle size has also been 
found to be an important factor. 
Sprays of large average particle 
size will splatter if the nozzle is 
held too close to the surface being 
sprayed, or the larger particles will 
fall to the floor if the nozzle is 
held too far from the surface. It 
is not possible to produce sprays 
with particles of all the same size, 
and in these coarse sprays there 
are many small particles that do 
not have sufficient momentum to 
deposit, and which drift off into 
the surrounding air. Sprays with 
smaller average particle size re- 
quire increasingly less distance be- 
tween the nozzle and the surface, 
and have an increasingly larger 
proportion of nondepositing parti- 
cles as the average size becomes 
smaller. 

Sufficient data are not yet 
available for determining exactly 
the influence of these various fac- 
tors on deposition. For that rea- 
son it is necessary to test each 
nozzle and plot its deposition ef- 
ficiency. 

Test procedure: All tests 
made in a 2000-cubic-foot 
The air was satu- 


were 
room at 75° F. 
rated by spraying before each test 
to prevent loss of spray by evap- 
oration. 

To test a 
determine the particle size by col- 
lecting a sample of the spray on 


nozzle we first 


a coated microscope slide and then 
determine the size of the collected 
particles by measuring them with 
a calibrated eyepiece in a micro- 


scope. Allowance is made for the 
spread or flattening of the particle 
on the slide, as described by Yeo- 
mans (ET-267).* 

We then 
amount of deposit by applying a 
spray against 


determine the 


known quantity of 
a metal wall surface and collecting 
the entire amount of runoff. There 
will be a natural runoff if the spray 
is applied to an already wet sur- 
face; otherwise it can be collected 
by use of a squeegee. We then 
compare the runoff with the amount 
sprayed and compute the percent 
deposited. 

For our studies we have 
been using a piece of galvanized 
sheetmetal 12 feet long at the top 
and five feet wide at each end, 
with the lower edge tapering down 
to a width of 6% feet at the cen 
ter. At the lower edge of the sheet 
is a recessed trough, the ends of 
which are three feet off the floor 
and the center 1% feet. At the 
lowest point the trough empties 
into a copper tube leading to a 
collector bottle. The trough is en- 
tirely behind the main spraying 
surface, so that it will not collect 
any spray except by runoff. The 
spraying surface is bent back two 
inches above the trough, with a 
gradual smooth rounded bend so 
that the spray will not drip off 
sharp corners. A trough one-half 
inch wide and one inch deep 
handles the volume of liquid re- 

*Yeomans, A. H. Directions for de- 
termining particle size of aerosols and fine 


sprays. U. S. Bur. Ent. and Plant Quar. ET- 
267, 7 pp. 1949. 
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quired for most nozzle outputs. 
For the runoff at the bottom a 
copper tube one-half inch in diame- 
ter is satisfactory. 

Our test sprayer consists of 
a liquid container and nozzle. A 
six-volt solenoid valve releases the 
liquid at the nozzle. A quick- 
coupler refrigeration charging hose 
connects the nozzle to our con- 
tainer — a stainless-steel aircraft 
oxygen tank five inches in diameter 
and 22 inches long. This tank is 
held vertically, with the liquid 
draining out at the bottom and a 
combination liquid-filler and air- 
pressure valve at the top. Air or 
carbon dioxide is then supplied to 
the top of the liquid in this tank 
at any desired pressure up to 400 
pounds per square inch. 

The nozzles are tested in a 
stationary position, since we have 
found that a stationary nozzle will 
give results comparable with those 
from a nozzle that is moved for 
hand spraying. 

The surface characteristic 
can be changed by attaching cloth 
or paper to the metal surface and 
then wetting it down before the 
test spraying. Roughening the sur- 
face with a soft paper or cloth 
will increase the deposit by as 
much as 15 percent. 

Results: Three typical per- 


formances have been selected from 
the many nozzles tested to demon- 
strate the results from high-, me- 
dium-, and low-output nozzles. The 
liquid used in these tests was either 
water or a No. 3 burning oil 
(Texaco 300). 

Figure 1 shows the percent 
of spray deposited at various dis- 
tances from the metal wall surface 
when a high-output nozzle (Spray- 
ing Systems D3-25*) was used. 
This is a disk-type nozzle pro- 
ducing a hollow-cone spray, the 
spray angle of which is 68° when 
operated at 100 pounds pressure. 
At this pressure the output of 
water was 0.29 gallon and of the 
burning oil 0.39 gallon per minute. 
The particle size using oil with 
the spray was as follows: 


Diameter Accumulative percent 
30 1.5 
100 36 
150 56 
200 70 
270 100 


Mass median diameter—140 microns 


This nozzle produced a spray the 
deposit of con- 
siderably when the 
closer than 10 inches. The most 
efficient distance with oil was 12 
inches, where about 78 percent of 
spray 


which decreased 


nozzle was 


the spray deposited. The 


*Spraying Systems Co., Bellwood, IIl. 


that did not deposit had particles 
ranging up to 200 microns in 
diameter, but most of them were 
smaller than 75 microns. 

In a room 16 by 16 feet, 
with a ceiling at eight feet, and 
the nozzle held 12 inches from the 
wall and six feet from the floor, 
all of the deflected particles larger 
than 30 microns in diameter fell 
to the floor within three feet of 
particles dis- 
fairly evenly 


the wall. Smaller 
persed and settled 
over the entire floor; they repre- 
sented about 1.2 percent of the 
spray, compared with 1.5 percent 
found in the original spray. 

Figure 2 shows the results 
of a medium-output nozzle (Spray- 
ing Systems “Teejet’” 50015), a 
flat-spray nozzle, with a _ spray 
angle of 53° when operated at 50 
pounds’ pressure. The output at 
this pressure was 0.155 gallons per 
minute with water and 0.17 gallon 
with oil. The particle size with 
the oil spray was as follows: 


Diameter Accumulative percent 
30 l 
100 14 
150 35 
200 60 
300 100 


Mass median diameter—180 microns 


This nozzle deposited a high per- 
centage of the spray over a wide 





Figure 1. Percent of spray deposited at various distances 
from a metal wall surface when using nozzle D3-25 of 
Spraying System Co., Bellwood, IIl., at 100 pounds pressure 
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Figure 2. Percent of spray deposited at various distances 
from a metal wall surface when using Spraying System 
Co's nozzle “Teejet’” 50015 at 50 pounds pressure. 
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of distances and was con- 


nozzle for 


range 
sidered an_ excellent 
residual spraying. The low per- 
centage of particles 30 microns in 
diameter or smaller would mini- 
mize the health hazard from drift- 
ing. 

Figure 3 shows the percent- 
age of deposit from a low-output 
nozzle (Spraying Systems “Teejet” 
1.5), a hollow-cone spray nozzle. 
When operated at 100 pounds’ 
pressure the output was 0.037 gal- 
lon per minute with water and 
0.054 gallon with oil. The spray 
angle is 70° at this pressure. The 
particle size with the oil spray was 
as follows: 


Diameter Accumulative percent 
30 15 
200 100 


Mass median diameter—100 microns 


This nozzle 
suitable for spraying a wall at a 
distance greater than 12 
The large proportion of particles 
smaller than 30 would 
create a considerable health hazard 
from drifting. 

The deposit from these noz- 


was considered un- 


inches. 


microns 


zles did not change much when 
the pressure was varied between 
50 and 100 pounds per square 
inch. This was apparently due to 
the increase of particle size and 
decrease of spray angle with low- 


ering pressure to compensate for the 
lowering of velocity and output 
with pressure. As mentioned be- 
fore, an increase in deposit of as 
much as 15 percent would occur 
on a relatively rough surface com- 
pared with our smooth-metal test 
surface. Spraving upward to a 
ceiling would require a decrease 
in spraying distance to obtain the 
same deposit as on a wall surface. 

Discussion: These studies 
demonstrate that within the range 
of nozzles tested, 15 percent or 
more of the spray is not deposited 
on the surfaces being sprayed. The 
portion not deposited consists of 
particles 30 microns or smaller, 
which contaminate the air in the 
When highly toxic, con- 
formulations 


vicinity. 
centrated insecticidal 
are being used, this could consti- 
tute a definite health hazard. 
Our studies, therefore, show 
the necessity of testing each type 
of nozzle to determine not only 
the percentage of the spray 30 
microns in diameter and smaller, 
but also the efficient spraying dis- 
tance for formulation. In 
many cases such a test will show 


each 


that a nozzle is unsuitable for wall 

spraying. 
Proper 

be worn by operators when fine 


respirators should 


sprays are being used under such 






























































Figure 3. Percent of spray deposited at various distances 
from a metal wall surface when using Spraying Systems’ 
nozzle “Teejet’” 1.5 at 100 pounds pressure. 
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circumstances, and proper cover- 
ings should be placed over sur- 
Par- 
ticles in this size range are usually 


or on the 


faces not to be contaminated. 


not visible in the air 
surface on which they settle. 

EF ead 
Two Coined Names 

Coined names for two fungi- 
cidal chemicals have been approved 
by the Interdepartmental Committee 
on Pest Control, Washington, D. C., 
it was announced recently. The term 
“glyodin” may be used to designate 
the pure chemical, 2-heptadecyl gly- 
oxalidine acetate. A commercial 
fungicide containing this compound 
is sold as fruit fungicide 341 under 
the trade mark “Crag.” Copies of 
analytical methods for the deter- 
mination of glyodin may be ob- 
tained from Union Carbide and 
Carbon Corp., New York. 

The word “dichlone” de- 
signates the pure 
dichloro 1,4 naphthoquinone. Dich- 
lone has been sold under the trade 
name “Phygon.” The name dich- 
lone applies to the pure chemical 
and a technical grade shall indicate 
the percentage of dichlone present. 
Analytical methods pertaining to 
this substance are available from 
Naugatuck Chemical Division, Unit- 
ed States Rubber Co., Naugatuck, 
Conn. 

The committee has 
data sheets covering physical and 
chemical properties, toxicology, 
uses, and other details concerning 
these two fungicidal substances. 

Liege iboats 
Test New Repellent 

About 100 prisoners in the 
Illinois state penetentiary at Joliet, 
Ill., are serving as guinea pigs in 
a test of a new insect repellent. For 
three months they will work and 
sleep in clothing impregnated with 
an insect repellent known as “M- 
1960.” The compound has been de- 
signed to protect soldiers from in- 
sects believed responsible for trans- 
mission of acute hemorrhagic fever, 
which felled many soldiers in Ko- 
rea. From the Joliet tests it is hoped 
to determine whether skin disorders 
or other ailments will result from 


chemical, 2,3- 


issued 


the repellent. 
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Newly elected officers and directors of 
the National Sanitary Supply Associa- 
tion at their first meeting at the’ Conrad 
Hilton Hotel, Chicago, March 24. They 


N.S.S.A. 


USINESS in the sanitary 

supply industry in 1954 will 

be good if we go out and 
hustle and sell, David L. Ginsburg, 
retiring N.S.S.A. president, told the 
opening session of the 3lst annual 
convention of the National Sanitary 
Supply ‘Association held at the Con- 
rad ‘Hilton Hotel, Chicago, March 
21-24. In his address, Mr. Ginsburg, 
who is head of Scientific Supply Co., 
Denver, told the audience in the 
post-luncheon session, March 22, he 
is ‘‘sure the association will go for- 
ward this year as in the past.” He 
also congratulated the N.S.S.A. on 
the set of officers and directors it 
has elected. 

Attendance for the four-day 
show and convention of the National 
Sanitary Supply Association, was at 
an all-time high. The number of 
exhibitors of sanitary chemical sup- 
plies, including floor care products, 
floor machines, brooms, brushes and 
mops, soaps, detergents and disin- 
fectants and soap dispensers, was 
the largest in the history of the 
Exhibit 


organization. space was 
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are, left to right, seated around table: 
Ralph Hillman, C. R. M. Sheppard, Don- 
ald Peatee, Warren Haviland, Philip 
Shore, David L. Ginsburg, Leo J. Kelly 


greater than ever, with the opening 
of the north exhibit hall, which 
was formerly the hotel’s coffee shop. 

Officers elected at the meet- 
ing include: Philip Shore of Shore 
Metal Products Co., Los Angeles, 
who was elected president. Last 
year Mr. Shore served as national 
vice-president. Lacy E. Crain of 
Conco Chemical Co., Dailas, was 
elected national vice-president suc- 
ceeding Mr. Shore. A new treas- 
urer, George H. Bruesch of Frank 
Miller & Sons, Inc., Chicago, was 
elected to succeed Arthur P. Boller 
of S. C. Lawlor Co., Chicago, who 
is ill. Warren Haviland of Warren 
Haviland Corp., St. Louis, continues 
as secretary of the board, a post to 
which he was elected last year. Leo 
J. Kelly, was reelected as executive 
vice-president of the National Sani- 
ary Supply Association. 

Regional 
chosen at the meeting are: 
L. Feinson, American Dispenser 
Cs. York, regional 
vice-president; Ernest Cooper, 
Clarke Sanding Machine Co., Mus- 


vice-presidents 
3urton 


New eastern 


Lacy E. Crain, W. M. Pettett, Shim D 
Lehrman. Standing are Bernard Kelly 
Burton L. Feinson, Leon R. Riese, Ernest 
Cooper and Gordon E. Kent 


Meets, Elects Shore 


kegon, Mich., central regional vice- 
president; Ralph Hillman, Hill 
Mfg. Co., Atlanta, southern region- 
al vice-president; W. M. Pettett, 
W. M. Pettee Co., Miami, Okla., 
regional vice-presi- 
Riese, Keene-Riese 


southwestern 
dent; Leon R. 
Supply Co., Oakland, Calif., west- 
ern regional vice-president. 

Named to the board of directors 
R. M. Sheppard, Fenole 
Chemical Co., | Fla. ; 
Gordon E. Kent, Kent Co., Rome, 
N. Y.:; David L. Ginsburg, Scienti- 


Denver, 


were: C. 
Jacksonville, 


retiring 


» 


fic Supply Co., 


Pictures on facing page, taken during 
the annual banquet and floor show, in- 
clude, top, David L. Ginsburg, N.S.S.A 


president, presenting Leo J. Kelly, 
N.S.S.A. executive vice-president, with 
a certificate of appreciation. 


In the center photo the newly elected 
officers and directors of the National 
Sanitary Supply Association line up 
for their introduction. 


Leo J. Kelly, N.S.S.A. Exec. Vice-Pres., 
presents Mr. Ginsburg with a Polaroid 
camera and equipment and a plaque in 
bottom photograph on behalf of the 
membership in appreciation for his 
work as president of N.S.S.A 
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president; Donald IF. Peatee, Mel- 
locraft Co., Toledo, O., and Shim 
D. Lehrman, A. J. Lehrman & 
Sons, Harrisburg, Pa. 

The first session of the 31st 
annual convention took place im- 
mediately following the group lun- 
cheon on March 22. This session 
was presided over by David L. 
Ginsburg, N.S.S.A. president. Most 
of the meeting was devoted to re- 
ports of the officers of the associa- 
tion. Additional features included 
the official greeting on behalf of the 
city of Chicago and its Board of 
Health and a talk on selling by 
Frank Lovejoy, Socony Vacuum 
Oil Co., New York. The invocation 
was made by Col. Arthur Coss of 
the Salvation Army. 

An added attraction was the 
singing of “It Might as Well Be 
Spring” and “Stranger in Paradise”’ 
by Robert Solly of Harley Soap 
Co., Philadelphia. 

In his opening remarks, Mr. 
Ginsburg declared that the N.S.S.A. 
“has the top association executive 
and officers in the country today.” 
In support of this he mentioned 
the award of merit received recent- 
ly by the Nationa! Sanitary Supply 
Association for its outstanding work 
as a trade association. Mr. Ginsburg 
also cited the great amount of in- 
formational material issued by the 
executive offices of the N.S.S.A. 

Mr. Ginsburg thanked the 
constitution revision committee, in- 
cluding Jack Varley of James Var- 
ley & Sons, St. Louis, and Mar- 
shall Magee of T. F. Washburn for 
the fine work they had done. 

In discussing the business 
outlook, Mr. Ginsburg, asked, 
“Where do we go from here?” He 
pointed out that “business will be 
good if we hustle and get out and 
sell. The association will go for- 
ward as in the past”, he said. Mr. 
Ginsburg congratulated the associa- 
tion on its officers and directors. 

Greetings from the city of 
Chicago and its Board of Health 
were extended to the N.S.S.A. and 
its membership by Dr. Timothy J. 
King, chief sanitary officer of the 
Chicago Board of Health. He was 








representing Dr. Herman Bundeson, 
who was unable to be present. 

In his remarks, Dr. King 
pointed out that Dr. Bundeson, who 
is President of the Chicago Board 
of Health, regretted his inability 
to attend. “It was his fervent wish 
that he would be with you today”, 
Dr. King said. 

In his address of welcome, 


Dr. King said: 


“On behalf of the Chicago Board 
of Health, and the city itself, I bid you 
welcome. We are particularly pleased 
and proud to welcome such a group of 
fellow public health workers. Each and 
every one of you, working in your field, 
is as much a public health worker as is 
the paid employee of the Health De- 
partment. We can go out and tell indus- 
try to keep their places clean, but it 
remains for you, the technicians, to 
show them how, and of course, at the 
same time, to make an honest dollar 
here or there. There has been great 
progress in the field of sanitation, and 
that progress was not made entirely by 
sanitarians working for health depart- 
ments. That progress was only possible 
with the aid and farsightedness of the 
industry. Specialists have been created 
—men whose specific job was to handle 
a specific line of sanitation. You, in 
your industry, have done much to bring 
this about. Your organization, the Na- 
tional Sanitary Supply Assn. has a 
program of sanitation instruction so 
good that it has not only been used by 
the industry, but even public health 
departments have referred to it as being 
very good. 

“They, of course, know sanita- 
tion developments by your Institute 
have been made because you have put 
every employee of yours out selling 
the products, meeting the public and 
creating good customer relations. You 
have placed information on sanitation 
at their disposal, which is absolutely 
necessary if you are going to be suc- 
cessful and if the Board of Health in 
each city in which you operate is 
going to get the cooperation it should 
have. 

“I want to express my apprecia- 
tion now for the fine work done by Mr. 
Kelly and his son, Bernard, in pushing 
that phase of your work. It is programs 
like this that have made your Associa- 
tion outstanding. 

“Just think, now—many of you 
are members of other trade associations 
—can you recall one of them that has 
done the same kind of job and has 
sought to bring the fundamentals of 
sanitation, the very things that are 
essential, to the public and to the in- 
dividual in your industry? 

“This was not just an accident 
It just didn't occur. It was due to the 
farsightedness and zeal, which you ex- 
ercised to bring it to the people that 
needed it and to bring it to the people 


who were in the best position to spread 
the gospel of sanitation. I hope it will 
be continued, and that your Association 
will go on and on to a greater future. 
Again, may I bid you welcome, fellow 
workers. Thank you.” 


The definition of a trade as- 
sociation was given in the report 
of national vice-president, Philip 
Shore of Shore Metal Products Co., 
Los Angeles. A great many peo- 
ple don’t understand the function 
of a trade association, Mr. Shore 
He described a trade associa- 
tion as “a voluntary association of 
through 


said. 


persons drawn together 


mutual interests so that cooperative- 
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CAPTIONS — FACING PAGE 
Top row lI. to r.: Mr. & Mrs. Gerry Stein- 
berg, (seated) Abso-Clean Chemical 
Co., Detroit; Ray Boedecker and Walter 
Humphreys, Colgate-Palmolive Co., Jer- 
sey City; Jules Breitenbach, Superior 
Chemical Co., Houston, Tex.; Burton L. 
Feinson and Dewey Bardwell, American 
Dispenser Co., New York; Al Meyer, 
H. B. Meyer Co., Dallas, Tex.; Richard 
G. H. Williams, George B. Robbins Dis- 
infectant Co., Cambridge, Mass.; Robert 
Antonucci, Rohnes Paper Co., Akron, O.; 
Miss Joann Whorthy, American Dis- 
penser Co.; Nathan and Shirley Horo- 
witz, Richmond Janitor Supply Co., 
Staten Island, N. Y.; and Jack Hochman, 
Kurly Kate Corp., Chicago. 

Second row, l. to r.: Ernest, Gail and 
Robert Killian, J. C. Paul Co., Skokie, 
Ill; Lacy E. and Mrs. Crain, Conco. 
Chemical Co., Dallas; Stephen Schultz 
Jr., Marwell Co., St. Louis and A. W 
Schug, R. M. Hollingshead Corp., Cam- 
den, N. J. 

Third row: Martin Peters and John Kane 
of Moore Brothers Co., New York; F. K 
Knapp, Knapp Supply & Equipment Co., 
Casper, Wyo., Lee Fried, Enterprise 
Paper Co., New York; Jules Breitenbach, 
Superior Chemical Co., Houston, Tex.; 
Joseph M. Sassano and C. M. Sherwood, 
General Floorcraft Co., New York; Robert 
Z. Friedman and Mrs. Friedman, Rich- 
mond Janitor Supply Co., Staten Island, 
N. Y.; Herbert F. Tiffen, Kurly Kate 
Corp., Chicago. 

Fourth row: Curt Friday, Harold M. 
Lederer, and W. L. Carolla, R. M. Hol- 
lingshead Corp., Camden, N. J.; Harold 
Miller, Carl Flaks, and R. T. Stelmore, 
Lincoln-Schlueter Corp., Chicago;“Vince 
DelGuidice, Armour & Co., Chicago, 
Mohe Solworth, Sanitation Counsellors, 
Louisville, and Paul McDaniel, director 
of sanitation of the Farm Bureau In- 
surance Cos., Chicago. 

Bottom row: R. G. Maus, G. H. Pack- 
wood, Manufacturing Co., St. Louis, I. V. 
Dreyfus, Dreyfus Janitor Supply Co., 
Ponca City, Okla. and Searcy Ridge, 
Gateway Chemical Co., Kans. City, Mo., 
Lillian Moran and Don Evans, Moran 
Brush Co., Hamden, Conn., Raymond J 
Ross, Excel Chemical Co., Milwaukee 
and Dr. Timothy J. King, chief sanitary 
officer, Chicago Board of Health, as he 
addressed the meeting on March 22 
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ONYX OIL & CHEMICAL COMPANY 


TETROSAN 602 


A very effective germ killer with extensive veterinary 
applications in disinfection, deodorization and preventive 
antisepsis, TETROSAN 60% has proven especially useful 
on a broad basis in a most successful compounded product 
for disinfecting and sanitizing purposes on poultry farms. 





BTC AND BIC U.S.P. 


For many years a leading quaternary for dairy industry 
sanitizing, BTC 50% has maintained its leadership through 
a rigid and unrelaxing program of quality control. 

Every batch of BTC 50% which goes into sanitizers for 
dairy farms and milk plants greatly exceeds the minimum 
standards for bacteriological effectiveness. A staff of bac- 
teriologists tests against the standard organisms, Staphylo- 
coccus aureus and Salmonella typhosa, and chemical and 
physical properties are equally closely controlled. 

There is no doubt that the assurance of quality resulting 
from so stringent a check is responsible for the wide popu- 
larity of BTC, not only in the dairy industry but also for 
other bactericidal and deodorant applications, from food 
handling and processing to surgical sterilization. There is 
also a U.S.P. grade of BTC which meets specifications for 
Benzalkonium Chloride. 


If you must be sure in quaternaries—and you must— 
use ONYX. 
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This product is used in almost all sanitizing functions on 
the poultry farm, such as in spraying and washing coops, 
feeding and watering troughs, etc. 

TETROSAN 60%, an aqueous solution of alkyl dimethyl 
3,4 dichloro benzyl ammonium chloride, is never sold 
directly to the consumer, being sold to the disinfectant 
manufacturer for diluting or further compounding. It is 
widely used as well for numerous antiseptic and germicidal 
purposes in pharmaceuticals. 
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‘ 
ONYXIDE 
Rites Effective slime and algae control in swimming pools, cooling towers 
and air conditioning equipment has become simple and easy with the 
use of compounds based on ONYXIDE 75%, a mixture of alkenyl 
dimethyl ethyl ammonium bromide. 

Fully compatible with alkalizing and flocculating agents commonly 
used in swimming pools, cationic ONYXIDE is relatively non-corrosive 
to metal and natural rubber and may be used 
on all equipment. 

Its germicidal properties are rapid in action, 
it is virtually odorless and colorless, non- 
volatile and non-toxic in use dilutions. 

ONYXIDE in use dilutions has also proven 

itself as a sanitizer and as a general disin- 
fectant and deodorizer and as a bacterio- 
static treatment for textiles. Write for 


samples and complete data. 









HSOTHAN Q-Io 


An excellent fungicide widely used in the control of athlete’s foot 
and dandruff, ISOTHAN Q-15 is a 20% concentration of lauryl 
isoquinolinium bromide. 

ISOTHAN Q-15, a surfactant compound cationic in nature, assures 
even in dilute solution complete and rapid wetting and penetrating 
properties. It is a deep amber water-soluble liquid with a pleasant 
characteristic odor, is non-volatile and non-toxic in use dilutions. 

In addition to athlete’s foot and dandruff, ISOTHAN Q-15 has also 
been found effective as an agricultural fungicide, particularly as a 
protective and eradicant agent against apple scab. 


ONYX 
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INDUSTRIAL DIVISION 186 WARREN ST., JERSEY CITY 2, N. J. 
CHICAGO - BOSTON ~- CHARLOTTE - ATLANTA 


For Export: ONYX International. Jersey City 2, W. J. West Coast Representative: E. 3. Browning Co., Son Francisco, Los Angeles 








|| ») ORTHO Lindane* |, 


gives you all these advantages 1) 











GUARANTEED 
f GAMMA 





-- minimum pure gamma isomer 
100%. ORTHO Lindane assures 
you of true Lindane quality 
actually higher than minimum 
Government requirements for 
pure Lindane. 


ee OOO an 












) EASY 
4 FORMULATIONS 


--easily handled--easily 
formulated as a spray or 
dust. ORTHO Lindane crystal 
particles are dry, free- 
flowing. Easily ground to 
micro-size. 











f STABILITY 


--chemically stable. 











\|| | MANUFACTURING 
| "KNOW-HOW" 


i CALIFORNIA SPRAY-CHEMICAL Corp. 





Maumee. Ohio Portland, Ore. Whittier, Calif. 













Medina, N. Y. Sacramento, Calif. Caldwell, Idaho 
P Linden, N. J. San Jose, Calif. Maryland Heights, Mo. 
: Shreveport, La. Fresno, Calif. Oklahoma City, Okla. 
¥ Goldsboro, N. C. Orlando, Fla. Phoenix, Arizona 
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7 ORTHO 


--made exclusively by the 
original manufacturers of 
Lindane in the U.S.A. 





ORTHO Lindane is a truly amazing insecticide 
offering high potency, rapid action, and residual 
control. Kills more than 200 varieties of insects 
by contact, vapor action, and stomach poison. 







World leader in 
scientific pest control 
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ly they may accomplish legally what 
would be impossible to achieve in- 
dividually.” 

Mr. Shore pointed out that 
the National Sanitary Supply As- 
sociation is recognized by health as- 
sociations throughout the United 
States. He mentioned that Dr. 
Smith of the American 


Association 


Austin 
Medical 


outstanding the job of the National 


had cited as 


Sanitary Supply Association in 
helping to educate people to sanita- 


tion. Another example of the con- 


structive work of the N.S.S.A. 
which Mr. Shore called attention 
to is the “Institute of Modern 


Sanitation Methods,” aimed at pro- 
moting better sanitation. The book- 
let “Pick Stars and Sell More,” for 
the selection and training of sales- 


Top row, 1. to r.: Ken P. Veira, Kansas 
City manager, Erwin Zaban, Harry Zaban 
and Hubert W. Jenkins, Dallas manager, 
Zep Manufacturing Corp., Atlanta; Mel 
Cohen, Mayfair Sales Co., Jacksonville, 
Fla., M. W. Greenberg, United Metal Box 








possible by the 
N.S.S.A. mem- 
The use of 


men, made 


small dues of the 


was 


bers, Mr. Shore said. 
this booklet can help to avoid cost- 
ly mistakes. The association’s sales 
training aids are also extremely 
valuable, Mr. Shore pointed out. 
This year’s convention of the 
N.S.S.A,. is the largest in its his- 
national 


tory, the vice-president 


stated. It is proof that members 
like what they are getting. Every 
function of the association is aimed 
at helping members increase sales, 
make more money and expand the 
industry, Mr. Shore concluded. 
The real laborers in the vine- 
yard are the members of the board 
of directors, Mr. Kelly said in his 
report as executive vice-president. 
“We have had a lot of good 


Co., Brooklyn, John S. Shannon of May- 
fair and Walter Lewis of United 


Bottom row: newly elected N.S.S.A. 
president, Philip Shore, Shore Metal 
Products Co., Los Angeles, being con- 








boards in the past, but we had a 
terrific board this year, Mr. Kelly 
“No board member 


declared. was 


absent from any of the meetings 


last year”, he reported. Meetings 


of the board in 1953 were held in 
San Francisco, New York, Kansas 
City and Philadelphia. This year, 
board meetings will be held in cities 
that were “neglected” last year, Mr. 
Kelly promised. 
His report concluded with 
the presentation of the sound train 
ing film, “How to be a Preferred 
Salesman”. The which 
Mr. Kelly is the narrator, will be 
made available to members of the 


film, for 


association during the coming year. 
The treasurer’s report 

read by the N.S.S.A. auditor in the 
(Turn to Page 155) 


was 


gratulated by retiring president David 
L. Ginsburg of Scientific Supply Co 
Denver; Cameron, Gordon and Mrs 
Gordon Baird, Baird & McGuire, Inc 
Holbrook, Mass., and Lou Pollock of 
Davies-Young Soap Co., Dayton, O 
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domes offered in various colors. 


Complete assembled cup type valve for any one inch open- 
ing aerosol container. For all aerosol products. Protective 





Offered to those who pre- 
fer to use their own but- 
ton design for aerosols 
or their own dispensing 





For containers that have 
the valve mounting por- 
tion incorporated. Pre- 
cision will supply the 
complete valve and stake 
the valve into the con- 
tainer end. 




















head for foam products. 














The foam type valve com- 
plete with dispensing head 
having its own locking de- 
vice. .. . Foam type valve 
with dispensing head and 
protective dome. Can be ob- 
tained in variety of colors. 











a 


Glass container aerosol 
valve, complete with but- 
ton and protective dome. 














PRECISION | has the answer to your aerosol 


program regardless of product, container, 
or filling method. 

We invite your inquiry to enable our staff 
of aerosol valve technicians to work coop- 
eratively in satisfying your valve require- 
ments, 


‘ 
PRECISION 


D2 le C nut 


700 NEPPERHAN AVENUE © YONKERS 3,NEW YORK 
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PACKAGING 


: McGulIRE AND CoMPANY, leaders in custom packaging 3 
since 1880, now offers aerosol packaging for the first time 
in the San Francisco Bay area...the hub of Western dis- sss 

tribution. | 

i 


Economy-minded manufacturers will find McGuire and 
Company the natural choice for aerosol packaging in the | 
West, for our extensive research, formulation, manufac- 
turing and packaging facilities spell the difference be- 
tween limited, localized distribution, and fast, efficient 
access to the entire Western market. 


















McGuire’s SERVICE-PLUS Features... 
e Packaging in all types of aerosol containers: dome, concave, glass. 


e Supply problems overcome ...we can furnish containers, cartons, 


In the 


DISTRIBUTION 
available in the San Francisco Bay Area. 


CENTER e Complete laboratory facilities. 
e Our sole function in the aerosol field is to custom-package your 


propellent and valves. 
e No delay or extra experse Aerosol cans now manufactured and 


CHEE HEE 







of the 
WEST 


product. 


. 7 2 7. . "i § Ps . _ . . o 
DISTRIBUTION-PLUS in the San Francisco Bay area, where rail, air, 
highway and water meet to form the West's most strategic distribution 
center. McGuire and Company, with railroad sidings, truck platforms 
and spacious warehousing facilities, will deliver your aerosol-packaged 
products directly to the San Francisco Bay area market...to the North- 
west: Portland, Seattle and Vancouver...South to the Metropolitan Los 
Angeles market ...to Hawaii and the Pacific. 





SAN FRANCISCO 
BAY AREA 





For further information write: 


McGUIRE AND COMPANY 
CUSTOM PACKAGING 


e research 
eformulation 
emanufacturing 


833 FORTY-SEVENTH AVENUE + OAKLAND 1, CALIFORNIA 


SINCE 1880 
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Get in touch with 


al ft OF 65 6 
for high quality, dependably uniform 


SOLVENTS 


AND 


SOLVENT OILS 


COAL TAR AROMATICS 


Picco Coal Tar Aromatics are used extensively in the 
Paint and Varnish industry where good solvency and 
controlled evaporation rate are required. They are 
especially useful for alkyds and other synthetic 
resins. Large volumes are used in automotive finishes 
and in various industrial paint applications. These 
Coal Tar Aromatics also find use in solvents for 
rubber and rubber cements, dyes, and degreasing 


applications. 


COAL TAR HEAVY NAPHTHAS 


These are semi-refined, selected coal tar fractions 
having excellent solvency for applications ranging 
from wire enamels to roof coating compounds. 
Pitches, tars, and asphalts can be cutback with these 
Coal Tar Heavy Naphthas. Other uses include 
printing inks and sludge solvents. 


SOLVENT OILS 


The Picco Solvent Oils include Shingle Stain Oils, 
neutral extenders for creosote, holder oils for the gas 
industry, and thinners for bituminous paints. Their 
moderate solvency and high flash point permit their 
use in numerous other applications. 


HEAVY OILS 


The characteristics of the Picco Heavy Oils make 
them ideal for weed killing oils, sludge solvents, and 
tar cutbacks. They are also useful in the manufacture 
of insecticides and disinfectants. Dipolymer Oil is 
an excellent processing agent in the rubber reclaim- 
ing and synthetic rubber industries. 


AROMATIC PETROLEUM NAPHTHAS 


This complete series of petroleum fractions enables 
many manufacturers to select suitable substitutes 
for the common coal tar solvents at a substantial 
savings. Applications include paints, varnishes, lac- 
quers, printing inks, rubber compounds, and 


insecticides. 


HISOLV HEAVY NAPHTHA 


The Hisoly Heavy Naphthas contain methyl] naphthe- 
lenes and have good solvency for insecticides such as 
DDT, 2,4-D esters, and chlorinated camphene. They 
are also very useful as vehicles for wood preservatives. 
Their high flash points and low cost are also attrac- 


tive features. 


PENNSYLVANIA INDUSTRIAL CHEMICAL CORPORATION ctairton, PA. 


Plants at Clairton, Pa.; West Elizabeth, Pa.; and Chester, Penna. District Sales Offices: New York—Chicago—Philadelphia—Pittsburgh 


Pennsylvania Industrial Chemical Corp. (S) 
Clairton, Pennsylvania 


Please send complete specifications and samples of 


the following PICCO SOLVENTS and SOLVENT OILS: 


(©) Coal Tor Aromatics CD Heavy Oils 


() Coal Tar Heavy Naphthas C Aromatic Petroleum Naphthas 


[) Solvent Oils C- Hisoly Heavy Naphtha 
a, ee = 6=6=—h)hLClCU 
Company 


Address 








(From Page 151) 
absence of Arthur P. Boller, treas- 
urer of the association, who was 
ill. The treasurer's report, which 
covered the period from Dec. 31, 
1953, to Feb. 28, 1954, showed the 
association had cash on hand as 
of Jan. 1, 1954, of $91,453. Re- 
ceipts for the two month period 
totaled $29,538, of which $18,140 
was for dues, $3,102 was for ad- 
vance registrations for the conven- 
tion, $915 for exhibits and the bal- 
ance for cuts, courses, etc. Dis- 
bursements for the two month 
period totaled $15,168, of which 
$4,866 was for admisistrative sal- 
aries ; $2,866 was for clerical sal- 
aries and the remainder for con- 
vention expenses. Cash on hand on 
Feb. 28 amounted to $103,841. 

N.S.S.A. secretary, Warren 
Haviland, reported that the board 
had held four meetings since the 
last convention. 

The introduction of officers 
and directors sitting at the head 
table, as well as past presidents at- 
tending the meeting and the ap- 
pointment of the nominating com- 
mittee followed. The nominating 
committee was composed of S. S. 
Hockwald, Hockwald Chemical Co., 
San Francisco, chairman; Jacob 
Kahn, Windsor Wax Co., Hoboken, 
N. J.: Dewey Doyle, Jr., Doyle 
Vacuum Cleaner Co., Grand Rap- 
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ids, Mich. ; Al Candy, Candy & Co., 
Chicago; Charles R. M. Sheppard, 
Fenole Chemical Co., Jacksonville, 


Fla., and E. R. Moulder of Moulder- 
Oldham Co., Oklahoma City, Okla. 


Lovejoy on Sales 
HE concluding speaker of the 
first day’s session, Frank Love- 
joy of Socony Vacuum Oil Co., New 
York, warned his audience not to 
be complacent. He pointed out that 
with any product in the inception 
years margins of profit were wide, 
but narrow profit margins charac- 
terized the years of fulfillment. 
“You can’t eliminate compe- 
tition”, he said, “vou’ve got to wel 
come it.” 
Mr. Lovejoy 
that producing and selling a_bet- 


pointed out 


ter quality of goods at lower prices 
is the only way mass markets can 
be maintained. 

Merchandising has got to 
be put behind selling, Mr. Lovejoy 
declared. He defined merchandis- 


ing as common sense applied to 


Lovejoy also de- 


business. Mr. 
scribed it as the facility by which 
you surround your product with 


those things that appeal to the man 
on the street. 

“Find out why people buy. 
That’s the way you build business”, 
Maintenance panel participants: |. to r 


T. R. M. Coule, George C. James and 
Carl H. Galloway 


Mr. Lovejoy said. Salesmanship 
and merchandising is understanding 
how people react under certain con- 
ditions, he explained. 

Mr. Lovejoy said that his 
company’s service stations and 
trucks were painted red because it 
attracted more attention than any 
Other hints on mer- 
chandising that he listed 


1.) display goods on the right side 


other color. 
were: 


of the store; 2.) if you are going 
to sell women bargains, sell them 
downstairs; men’s bargains should 
be upstairs; 3.) stores for men 
should be on the shaded side of the 
street; stores for women on the 
sunny side. 

Salesmen should learn to saj 
“T don’t know, but I will find out 
for you” if asked something about 
their line they don’t know. 

Reputation, Mr. Lovejoy 
defined, as “what the other fellow 
thinks you are, not what you are.” 

His five rules of selling in- 
cluded: 1.) Don’t talk too much; 
2.) Never assume an argumentative 
manner; 3.) Inquire first and at- 
tack afterwards; 4.) Be sure that 
the buyer understands that you un- 
derstand his objection; 5.) Stick to 
one key issue. 

He also counselled his audi- 
ence in selling to use the word 
“why” at every possible opportu- 


nity. “Ask questions—find out 
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@ High lethal efficiency against common household 
insects 


@ Low order of toxicity 

@ No secondary aromatic solvents necessary 
@ Pleasant odor 

@ No visible crystalline residue 

@ Easy to formulate ; 


@ Strobane is a development of B. F. Goodrich 
Chemical Company : **Terpene Polychlorinates 
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Dept. CK-3, B. F. Goodrich 
Chemical Company, Rose 
Building, Cleveland 15, Ohio. 
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In Canada: Kitchener, Ont. 
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A Division of The B. F. Goodrich Company 
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G. H. Bruesch, Treasurer 


what the prospect is trying to do”, 
he explained. 
Sanitary supply salesmen 
should dress neatly, be clean shaven, 
wearing a clean shirt, clean, pressed 
clothes and with shoes shined. 
Dress the part of a person selling 
cleanliness, Mr. Lovejoy _ said. 
“Quality in a product is conveyed 
by the way in which the product 
is conveyed to the public’, he con- 


cluded. 


New Constitution 
LTHOUGH 


the adoption of the new by- 


consideration of 
laws and constitution as recom- 
mended by the constitution revision 
committee and the directors of the 
association was slated to be dis- 
Kelly 


announced that the board of direc- 


cussed at the meeting, \r. 


tors had voted to send the consti- 
tution back to the committee for 
further study. A new proposed set 


Burton Feinson, East V.P. 
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of by-laws and constitution will be 
sent out shortly, Mr. Kelly said. 


Maintenance Panel 

A PANEL discussion of build- 
ing maintenance, participated 

in by the superintendents of three 

of Chicago’s best known buildings. 

was one of the highlights of the 


second convention session, which 


followed the group luncheon on 
March 23. Thomas Coule of the 
Board of Trade Building; Earl 
Galloway of the 208 S. La Salle 
Street Building, and George James 
of the Chicago Temple Building 


spoke. Bernard Kelly acted as 
moderator. 
Although all three building 


(Turn to Page 185) 
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Acorn Paper Co., San Fran- 
cisco. First showing of a new 
toilet paper dispenser operating 
on an air jet. Actuated by a light 
finger tap on a lever which expels 
the paper without pulling it. Will 
conserve paper, according to Phil 
A. Wooster, president, who said 
the device will be available na- 
tionally shortly. Also shown was 
a new “Tretex” dispenser for 
paper roll towels, with a micro- 
worm drive operated by a crank, 
which is said to save from 25 to 
50 percent on paper. Available 
immediately. 

Airkem, Inc., New York. 
Full regular line of odor counter- 
containing chlorophyll 
Introduced at the show 


actants 
shown. 
was a new private label service on 
aerosol items in two fragrances, 
spice and needle pine. Peter J. 
Hopkins, jobber sales manager, 
in charge. 

American Dispenser Co., 
New York. Demonstration made 
of dispensers for liquid and pow- 
dered soaps, lotions, synthetic de- 
tergents, etc. Three new bowls 
presented with identical valves 
but with different designs to dis- 
tinguish between lotions, soaps, 
etc. Burton L. Feinson, vice pres- 
ident and sales manager, also ex 
plained a new system whereby 
jobbers can quickly figure cost 
of a gravity feed system in on- 
the-spot negotiations with pros- 
pective customer. 

American Hand Dryer Co., 
Philadelphia. Showed an electric 
dryer with push button starter for 
automatic hand and face drying. 


Equipped with a General Electric 
Co. “Ozonaire” system for des- 
troying objectionable odors. Wm. 
F. Kane, president, in charge, as- 
sisted by Jack Dempsey, and 
others. 

American Standard Mfg. 
Co., Chicago. Showed dust mops 
now packaged in reusable, poly- 
ethylene bags, which, according 
to Walter Krebs, vice president, 
value of 
stock on jobbers’ shelves. Also 
“Gibraltar” 


improve the inventory 


shown was a new 
brace attached to mop handles 
with split ring collar to impart 
perfect rigidity to the mop. A 
new “Du-More” mop, using Du 
Pont sponge yarn, was announced 
and other new products are under 
development, Mr. Krebs said. 
Armour & Co., Chicago, 
featured complete line of indus- 
trial soaps and synthetic deter- 
gents and presented visitors with 
miniature cakes of “Dial” toilet 
soap. Available also were formu- 
las for waterless and water type 
soaps in paste or jelly form, using 
other 


Armour products’ with 


necessary ingredients and includ- 
ing instructions for mixing. L. V. 
Merrill, sales manager, industrial 
soap department in charge. 
Atlanta Stamping Co., 
Rochester, N. Y. The company 
enters its 51st year of operations 
with an intensified advertising 
campaign for its line of galva- 
nized mopping equipment, ash 
and garbage cans and other main- 
tenance metalware. Featured was 
a divided mop pail, with compart- 
ments for detergent solution and 
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clear water. C. J. Dygert, sales 
manager, said Atlantic is now 
fully settled in its new one-story, 
air conditioned office building 
with about 10,000 square feet of 
floor space, erected to mark the 
first half century of achievement. 

Atlas Floor Surfacing Ma- 
chinery Corp., New York, featured 
the new 12-inch “Waxer King” 
floor machine introduced at last 
year’s show. In the near future, 
I. N. Lind, president, said a new 
dust pickup device will be avail- 
able, which, he explained, will be 
attached to the handle of a floor 
machine to pick up dust by the 
vacuum principle as it polishes. 
Accessory tools will also be avail- 
able for dusting of chairs, etc. 

Bobrick Dispensers, Inc., 
(formerly using name Bobrick 
Mfg. Co.), Los Angeles, showed 
two new models of soap dispens- 
ers with metal or glass reservoirs 
with an adjustable device for 
regulating amount of powdered 
soap delivered. Also shown, a new 
model all-metal liquid soap dis- 
penser of 18 0z. capacity and a 
new pump type, non-leakable 
lather dispenser. In charge were 
Wm. S. Louchheim, president, 
James E. Pollak, vice pres.—sales, 
and James E. Puleo, vice pres. and 
manager, eastern div. 

Breuer Electric Mfg. Co., 
Chicago. Full line of “Tornado” 
industrial vacuum cleaners, port- 
able blowers and all purpose floor 
machine shown. Several new ac- 
cessory tools, nozzles, squeegees, 
etc., for improved and faster pick- 
up, were introduced. A. A. Breuer, 
president, directed demonstra- 
tions by large staff of sales repre- 
sentatives. 

Buckingham Wax Co., 
Long Island City, N. Y., showed 
their line of waxes, liquid soaps, 
disinfectants, polishes and other 
specialties, including a waxless 
floor finish, “Tuff-Cote,” which 
the company’s chemist, Ralph L. 
Silverman, explained is non-slip, 
non-flammable, water resistant, 
long wearing and easy to apply 
or remove. Also shown was a new 
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anti-slip “Star” gloss wax with a 
high percentage of carnauba wax, 
available under private label for 
competitive pricing. Irving Wex- 
ler, general manager, also drew 
attention to the new monthly 
“Laboratory Release” service, 
providing technical information 
on new developments. 

Candy & Co., Chicago, 
made their first showing of 
Candy’s “Concentrated Concentr- 
ate” floor cleaner and wax remover 
containing 46 to 48 percent solids. 
This newest addition to Candy’s 
extensive line of waxes, polishes, 
cleaners, etc. is available only in 
55-gallon drums, Bob Lockhart, 
general sales manager, announc- 
ed. 

Chase Products Co., May- 
wood, Ill. New aerosol garbage 
can deodorant, released early this 
year, was among featured items, 
also a new “Chase-M” insect re- 
pellent aerosol, promoted for sub- 
urban garden parties and other 
“outdoor living’ uses. Among 
other new aerosols was a moth 
proofer and a rose and plant 
spray. Robert Svendsen, presi- 
dent, in charge. 

Chemical Service of Balti- 
more, Baltimore, Md. Three new 
products introduced: (1) a line of 
water resistant waxes with high 
gloss that set in 30 minutes. 
Available under private label in 
pails and drums from one to 55 
gallons; (2) a new cleaner with 
“colordyne,” a color brightening 
agent which restores and retains 
the original floor color; (3) ‘‘Sani- 
treet,” new no-flash liquid sweep- 
ing compound to be applied to 
yarn brushes for dustless sweep- 
ing. 3ernard R. Freudenthal, 
president, in charge. 

Colgate-Palmolive Co., Jer- 
sey City, N. J. First trade show 
demonstration was made of 
“Florient,” concentrated aerosol 
household deodorant which has 
been under test in selected mar- 
kets. Featured was “Ajax” clean- 
er in the new paste form, now 
available in drums and _barreis. 
R. O. Trowbridge, general man- 


ager, industrial department, also 
announced the availability short- 
ly of powdered “Ajax” cleaner 
in a new giant economy size con- 
tainer with sifter top. It will hold 
22 oz., he said, compared with 
the older 14 oz. can. 

Commercial Cleanser Co., 
Chicago. First showing of “Gri- 
mof”, a powdered hand soap for 
industrial use. Available in 5-Ib. 
carton with jobber’s name im- 
printed. Also, available in bulk 
under private label. Other pro- 
ducts of this 15-year old Chicago 
company include a hand dish- 
washing compound, a wall cleaner 
and a heavy duty floor cleaner. 
Roy H. and Leonard D. Dyck, 
comprising the partnership, re- 
ceived visitors at their booth. 

Davies-Young Soap Co., 
Dayton, O. Introduced two new 
products “Bol-Clean,” white 
emulsion cleaner in quart and gal- 
lon containers with fused-on silk 
Also “Dy-Dust,” 
antiseptic, fire proof, water misci 
ble floor treatment compound, to 
be applied to mop for dust con- 
trol. Howard Young and Lou 
Pollock, sales manager, in charge. 

Du-Fold Mfg. Co., Cleve- 
land, O. First showing made of 
a self-wringing cellulose sponge 
mop, constructed with — light- 
weight sheet aluminum and a re- 
designed handle bracket and lever 


screen labels; 


for improved squeegee wringing 
Also demonstrated by Ray R. 
3erndsen, sales representative, 
was a new model household mop 
two inches shorter in width than 
an older 10-inch model. 

E. I. du Pont de Nemours 
& Co., Wilmington, showed their 
popular cellulose sponge yarn 
which, according to R. J. Buck, 
advertising manager, is no longer 
on allocation and now in plentiful 
supply. New labels are available 
on the company’s label line, he 
said, each picturing one of the 
many uses of the yarn or cellulose 
sponges, to assist retailers in pro- 
moting sales. 

Essential Chemicals Co., 
Milwaukee, presented “Trust,” a 
now powdered detergent with 
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stspeensmnamienmaae “Genetron” propellents are ideally suited for formulating a 


wide range of aerosol products . . . household, drug, agricultural, 
industrial . . . many others. Offering optimum vapor pressures 
and excellent compatibilities, they can give your product many 
priceless competitive advantages in terms of performance and 
sales appeal over products marketed in ordinary containers. 

Today, “Genetrons” are the first choice of many leading 
aerosol fillers and marketers . . . and for good reason as you 
will quickly learn when you power your products with 
“Genetron” propellents. 
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INDUSTRIAL 
PRODUCTS 
+ Belt lubricators, dye pene- 
, trants, graphite lubricants, 
|, static eliminators, rust pre- 
ventives and cutters, de- 
» sign and stencil inks, etc. 
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DRUGS & COSMETICS 


Adhesive sprays, athletes 
foot preventives, bacteri- 
cides, nasal relief sprays, 
hair lacquers, shave 
creams, topical anesthet- 
ics, etc. 





HOUSEHOLD 
PRODUCTS 


Artificial snow, fire extin- 
guishers, air fresheners, 
golf ball renewers, gun 
oils, hosiery protectants, 
metal polishes, mildew and 
rust preventives, spot re- 
movers, suede restorers, 
waxes, water repellents, 
etc. 
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Some Important Advantages of Genetron Propellents! 


|. NON-TOXIC 5. OPTIMUM VAPOR PRESSURES 
NON-FLAMMABLE 6. CORRECT PARTICLE SIZE 
. STABLE, CHEMICALLY INERT CONSISTENT QUALITY 
EXCELLENT COMPATIBILITIES ECONOMICAL 


We'll Help you Formulate and Package! 
With one of America’s finest aerosol development laboratories, 
General Chemical is ready to offer you constructive help in the 
initial stages of your product development. Experienced tech- 
nical representatives will discuss your formulation requirements 
and provide the proper “Genetron” propellent compatible with 
your formula and its use. 

If you so desire, they will also guide you to sources of valves, 
containers, etc. For assistance, simply contact our “Genetron” 
Development Department . . . and talk it over. Complete con- 
fidence is assured. For full information, write to nearest General 
Chemical office listed below. 





“Genetron” Development Department 


GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Offices: Albany ¢ Atlanta © Baltimore * Birmingham © Boston * Bridgeport * Buffalo 

Charlotte * Chicago * Cleveland ¢ Denver * Detroit * Greenville (Miss.) ® Houston 

——— ¢ Kalamazoo ¢ Los Angeles * Minneapolis * New York ¢ Philadelphia 

itsburgh © Providence * San Francisco * Seattle © St. Louis * Yakima (Wash.) 
In Wisconsin: General Chemical Company, Inc., Milwaukee 


in Canada: The Nichols Chemical Company, Limited * Montreal « Toronto « Vancouver 














Basic Chemicals 


for American Industry 


CHEMICAL PROGRESS WEEK May 17 to 22 A Better America Through Chemical Progress 
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germicidal and deodorizing prop- 
erties. Now available in contain- 
ers from a 19 oz. household pack- 
age to 250 lb. drums, for food 
plant, frozen food locker plants, 
hospitals, institutions, etc. Dis- 
tribution territory is being gradu- 
ally expanded and will ultimately 
James Wheeler, 


be nationwide, 
announced. 

Federal Varnish Div., Chi- 
cago, made first public showing 
of a new light-color, non-yellow- 
ing liquid floor seal, “Stay-Light,” 
the quick drying characteristic of 
which eliminates room tie up and 
provides a perfect base for waxes, 
varnishes and gym finishes. John 
H. Lawson, president, G. E. 
Doerr, vice president, and George 
Flanagan, sales manager, direct- 
ed demonstrations. 

Franklin Research Co., 
Philadelphia. Introduced a new 
concentrated, high-potency, liquid 
wax remover, “Franklin’s Am- 
moniated Speedsope,” available in 
lithographed metal containers of 
from five to 55 gallons capacity. 
Richards H. Jarden, president of 
Franklin Distributing Co., in 
charge. 

Fuld Bros., Inc., Baltimore, 
Md. First showing made of 
“Quick Strip,” a wax and finish 
stripper, and “Staze,” a liquid de- 
tergent hand dishwashing com- 
pound. Available in a new fool- 
proof measuring device for dis- 
pensing both “Staze” and “Just,” 
a sanitizing disinfectant. Visitors 
were told about a new private 
label “Wear Well” 


waxes and the new Fuld color- 


service on 


affect lithography service, now 
extended to private label aerosol 
products. The company’s com- 
plete powder line has been exten- 
sively expanded to include new 
products, Jerry Cohen, in charge 
of advertising, said, and he reveal- 
ed that the number of Associated 
Just Distributors handling the 
Fuld lines has now passed the 
200 mark. Fuld, 
manager, in charge. 
Hammons Products, Inc., 
Fort Wayne, Ind. Featured was 
a new unbreakable polyethylene 


Joseph sales 
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metering dispenser for Hammons’ 
waterless hand soap with lotion- 
like lanolin and glycerine. Repre- 
sentatives told of the “Hand Care 
Stations,” installed at convenient 
locations close to workers, in fac- 
tories, offices, hospitals, service 
stations, garages, printing plants 
and other types of business, for 
quick, economical care of workers’ 
soiled hands without lost time for 
trips to distant washrooms. The 
soap, it is claimed, removes grime, 
oils, rust, inks, paints, 
adhesives and other contaminants 
and leaves no undesirable sticky 


grease, 


residue on the skin. The soap is 
used at Air Force bases and by 
the General Services Administra- 
tion in federal buildings in Wash- 
ington, the company states. A. 
H. Dickmeyer, president, directed 
presentation. 

Harley Soap Co., Philadel- 
phia. Featured “Creamedic,” a 
new antiseptic liquid hand cleaner 
and hand lotion, combining “G- 
11” with a cosmetic type lanolin 
hand lotion, to produce what is 
claimed is “the only product of 
its type on the market.” In charge 
were Robert E. Solly, Charles 
Solly and Murphy Cohen. 


Hewitt Soap Co., Dayton, 
O. Featured “WERX,” a new 
synthetic liquid floor scrub soap 
available in containers up to 55 
gallons. Also shown was a new 
milled toilet soap in miniature, 
half-ounce size for motels, hotels, 
etc. and a new automatic dish- 
washing compound. Business was 
lively, Tom Norris, veteran sales- 
man, said in the line of “Com- 
pliments of ...” boxes contain- 
ing either two or five cakes of 
toilet soap, distributed through 
janitor supply houses for gift use. 
Another popular seller, he said, 
was the Hewitt Gift Chest, con- 
taining ten miniature toilet cakes, 
four cakes of complexion soap, 
and one bathcake, all French mill- 
ed in pine scent. 

R. M. Hollingshead Corp., 
Camden, N. J. Displayed full line 
of sanitary maintenance special- 
attention on 


ties but centered 


“Check Slip,” a non-slip floor fin- 
ish, containing no wax, but im- 
parting a high luster. Applied 
like an emulsion wax and remov- 
able with detergents. Available 
since January, it was announced, 
is a chemical inhibitor for inclu- 
sion in corrosive liquids, to arrest 
corrosion in metal containers. W. 
L. Carolla, assistant director, in- 
dustrial maintenance chemical 
sales, H. G. Lederer, technical 
service, and Curt Friday super- 
vised demonstrations. 

Hysan Products Co., Chi- 
cago, introduced “Smooth,” a 
new waterless hand cleaner in 
self-dispensing container. Henry 
J. Brownstein, president, an- 
nounced completion of a new ad- 
dition to the plant to be used ex 
clusively for filling aerosols, both 
for their own use and on a custom 
basis for others. 

Illinois Duster & Brush Co., 
Chicago. Full line of brushes, 
mops, dusters, squeegees, wax ap- 
plicators, etc., shown. Stress given 
to a new “Diamond B,” toilet 
bowl brush comprised of a sponge 
to hold the solution and a plastic 
brush for hard scrubbing. All 
floor dusting mops are now made 
with nylon thread, John F. Ho- 
henadel, Jr., president, said, to 
prevent breakdown by detergents 
when mops are laundered. The 
company is observing its Golden 
Anniversary, a large poster in the 
booth announced. 

S. C. Johnson & Son, Inc., 
Racine, Wis. 


money saving deal on 


Featured was a 
three 
models of their floor maintenance 
machines through which dealers 
were offered discounts of $100 on 
two models and $50 on the third, 
provided orders for machines 
were accompanied by an order for 
100 gallons of any Johnson main- 
tenance products. Added as a free 
bonus was an “EZ-Lift” drum 
W. Barrett, Jr., 
chandising manager, in charge. 


cradle. J. mer- 

Keystone Scent Condition- 
er Corp., Philadelphia, announced 
scent 


an improved deodorant 


(Turn to Page 173) 
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Refined (Dewaxed) Bleached White Shellac is 
Synonymous with Quality and Uniformity! 
Its Low Acid Number Requires a minimumof Alkali 


Dissolves Rapidly and Completely. 


Insures Maximum: 


Durability Stability 
Ease of Application 
Mar Resistance 
Gloss Anti-Slip 


Preferred by Name Brand Manufacturers for Best Results! 


Sandardize wih GRP Today ! ! 





Factory: 39 Essex St., Jersey City 2, N. J. 


Warehouse Stocks in Principal Cities in United States and Canada. 


Phillip A. Houghton, Inc. 





GILLESPIE-ROGERS-PYATT CO., INC. 


Office: 75 West St.. New York 6, N. Y. 


GRP Agents 

Cleveland, O. Louisville, Ky. 

A. C. Mueller Co. B. H. Boyet & Co. 
Detroit, Mich. New Orleans, La. 

Matteson-VanWey, Inc. Griffith-Mehaffey Co., Inc. 
Indianapolis, Indiana Pittsburgh, Pa. 

Indiana Naval Stores Co. John D. Butts 
Los Angeles, Cal. Portland, Ore. 

E. B. Taylor Co. VanWaters & Rogers Co. 

















Water Resistance 


FTTH TU RMLLMALLUL LULL LALLA ST TTT LALIT LIU MITT 


San Francisco, Cal. 
E. S. Browning Co. 


VanWaters & Rogers Co. 
Drew, Brown Ltd. 


Vancouver, B. C. 
Drew, Brown, Ltd. 
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ANDELILLA wax, primar- 

ily a Mexican product, is 

obtained from a grass-like 
weed Euphoribia Cerifera Alcocer 
that grows in the semi-sandy soil of 
north and north-central states of 
Mexico and in the Big Bend area 
of Texas, north of the Rio Grande. 
The plant is cylindrical in shape and 
the wax is a protective coating 
found at the base of the plant to 
catch and hold water on the stalks 
so that it may be absorbed by os- 
mosis rather than run off the plant 
into the ground. 

The plant can be harvested 
all year round but is principally 
gathered from October to June. In 
vintage years, a small amount is 
harvested throughout the year in the 
southern portion of the growing 
area. The plant is harvested by 


farmers who belong to one of four 


principal unions, Coahuila, Du- 
rango, Nuevo Lion, Chihuahua, and 
one union-at-large which takes in 


several other states. These unions 
are subjected to control by the Mex- 
ican Department of Agriculture 
which sets quotas on how much 
weed may be harvested each year. 
The program bears a resemblance 
to the American farm support pro- 
grams and crop regulations. Due to 
a serious drought in Mexico dur- 
ing the summer of 1953, a govern- 
ment order forbids any further 
picking until September, 1954. 
The plant is harvested by 





Plants are bundled and carried by burros to 
central location. : 


Stalks are placed in large kettle of hot water. 
extreme right in photo, over furnace, center 
bottom of picture. 


Upper view of kettle in which wax is separ- 
ated from plants by boiling water, to which 
sulfuric acid is later added. 




















pulling it from the ground and 
shaking the dirt from the roots. The 
plants are then bundled and carried 
to a central location of the parti- 
cular union for the area. Here, they 
are stacked and dried until ready 
for the first stage of refining. 

The stalks are placed in a 
large kettle and hot water is added 
and brought to a boil. Sulphuric 
acid is added to hasten the separa- 
tion of the wax from the weed. A 
mechanical grate is employed to de- 
press the stalks and foreign matter 
from the surface. As the melted 
wax comes to the surface it is re- 
moved by skimming and placed in 
a drum where it is allowed to cool. 
The spent weeds themselves are 
collected, dried, and used for fuel 
in the “furnace” for further re- 
fining of the wax. The “furnace 
is extremely primitive, usually 
nothing more than a hole in the 
ground under the kettle where a fire 
is kept burning to heat the water 
to boiling. Sometimes, a piece of 
pipe is buried under the kettle to act 
as a firebox. 

When this primitive process 
is finished, the crude wax, which 
contains about 20 percent moisture, 
acid and other foreign matter, is 
taken to one of about five control 
refining plants. 

Here the wax is further 
treated by boiling in kettles with 
water and sulfuric acid. It is then 
washed with hot water and the 
water allowed to settle to the bot- 
tom where it is drawn off with 
other foreign matter. The molten 


All photos Banco Nacional de Comercia Exterior, F.A 
Mexico City. 


Mechanical grate 
stalks and foreig 


then poured 
at 





wax is then poured out on concrete 
floors and allowed to harden about 
24 hours. The wax is then broken 
up into chunks and packed in bags 
—80 kilos to the bag. is prime 
crude wax, an amorphous solid 
which is a deep brown color, is now 
ready for export. 

The great bulk of candelilla 
wax produced is consumed in the 
United States. Imports into the U. 
S. will range from approximately 
four million to 11 million pounds, 
depending on the growing season in 
Mexico. In 1951, approximately 4,- 
500,000 pounds were imported into 
the United States. 

The wax is used in floor 
waxes, polishes, phonograph re- 
cords, chewing gum, chocolate can- 


dy, sealing wax, paints and var- 


nishes, carbon paper, crayons, can- 
dles, corrosion preventives, elec- 
tric insulation materials, cosmetics, 
lipsticks, fur finish and the dental 
industry, to mention a few. It is 
used as a substitute and extender 
for carnauba wax. It has a melting 
point ranging from 153-160°F. and 
the final refining results in a light 
brown wax. 

In photograph below young woman 


breaks up hardened wax on floor. This 
prime crude wax is a deep brown 


Crude wax is then 
taken to one of 
about five control 
refining plants, 
where it is further 
treated by boiling 
in kettles. (Top, 
right). 


The wax is then 
washed with hot 
water and the wa- 
ter allowed to set- 
tle to the bottom 
where it is drawn 
off with other for- 
eign matter 


Molten wax is 
flowed out on to 
a concrete floor 
where it is allowed 
to harden for 24 
hours 


Wax is broken up 
by women, as in 
fourth photograph 
from top and 
packed in bags 


Bags containing 80 
kilos of wax are 
shown stacked up 
in storage, waiting 
shipment 






































Make more sales 
with sparkling PARADI’ 


There’s an easy way to avoid dull, 
off-color appearance in the paradi- 
chlorobenzene products you send to 
market. 

You can package a sparkling, 
snowy product — consistently — and 
reap extra sales as a result. 

Just specify PARAp1 (Hooker para- 
dichlorobenzene) for blocking, re- 
packaging, or dissolving. Here’s 
why: 

You get only paradichlorobenzene 
when you buy Parapt. The brilliant 
crystals are 100% pure—so pure they 
sublime completely, without a trace 
of residue. 

Even the clean aromatic odor of 


Parap! disappears quickly and com- 
pletely from clothing with only a 
brief airing—a good sales point for 
your demothing products. 

You can easily compress PARADI 
into blocks and pellets—its purity 
makes for rapid, efficient press op- 
eration. And you'll find it very easy 
to dissolve into liquid demothing 
sprays, for professional and home 
use. 

Seeing is believing ... Now is the 
time to plan for sales sparkle in 
your products—with Parapi. Check 
the seven convenient crystal sizes 
shown here, and order a trial quan- 
tity of PaRApi today. 


Don't say ‘‘paradichlorobenzene"’ ® 
—jut sy PARADI 


Shipped in fiber drums—25, 50, 100, and 200 Ibs. net. 


— um the Delt of the Eaith 


HOOKER ELECTROCHEMICAL COMPANY 












PEA No. 1—Repackage these big sparkling 
crystals, just as they come from the drum. 





‘ ~) ; 

RICE No. 1—Smallest crystals recommended 
for straight repackaging. Many housewives 
prefer this finer size. 





and pellets. Exceptionally free-flowing for 
automatic presses where dies must be refilled 
rapidly. 





a 
1a EA 
ih. Seen ® j 
m sorte e : 
RICE No. 3——For foot-operated presses you 


need a finer size like this, free-flowing but 
small enough to pack and compress easily. 









GRANULATED—Often specified for agricul 
tural use. 





POWDERED—If you melt-and-mold into blocks 
or pellets, you'll save the most time with this 
superfine fast-melting size. 


All photos actual size 
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Buffalo Ave. & Union St., Niagara Falls, New York 
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Jobber Wrings Sales 


rom ‘l'elephone 





NE very good sales oppor- 

tunity that sanitary supply 

jobbers sometimes tend to 
overlook is the telephone. Too often 
jobbers regard telephone calls light- 
ly or with downright suspicion. In 
many cases they pay little or no at- 
tention to telephone inquiries from 
other than regular customers as 
sales potentials. Usually it is assum- 
ed that price or product information 
sought by a telephone call is being 
solicited by a competitive jobber or 
by a customer checking on price. In 
the second instance the jobber gen- 
erally will not give the caller the 
information he seeks. Instead, he 
invites the caller to visit his place 
of business or else wait until he is 
called on by one of the distributor's 
salesmen. 

“We look at our telephone 
calls in a somewhat different light 
from most jobbers,” explains Her- 
man Goldberg, president of Carlea 
Janitor Supply Co., Baltimore. “To 
us, each call comes from someone 
who is definitely interested in buy- 
ing. Because we cater to our cus- 
tomers, we give them whatever in- 
formation they are seeking over the 
telephone. And it has paid off!” 

Mr. Goldberg reasons that 
his competitors know his prices 
without calling. If they do want 
to obtain them, they can do so in 
one way or another. He feels, there- 
fore, that he has nothing to hide 
from his competitors. 

Since the telephone caller may 
not have an established source for 
his sanitary supply needs, or is look- 
for a new one, he should be treated 
as a prospective customer. There 
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By Phil Lance 





fore, everyone who calls Carlea 
Supply Co. is dealt with as satis- 
factorily as when he is personally 
contacted. 

“If a caller is told that he 
can be furnished with the informa- 
tion he seeks only by coming to the 
jobber’s place of business or by 
waiting until one of the firm’s sales- 
men calls on him, the chances are 
that the caller will tell the jobber 
to forget it and call another sani- 
tary supply firm,” Mr. Goldberg ex- 
plains. “When we give information 
over the telephone, the conversation 
can be continued and gives us a 
better chance to know the needs and 
requirements of the prospective cus- 
tomer, 

“Of course, it may be point- 
ed out that a customer may hang 
up once he knows a price or gets 
other information. But our experi- 
ence has showed this not to be the 
case. In fact, some callers are so 
surprised to have someone talk to 
them freely over the phone, that 
they may place an order even if the 
price is somewhat higher. 

“In the main, however, we 
can usually discuss the situation 
with the customer once we have 
spoken to them. They gain con- 
fidence in us because we speak open- 
ly and frankly over the telephone- 


and not in some guarded way. Even 
if our price happens to be higher, 
or some other point may require an 
explanation, we are better able to 
work it out. So far, we have been 
successful in personally contacting 
every caller that has telephoned us 
because they felt that we deserved 
to meet them after speaking so 
freely on the telephone.” 


Handling Calls 

UCH has been said for tele- 
M phone book advertising and 
the proper manner of answering 
telephone calls. But little has ever 
been discussed about the proper way 
they do 


of handling calls when 


come in. Not only do some jobbers 
refuse to give out information over 
the telephone, but many of them 
have informed 


poorly personnel 


answering calls. It is possible that 
a caller wants to talk about proper 
floor care or the condition of certain 
materials that may have been stored 
in a warm or cold location, or per- 
haps the caller wants to know if 
there is a chemical or cleaner for a 
particular job. Such questions, in 
addition to requests for prices, come 
in over the telephone every day at 
Carlea 
because the firm 


and they result in business 
knows how to 


handle such calls. 


Telephone inquiries mean business, 


Baltimore jobber finds. 


Such calls 


provide good sales opportunities. 
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ROSYNTHIA... unsurpassed 





in lasting floweriness, 


strength and dollar value 








ROSYNTHIA...a new Givaudan creation, offers tremendous value 
to the creative perfumer. 


| 
| Developed after long study of the chemical constituents of natural rose, 
| ROSYNTHIA has all the qualities needed in a specialty of this 
| type... floral strength, odor value and lastingness. It can be used 
as an excellent extender or as a replacement for natural 
Otto of Rose and Rose de Mai Absolute, having their 
complementary qualities while offering a large saving in cost, 
plus the assurance of continued availability and uniformity. 









This new development is the latest of many which have 


established Givaudan as a leader in the field. d 
GiIiVAU DAN 


\ 


Better perfume materials through constant research and creative ability 


GIVAU DAN-DELAWANNA, INC. 
330 West 42nd Street . New York 36, N.Y. 


Branches=Philadelphia « Boston « Cincinnati « Detroit 
Chicago e Seattle + Los Angeles e Toronto 




















“First of all,” says Mr. Gold- 
berg, “the person answering the 
phone should be as well versed in 
the business as the salesmen who 
the trade. If a 


calls pertaining to a problem or 


contact customer 
situation that may have cropped up 
and is told that someone will have 
to call back to give the answer, or 
that they will have to call later and 
talk to the person who knows the 
answer, they become disgusted. 
Usually, if a person telephones for 
information he wants it immediate 
wait until 


ly. Otherwise he could 


a salesman calls. That is the reason 


why we have a very experienced 
employee to take all incoming tele- 


phone calls.” 


Phone Clerk a Salesman 


M“ Goldberg regards the clerk 
answering the phone as a 
salesman. She sits in on salesmen’s 
meetings, is briefed on new prod- 
ucts like a salesman, examines new 
merchandise as it comes in, checks 
stocks with the rest of the personnel 
and is required to study all avail- 
able literature of manufacturers. In 


fact, the telephone clerk must be 














ask why a certain wax that they are 
using has suddenly become too thick 
to apply properly. Another caller 
may want to know if it is more 
economical to use cake soap or em- 
ploy liquid soap in dispensers. An- 
other may want to know how long 
it will take to clean and polish a 
floor of a certain area and what 
the cost of the job will be. Giving 
factual and helpful information over 
the phone cements an unseen rela- 
tionship that later may become per- 
sonal. So as far as we are concern- 
ed, we will give out any informa- 
tion over the telephone that is re- 
quested.” 

The sanitary supply business 
is continually being glamorized or 
elevated to more dignified levels by 
Carlea. Salesmen contacting pros- 
pects and customers must be high 
tvpe persons who speak well and 
have good vocabularies. It’s not 
only the product involved that the 
customer gets to know, but also the 
people selling it. In order to raise 
the standards of this business and 
conduct it on a dignified level, every 
opportunity is taken to heighten in- 


terest in sanitary supplies. 




















even better versed in the phases of 
sanitary supplies than a salesman. 


“In many cases, our tele- 
phone clerk is our first contact be- 
tween a customer and our organiza- 
tion,” explains Mr. Goldberg. “Not 
only do our regular customers call 
in from time to time, but others do 
When handled correctly, 
our telephone clerk can arrange to 


as well. 


have one of our salesmen call on 
them. 


“For example, a caller may 





the exception of some nationally ad- 








Herman Goldberg, presi- 
dent of Carlea Janitor Sup- 
ply Co., Baltimore, looks 


over his display of brooms 
and dispensers 





A very important person in 
the Carlea organization is 
the telephone operator, who 
is regarded by the firm as 
one of its salespersons 














All products sold by Carlea 
bear their own private label with 





that also 


stock. The firm has special reasons 


vertised products they 
for wishing to sell almost every- 
thing that it handles under its own 
label. 

“When a customer buys a 
product bearing our own label, he 
cannot buy it elsewhere,” says Mr. 
Goldberg, “this builds up a demand 
for our products. Furthermore, it 
helps us to combat competition. In 
the sanitary supply business, one 
jobber competes against another in 
order to make a sale and prices are 
cut. When we sell merchandise bear- 
ing our own label, the price of our 
products cannot be compared with 
those of another. However, if we 
carried the same brand as a compet- 
ing jobber, then the customer could 
play one jobber against the other 
to get the best price. As it is, our 
prices are safeguarded.” 

\lmost all jobbers carry the 
general line of merchandise that the 
next one does, Mr. Goldberg points 
out. Therefore, the most important 
basis for doing business is by build- 
ing up a demand for a certain brand 
of products, and promoting stronger 
customer ties all the time, 

“Our salesmen give custom- 
ers every attention required and 
every satisfaction demanded,” says 
\lr. Goldberg, ‘‘and when customers 
that 
with them in almost every respect, 


know a jobber will cooperate 


their demands actually diminish. 
Our customers know that they are 
not sold on a hit-or-miss proposi- 
tion. They know we want them for 


long term customers and so they can 








Mr. Goldberg looks over 
his stock of chemical 
specialties items, many 
of which bear the com- 
pany’s own label. Mr 
Goldberg feels private 
label merchandise gives 
him a competitive ad- 
vantage 






























Perfection in Reubber _ Matting 


MeCANS..-- 


To gather dirt and keep it from spreading 


Result is 
A cleaner place with more customers 


Use 
Wear Proof’s 50 years’ experience 
for quality 


Wear Proof Mats pictured are: 
Top: Cross-Rib Runner 
Center: Shad-O-Rug 
Bottom: Tile Runner 


All styles available in Black, Red and Green. 
Cross-Rib Runner in chemical and grease 
proof NIRU in White and Grey only. 


Write for information 
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Pie EMO WU 1 tno'svwrmeric- waxes 


Petrolite Waxes are highly refined, carefully con- 
trolled, consistently uniform petroleum-derived 
products. Every phase of their manufacture takes 
place in a modern refinery devoted exclusively to 
the production of fine waxes. We invite you to com- 
pare Petrolite specifications and characteristics with 
any similar waxes, microcrystalline, vegetable or 


synthetic. 


P E T R 0 LI T i C 0 R P 0 R AT | 0 N Petrolite Waxes are stocked at Jersey City, 
N. J., Chicago, Ill., Los Angeles, Calif., 
and at the refinery in Kilgore, Texas. De- 

WAX DIVISION liveries are F.O.B. shipping point nearest 
CHRYSLER BUILDING, NEW YORK 17, N. Y. customer. 
P. O. BOX 390, KILGORE, TEXAS Complete information, prices, technical data 


and ples are available on request. 
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rely on us more fully. 

“For example, every time 
that we sell a new customer or even 
sell a new product to an old custom- 
er, our salesmen must check back 
in a day or two after delivery to 
find out if the products are satis- 
factory. Such interest on our part 
shows the customer that we intend 
to give them complete satisfaction 
and thus we build up their good- 
will. 

“Many times, a customer may 
purchase a new product from us 
and not be pleased with the results 
because they did not use it correctly. 
Our salesmen will gladly make a 
rush call on that customer and 
demonstrate the right way to use 
the product. Service such as this 
builds up lasting customer ties.” 


Limits Promotional Work 

ARLEA feels that its best pro- 

motion is the personal contact 
between the customer and the firm. 
Carlea seldom does any mailings, 
relying mainly on stuffers inserted 
in bills. The company feels that 
customers have little time to spend 
on such material. Their main con- 
tact with prospects and customers 
is over-the-phone, which is the rea- 
son why so much emphasis is given 
to telephone conversations. 

Carlea has several listings in 
the classified section of the telephone 
book to interest prospective custom- 
ers. These listings are under janitor 
supplies, sanitary maintenance, floor 
machine rentals and sales, paper 
products and others. The telephone 
number of the firm also stands out 
boldly on the panels of its delivery 
truck. 

Each of 
has approximately 200 customers on 
whom he calls regularly. Carlea 
salesmen devote their efforts in and 


Carlea’s salesmen 


around Baltimore proper because 
they feel that there is plenty of 
ground to be covered in their own 
backyard. Any salesman who can- 
not sell a prospect within a six 
months period must turn that pros- 
and 





pect over to another salesman 
this usually does the trick. In some 
instances, no matter what a sales- 
man does he is unable to sell a 
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prospect. Yet another saleman may 
take over the account and it will 
become one of the jobber’s best cus- 


tomers. 


Floor Machine Specialist 
M R. Goldberg’s own forte is 

selling floor machines. Even 
though all salesmen may rent or 
sell them, Goldberg likes to handle 
this business personally. “We never 
discuss the price of a floor machine 
with a customer until we can show 
them in black and white, how the 
use of the machine will save them 
money,” says Mr. Goldberg. When 
a customer shows an interest in a 
floor machine, we get them to tell 
us how much they pay for labor. 
Because this is about 90 percent of 
the total cleaning cost, we show 
them how much time and labor a 
floor machine can save. This is 
usually the clincher in a floor ma- 
chine sale.” 

On the other hand if a cus- 
tomer is told immediately that a cer- 
tain machine costs $300 or even 
$200, they immediately raise objec- 
tions to buying it. But by show- 
ing the customer how much money 
he is saving each time he uses the 
machine, he sees how it pays for 
itself and actually saves him money. 

Mr. Goldberg likes to cite the 
example in which it took two em- 
ployees of one of his customers a 
full day to wash and wax a certain 
floor. The task was performed 
weekly. The customer was shown 
how one employee with the aid of 
a floor machine could do it in half 
a day, thereby saving a-day-and-a- 
half-pay. This more than covered 
the monthly payments to finance the 
payment for the machine, and thus 
a sale was made. 

Carlea tries to simplify its 
own internal methods of conducting 
its business as much as possible, so 
that more time can be spent on sales. 
One of the paperwork details that 
has been cut and has also saved 
the jobber money, is the policy of 
paying invoices rendered by the 
manufacturer. 

By paying invoices as they 
arrive, this jobber does not have to 
set up an accounts payable ledger. 


As soon as the invoice is paid, the 
date payment was made is marked 
on the duplicate invoice and filed 
under that manufacturer’s name. 
This not only saves addition- 
al record keeping but has other 
benefits. 
facturers are paid promptly, they 


First of all, when manu- 


look upon the jobber as a good 
customer and they will go out of 
their way to satisfy him. Further- 
more, by paying invoices promptly, 
this jobber is able to take advantage 
of discounts offered for prompt pay- 
ment. They are not overlooked. 

“Discounts enjoyed through 
prompt payment of invoices actually 
amount to unseen profits for the 
jobber,” says Mr. Goldberg. “Why 
shouldn’t they be taken advantage 
of? In fact, some of the discounts 
that a jobber can take amount to 
more than the interest on loans of 
the same amount as the invoice. So 
we cut internal paperwork and add 
unseen profits to our business by 
paying on invoices.” 

A cost wheel maintained by 
the clerk approving payments on in- 
voices helps to keep everyone in- 
formed of price changes and fluctua- 
tions. This is a small index wheel 
that has a card for every manufac- 
turer and product purchased by the 
jobber. As invoices are OK'd for 
payment, the card is checked against 
the price on the invoice and chang- 
ed, if necessary. This change is also 
recorded on individual slips that are 
given to salesmen so that they can 
make price changes in their own 
records. In this way, there is no 
conflict of price anywhere in the 
organization. 

A special shelf type of fix- 
ture has been constructed where all 
types of product literature is retain- 
ed. This is called the library. Sales- 
men replenish their supply of litera- 
ture each day before leaving. The 
information is used constantly by 
the telephone clerk. 

“When a customer calls to 
ask questions about certain prod- 
ucts, our clerk can usually pick up 
something in the library that will 
the customer’s question, 
(Turn to Page 187) 


answer 
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Wyandotte offers you é 
these advantages when you : 
f | 
buy LINDANE: ee | 
bine 
1. A free-flowing, easy-to-handle product, tom. 
competitively priced—chemically stable and # ox 
readily formulated into solutions or powders. fg 


Rapid delivery, in any quantity, from 
strategically located regional plants and 
warehouses. DDT (technical) and fumi- 
gants also available. ao. 





Technical assistance of an experienced ¥7 
entomologist. x 


4. Constantly high quality products from a 
basic producer of chemical raw materials 


~~?" 
dra * 


ee eee 


x ‘ 

for 64 years. ae 
a 

We will be pleased to receive your requests for 4) ‘ 
prices, technical assistance, delivery data, or % ¥. 
information on other problems you may have. (Fe: 
Your inquiries will get prompt attention. Just ae 
fill in the coupon and mail today, or address a pe 
letter to: Wyandotte Chemicals Corporation, yy 
Dept. SS, Wyandotte, Michigan. Offices Ris 
principal cities. ve 
et 

Pash 
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Wyandotte Chemicals Corporation 
Dept. SS, Wyandotte, Michigan 






(J Plecse wire current price quotation on Lindane. 
[] Please send Lindane sample. 


() Have representative call. 
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Whats in Vogue 


GaG 


BIOLOGICAL TESTING 


Trends in the current demand for biological testing 
programs are frequently evident to an independent 
laboratory such as Foster D. Snell, Inc., which offers 
a variety of such services. These are the procedures 
most in demand at present: 
MICROBIOLOGY: 
Test of fungicidal agents and of the mildew re- 
sistance of a wide variety of materials. 
DISINFECTANT FORMULATION: 
“Use” tests, related to service conditions, for com- 
parison with phenol coefficient values. 


TOXICOLOGY: 
Screening procedures for determining relative in- 
dustrial hazard, or as a guide in precautionary 
labeling. 

CLINICAL and CONSUMER TESTS: 
Programs with human subjects in which the psy- 
chological factors are investigated. 

ODOR and FLAVOR EVALUATION: 


Sensory panel methods for the investigation of 
such problems — the “objective” reaction versus 
the “subjective” “reaction”. 


Your Needs 


If you have such problems in any of 
these fields, please send details for 
our comment or quotation — free. 


RESEARCH LABORATORIES 


FOSTER D. SNELL inc.-0 


29WEST 1S*ST.NEW YORK I1,N.Y.—WA 4-8800 
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What's New 


(From Page 161) 





block containing “K-29,” to im- 
part longer life to the deodorize 
block used in the company’s Key- 
thol electric deodorizer. A West- 
inghouse clock-radio was given 
away to the person guessing most 
closely the number of scent blocks 
in a large plastic bag. Henry 
Hellyer, Jr., sales manager, in 
charge. 


Kleenette Mfg. Co., Chi- 
cago, showed its line of metal 
scouring sponges and announced 
that in about another 60 days two 
new products will be added to the 
line. K. W. Zimmer, president, 
and Mrs. Eleanor R. French, sec- 
retary of the firm, headed the 
demonstrators. 


Kurly Kate Corp., Chicago, 
featured three new continuous- 
ribbon, metal sponges of either 
stainless steel, bronze or stainless 
nickel silver. Ed D. Matz, presi- 
dent and Herbert F. Tiffen, sales 
manager, in charge. 


Laitner Brush Co., Detroit, 
made the first showing of a new 
“Laco” heavy duty car spray 
fountain brush with fibers mount- 
ed in a one-piece rubber block 
and equipped with a polyethylene 
attachment on handle, holding 
eight ounces of a liquid detergent 
that is released by finger tip con- 
trol. E. Carter Laitner, sales man- 
ager, and Wm. Laitner, advertis- 
ing manager, in charge. 

Frank Miller & Sons, Chi- 
cago, manufacturers of sweeping 
compounds and dust mop treat- 
ments, stressed a new “Quix- 
weep” emulsified solution for dust 
mops, brooms and dust 
cloths, which was placed on the 
market late last year. George 
Bruesch, sales manager, in charge. 

Moore Bros. Co., New 
York, showed 27 models of their 
dispensers for liquid, lather and 
powdered soaps and announced 
the availability without charge of 
a display board for dealers pur- 


yarn 
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chasing a certain number of dis- 
pensers. Martin J. Peters, vice- 
president, in charge. 

Moran Brush Mfg. Co., 
Hamden, Conn. Four new brushes 
were shown: (1) a plastic garage 
broom, which is not affected by 
gasoline or moisture; (2) a fac- 
tory broom in 12 to 36 inch widths 
with a steel wire center to handle 
heavy dirt, black tampico fibers 
for coarse dirt and an outer casing 
of horse hair and saran for fine 
dirt; (3) a white Shalan or Swiss 
block for hand scrubbing of milk 
cans; (4) a black and white plas- 
tic fiber floor brush with heavy 
center and of outstanding eye ap- 
peal derived from the white fibers. 
The company, which has special- 
ized in brushes for 85 years, is 
headed by Miss Lillian Moran, 
who was present with her sales 
staff. 

G. H. Packwood Mfg. Co., 
St. Louis. New “Pax Hel-Cat” 
metal cleaner shown, of either 
alkaline or emulsion type to be 
sprayed or brushed on surfaces or 
used in a soak tank in industrial, 
railroad, refinery or other like ap- 
plications. Also a new “Pax” 
hecto ink cleaning cream in tubes, 
cans, pails and drums, for easy, 
quick removal of duplicator ink 
stains, typewriter ribbon and car- 
bon paper smudges. A. J. Mc- 
Laughlin and Richard G. Maus, 
regional managers, in charge. 

Peck’s Products Co., St. 
Louis. Five new products shown: 
(1) “De-Wax” for removal of old 
built-up wax, contains no ammo- 
nia or pine oil; applicable to all 
types of floors; (2) “462 Fluff,” 
a hand dishwashing compound; 
(3) “Pepcol 60”, a concentrated 
detergent cleaner with built-in 
viscosity, perfume, color and se- 
questering agent; (4) “Peck’s 
X-50”, toilet bowl cleaner; (5) 
“Zoneaire”, deodorant block, 
which can kill spore-caused 
odors in rest rooms. Leo G. Peck, 
vice president and L. W. Peck, 
secretary-treasurer, in charge. 

Ponsell Floor Machine Co., 
New York. Showed a new 16- 


inch heavy duty noiseless floor 
scrubbing machine with a 4% 
gallon tank and an 18-inch squee- 
gee and having a 72-inch static 
water lift. R. A. 
dent and sales manager, in charge. 

Puro Co., St. Louis, Mo. 
Three new chemical specialities 
shown: (1) “Sana-Kleen, T-77”, 
toilet bowl cleaner in cake form, 
for placing in flush tank; (2) 
“Sana-Air”, wick type room de- 
odorant; (3) “Miracle” moth 
balls. W. Howard Zachritz, sales 
manager, said the company is now 


Ponselle, presi- 


handling as jobbers, a line of sand 
and water cigarette urns. 

Rapids Machinery Co., 
Marion, Ia. showed their “Mar- 
ion” mixer and a smaller Marion 
pre-mixer for batch mixing of 
dishwashing compounds, powder- 
ed hand soaps, sweeping com- 
pounds, ete. Demonstrations 
made by Vance J. Coleman, prop- 
rietor. 

Rex-Cleanwall Corp., Bra- 
zil, Ind., made first showing of a 
new 14-inch light weight high 
speed scrubber with adjustable 
handle, recently added to their 
extensive line of floor mainten- 
ance equipment of all types. 
James H. Longshore, president, 
in charge. 

Silver Creek Precision 
Corp., Silver Creek, N. Y., made 
first showing of a small model 
“Micro-sol” 
control of mosquitoes, plant and 


fogger-duster, for 


cattle insects, and other flying in- 
sects. The device is being widely 
used, he said, by municipalities 
and on government air bases for 
mosquito control. Lawrence 
Schmitt, president, headed sales 
staff. 

Solvay Sales div., Allied 
Chemical & Dye Corp., New 
York. Presented “Orthosolv”’, a 
new emulsified orthodichloroben- 
zene solvent for grease; miscible 
in water, used for floor scrubbing 
and recommended as a garbage 
deodorant and for other uses. F. 
manager, New 
3ates, Jr. Chica- 


30ehm, sales 
York, and G. V. 


go sales director, in charge. 
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W. J. BUSH « CO., Inc. 
Essential O:4 


19 West 44th STREET. NEW YORK 36. N. Y. ® Murray Hill 7-5712 





CUT COSTS - INCREASE PROFITS 


with 


TRI-0-GLOSS EMULSION PASTE WAX 


Specifically prepared for use on asphalt wax cannot be used. Prevents bleeding of 
tile, rubber tile and composition floors. colors, pitting, and softening of rubber 
tecommended wherever solvent type floor composition and asphalt tile. 


Hard Facts That Sell TRI-O-GLOSS EMULSION PASTE WAX !!! 


@ Bears Underwriters’ Laboratories seal of approval as an anti-slip floor 
treatment material. 
























@ Saves work — cleans, polishes and protects floor in one operation. 

@ Spreads evenly and smoothly. 

@ Lasts longer — does not easily mar, crack or scratch. 

@ Economical to use — approximately one tablespoonful will wax three 
square yards. 

@ Made with the finest available waxes, under strict laboratory control. 


Packed in 20 oz. cans —- 5 Ib cans — 35 lb. pails 
Send for samples and further information 


TRIO CHEMICAL WORKS, INC. 


341 SCHOLES ST. BROOKLYN 6, N. Y. 
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Standard Coffee Co., Inc., 
New Orleans, presented its line 
of liquid soaps, disinfectants, and 
water emulsion waxes, manufac- 
tured by its industrial products 
division for the past 2% years. 
The company distributes coffee, 
primarily in house to house sales, 
and developed the sanitary chem- 
ical line to diversify and expand 
its operations. Appearing at the 
NSSA show for the first time, 
John Clark head chemist, and 
Kenneth B. Thompson, Jr., sales 
promotion announced 
that the industrial division is now 


Manager, 


further expanding bulk distribu- 
tion through sanitary supply job- 
bers. 

Sterwin Chemicals, Inc.., 
New York, made an advance 
showing of a new polyethylene 
container to hold their “Roccal” 
sanitizing agent, whose use on 
about 50 percent of Sterwin prod- 
ucts will start about May 1. The 
container, of five gallon capacity, 
is believed to be the largest made 
to date from this popular plastic. 
It will be provided with a heavy 
over-pack and, being unbreakable, 
should prove cheaper than the 
older glass containers used, said 
Edward P. Hassler, sales manag- 
er. 

M. D. Stetson Co., distri- 
bution affiliate of the Strapavac 
Co., Boston, Mass., demonstrated 
a new portable vacuum cleaner 
for janitor use. The unit is strap- 
ped on the operator’s back to per- 
mit him to move freely. A 34 H.P. 
motor and dust bag are housed in 
a unit, 14 x 14 x 7% inches and 
weighing 10 Ibs. Power is prov- 
ided through an extension cord 
plugged into any outlet. Suction 
through the floor brush or other 
accessory cleaning attachments, 
is rated at 56 inches water lift. 
The cleaner has been on _ the 
market for one year, Max Stetson, 
sales manager, said. Until now 
distribution has been confined to 
the New England states but is 
to be expanded through jobbers 
lined up at the Chicago show. The 
Stetson company also manufac- 
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tures a line of liquid soap, deter- 
gents, cleaners and waxes. 

Superior Rubber Mfg. Co., 
Chicago, made their first showing 
of a new “No-Trax” rubber car- 
pet tread, designed and fabricated 
to resemble a broadloom carpet. 
It will be available in 24, 27, 36 
and 48 inch widths, Wm. F. Plow- 
field, eastern regional sales man- 
ager, said. 

Shown in the booth as an un- 
usual curio was a “Pneu-Mat”’ 
golf mat used for 12 years in a 
club house locker room, which 
showed no signs of damage from 
golfers’ spiked shoes. This long 
wearing quality, C. J. Wood, pres- 
ident, explained, is due to the res- 
ilient basket weave construction 
of the mat. 

Uncle Sam Chemical Co., 
New York, made first showing of 
a new “Non-Skuff” floor wax 
compounded with a vinyl type 
resin, for use on any type floor. 
It maintains a bright luster after 
application, will not scratch or 
scuff and is not affected by freez- 
ing, Herman Schwartz, sales man- 
ager, claimed. Also presented was 
Uncle Sam’s private label service 
on the company’s maintenance 
chemicals. 

James Varley & Sons, Inc., 
St. Louis. Presented a “Spear- 
mint” aerosol, also the following 
four other new products, shown 
for the first time: (1) “Varco 
Pine”, a pine oil disinfectant ; (2) 
“Varco” chlorine tablets, packed 
100 to a jar; (3) “Varco” chlora- 
mine tablets, packed 50 to a jar; 
and (4) “Junior Q-Tabs”, same 
formulation as the regular quater- 
nary ammonium “Q-Tabs”, but 
making only one gallon of sani- 
tizing compound, instead of the 
2 gallons made by the older tabs. 
Jack C. Varley, president, James 
G. Varley, sales manager, and 
Walter Landwehr, plant manager, 
directed activities of a large field 
staff. 

T. F. Washburn Co., Chi- 
cago, made first showing of “Lock 
Step,” a protective coating, devel- 
hard 


oped for maintenance of 


grease-proof asphalt tile floors. 
Emphasizing the promintently 
displayed sign “No Monkey Busi- 
ness, Please,” “Mac” Magee, vice 
president of Washburn and a past 
president of NSSA, had a small 
caged monkey at the exhibit. 

Wear Proof Mat Co., Chi- 
cago, made first showing of a 
cross rib runner, 48 inches wide, 
which, said Herbert Soellner, was 
shown by a consumer survey, to 
be preferable to previous stan- 
dard 36 inch width. Stress was 
also given Wear Proof’s popular 
“Niru” shad-o-rug, a synthetic, 
grease and chemical proof rubber 
mat sold for many years. Miss C. 
A. Metzelder, president of the 
company for two years, directed 
the sales activities. 

Windsor Wax Co., Hobo- 
ken, N. J., had on their list of 
new products a “Wintone No. 
245” wax which cleans, polishes 
and protects vinyl floors only; 
“Win-coat” glossy antislip floor 
finish; “Hi-Shine” long lasting, 
hard resin wax for elevator floors ; 
and “Windsor No. 88,” a new 
anti-slip water emulsion paste 
wax, for asphalt tile and rubber 
floors only. Jacob Kahn, presi- 
dent, and Louis Kahn, vice presi- 
dent, in charge. 

Wyandotte Chemicals 
Corp., Wyandotte, Mich., made 
first showing of a new rug sham- 
poo for on-location machine ap- 
plication or for hand use on small 
areas. Featured also was the new 
“Dual-Pak” container with poly- 
ethylene inner bag for packing 
Wyandotte’s dishwashing, sanita- 
tion and maintenance products. 
In charge were Howard Hastedt, 
Chicago area manager, J. E. Ever- 
hart, Chicago sales supervisor, 
Walter Heft, 
and Fred King, manager, food 
and beverage sales. 

Zimmerman Brush Works, 
Chicago, made first showing of 
“Steel-Grip” a shed-proof metal- 
backed counter brush for food 
shops and retail stores. Mike A. 


technical service, 


Zimmerman, vice president, in 


charge. 
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Buckeye 
DYSH 
FOR HAND DISH WASHING 


CONCENTRATED 
LIQUID DETERGENT 


INSTANT SUDS 
IN ANY WATER 


HIGHLY 
ECONOMICAL 


IT’S CONCENTRATED 


QUICKLY REMOVES 
GREASE and SOIL 


Proven highly successful in all types of food 
servicing and processing plants where there 
is hand dish washing. Dysh is economical — 
only 2 ounce to a gallon of water! It’s easy 
on hands and skin. For the best results use 
Dysh with patented Buckeye Dyjet, the out- 
standing faucet dispenser with finger-tip 


royele us) & ; 


DAVIES-YOUNG SOAP COMPANY DYSH 

P. O. Box 995, Dayton 1, Ohio 

(CD Send free sample () Have your representative call 
(CD Send further information 

NAME 


ADDRESS 











QuauiTy The DAVIES-YOUNG Soap Company 
SINCE 1844 P.O. Box 995 Dayton 1, Ohio 
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Snatch up dust 
QUICK — EASY 
with 
the _ 


x X — the most 
amazing performer 
ever created for fast, 

““ thorough dust removal. Doubles labor efficiency. Just 
once over—lightly—and the floor is like new! A dura- 
ble giant in a range of widths from 1 to 5 feet! (Can be 

_ removed from block for washing.) . 


~ a . 
and for wet mopping: i 
Our nationally-famous é, 





” Siediasinie of maintenance 
men use only VICTORY 
MOPS for wet-mopping. 
They know from experience 
the VICTORY with its 
sturdy, heavy-duty yarn, is 
in a class by itself for quick 
pick-up, for durability, for 
true economy ... Try it and 
you'll agree enthusiastically! 

















HOLZ-EM | 
, APPLICATOR | 


This applicator seems to have no sales limit! Used by more pro- 
fessionals than any other . .. HOLZ-EM is constructed of sheepskin 
especially selected for correct wool-texture. Assures even-spreading 
of wax, seals, varnish, etc., to any type of floor. 


these AMERICAN STANDARD products from your 
regular supplier. He has them—or can get them for 
you. If not, write direct for complete details and prices. 


“TOPS IN MOPS”’ 


AMERICAN STANDARD MFG. COMPANY 


Incorporated 1908 
CHARLES E. KREBS and WALTER O. KREBS 
2515 S. GREEN STREET « CHICAGO 8, ILL. 
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Sales Award to Lever 

J. Gordon Lever, a sales rep- 
resentative for A. Schrader’s Son 
Division of Scoville Manufacturing 





J. Gordon Lever 


Co., Brooklyn, was among those 
honored at the Distinzuished Sales- 
man Award Banquet held recent!s 
at the Hotel Waldorf Astoria, New 
York. Mr. Lever, who covers north- 
ern New Jersey, New York State 
and northeastern Pennsylvania for 
the Schrader Division, was present- 
ed with his distinguished service 
award by James A. Farley, chair- 
man of Coca Cola Co., and former 
Postmaster General. The program 
was sponsored by the Sales Execu 
tives’ Club of New York. 
- 

Hollingshead 25c¢ Dividend 

A regular quarterly divid- 
end of 25 cents a share on its com- 
mon stock was declared Mar. 15 
by directors of R. M. Hollingshead 
Corp., Camden, N. J. The dividend 
is payable Apr. 15, to stockholders 
of record March 31. 

- : 

Spandy Agrees With FTC 

Spandy, Inc., West Orange, 
N.J., and its officers, Leo Roon, 
Joseph H. Louchheim, and C. N. 
Coughlan, have agreed with the 
Federal Trade Commission to re- 
frain from 
“Spandy” disinfectant kills all 
germs or kills harmful germs that 


representing that 
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other products let live. The stipula- 
tion also calls for an end to claims 
that laboratory tests prove Spandy 
has germ killing properties superior 
products 


to those of competing 


when such tests have been con- 
ducted in a manner which cannot 
reflect the true relative germ kill- 
ing properties of the products 
tested. 

Representations that the 
product is safe or harmless may 
be used only if accompanied by the 
qualification “when used as di- 
rected.” 

The stipulation says the com- 
pany (now known as _ Dosalac 
Chemical Company, Inc.) has sold 
its interest in the trade-mark 
“Spandy,” together with the good 
will of its business relating to the 
sale and distribution of the product. 

* 
joins Powell Division 

The appointment of Gerard 
D. Baerman as northeast regional 
sales manager of the Powell Divi- 
sion, Mathieson Chemical Corp., 
New York, was announced recent- 
ly. At the same time the firm an- 
that A. E. 


joined the export department o 


nounced Collazo has 


the Powell division in an executive 
capacity. 

Mr. Baerman was formerly 
northeast sales manager for Geigy 


Corp., New York, and 


Chemical 


Gerard D. Baerman 





prior to that was in sales work for 
Shell Chemical Corp., New York. 
During World War II, he served 
as an officer in the U. S. Army 
Corps of Engineers. He received 
his B.S. degree in plant pathology 
from Rutgers University. 


Mr. Callazo wa; formerly 





A. E. Collazo 


purchasing agent and export man- 
ager of the Agricultural Division, 
Geigy Chemical Corp., and during 
World War II he served as a navi- 
Navy. 
York 


gation officer in the U. S. 
He is a graduate of New 
University. 
a 

Pennsalt Ofiers ‘’"NeoFloor”’ 

A skid-proof surface-c¢ ating 
for concrete, wood and metal floors 
in places where oils, greases and 
chemicals create safety hazards and 
maintenance problems was _ intro- 
duced recently by Pennsylvania Sait 
Manufacturing Co., Philadelphia. 
‘“NeoFloor” is a grit-like material 
anchored in a matrix of neoprene 
and bonded to the floor with an ad- 
hesive primer, according to Robert 
R. Pierce, sales manager of the 
firm’s corrosion engineering prod- 
ucts department. Primer and coat- 
ing are supplied in liquid form for 
application with brush or roller. 

The product is said to be 
highly resistant to fumes, spillage 
from acids, ‘alkalies, salt solutions 
and solvents at temperatures up ‘Oo 
200°F., to be waterproof, and im- 
pervious to oils and greases. The 
coating is easily cleaned with com- 


mercial detergents and cleaners. 
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with the 7450 
LATHER DISPENSER! 


Here’s an inexpensive lather dispenser that’s sure to 
whip up soap sales! It’s the Moore #450 and it de- 
livers billows of lather from liquid soap. Customers 
like its economy and convenience — lather doesn’t 
roll off hand or slip through fingers. It’s sturdy — 
it’s neat — it’s easy to keep clean. Valve mechanism 
won’t leak or clog. Chrome-plated parts won’t stain 
or corrode. Smartly designed opalescent globe. Lock- 
top metal cap. Guaranteed against mechanical defects. 
It’s a SURE soap seller! 

Write for Prices and Catalog 


Quality-proven Soap Dispensers & Dispensing Equipment 
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Attention: 
MANUFACTURERS 


me or POLISH 


What do you look for in a 
hard wax for solvent-type polishes ? 
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DURMONT 900 


LIGHT REFINED MONTAN WAX 
gives you all these 
GREATER ECOMONY 


AZ | READY AVAILABILITY 
STEADY COST 








i DURA COMMODITIES CORP. 


20 Vesey St., New York 7, N.Y. CO 7-1894 














DURA COMMODITIES CORP. 
20 Vesey St., New York 7, N. Y. 
Please send pamphlet describing DURMONT 500; 


also formulations for 


| 
| 
| 
| 
| 
| 
[_] Paste Polish | 
[_] Silicone Furniture Polish | 
[_] Silicone Auto Polish 
[_] Liquid Solvent Wax | 
[-] Shoe Polish ! 
NAME 
STREET | 

l 

| 


CITY 
(Please attach coupon to your letterhead) 
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Advance J. B. Dienna 
J. B. Dienna, formerly head 
of the sanitary section of the ag- 


ricultural and sanitary chemicals 





J. B. Dienna 


department of Rohm and Haas Co., 
Philadelphia, was recently placed ‘n 
charge of the company’s office in 
Kansas City, Mo. He is responsible 
not only for office management but 
also for sales of sanitary and ag- 
ricultural chemicals in middle west- 
ern and Rocky Mountain states. 

Mr. Dienna received his de- 
gree in chemistry from Pennsyl- 
vania State College and joined 
Rohm and Haas in 1936. He has 
been with the firm continuously 
since then with the exception of 
three years during World War II 
when he served as a naval officer. 
Prior to the war he was chiefly 
concerned with the sale of leather 
chemicals. Following his discharge 
from the navy, he became assistant 
head of the sanitary section of the 
agricultural and sanitary chemicals 
department. Later he was advanced 
to head of the section. 

Active in the affairs of the 
Chemical Specialties Manufacturers 
Assn., Mr. Dienna served on the 
publicity committee of C.S.M.A. 

en a 
Don King at YPO School 

Donald M. King, president 
of Masury-Young Co., Boston, at- 
tended the annual school for prest- 
dents at Boca Raton, Fla., conducted 
by the Young Presidents’ Organi- 
zation, Mar. 8-14. The sponsoring 


organization is made up of men who 
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became presidents of substantial 
corporations by the time they were 
39 years old. Vice-president Richard 
M. Nixon, one of the youngest men 
ever to hold that office, spoke at the 
meeting. 
anid Unites 

Rubber Floor Publication 

“How You Can Lay a Rub- 
ber Tile Floor” is the title of a 
folder published recently by the 
Rubber Manufacturers Association, 
New York. Instructions on rubber 
floor maintenance are included in 
the pamphlet which is available free. 

———_ 
Miller Bill Goes to House 

The Miller pesticide bill (H. 
R. 7125) was approved unanimous- 
ly by the house interstate commerce 
committee on March 8 and sent to 
the House floor for passage. The 
measure was expected to be taken 
up under special rule within a week 
or 10 days and sent on to the Sen- 
ate for concurrent action. 

The purposes of the bill, ac- 
cording to its sponsor, Rep. A. K. 
Miller of Nebraska, are to require 
tolerances for pesticides remaining 
on raw agricultural products when 
they enter marketing channels and 
to meet the problems of spray re- 
sidues, resulting from the many new 
pesticides now being used in agri- 
culture. 

According to Lea S. Hitch- 
ner, secretary of the National Ay- 
ricultural Chemicals Association, the 
bill is not in conflict with Federal 
Insecticide, ungicide and Rodenti- 
cide Act, has no effect on the field 
of animal serums and drugs. 

Establishment of a system 
of fees to be imposed on the indus- 
try to defray the costs of administer- 
ing the new law was urged in a let- 
ter by Nelson A. Rockefeller, under- 
secretary of the Department of 
Health, Education and Welfare. 
Mr. Hitchner said that if it is the 
administration’s policy to impose 
fees for all services to industry, 
pesticide manufacturers would have 
no objection. But they would ob- 
ject if agriculture was to be singled 
out among the various government 
services for payment of fees. 


Pullen Joins Schrader’s 
Howard T. Pullen recently 
joined A. Schrader’s Son Division 


of Scoville Manufacturing Co., 





Howard T. Pullen 


Brooklyn, as a sales representative 
covering Nebraska and 
Western Missouri. He is making 


Kansas, 


his headquarters in Kansas City. A 
paratrooper during World War II, 
Mr. Pullen served in the European 
theatre and participated in the Nor- 
mandy invasion of France. After his 
discharge, the resumed his selling 
career in the New York and New 
England territories. 
Se 

Amer. Dispenser Secretary 

The election of Miss Marian 
Williams as secretary of American 
Dispenser Co., New York, was an- 
nounced recently by Burton L. Fein- 
son, general manager. Miss Williams 
has been associated with the soap 
dispenser manufacturing firm for 
the past five years as office manager. 

—— 

Mosquito Control Session 

Discussions of new granular 
insecticides for airspray work, new 
organic phosphates, mosquito resist- 
ance, and toxicity of insecticides to 
man and animals, were the high- 
lights of a joint meeting of the 
American Mosquito Control Associ- 
ation and the New Jersey Mosquito 
Extermination Association, held 
March 9 to 11 at the Haddon Hall 
Hotel, Atlantic City, N. J. Mosquito 
control experts from England, Can- 
ada, British Guiana, and Trinidad 


attended the session. 
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THE SOLVENTS AND 
CHEMICALS GROUP 




















“DEPARTMENT STORES” 


for solvents and chemicals 


Order what you need, when you need it, in the quantities you want... 
all in one order. That’s the new “department store” system of distribution 
that’s exclusively yours from the 15 service locations of the Solvents 
and Chemicals Group. 

Need a tank truck of naphthas, 5 drums of chlorinated solvents, a 
mixed transport of alcohols and acetates? Just call . . . and you get 
delivery within 24 hours in most cases. What’s more, in many instances, 
several products can be combined in one order to obtain lower prices. 
America’s leading producers rely on members of the Solvents and Chem- 
icals Group to distribute their highest-quality products. 


You save on inventory, warehousing and insurance 


- HK pe | : 
ee | by letting Group Members supply your needs from 
. a oes local stocks. Investigate this convenient source of 


supply. Call your nearby Member in the cities listed 


re below or write 
THE SOLVENTS ano CHEMICALS GROUP 


2540 WEST FLOURNOY STREET, CHICAGO 12, ILLINOIS 





CINCINNATI, MElrose 1910 NEW ORLEANS, Temple 4666 
LOUISVILLE, Wabash 3393 HOUSTON, Orchard 6683 
BUFFALO, Bedford 1572 DETROIT, WAlnut 1-6350 
CHICAGO, SEeley 3-0505 TOLEDO, Jorden 0761 
INDIANAPOLIS, ATlantic 1361 WINDSOR, Ontario, 4-4378 
FORT WAYNE, ANthony 0213 MILWAUKEE, GReenfield 6-2630 
ST. LOUIS, GArfield 3495 GRAND RAPIDS, 


CLEVELAND, Clearwater 1-3770 Grand Rapids 5-9111 
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|\Geigy Appoints Whitten 
The appointment of M. H. 
Whitten as state sales manager of 
Maine was announced recently by 
Geigy Agricultural Chemicals Di- 
vision of Geigy Chemical Corp., 
New York. Previously Mr. Whitten 
was assistant sales manager of the 
|farm supply department of the 
|Maine Potatoe Growers Coopera- 
| tive. 
A resident of Presque Isle, 
| Mr. Whitten is making his head- 
[quarters at Geigy’s office in Houl- 
| ton, Me. He served in the Air Force 
in the. United States and Europe 
for five years during World War 
|II, and is a graduate of the Uni- 
iversity of Maine, where he received 
his B.S. in agronomy in 1941. 





ta i 
‘Continental Names Steege 
Milton A. Steege was re- 
cently named credit manager of the 
Baltimore credit district of Contin- 
}ental Can Co., New York, to suc- 
lceed Nelson Schuster who will re- 
itire this year. Mr. Steege joined 
| Continental in 1948 as credit man- 
ager of the Seattle District. Prior 
|to his new position, he was assis- 


tant manager at Baltimore. 








| New dispenser for antiseptic protective 
| creams announced “s ent tly by West 
| Disinfecting Co., Long Island City, N. Y. 


Tt is designed for use by industry and 
linstitutions to protect workers against 
| dermatitis. The sturdy unit, which is 
said to be tamperproof, accomodates a 


|12-ounce tube of antiseptic protective 
cream. 
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Atlantic Research Expands 
The aquisition of 10,000 
square feet of additional floor space 
to meet recent expansion needs was 
announced recently by Atlantic Re- 
search Corp., Alexandria, Va. The 
addition increases total laboratory 
and office space to 45,000 square 
feet. The firm also operates field 
experimental and pilot plants in ad- 
ditional facilities on a 600 acre tract 
near Gainesville, Va. An existing 
building in Alexandria has been 
extensively remodeled and modern- 
ized to provide air-conditioned fa- 
cilities for headquarters offices and 
some of the key technical staff. 
Atlantic Research Corp., 
which was organized in 1949, and 
now has a technical staff of about 
70 graduate scientists and engineers, 
with an approximately equal num- 
ber of technicians and other sup- 
porting personnel, primarily does 
contract research and_ consulting 
work. Its Kilgore Chemicals Divi- 
sion manufactures the chemical deo- 
dorant ‘‘Metazene”, and is actively 





Newly expanded headquarters of At- 
lantic Research Corp., Alexandria, Va 


engaged in the development of new 
insecticides, deodorants and other 
physiologically active organic com- 
pounds. 
-_ 

Monsanto Names Weil 

The appointment of Elmer 
L. Weil as product sales manager 
of “Rez”, synthetic resin sealers 
and finishes, was announced recent 
ly by R. Allan Gardner, sales man- 
ager of the agricultural chemicals 
and surface coatings department of 
the merchandising division of Mon- 


santo Chemical Co., St. Louis. Mr. 


Weil succeeds Sam Mullin who has 
been named western regional sales 
manager for the division. 

Donald D. 
man in the Chicago district, replaces 
Mr. Weil as manager of the At- 
lantic district with headquarters in 


Reichert, sales- 


Philadelphia. 
At the same time, Mr. Gard- 
J. E. Phalon, 


now manager of the southeast dis- 


ner announced that 


trict, becomes manager of the north- 
east district with offices in New 
York City. J. W. Schinzing, Jr., 
salesman in Dallas, Tex., has been 
Phalon in 


named to succeed Mr. 


Atlanta. 








Proven-Quality Steel Pails and Drums 
Soap and Sanitary Chemicals 








OPEN-HEAD LUG-COVER PAILS > 
and CLOSED-HEAD DRUM-TYPE 


These dependable containers are available in 
Open-Head Lug-Cover and Closed-Head styles 
— and can be furnished with plain cover, or 
with any of the popular Pouring Openings — 
Screw Cap and Seal, UPressit Cap and Seals, 
with Pull-up type.Spouts or with the popular 
Rieke Flex-Spouts. 


HI-BAKE LININGS 


Any of these popular sizes and styles of Pails 
4 or Drums are available with Proven Hi-Bake 


Vulcan Pails and Drums (1 to 8 gallon 
sizes) are regularly used by leading 
Chemical Manufacturers and Processors 
throughout the South. Their proven qual- 
ity, the wide range of sizes and styles — 
the fast personalized service — assures you 
of a reliable source of supply. These fine 
Shipping Containers fully comply with all 
Standard Specifications. They insure de- 
pendable protection for your products. 











Lined interiors. All popular Linings can be 
supplied, as well as some Special Linings de- 
veloped and proven for many hard-to-hold 
products. 


Samples and Prices Gladly Furnished! 


STEEL CONTAINER CO. 


| P. O. Box 786 © 3315 N. 35th Ave. 
BIRMINGHAM ¢ ALABAMA 
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Peters Joins Warwick 

H. C. Whittemore, Jr., vice- 
president of Warwick Chemical Co. 
division of Sun Chemical Corp., 
Long Island City, N. Y., recently 
announced the appointment of Isi- 
dore Peters as technical sales rep- 
resentative in the New York, New 
Jersey and Pennsylvania area. 

Previously he was associated 
with Dexter Chemical Corp., New 
York, Tex-Chem Co. and Metrv- 
Atlantic Corp., Providence, R. L, 
in various sales capacities. 


In addition he has served as 
chief research chemist for a dye 
works and as organic research chem- 
ist for the National Advisory Com- 
mission for Aeronautics. 


ae ae - 


CSC Moves in St. Louis 

The St. Louis district sales 
office of Commercial Solvents 
Corp., New York, was moved 
March 15 to 7890 Folk Ave., St. 
Louis 17. The new telephone num- 
ber is Mission 5-3330. 











opportunity 


ANTISEPTIC 


sonelle 


POWDERED 


HAND SOAP 


Fh La Pe 


a franchise that earns 
other distributors 
$10,000 to $20,000 


a year and more 








any other hand soap. 


two years. 


your area, write today to: 





Are you searching for a really profitable, unique franchise for 
your area? If you are, here is a rare opportunity for you. 


Antiseptic Lanelle, America’s original and only germ killing 
powdered hand soap, will place you in position to obtain a big per- 
centage of the large volume of powdered hand soap sales in your 
area. With Antiseptic Lanelle you will be in an exclusive, protected 
situation, as there is no similar competing product. Once your pros- 
pects learn about Antiseptic Lanelle, they will not be satisfied with 


An exclusive Antiseptic Lanelle franchise can be yours. We pro- 
vide all the materials and sales assistance to launch you on a success- 
ful sales campaign. Other franchised Antiseptic Lanelle distributors 
are earning from $10,000.00 to $20,000.00 annually, within one to 


The opportunity is here now for you to profit in the same way. 
Get in on the ground floor of the big powdered hand soap market in 
your area by becoming a franchised Antiseptic Lanelle distributor. 

For full details about this exclusive franchise opportunity for 


See 


co mM PAN Y 
104 RAILROAD AVENUE — PATERSON, NEW JERSEY 


Also manufacturers of 


Soap Powders, Liquid Soaps, Sweeping Comp ds, Dishwashing Soaps 
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Pesticide Development 
Development of a new pest 


control agent can seldom be com- 
pleted in less than five years and 
the amount of money spent on it 
is seldom less than one million dol- 
lars, a Harry F. Dietz, of the Gras- 
selli Chemicals department of E. I. 
du Pont de NeMours & Co., Wil- 
mington, Del., said in a Chicago ad- 
dress recently. This sum, he added, 
is exclusive of the cost of the nec- 
essary plant and equipment for its 
manufacture. 

Mr. Dietz spoke at the 19th 
North American Wild -Life Con- 
ference, his topic being “‘Develop- 
ment of New Pest Control Agents.” 
The procedure followed in devel- 
oping a new product, from the time 
some one thinks of it until it is 
placed on the market was described. 
Particular attention was paid to the 
steps taken to control any possible 
toxic effects. 

Describing the requirements 
for registration of the new product 
with the pesticide regulation section 
of the USDA and the emphasis 
placed there on proper and safe use 
of the chemical, he said: 

“We believe that the whole 
chemical industry concurs with us 
that there is everything to gain and 
nothing to lose from such a vigor- 
ous and vigilant program, which 
has at all times been reasonably 
and fairly administered by the re- 
sponsible officials of the U. S. De- 
partment of Agriculture and the 
Food and Drug Administration. 
Even with federal regulations in ef- 
fect, further registration must also 
be made in most of the states be- 
fore the product can be sold with- 
in their borders.” 

After an insecticide is in- 
troduced on a restricted basis, he 
further stated, any new pest con- 
trol agent must be carefully and 
closely serviced to be sure that it 
is used in the right amount and in 
the right way to meet approved 
needs. 

“It is only in this way,” he 
concluded, “that the potentialities of 
a useful product can be fully rea- 
lized and its place in our economy 
established.” 
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New Insecticide 

Endrin, a close chemical rela- 
tive of dieldrin, both made by Shell 
Chemical Corp., Denver, is the best 
insecticide thus far tested against 
some of the worst cotton pests, ac- 
cording to entomologists of the Ag- 
ricultural Research Service of the 
U. S. 


The compound has a longer resi- 


Department of Agriculture. 


dual action than toxaphene, which 
is used for the same purpose. It is 
toxic to humans and warm-blooded 
animals and should be used only in 
strict compliance with instructions 
on the manufacturer's label. 


seliegh icing 
FTC Cites Chamois Firm 

Atlantic Sponge and Cha- 
Corp., New York, 
charged recently in a Federal Trade 
Commission complaint with alleged 
misuse of 


mois was 


the word “chamois”. 
The term is now used commercially 
according to FTC, to describe the 
underside or 
sheepskin 
ned after splitting. Atlantic’s prod- 
ucts, the complaint says, are made 
from 


“flesher” of a split 
which has been oil-tan- 


sheepskin from which the 
grain side has been removed by 
buffing rather than by splitting, and 
which chrome-tanned 
rather than oil-tanned. The prod- 


ucts have the same general appear- 


have’ been 


ance as genuine chamois, the com- 
plaint states, but they do not possess 
the same softness, pliability, moist- 
ure absorption, moisture release, 
and other qualities possessed by 
genuine chamois. 


Another charge in the com- 


plaint challenges circulars urging 
dealers to “Buy direct from tan- 
nery and save.” FTC says this 


falsely represents that Atlantic op- 
erates its own tannery in which the 
products sold by the firm are tan- 
ned. 

Benjamin E. Bloch, Atlantic 
president, and Ida Bloch, secretary, 
are cited in the complaint. Initial 
hearing is set for April 8. 

tis it went 
Sells ‘‘Pestmaster”’ 

Wyandotte Chemicals Corp., 
Wyandotte, Mich., has been appoint- 
ed exclusive distributor of ‘‘Pest- 
master” technical grade DDT by 
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Michigan Chemical Corp., St. Louis, 
Mich., it was announced recently. 
The appointment applies to sales in 
the United States, Hawaii, Puerto 
Charles F. Ger- 


lach, sales manager, inorganic and 


Rico, and Alaska. 


agricultural chemicals at Wyandotte, 
directs sales of ““Pestmaster’’ DDT. 

Michigan continues distribu- 
DDT 
formulations in the same areas, and 
of technical DDT and formulations 


tion of its ‘‘Pestmaster”’ 


in export. 


McClure Heads Carbide 


Appointment of 3 


Harry B. 
McClure as president of Carbide 
and Carbon Chemicals Co., a divi- 
sion of Union Carbide and Carbon 
Corp., New York, was announced 
March 1. G. David- 


son who becomes chairman of Car- 


He succeeds [s 


bide and Carbon and a member of 
the 
Union 


appropriations committee of 
Carbide. Mr. McClure be- 
came manager of the fine chemicals 
division of C & C in 1936. 


FOR MULTIPLE SALES AND GREATER 
PROFITS STOCK AND SELL 


WASTE 


RECEPTACLES 





Bennett Bilt Waste Receptacles. 


They are easy to stock and sell . . . no maintenance 
problems... you keep all the profits. 


Only 


WASTE RECEPTACLES 
HAVE ALL THESE FEATURES 
> Non-rusting stainlesss steel feet 
eliminate rusting and rust marks 
Made of extra heavy-gauge corro- 
sion resistant steel 

All welded construction 

Smooth exterior surface... nothing 
to catch and tear clothes 
Reinforced corners 

Self-closing mechanism assures 
closed doors when not in use and 
permits easy opening of independ- 
ent doors with finger-tip pressure 
Rounded corners for structural 
strength and pleasing appearance 
p> Baked enamel finish...green, gray 
or white 


vv" wy oF 


FOR AUTOMATIC CLEANLINESS 


Industry, schools, institutions, sidewalks and where- 
ever people congregate there are dozens of places for 

























@ These are a few of the THE BENNETT MANUFACTURING CO. 
many fenares Gat make | ALDEN, N.Y. ent ss. | 
Site out come yo Kindly send to my personal attention the com- 
SS plete story on multiple Bennett profit potential. 
side and outside of these | | 
receptacles. | Name | 
* Organization a 

FILL IN AND MaIL | 
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YOU, TOO, CAN PROFIT FROM THE EXPANDING AEROSOL MARKET 


wi YOUR OWN BRAND NAME! 


NOW *"""vo" t00, can MANUFACTURERS * JOBBERS ® DISTRIBUTORS 445444444 45% 


Attractive 
3 Color 
Labels 


FACTS YOU CAN DEPEND UPON when you buy . 












@ INSECT KILLER (SPACE SPRAY) — 12 oz. Cat. 


No. 521 
Contains DDT, Allethrin combined with other proved in- 
gredients to give faster, more effective killing action 
against flies, mosquitoes, moths and other flying insects. 


@ ROACH AND ANT SPRAY — 12 oz. Cat. No. 558 
Contains Chlordane for more positive control of roaches, 
ants, water bugs, spiders, silverfish. Kills by direct 
spray and residual deposit which lasts for weeks 


@ MOTH PROOFER — 12 oz. Cat. No. 520 
Protects all woolen fabrics against moth damage. 


@ AIR REFRESHER ROOM DEODORANT — 12 oz. 
Cat. No. 559 ; : 
ond lle . ies 
“ YOUR NAME. 
Increased manufacturing facilities now per- YOUR NAME. sg BO N- Al R 
* . . i (paige ee. M! Ss L PR ; 
mit us to supply a wide variety of top qual YOUR NAME Teach = — Mica O50! eg 











ity products such as: 

@ INSECTICIDES — For Flowers — Plants — Livestock 
and Pet use . . . also non-toxic type for foods, 
etc. 

@ DEODORIZERS — For Refuse and Garbage Cans. 

@ HAIR LACQUERS — SHAVING CREAMS — SHAM- 
POOS and LOTIONS — ARTIFICIAL SNOW. 


Available in Large or Small Runs 


MANUFACTURERS’ REPRESENTATIVES: 
Some ter-itories still available for sales to Sanitary Maintenance 
Jobbers. 


Aerosol Division of A-M-R CHEMICAL CO., IMC. 979 East 35th St., Brooklyn 10, N. Y. 


kkkkkkkkkkkkkkkKkkK KKK PIONEERS IN CHEMICAL PACKING SINCE 1900 eiaiaiaiaiaieieieiaiaieiaiaielalaialalalaiaiaial 
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1D) GG 
AND Many ornen co nwa 


¢ N : 
SuLoRb AUS . Tacudiity Tested 


? e@ Registered and Guaranteed 
Write for our wide variety of cuality products featuring lowest possible cost. 
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ORANGE & BLEACHED 
_ WAX FREE © BUTTON 





Sanitary Supply Jobbers will find this low cost, 
high quality QUART dispenser unmatched in pro- 
fitable sales. Put this super-silent “soap seller’ 


MH MI I HI . Hil | 
to work for you now! 
WRITE FOR ILLUSTRATED CATALOG TODAY! M & 0 
7 ‘ 


AMERICAN DISPENSER CO., Inc 





334 W. 42nd St., New York 18, N. Y. 


115 East 23rd St., New York 10, N. Y. Phone: OR 3-0998 
WEST COAST REPRESENTATIVE: Cable: DIEHLWILL BRyant 9-5211 
Phillip Shore & Associates e Los Angeles 23, California 
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N.S.S.A. Meets 


(From Page 157) 





superintendents participating in the 
panel held varied opinions on the 
way maintenance personnel should 
be trained, there was unanimity of 
opinion among them as to the lack 
of product knowledge of the aver- 
age sanitary supply salesman. One 
superintendent, Earl Galloway, de- 
cided which salesman he would buy 
from on the basis of the particular 
salesman’s product knowledge. 
Another 
Thomas Coule, felt that the ability 


and willingness of a salesman to 


panel member, 


service an account is extremely im- 
portant. Mr. Coule illustrated this 
point with the story of a salesman 
who cailed on him and asked to 
be allowed to demonstrate his new 
floor cleaner with the night super- 
When Mr. Coule agreed, 
the salesman brought 15 gallons of 


visor. 


his material and his own mops to 
demonstrate the new cleaner. He 
received an order, and still has Mr. 
Although — the 


Coule’s business. 


practice of working with mainte- 
nance crews is common among job- 
bers, Mr. Coule said it was the first 
time he had encountered it. 

Mr. Galloway stressed the 
importance to him of the need for 
new materials, new equipment and 
new methods of cleaning. He is 
always interested in knowing about 
new sanitary supplies, he said. 

Mr. James replied to a ques- 
tion regarding training of mainte- 
nance personnel by stating that he 
briefed new people on his methods 
and tried to indoctrinate them with 
his ideas and methods of cleaning 
and maintenance. He said mainte- 
nance personnel resent the name 
“janitor”. Since some of his work- 
ers are paid up to $1.92 an hour, 
professionally competent men can 
be attracted to the work, provided 
the stigma of the name “janitor” 
can be eliminated, 

Mr. Coule reported that he 
had one night worker who had 
been on the Board of Trade build- 
ing maintenance staff for 20 years. 
She is responsible for training of 
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the new people, according to Mr. 
Coule. 

On the question of standards 
for various types of cleaners, Mr. 
Galloway reported that it was neces- 
sary to buy on a rule of thumb 
basis, since types of floors differed, 
as does the quality of the job de- 
sired on different types of floors 
and in different locations. 

Mr. Galloway offered the 
opinion that the cost ef cleaning in 
his building ran from 40 to 50 cents 
per square foot. Rentals in that 
building ranged from $3.00 to $5.00 
Mr. Coulle stated 


that eight percent of his mainte 


per square foot. 


nance and cleaning dollar went for 
materials and equipment, the re 


maining 92 percent represented 
wages paid to maintenance work- 
ers. 

The organization of a cus- 
todial training school was described 
Wichita 
Brush & Chemicai Co., Wichita, 
tans. Mr. Enoch told how a course 
University of 


by Donald K. Enoch of 


was set up at the 
Wichita for school custodians. Mr. 
Enoch was a paid instructor for the 
course, 

To sell soap, sell quality dis- 
pensing equipment, Burton Fein- 
son, American Dispenser Co., New 
York, pointed out in his talk, “How 
to Sell Soap.” Mr. Feinson’s talk 
was illustrated with feats of leger- 
demain. 

Mr. Feinson 


made these 


A group of oil paintings by Mike Lemmermeyer of Aromatic Products 


points: 1.) Good soap is not costly, 
it saves money because it reduces 
hand washing time by doing a bet- 
ter cleaning job and quickly. This 
is important in plants where wage 
scales are high and time lost is ex- 
pensive. 2.) Check the condition 
of wash rooms in buildings and 
plants prior to calling on the buyer 
in order to find out what type of 
soap dispensing equipment is used 
and if it is operating correctly. 
3.) Make specific recommendations 
concerning the soap dispensing 
equipment. 4.) The salesman who 
knows in advance what the situa 
tion of the washroom equipment is 
outsell the 


will always “order 


taker”. 5.) Show extra attention 
and give the buyer something ex- 
tra in the Way of service to sell 
him. If he is already a customer, 
then check the condition of his soap 
supplies to see if containers are 
clean, if the soap is in good condi 
tion, if stocks are sufficient and dis- 
pensers are in working order. 
Knowing the customer’s problems 
in advance marks the difference 
hetween the star salesman and the 
ordinary one. 6.) Salesmen should 
know something about dispensers. 
Sales helps and other information 
sheets are available from dispenser 
manufacturers. 7.) Carry samples. 

Ways of reducing freight 
costs discussed by the last 
speaker on the program, William 
R. Roberts, Toledo, O., traffic man. 


were 


Co., New 


York, were exhibited recently in the window of Empire City Savings Bank, N.Y.C 
John Loughlin, camera artist, is subject of portrait in center of display 
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Write today for prices and 
samples. 











3 
LINES OF 


MARION 
MIXERS 





| YOUR SALES OF 


Soaps Floor Products 
Detergents Polishes 
sip oo Sweeping Compounds 
INDUSTRIAL = For — Extremely Heavy Duty Toilet Preparations and other 
1—1% Ton Mixing of Wet or Dry Deodorizing Blocks Chemical Specialties 
“%” and %” Plate Materials 





Oil, water and alcohol soluble colors. 


STANDARD For — General Mixing of | 
a", 1, 1%, 2-Ton Both Wet or Dry Samples Matched 

















Materials — Soaps, 

Detergents, Powders | : 
aC ‘ Also try SAPONINE — the perfect 

een emp owen, | | foam producer 





PRE-MIXER For — Small Batch Dry Mix- 
200, 300, 500 Ib. ing, Premixing Trace | fil 
Materials and Labora- " E 






































tory Mixing. | 
| INTERSTATE COLOR DIV. 
RAPIDS MACHINERY CO., Dept. s-454, Marion, towa | 389 Washington St. New York 13, N. Y. 
“Home of the Marion Mizer” | Walker 5-0210 - 0211 
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REPEAT SALES build steady PROFITS! 


AER-O-MATIC DOOR TYPE DEODORIZER ' AER-O-MATIC 
Create new sales and build steady refill repeat profits ELECTRIC 
with this low priced, highly profitable automatic door DEODORIZER 
type deodorizer. Perfumes and cleans the air every time 
the rest room door is opened or shut. Easily installed agen refreshes 
for long, satisfactory service. No electricity—no wires. ee Pian: 4 tly, 
Simply but sturdily constructed. 100% pure Paradi- iB hours » A deg. Shee 
chlorobenzine cartridges changed every 30 days. | tifically developed 
neutralizing agent 
reaches every corner 
of the rest room. 





WRITE FOR FREE 
LITERATURE 


eee ALLIED BLOCK CHEMICAL COMPANY 














Products 423 Bingham Street © Pittsburgh 3, Pa. 
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Jobber Wrings 


(From Page 171) 





“says Mr. Goldberg.” Then, again, 
our salesmen always leave a piece 
of literature with a customer on a 
certain item or product that they 
have discussed. Nothing more. Cus- 
tomers will quickly pick up one 
piece of material to read where they 
would throw a whole batch of it in 
the waste paper basket.” 


also remind them that they can 
take advantage of our discount by 
making payment within 10 days. 
After the first few orders, customers 
eet into the habit of making promni 
payments.” 

All products are warehoused 
in categories, such as drums, galva- 
nized ware, broom, mops and brush- 
es, floor waxes and cleaners, de- 
odorants, paper products, etc. The 
warehouse man filling orders, must 
turn in 
reduced to a minimum point. Orders 


a report when stocks are 


Goldberg,” Thus we have added 
customers and we are still growing. 
We retain our regular customers 
and this is proof positive that our 
policies are bearing fruit.” 
»* 

Clayton Changes Name 
Pressure Products 
Mo., 
changed its name to Clayton Corp., 
Soffer, 


Clayton 
Co., St. Louis, recently 
it was announced by J. W. 
general manager. No changes in 
management or personnel are in- 
volved. 
-* 





Carlea Paid Promptly 
PPROXIMATELY 90 percent 


of Carlea’s business is on a 


are placed daily so that there is a 
continual turn-over of merchandise. 


B. E. Tripp Dies 

ogee Bernard E. Tripp, a member 
The firm at one time main- of the executive department of Col- 
gate-Palmolive Co., City, 
N. J., died recently at his home in 
Rutherford, N. J. 


lad been with Colgate 36 years. 


credit basis. Therefore, in order to 

tained a perpetual record of its 
stocks, but this system was done 
away with because it required the 


full time of an employee and there 


be paid promptly by its customers, Jersey 
Carlea invoices them on a 1/10 net 
30 day basis. And 99 percent of its 


accounts take advantage of this dis- 


He was 61 and 


count. were usually some discrepancies. He is survived by his widow. 


“We mail out invoices the Now a sight nay © taken Mrs. Dorothy Newick Tripp; a 
day after delivery, “says Mr. Gold monthly and it is just as effective. daughter, Mrs. Margaret Haslet of 
berg,” and our customers give them “We have tried to simplify Pines Lake: a son, Bernard E. 


Tripp. Jr. of Milwaukee; a sister, 
\nderson of Carinth; 


prompt attention, In the case of new all internal operations so that we 


customers, we may call them to ask can lay greater emphasis on the sales \Irs. Verna 


how they like our products. We end of our business, “says Mr. and six grandchildren. 








REPEAT PROFITS AVAILABLE! 


EXCLUSIVE TERRITORIES 


ai Ss i 


~ FOR PROGRESSIVE JOBBERS _ 


The Big 5 Ib. WIFF 
AEROSOL WONDER BOMB 
Means BIG PROFITS! 


@® EASY VALVE ACTION 
@® TWO TYPES 
J-119—For insect control. Con- 
tains .50% Pyrethrins, 4% 
Piperonyl Butoxide. 
J-120—Contains METAZINE 
the odor destroying chemical 
. for deodorizing. 
# ® MONEY SAVING BULK SIZE for 
y commercial use. 
A 1001 PROSPECTS EVERYWHERE 


Prospects include food establishments, 
hospitals, nurseries, bakeries, taverns, 
restaurants, chicken farms, canneries, 
flour mills, ete. 


= 











name Write for details on liberal jobber discount 


and quantity prices. 


JASGO Chemical Co. 


1129-30 St. Johns Place Brooklyn 13, N. Y. 
SERVING THE INDUSTRY SINCE 1936 
“THE DEPENDABLE SOURCE FOR DEPENDABLE PRODUCTS" 





Since 


1901 









STERN CAN COMPANY, INC 
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DRY... 
in 15 minutes 


Jobs that normally 





take long expensive 











hours are done in 
minutes with the 
Haviland 2-Way Squeegee. In floor-flood- 
ed emergencies or for day-to-day routine 
jobs they’re indispensable . . . and in de- 


mand. Available in 24, 30,and 36 in. sizes. 


WARREN HAVILAND 


CORPORATION \ 


1810 CHOUTEAU AVE. ST. LOUIS 3, MO. 








“Better Products at Competing Prices" 


Mil 
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AEROSOL SHAMPOO 


We Offer Finished 


Aerosol Shampoo Formulations 


Our products have been thoroughly 
tested against corrosion and penetra- 
tion of the containers. 


Among our other products are: 
Triethanolamine Oleate 
Triethanolamine Sterate 
Triethanolamine Ricinoleate 
Morpholine Oleate 


Samples and prices on request 


DOMINION PRODUCTS, INC. 


Chemists 


10-40 44th Dr. Long Island City 1, New York = 


QVININOUUIOIUOVARUUUUVUOOLUULU.U LAL A 





COLUMBIA-SOUTHERN 
PARADICHLOROBENZENE 


(vj high purity 

[Vv] free-flowing 

[V) easy forming 

[Vv] good crystal clarity 


[v] seven mesh sizes 


Shipped in 25, 50, 100 and 200 pound 
fibre containers (200 pound Leverpak) 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 
ONE GATEWAY CENTER, PITTSBURGH 22, PENNSYLVANIA 





DISTRICT OFFICES: Boston, Charlotte, Chicago, Cincinnati, Cleveland, Dallas, 
Houston, Minneapolis, New Orleans, New York, Philadelphia, Pittsburgh, 
St. Louis, San Francisco 
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Looking for a Product 
that SELLS ITSELF? 











Virtually every customer has a 
use for one of these waxes. 

They're easy to sell and offer 
you a good profit. Let us tell 
you about our money- 
making proposition. 


WRITE FOR 
DETAILS 














Hl 
ite * 


PERROW CHEMICAL CO., Hurt, Virginia 
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PROFESSIONAL Directory 











Carl N. Andersen, Ph.D 


Consulting Chemist 


Cosmetics, Soaps and 
Synthetic Detergents 


342 Madison Ave. 
New York 17, N. Y. 
Phone: VA 6-0492 


Laboratory: Briarcliff Manor, New York 
Phone: Briarcliff 6-1550 














Most Comprehensive 


SPRAY DRYING 
LABORATORY 


available for tests & product evaluation 
FULLY DESCRIBED IN 20 PAGE 
BOOK...WRITE FOR COPY 


BOWEN ENGINEERING, INC. 


NORTH BRANCH, N. J 















Recognized Leader in Spray 
Dryer Engineering Since 1926 








HOCHSTADTER 
LABORATORIES 


INC. 
106 Water Street New York City 5 


Specializing in analysis, re- 
search and formula develop- 
ment for manufacturers of 


Soaps Detergents 
Waxes Polishes 


HUDSON LABORATORIES, INC. 


Consulting : 
Chemists and Bacteriologists 


117 W. 13th St., New York 11, N.Y. 


Bacteriology Chemistry 


Toxicology Dermatology 
Testing Analysis Formulation Research 
Disinfectants Antiseptics Sanitizers 


Antiseptic and Deodorant Soaps 
Advice on labeling and advertising claims 
Albert F. Guiteras, Ph.D. 

irector 


Rebecca L. Shapiro, M.S. 
Chief Bacteriologist 














W. W. Lewers, Ph.D. 


Consulting Chemist and 
Chemical Engineer 
207 Norman Ave., Brooklyn 22, 
a. -¥. 
EV 9-4224 


Specializing in 
Waxes, polishes, emulsions, 
paints, pigment dispersion. 


MANUFACTURERS AID CO. 


Contract Packagers 
315 34th Street 
UNION CITY N. J. 


Reduce your packaging cost by 
letting us package for you. We 


also warehouse and ship. 


Large or small runs. 





ALVIN J. COX, Ph. D. 


Chemical Engineer and Chemist 


(Formerly Director of Science, Government of 

the Phillipine Islands; Retired Chief, Bureau of 

Chemistry, State of California Department of 
Agriculture.) 

ADVISOR ON AGRICULTURAL 
CHEMICAL PROBLEMS AND 
INVESTIGATIONS 
Consultant in reference to spray injury and dam- 
age claims including imports of fruits and nuts, 
formulas, labeling, advertising and compliance with 

law. 


1118 EMERSON STREET 
PALO ALTO, CALIFORNIA 








LANCASTER, ALLWINE & ROMMEL 


Registered Patent Attorneys 
Suite 402, 815 - 15th St. N. W. 
Washington, D. C. 

e 

Practice before U. S. Patent 
Office. Validity and Infringe- 
ment Investigations and Opin- 
ions. 

Booklet and form “‘Evidence of 
Conception”’ forwarded upon 
request. 








J. W. McCutcheon 


475 Fifth Avenue New York 17 
MU. 3-3421 


Consulting Chemist 


Specializing in 
oils, fats, soaps 
synthetic detergents 
and glycerine 


Laboratory: 367 E. 143 St:, New York 54 
ME. 5-4298 











C. €. McDONNELL, D.Sc. 


Formerly Chief Insecticide Division, 
Production and Marketing Administration, 
U. S. Department of Agriculture 


CONSULTANT 


Insecticides, Fungicides, Disinfectants, Ro- 
denticides, Weed Killers, Formulas, labeling, 
advertising and registration under the Fed- 
eral Insecticide, Fungicide, and Rodenticide 
Act. Represent manufacturers at hearings 
before the Department of Agriculture. 


122 Hesketh Street, Chevy Chase 15, Md. 











MOLNAR LABORATORIES 


Consulting, Testing and Research 
Specializing in 
Organic Synthesis 
Product Development and Control 
Disinfectant Testing and Formulation 
Toxicity and Dermatitis Tests 
Clinical Studies 
Member A. C. C. & C. E. 
211 E. 19th St., New York 3, N. Y. 








JAMES P. O'DONNELL 


Engineers 


Complete Process Plants 
Automatic Instrument Control 


Surveys — __ Estimates 
Construction Supervision 
Initial Operation 


39 Broadway New York 6 
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\ For PLANT MODERNIZATION and EXPANSION 


| you can rely on NEWMAN'S 





Years of expernence 
TOILET SOAP MILLS 


in new, used and reconditioned Pag age 


STEEL and Granite Rolls 
OE EQUIPMENT. 


All items in stock, ready for shipment 






Consult us on all your soap machinery needs 


We are at your service 





JONES Horizo:.tal Type AUTOMATIC 
combination laundry and toilet soap 
presses. Single or Double Kick. 





WE BUY & SELL SINGLE ITEMS OR COMPLETE PLANTS 


— THIS MONTH'S SPECIAL OFFERINGS — 


2 Proctor & Schwartz, 7 section, 3 flight soap 
dryers with 2 roll cooling and crushing sets. 







R. A. Jones pin die and toilet soap presses. 
Thoroughly reconditioned. Immediate delivery. 









Additional Precision Rebuilt Machinery 
with New Equipment Efficiency | 





@ H. Single Screw Soap © Filling and Weighing Ma- @ Proctor & Schwartz Soap . 
Plodders, 4, 6, 8, and 10” chines for flakes, powder, Chip Dryers complete Jones Vertical type 
etc. © Dopp Steam Jacketed AUTOMATIC Toilet Soap Presses. 





@ H-A Automatic Soap 












Slabbers © Steel Soap Frames, 1,000 Soap Crutchers 

© Empire State and Crosby a —_— wine ; @ Powder Mixers, Day, 
Foot Soap Presses © Automatic Soap Wrapping Robinson, Broughton, etc., 

2 : Machines all sizes 

° yx Pa 2 Mills — 2, @ Sperry and Shriver Filter @ Soap Dies for Automatic 
yo Presses, various sizes and Foot Presses 

© Blanchard 10A and 14 © Amalgamators © Pumps, various types and 
Soap Powder Mills © H. Automatic Soap Cut- sizes 

© Mikro Pulverizer ting Tables © Crystallizing Rolls 










Call, Wr or Wire for Additional 


Information 


. Single screw soap plodders with 6, 8, 
; 10 or 12 inch screws. All completely 
' rebuilt and unconditionally guaranteed 


TALLOW and 
SOAP MACHINERY 


Company 
1051-59 W. 35th Street 
CHICAGO 9, ILLINOIS 

YArds 7-3665 








AUTOMATIC POWER CUTTING TABLES 


Newman's Steel Steam Jacketed SOAP CRUTCHERS. 
BRAND NEW. Sizes 1,000 to 10,000 Ibs. 


SOAP and SANITARY CHEMICALS 
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SEIL, PUTT & RUSBY, Inc. 


Earl B. Putt, President and Director 
Stephen S. Voris, Ph.D., Chief Chemist 


Analytical and Consulting Chemists 


Specialists in the Analysis of Organic In- 

secticides, Pyrethrum Flowers, Derris Root, 

Barbasco, or Cube Root — Their Concen- 
trates and Finished Preparations. 


DRUGS—ESSENTIAL OILS—SOAP 
16 East 34th St., New York 16, N. Y. 








STILLWELL AND GLADDING, INC. 
ANALYTICAL & CONSULTING CHEMISTS 
Over 80 years 


SPECIALIZING IN ANALYSIS 


Rotenone Bearing Materials, Pyrethrum 
Flowers and Extracts, Soaps, Detergents, 
Insecticides, Waxes and Chemicals. 


130 Cedar Street 
New York 6, N. Y. 





J. B. Straygold Associates 


GRAMERCY—7-8406 
48 East Ist Street New York 3, N. Y. 
CONSULTANTS ON 
PRODUCTION @ EQUIPMENT 
® PACKAGING e 


Complete plant set up on produc- 
tion, packaging and layout of 
equipment on your specifications 
of plant. 

















FRIAR M. THOMPSON, Jr. 
12812 College Avenue 
Athens, Georgia 


Consultant specializing in insec- 
ticides, rodenticides, fungicides, 
industry, 


weed controllers for 


household and farm 


Product formulation, testing, 


labeling. 








E.G. THOMSSEN, Ph,D. 


Consultant on plant lay-out 
equipment design and product 
formulation for manufacturers 
of insecticides, disinfectants, 
floor waxes, soaps and allied 
products. 

* 


The Robert Whitney Hotel 
Bradenton, Florida 











CLASSIFIE 

Classified Advertising — All 
classified advertisements will be 
charged for at the rate of ten cents 
per word, $2.00 minimum, except 
those of individuals seeking employ- 
ment where the rate is five cents per 
word, $1.00 minimum. Address all 
replies to Classified Advertisements 
with Box Number, care of Soap & 
Sanitary Chemicals, 254 West 31st 
St., New York 1. 


Position Open 





Chemist: With at least 5 years 
experience in manufacturing buffing 
and polishing compounds. Must 
know abrasives, greases and kin- 
dred raw materials. Exceptional op- 
portunity in profit sharing plan. We 
are well established in our industry. 
Address Box 168, c/o Soap. 


Chemist: Graduate chemist 
with at least 3 years or more ex- 
perience working with soap, cos- 
metic and = synthetic detergents. 
Must be a senior analyst for pro- 
duct control and be entirely capable 
of undertaking a new product de- 
velopment program. We want real 
ability and a self starter. We offer 
a steady permanent position at an 
excellent salary. Location St. Louis, 
Missouri. Address Box 169, c/o 
Soap. 


APRIL, 1954 





Salesman: For an extensively 
advertised line with an established 
volume, floor waxes, cleaners, etc., 
Norfolk territory. Paint experience 
would be helpful but not necessary. 
To call on wholesalers, institutions, 
retail promotion, etc. Salary and 
commission with fine opportunity 
for advancement into executive 
capacity. State age, education, ref- 
erences, experience in detail. Write 


“Sanitary,” P. O. Box 939, Nor- 
folk 1, Virginia. 

Chemist: Who knows floor 
wax, polish, cleanser and _ allied 


manufacture and formulation want- 
ed by leading mid-west manufac- 
turer. Must have several years ex- 
perience in this field. Fine oppor- 
tunity for ambitious young man to 
get ahead in progressive company. 
Give details in confidence. Address 
Box 170, c/o Soap. 

Sales Manager—Wanted espe- 
cially with experience and acquaint- 
ance among chain store buyers to 
set up such national accounts on 
floor cleaners, treatments, main- 
tenance and sanitary supplies and 
equipment. Prefer man with ex- 
perience in sales to industrial and 
institutional trade. Give background, 
sales volume and full experience in 
first letter. Also territory sales jobs 
open. Write J]. H. Longshore, Con- 
tinental Car-Na-Var, Brazil, Ind. 
or phone Brazil 2243. 





Chemical Engineers 


Contracting @ Consulting 


aa 


Complete Plants and 
Engineering Services for: 
Glycerine Fats and Oils 
Soaps Hydrogenation 

Fatty Acids Hydrogen 
Research. Reports, Investigations 


WURSTER & SANGER, INC. 


52nd Street and S. Kenwood Avenue 
Chicago 15, Illinois 








Soap Chemist: For permanent 
position with firm in large western 
Canadian city. Young man with 
some experience in manufacture 
and analysis of soaps and _ allied 
products preferred. Excellent op- 
portunity for advancement. State 
age, education, experience and salary 
expected. Replies strictly confi- 
dential. Address Box 171, c/o 
Soap. 


Sales Openings: G. H. Pack- 
wood Mfg. Co., 1545 Tower Grove 
Ave., St. Louis 10, Missouri has 
sales openings in various states seil- 
ing powdered hand soaps, waterless 
and other types of skin cleansers 
and metal cleaning compounds. 
Write giving full information, ex- 
perience, education and references. 





Situations Wanted 
Advertising Manager: 27 years 
experience. Lots to offer progres- 
sive firm. Prefer New York City, 
but willing to relocate. Age: 45, 
married. Address Box 172, c/o 
Soap. 


Production Mgr.: Eleven years 
experience in production. 7 years in 
compounding and formulation of 
powder, liquid, paste detergents and 
soap. University of Pennsylvania 
degree in business administration. 
40 yrs. of age. Available within 30 
to 60 days from date of acceptance. 
Address Box 173 c/o Soap. 
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Avoid unnecessary costs and 

equipment investment. Charges 

below your own overhead made 

possible by specialization. 
SHAVE CREAMS e CASTILE SHAMPOO 
TOOTH PASTE e CREAM SHAMPOO 
DEODORANTS ‘ e PHARMACEUTICALS 
PINE DISINFECTANT © INDUSTRIALS 

e@ ALCOHOLIC PREPARATIONS 


AUTOMATIC EQUIPMENT HANDLING 
Bottles @ Jars @ Collapsible Tubes 





Please notice: All equipment —including soap 
crutchers and freezing tanks — is stainless steel. 


“OLD EMPIRE MFG. CHEMISTS, INC. 


Mt. Prospect & Verona Aves., Newark, N. J. 
HUmboldt 4-2121 
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are more and more aerosol 


users turning to 


Pu2-0O 7 


Simple! You can’t get these combined advantages 
in any other valve: 


¢ Self-cleaning. No gumming up 
¢ Extra rugged construction 
¢ Permits loading through the valve — 
No need of expensive refrigeration 
¢ Metered flow, to suit your product 
© Wide adaptability — to all types of aerosol containers and 
to spray and/or foam 


COMPLETE SERVICE — includes the new Pres-O Filling 
Equipment, now available to our customers. It’s accurate, 


compact, light, portable — and highly economical. Write 


OIL EQUIPMENT LABORATORIES, inc. 


600 Pearl Street « Elizabeth, New Jersey 




















Let WURSTER & SANGER 


design and engineer your 


_ PROCESS PLANT 


have specialized for 30 years 
in developing the most modern 
and efficient plants for the production of 


all types of sprayed soap and synthetic 
detergent products. 





Our services can be ar- 
ranged to suit your specific 
requirements. 

For instance . . . We can 
design and supply all the 
equipment required for a 
complete plant. 

Or ... We can supply 
special pieces of equip- 
ment plus engineering 
specifications enabling you 
to build the plant your- 
selves. 


WRITE FOR 
BULLETIN NO. 23 


WURSTER & SANGER, INC. 


CONTRACTING @ CHEMICAL ENGINEERS @® CONSULTING 
52nd STREET and S. KENWOOD AVE. 
CHICAGO 15, ILLINOIS 











INSIST ON .THESE FEATURES IN 
idly: THE FLY-KILLERS YOU SELL 


UNI-VAP 


MODEL U-101 





1. WESTINGHOUSE adjustable Thermostatic Controls. 

2.Heavy duty CHROMALOX heating elements, com- 
mercial type. 

3. Lifetime neon Pilot Lights. 


4. EXCLUSIVE — Heavy aluminum heating jacket, as- 


sures constant vaporization rate, least affected by 
changes in room temperature, air conditioning, etc. 

5. Indestructable glass-lined, steel cups. REMOVABLE. 

6. $50,000 Product Insurance covers each unit. 

7. Nationally advertised and unconditionally guaranteed 
by Universal, the leading and most reliable vaporizer 
manufacturer. Priced Right for Reasonable Profit. 
(Also supplied in portable model—DOUBLE-DUTY 
with added deodorizer feature). 

UNIVERSAL LINDANE in 1 oz. packets, Leak Proof 
and Heat Sealed to assure maximum killing potency. 


Write for prices and litcrature 


#4 P.O. BOX 3216, MADISON, WIS. 
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Situations Wanted 





Manufacturing: Man with 12 
years experience stipervising pro- 
duction creams, shampoos, lotions, 
other cosmetic and chemical special- 
ties desires position in plant. Can 
create new products. Expert in per- 
fuming and perfume materials. Can 
duplicate products and odors. Good 
experience background with leading 
company; best references. For 
further information, write Box 174, 
c/o Soap. 


Chemist: Research, develop- 
ment and production. Extensive 
laboratory and plant experience in 
wax formulations; floor and_ all 
kinds of polishes; household pro- 
ducts, disinfectants ; degreasers and 
automotive chemical specialties. Im- 
prove your products now. Desire 
position with progressive firm. Ad- 
dress Box 175, c/o Soap. 
Soapmaker: With more than 
20 years experience on all kinds of 
laundry and toilet soaps, glycerine 
recovery. Experienced soap chem- 
ist. Seeks new connection. Ad- 
dress Box 176, c/o Soap. 


Chemist: Household products 
widely experienced in waxes, pol- 
ishes, lacquers, adhesives, emulsions, 
also automotive chemicals, desires 
connection with progressive firm. 
Metropolitan area preferred. Ad- 
dress Box 177, c/o Soap. 

Waxes, Sales-Production: Full 
experience all phases wax industry. 
Top level administrative back- 
ground. BS. Degree, 33. Contacts 
in varied industries. Looking for 
position with opportunity and fu- 
ture, not necessarily in same line. 
Will travel. Prefer Eastern loca- 
tion. Address Box 184, c/o Soap. 





See page 122 


Miscellaneous 


Sales Agency: Secks nationally 
known products for distribution to 
sanitary, paper and restaurant job- 
bers in Metropolitan New York 
area. Write details to Box 178, c/o 
Soap. 





Wanted: \Ve are interested in 
purchasing a small manufacturing 
business. Address Box 180, c/o 
Soap. 


Wanted: A small automotive 
chemical company, nationally known 
aggressive manufacturer, desires to 
purchase a small, reputable auto- 
motive chemical specialties com- 
pany to accelerate diversification 
program. Services of present com- 
pany head, chief chemist and several 
key personnel may be required, Ad- 
dress Box 179, c/o Soap. 


Line Wanted: Wanted by 
manufacturer’s sales agent, line of 
sanitation chemicals or chemical 
specialties to sell in the Southwest. 
Headquarters in Dallas. Two men 
regularly working territory. At 
present handling line well-known 
brushes. Interested in selling onl) 
top products. Best references. Ad- 
dress Box 181, c/o Soap. 


Wanted: Complete soap or 
process chemical plants and ma- 
chinery including kettles, frames, 
crutchers, pulverizers, cooling rolls, 
chip dryers, plodders, cutting tables, 
evaporators, packaging units, auto- 
matic soap presses, mixers, stain- 
less steel tanks. P. O. Box 1351, 
Church St. Sta., New York 8, N. Y. 


Wanted: Connection with 
manufacturer of low cost guest 


soap or supplier of odd lots. Ad- 
dress Box 182, c/o Soap. 

Sanitary Chemicals, new, up-to- 
date book, See page 134. 





For Sal 


For Sale: Soap dispensers for 
waterless, cream, paste—porcelain 
enameled—heavy construction—10 
pound capacity. National Soap Dis- 
penser, 10216 L. Salle Ave., Los 
Angeles 47, Calif. 

Exclusive Franchise: Complete 
repellent action insecticide against 
flies and mosquitoes up to 56 days, 
even with the doors open, kills all 
insects for a long time. Address 
Box 183, c/o Soap. 





More Money for Jobbers: 


Bionetic—proven by industrial and 





municipal waste treatment technol- 
ogists. Used by hotels, resorts, in- 
stitutions, and cities. Cleans Sep- 
tic tanks and cesspools. Eliminates 
odor. Clean grease traps. National 
and local co-operative advertising 
to assist you. Write Reliance Chem- 
icals Corp., P. O. Box 6724, Hous 
ton 5, Texas. 

Stainless Steel tanks and ket- 
tles. Steel tanks and kettles ; crutch- 
ers; powder mixers; pulverizers, 
etc. Perry Equipment Corp., 1410 
N. 6th St., Philadelphia 22, Pa. 


For Sale: Complete 
sanitary chemical plants. Also indi- 
vidual items such as crutchers, plod- 
ders, mills, mixers, presses, dryers, 
filling equipment, etc. R. Gelb & 
Sons, Inc., State Highway No. 29, 


Union, N. J. 


soap or 


Interested in Chemical Special- 
ties? See page 134 for more com- 
plete details. 


Reprints Synthetic Detergents 
Up-To-Date II available from Mr. 
J. W. McCutcheon, 475 Fifth Ave., 
Ms Ba hen 


(Continued on Page 195) 











MODERN REBUILT U 
AND GUARANTEED 
MACHINERY 





Tell Us All Your Machinery Requirements 
Complete Details and Quotations Available On Request 


APRIL, 1954 


>= 
| Rebuilt 


Machiner yas 





Established 1912 Wie 


Available At Bargain Prices 


Patterson 5 ft. Double Cone 40 cu. ft. Blender. 

Mikro 4TH, 3W, 1SH and Bantam Pulverizers. 

Pneumatic Scale Cartoning Line Consisting of Bottom Sealer, 
Top Sealer and Wax Liners. Both 30 and 60 per minute. 

Pfaudlier King, Horix, Elgin Stainless Steel Rotary Fillers. 

Capem 1SF and 4-Head Automatic Cappers. 








No Waiting — Immediate Deliveries 


Kyler A and Burt Adjustable Wraparound Labelers. 

Stokes, Baker Perkins BB and Readco, Day, Hottman Mixers. 

J. H. Day 650 gal. Steam Jacketed Jumbo Mixer. 

R. A. Jones Model E and Houchin Automatic Soap Presses. 

J. H. Day 100, 200, 400, 600, 1500 and 10,000 Ib. Dry 
Powder Mixers. 

Robinson, Tyler Hum-mer, Selectro, Great Western, Gayco Sifters. 

National and Lehman 3 and 5 Roll Mills; steel-granite-porcelain. 

Stokes and Smith G1, G2 and HG88 (S.S.) Auger Powder Fillers. 

Ermold and World Semi and Fully Automatic Labelers. 

Standard Knapp 429 Carton Sealer; Jones, Ceco Carton Sealers. 

Hudson Sharp Campbell Automatic Cellophane Wrapper. 

Package Machinery FA, FA2, FA4; Scandia Wrappers. 


UNION STANDARD EQUIPMENT CO. 


318-322 LAFAYETTE STREET NEW YORK, N. Y. 
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A BRAND NEW 
LOW- PRICE 


Sets U Me IVE 6 SAL 
°° SSS%,_-—« POWDERED SOAP 
‘| DISPENSER 


sé 
Aves YN YOUR BEST BUY—HERE’S WHY 


ATTENTION: JOBBERS = \\ > @ Lowest Priced Universal Powdered 
AND DISTRIBUTORS ~ Soap Dispenser on the Market Today. 


Whether you now han- : os 
die Bobrick Dispensers @Dispenses All Powdered Soaps, in- 
or not, we have return- cluding Some Cleaners with Lanolin. 
able samples ready for 3 
wa fweemmed © Output-Per-Stroke — Adjustable by 
your prospects. Inspec : 
them, use them. If any Custodian. 
Dispensers are not 100% @ No Horizontal Slide Mechanism to 
satisfactory, return them Cl 
- 30 days under money. Og. 

ack guarantee. Mar A . . 
a ar eae | Wide Mouth 12 fl. oz. Globe Swivels 
Samples”. Order today. Over for Easy Filling. 

* Bobrick 39 with chrome plated globe also is available. 

Full Bobrick One-Year Guarantee On Every Model. 


Bobrick soap 





Since 1906 


1214 Nostrand Avenue, Brooklyn 25, New York 
1839 Blake Avenue, Los Angeles 39, California 








PRIVATE 


| SHANCO RESINS 
















foe 
Emulsion Waxes 


Blend in Steam-jacketed 
or 
Direct Fired Kettles 








Alkali Soluble Resins 
for 
Leveling Agents 


Custom 


Quality 


Shanco Plastics & Chemicals, Inc. 


Tonawanda, N. Y. Philadelphia, Pa. 
BE 0383 RI 6-3875 


Brooklyn, N. Y. 
EV 9-3480 


Agents in all Principal Cities 





























- FORMULA =; 








WORK 
Let us 


manufacture 
it for you! 


Those products which you are not equipped to 
manufacture yourself .. . those odd items which 
do not fit into your plant .. . mosquito repellent, 
flea powder, salves, ointments, tube filling, 
powder filling, etc. .. . we buy materials, con- 
tainers, pack, store, and ship your specialties 

. most modern methods and equipment... 
strictly confidential . . . and our charges are 
low ... consult us without obligation. 

















R. Gesell, Incorporated 
200 W. HOUSTON STREET NEW YORK 
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ragra- 
seents 


FINER PERFUME BASES 


Modern - Exotic 
Floral + Bouquet 


Types 


Manufactured by: 
NEUMANN, BUSLEE 





, 








& WOLFE, INC. 


5800 NORTHWEST HIGHWAY CHICAGO 31, ILL. 
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For Sale 


For Sale: By I. E. Newman, 
5602 Blackstone Ave. Chicago, III. 
Jones automatic laundry & toilet 
soap presses; 1500 Ib. to 6000 Ib. 
crutchers; 10” plodder; Automatic 
cutting table; Type S wrapper; Fil- 
ter presses; Powder mixers, etc. 





For Sale: Allbright-Neil 4’ x 9’ 
chilling rolls. Blanchard #14 soap 
powder mill. Lehmann 4-roll W. C. 
12” x 36” steel mill. Houchin 814’’ 
x 16” 3-roll and 18” x 30” 4-roll 
Granite Stone Mills. Kettles and 
tanks, iron, copper, aluminum and 
stainless. Dryers vac. & atmos. Jones 
automatic soap presses. Empire 
State foot presses. Soap frames. 
Slabbers and cutting tables, hand & 
power. Crutchers. Six-knife chip- 
per. Filter presses 12” x 42”. 
Wrapping & sealing machines. Pow- 
der, paste & liquid mixers. Rotex 
sifters. Filling machines, Grinders, 
Hammer mills. Colloid mills. Three- 
roll steel mills 8” x 22” to 16” x 
40”. Portable elec. agitators, pumps, 
etc. Send for bulletin. We buy 
your surplus equipment. Stein 
Equipment Company, 107—8th St. 
Brooklyn 15, N. Y. STerling 8-1944. 





Announcement: Completely 
new, up-to-date book, HAND- 
BOOK of PEST CONTROL by 
Mallis, ready for sale April 10. See 
page 122. 

For Sale: Reprints of “Syn- 
thetic Detergents Up-to-Date” II 
(Newest Revision) now available. 
Over 1000 detergent products by 
trade name, manufacturer, class, 
type, formula and uses — price 
$1.50. Remittances must accom- 
pany order. Available direct from 
author. John W. McCutcheon, 
475 Fifth Ave., N. Y. 17, N. Y. 

For Sale: Pneumatic Scale 
Packaging line complete; Houchin 
10” jumbo plodder; Lehmann 14” 
plodder; Houchin 14” x 36” 5-roll 
inclined w.c. mill; Jones automatic 
laundry & toilet soap presses; Pkg. 
Machy. model TT and model N 
soap wrapping machines; 1500 Ib. 
to 6000 lb. crutchers;: 12” to 42” 
filter presses ; powder mixers ; paste 
and liquid mixers; Rotex screens; 
Hammer mills; soap frames; 
jacketed kettles; pumps; agitators ; 
gluer-sealers, etc. Ask us to quote 
— Send us your iist of surplus 
machines or plants. Consolidated 
Products Co., Inc., 59 Garden 
Street, Hoboken, New Jersey. Tel: 
HO 3-4425. N. Y. Tel: BA 7-0600. 
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Aerosol Products Grow 

A check list of products be- 
ing marketed today in pressurized 
dispensing packages was recently 
Chemical 
Division of E. I. du Pont de 
Nemours & Co., Wilmington, Del. 
This list shows 48 different groups 


issued by the Kinetics 


of products in the household and 
personal classification and 18 groups 
products. The list 


of industrial 
which is still growing has shown 
a sharp expansion over the past 
two years. The product groups in 
both classifications follow: 


Aerosol Products 
Household — Personal 
Adhesive Balm (Pre-Tape Dressing) 
Adhesive Tape Remover 
Air Sanitizer (Glycol) 
Anesthetics, Topical 
Anti-Glare Sprays for 
plastics, etc 
Anti-Perspirants 
Anti-Static Sprays 
Anti-Tarnish Spray for silver, etc 
Athlete's Foot Spray 


use on glass 


Bandage, Spray-on plastic 
Burn preparations 
Cold Preventives 
Colognes-Perfumes 
Cleaners 
Rug & Upholstery 
Spot Removers 
Deodorants 
Personal 
Space (Air Fresheners) 
Dust Mop Sprays 
Fabric Refinishers & Rejuvenators 
Fire Alarm Devi 


Fire Extinguishers 


es 
s 





Connecticut Chemical Research Corp., Bridgeport, Conn., receives 
first of a fleet of tank trailers which will transport | 
propellents from DuPont Co. in Wilmington, Del., 


Corp. facilities in the East 


Left to right: R. Beers, plant superintendent of C.C.R.C 
vice-president in charge of research; 
Lawrence P. Hall of DuPont's aerosol] products sales division 








Furniture Polish (Foam) 

Garbage Can Sprays (for odor and in- 
sect control) 

Hand Cleaner (Foam) 

Hair Dressings (Lanolin, 
etc.) 

Hair Net Sprays 

Hand Loti 











































brilliantine, 


ons 
Hosiery Sprays (Run preventives) 
Insecticides 
Residual Sprays—Household Pests 
Floral Insect Sprays, Livestock 
pray 


Sprays, etc 
Space Sprays—Flies, mosquitoes, et 
Insect Repellents 
Leather Treatment Sprays 
Lubricants. - Rust Preve 
Mothproofers 


Paints - 





efinishers 
Tan Sprays 
Vapor Inhalant Spray for Poultry 


Weed killers 
Window Cleaners 

Industrial Products 
Anti-Foam Sprays 
Anti-Static Sprays 


pm 
‘Freon” ar 
and General Chemical 





H. R. Shepherd 


A. O. Samuels, president and 











and other 








16 East 34th Street, New York 16, N. Y. * 





SEIL, PUTT & RUSBY, INC. 


Analytical and Research Chemists 
For over thirty years we have specialized in the analysis of pyrethrum, rotenone 


ORGANIC INSECTICIDES 


It has been our privilege to make many analyses for government agencies and most leading im- 
porters and manufacturers in the insecticide field. 
We are also making frequent analyses of the synthetic insecticides, such as D.D.T., B.H.C., Chlor- 


dane, Toxaphene, Heptachlor, Allethrin, etc., etc. 
Consultation without obligation 


Phone: MU 3-6368 








For FILTERING 
and FILLING 


small plant or 
batch lots of 


PHARMACEUTICALS, 
COSMETICS, 
CHEMICALS, 
FOODS, DRUGS, 


PORTABLE SOAPS, ETC. 
FILLER 


Two Ertel units that make small production efficient. 
They have all the desirable features of Ertel high pro- 
duction equipment: EFS-B FILTER has single hand 
wheel for simple trouble-free operation, bronze or stain- 
less circulatory system, accommodates accepted Ertel As- 
bestos Filter Sheets. PORTABLE FILLER has automatic 
overflow system, non-drip spouts, bottle size flexibility 
up to gallons. And, both units can be easily moved from 
place to place. Write for detailed information on this 


important equipment . . . it belongs in your plant. 
ERTEL ENCINEERING 
CORPORATION 


KINGSTON 6, NEW YORK 
Branch Office & Showroom Located in New York City 
oun acretsewrarves COMPLETE LINE OF 


i Liquid Handling Equipment 








ret 














GOO 


HAND CLEANER 


WITH OR 
WITHOUT 





HEALTHY HANDS 








E-Z-GO, the new scientific, antiseptic, SNOW 
WHITE cream Hand Cleaner does a remarkable 
job of thoroughly cleaning hands WITHOUT IR- 
RITATION! 
Contains Lanolin 

Instantly removes hand soil caused by grime, 
grease, paint, asphaltum, carbon, shellac, putty, 
oil, sap, printing inks and other soil that is difficult 
to remove. 


AMAZA LABORATORIES, INC. 
Macedonia, Ohio 
In Canada — Write 


Copeland Laboratories, Toronto, Ont. 

















3 feet (36 inches) only. 


6842 South Wentworth Avenue 


SOP? WRI = 2 Whe 


A new profit-maker for the jobber—best quality 
rubber tile surface bonded to high quality sponge rub- 
ber. Comfortable and attractive to the eye—economic- 
ally priced. Easy to install and maintain—original 
lustre held with damp mopping and waxing. Available 
in marbleized red, green, grey and black—standard 
length rolls approximately 30 feet—standard widths— 


For additional information write today 


SUPERIOR RUBBER MFG. CO. 


Chicago, IIl. 
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Dry Graphite 
Oil, including renetrating oils 

Mold Release Compounds and Lubri- 
cants (For use in the plastics industry) 

Protective Coatings 
Touch-up Paints, etc 

Rust Cutters 

Rust Inhibitors 

Sanitary Lubricant for food 
machinery 

Stencil Inks 

Water Displacing Spray (for drying out 
flocded motors, electrical equipment, 
etc.) 





Committee D-12 


(From Page 114) 





of di-tertiary butyl phenol ) in dis- 
tilled water and 0.04 N and 0.12 
N NaCl were measured. The pres- 
ence of NaCl appears to have no 
significant effect on the micelles. 

The data indicate no sudden 
formation of micelles at a concen- 
tration of detergent of 0.054 g/dl 
as has been previously reported. 
Rather, the formation of micelles 
seems to occur gradually up to about 
0.3 g/dl. On this basis, the experi- 
mental data are utilized for the cal- 
culation of a micelle weight (90,- 
000) and estimation of the degree 
of hydration of the micelle, if it is 
assumed to be spherical. 

A study of “The Kerosene- 
Viewer Test in Metal Cleaning” by 
E. R. Holman and Francis E. Clark, 
Turco Products Co., Los Angeles, 


was read by Jay C. Harris in the 


absence of the authors. 
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Brunton to Kolker | 
J. G. Brunton, who resigned 
in December as sales vice president | 
of the organic chemicals division | 
of Diamond Alkali Co., Cleveland, 
has been appointed to a_ similar 
Corp., | 


post by Kolker Chemical 
Newark, N. J., it 
recently. Mr. Brunton joined Kol- 
ker Chemical Works, Inc., as sales 
vice president in 1949 and 
tinued in that post when the firm 


was announced 


con- 


was acquired by Diamond in 1951. 


was with Penn- 


Manufacturing Co., 


Previously he 
sylvania Salt 
Philadelphia. 


ae fo 


Dispenser Specs. Manual 
A new architectural specifi- 
cations manual for soap dispensing 
equipment was issued recently by 
Bobrick 
lyn, N. Y. Included are gravity feed 
soap systems, individual wall moun- 


Dispensers, Inc., Brook- 


ted, lavatory mounted, and hospital 
type dispensers. 
—_ 


Zep Takes Kans. City Lease 
Zep Manufacturing Co., At- 


lanta, Ga., has rented a_ 10,000 
square feet building in North 


Kansas City, it was announced re- 
Since last October Zep’s 
branch office 
bution in eight states has been in 


cently. 


which covers distri- 


temporary quarters. 


A virtually unbreak- 
able die-cast alumi- 
num head, which 
cannot rust or warp 
is a feature of the 
new “Wax Heavy 
Duty Applier” of S 
C. Johnson & Son 
Inc., Racine, Wis. It 
also has a washable 
chenille pad which 
is only one third as 
costly as lamb’s 
wool and will not 
shrink when clean- 
ed in hot water. The 
floor pad surface is 
34 x 1014, inches 
The applicator is de- 
signed to retail 
around $2.75 





IF YOU’RE 
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CONTRACT PACKAGING: 


can help you... 





*A specialized service performed by Products Pack- 
aging, Inc., using automatic equipment, trained per- 
sonnel and engineering know-how, to package scores of 
related items, often at costs much lower than would 
exist if each manufacturer did the job himself. 


SAVE SPACE—Factory space is an im- 
portant item in total costs. Without add- 
ing to this expense, we can help you 
increase present production, add new 
items to your line—or do all your packag- 
ing to release space for other operations. 


SAVE OVERHEAD—In addition to space, 
save On training and supervision, details 
of inventory records, shipping papers, 
insurance charges, material handling 
and all other costs that make up overhead. 


SAVE FREIGHT—If a substantial percen- 
tage of your business comes from an area 
within 500 miles of Cleveland, you can 
reduce your shipping costs and protect 
your profits by letting us do your pack- 
aging and distributing from Cleveland— 
the best packaging location in the nation. 


SAVE BY KNOWING COSTS —You will 
know exactly the unit cost of each pack- 
age, because our price is a complete price 
—each package complete, packed, ready 
for shipment to your customers. 
Let's get together and discuss Contract Packaging. 
Let us show you how we can be your branch plant 
for packaging—performing all or part of your pack- 


aging operations, as directed by you, at greater con- 
venience and lower cost. Your inquiry is invited. 


PRODUCTS PACKAGING, Inc. 














CERTIFIED COLORS 


A broad range of shades for Shampoos, 
Soaps, Drugs, Medicines, Creams, Rinses, 
and Cosmetics. 


PYLA-SYNTH COLORS 


Fast colors for the New Synthetic Deter- 
gents in Red, Blue, Green, Amber and 
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Yellow. ® 
® Stain-F 
© We offer a full line of fast colors for = estan pe fl n-d rd ke # 
all soap and soap products. Odorless 
@ High Flash SUPER-SOL 
® Send for free samples. Point 


Send for price lists. 


; ' A highly-refined hydrocarbon, this is 
the ideal base for fast-drying insecti- 
cides. It is particularly recommended 

I ODUC \ (0. ING. | nn for DDT residual sprays. 


Manufacturing Chemists, Importers, 


Exporters | 
PENNSYLVANIA REFINING COMPANY 

799 Greenwich St. New York City 14 BUTLER, PA. 
: “ 99 MAKERS OF: WHITE OILS, PETROLATUMS, PETROLEUM 

Cable Address “Pylamco SULFONATES, ODORLESS SOLVENTS 

















Forgotten Something?. | 


Have you forgotten to renew your subscription 
to SOAP AND SANITARY CHEMICALS? Have you 
suddenly discovered you are missing back copies? 


Don't let YOUR subscription expire. Renew now! 


MAC NAIR-DORLAND COMPANY 


254 W. 31st Street New York 1, N. Y. 
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FTER four days of aching arches 

and burning bunions, the annual 
National Sanitary Supply Association 
trade show in Chicago ended March 24 
in a blaze of glory, the largest and 
best show in the history of the as- 
sociation. But, boy, it was tough on 
the old dogs, those four days of stand- 
ing, walking and talking. On the 
whole, the exhibits were much more 
attractive this year than ever, more 
color, more light, more life and many 
new products described elsewhere in 


this issue. 
ca * * 


Close observation indicates that 
Henry Brownstein, prez of Hysan of 
Chicago, is growing a new moustache. 
Only two months ago he clipbed it off. 
So why the regrowth of the hairy ap- 
pendage on his upper lip? They say in 
Chicago that it’s because Henry recently 
became a grandfather and feels that it 
adds a touch of dignity. David Robert 
Marcus was born March 17 (St. Patrick’s 
Day) in Chicago to Mr. and Mrs. John 
Marcus. Mrs. Marcus is the former 
Marion Brownstein, John slaves for 
Hysan. Young Dave has that to look 
forward to. 

* oa * 

Armour is doing a sampling 
job on “Chiffon Flakes” with small 
sample packages left in the bath- 
rooms of some mid-west hotels. 
Ladies may use the flakes to wash 
out their hose or underwear on the 
spot, or gentlemen guests may lift 
the samples, take them home and 
let the little woman try them. Or in 
this day of nylon underwear, socks, 
et al for men, Joe Salesman may 
cross up the idea of the sampling 
campaign and use the sample to do 
his wash then and there. With the 
weakness of some people to clean out 
the toilet soap supply in all hotel 
bathrooms where they stay, this re- 
cent “Chiffon” idea may have more 
merit in sample distribution than ap- 
pears at first glance. 

* * * 

The revolution in marketing scour- 
ing cleansers is not over yet. The addition 
of foaming agents and pine odor made the 
industry and consumers alike sit up and 
take notice a few seasons back. The latest 
gimmick? New economy size packages of 
22 ounces, as against 14 ounces. Colgate 
sneak previewed its new economy size 
“Ajax” at NSSA show in Chicago late 
last month. New giant economy size 
“Bab-O” of B. T. Babbitt Co., New York, 
has just been announced. Watch for other 
brands to follow suit. 

* * * 

Does it take magic to sell soap 
these days? Could be. At the recent 
N.S.S.A. convention in Chicago, Burton 
Feinson of American Dispenser Co., New 
York soap dispenser manufacturer, spoke 
on “How to Sell More Soap” and used a 
series of sleight of hand exploits to illus- 
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trate his points. Both the legerdemain 

and the talk went over big with sanitary 

supply jobbers. Confidentially, Burt, like 

his late father, is a top amateur magician. 
. * * 

What’s this about “All” coming 
out as a spray dried product? To give 
it more bulk mebbe in competition 
with some of the other big selling 
beads? 

Ten year old Scotch is quite a 
treat, but how about 10 year old soap? 
When Colgate-Palmolive Co. recently 
uncovered a case of 10 year old “Palm- 
olive” that had been mislaid in the 
storeroom of a small southern hotel 
someone came up with the bright idea 
of sending a cake to each of their 
industrial salesmen. Just to show how 
well the soap had stood the test of 
time. 


Appropriate address depart- 
ment: The Sweeping Compound 
Manufacturing Co. is located on 
Broome Street in New York City, 
and has been for about as long as 
we can remember. 

* * * 


A Philadelphia wit named Johnson 
irked by the efforts of the medical as- 
sociations to regulate the composition and 
use of insecticides, cleansers, disinfectants, 
etc. and their issuance of official seals of 
approval, suggested at a recent meeting 
of the board of governors of CSMA a 
counterpart of such activities. He offered 
a plan to form within the CSMA a 
special committee entitled “A Committee 
to Regulate the Practice of Medicine, to 
Set Standards of Practice and to Abolish 
Quackery in the Medical Profession.” On 
the theory that malpractice and quackery 
are dangerous and expensive to the public 
and all too prevalent today, this commit- 
tee would move in, abolish abuses and put 
the medicai profession’s house in order. 
And issue seals of approval to doctors too. 
Ah, justice! 








ts 


tary products is 





YOU KNOW 
PEOPLE READS ADs]} 
‘CAUSE You I$ 


READING 
THIS ! 





URE, people read everywhere, but especially business 

people. And they read advertising,—not just for fun, but 
to keep informed on who's offering what,—to keep posted; 
up-to-date. That's why business magazines are read by 
people who are looking to buy stuff,—are the most effective 
advertising media. And the business magazine which really 
is read in the field of soaps, detergents, floor products, dis- 
infectants, aerosols, and other chemical specialties and sani- 


SOAP and Sanitary Chemicals 
254 W. 3lst Street, New York 1, N. Y. 
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Pertume Specialties 






JA MERICA’S foremost perfumers 
depend upon Ungerer as a reliable source of supply 


of unusual perfume specialties. 


@ Ungerer quality offers superior 
odors for soaps, toilet goods, beauty preparations and 


similar products. 


@® Remember, when you specify 
Ungerer you receive the finest materials 
that 60 years of research, development and accumu- 
lated perfume knowledge can provide, 
coupled with the assistance of 


Ungerer’s skilled perfume technicians. 


Avail yourself of Ungerer’s services today. 


161 AVENUE OF THE AMERICAS @® NEW YORK 13, N. Y. 


Plant and Laboratories, TOTOWA, N. J 
CHICAGO ® BOSTON ® PHILADELPHIA ¢ ST. LOUIS © LOS ANGELES ¢ ATLANTA ® PARIS, FRANCE 





Protect vegetables from garden insects. Emulsifi- 
able formulations of Pyrenone are used to protect 
growing plants from insect damage. Hazardous 
residues are not a factor when you use Pyrenone. 


Protect cattle from fly nuisance. (Use conventional 
sprayers or new automatic sprayer shown above). 
Quick knockdown and quick kill—no buildup of 
immunity—and no toxic hazards to the cow or to 
the milk when you use Pyrenone. 


Protect processed food in storage. Pyrenone Mill 
Sprays protect valuable food products against in- 
sect damage. Safe to use—can be sprayed directly 
onto sacks or boxes—economical and effective. 


Kill flies in bottling plants. There is no contami- 
nation of milk or any other food product when 
you use Pyrenone Sprays. The kill is quick and a 
Pyrenone treatment has a good residual action. 


Pyrenone™ 


PROTECTS FOOD 
FROM FARM TO FAMILY 


Versatile Pyrenone is available in a wide range of 
combinations that meet all insecticide requirements. 
And Pyrenone is especially suitable to food process- 
ing plants because there are no toxic hazards to 


animals or humans. 


You are probably already using Pyrenone in at 
least one application. Remember, Pyrenone is not just 
one insecticide, it’s a family of insecticides with a 
formulation to meet any need. Use Pyrenone for all 
insect control problems. It’s safe—it’s effective—it’s 


economical. 


Pyrenone” 


*Reg. U. S. Pat. Off., U.S.1. 


STRIAL CHEMICALS CO. 


Division of National Distillers Products Corporation 
120 Broadway, New York 5, N. Y. 


Branches in Principal Cities. 


In Canada: Natural Products Corporation, Toronto and Montreal 


Stop insects in bakeries. No need to worry about 
spray landing on food or utensils when you use 
Pyrenone. Pyrenone is safe and can be used in 
direct contact with food. 


Use Pyrenone in the home. Pets and children are 
safe when you use Pyrenone to kill insects in the 
home. Pyrenone helps keep insects down and 
health up. 














